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Early Birds Busy 
Holler’s Plan 
Chrysler Salon De Luxe 
Nash Entertains 
Berend Strikes Out Strikers 
Honors To “Ket” 
ee 


By 
Chris Sinsabaugh 


Hotel Lexington 
New York, Nov. 6 


Tes COLUMN conductor took 
a leaf out of the book that told 
the story of the early bird that 
caught the worm. He came to 
the New York show more’n a 
week ahead of time and he’s been 
mighty busy ever since, what with 
press parties and such, and in 
the midst of all this excitement 
there comes into the market with 
this issue such formidable lines 
as Chevrolet, Oldsmobile, Cadillac- 
LaSalle and the Cord front drive, 
leaving only Ford, Willys and 
Pierce-Arrow to bring up the rear 
guard next Wednesday when the 
show itself opens. 
* ” - 


I FIND I have not been the 
only early bird, for all week many 
of those who have a finger in the 
show pie have been hastening to 
New York sufficiently in advance 
to set the stage for the big doings 
of next week. The principal ac- 
tivities so far have been the par- 
ties for the press and already 
this Peeping Tom has taken in 
receptions staged by the Chrys- 
ler Corp. and Nash on Wednes- 
day, Chevrolet on Thursday and 
Pontiac this afternoon. And the 
social calendar is far from being 
exhausted—there’s lots doing next 
week outside of the Grand Central 
Palace. 

* *~ + 

CHEVROLET'S party, Thursday 
night at the Waldorf-Astoria, was, 
as usual, an outstanding event 
with an attendance of 225 news- 
paper and magazine folks brought 
together by Varley Young, 
christened Maitre d’ Fourth 
Estate by the veteran Jim Sulli- 
van of the Boston Globe. One 
can call the occasion well-timed, 
because it came just two days 
ahead of Bill Holler announcing 
his 1937 line of cars. 

While there was no shop talk 
at the press dinner, the conductor 
had a few minutes with the Chev- 
rolet general salesmanager before 
the affair got to going, which 
gave him an opportunity to in- 
spect the planks in the 1937 Holler 
platform. The foundation of the 
platform is the quota of 1,200,000 
new car sales for the season we 
are just going into. Holler feels 


(Continued on Page 65, Col. 1) 


Industry Seen 
Pace Setter In 
Recovery Race 


AMA Head Recounts 
1936 Gains; Sees 
Outlook Bright 


By ALVAN MACAULEY 


President Automobile Manufac- 
turers Assn., president Packard 
Motor Car Co. 


NEW YORK.—The forthcoming 
Automobile Shows will give vis- 
ual evidence to millions of people 
of the strides that made by the 
automobile industry in producing 
better products, in making tech- 
nical and manufacturing advances 
that give the industry the stamp 
of business leadership and of 
recognized public responsibility. 


The industry’s role in throwing 
off the effects of the depression 
and of spreading activity to many 
industries from which it buys 
materials is well known and gen- 
erally acclaimed. There are many 

(Continued on Page 64, Col. 1) 


Week’s Output 
Climbs Upward 
To 87,500 Units 


DETROIT.—Production of pas- 
senger cars and trucks in the 
United States and Canada the 
week ending Nov. 7 reached a 
total of approximately 87,500 
units against a revised total of 
74,800 for the previous week, ac- 
cording to information coming to 
Automotive Daily News today. 
This figure is the highest for any 
week in the past two months and 
reflects the effort manufacturers 
are making to meet demand for 
new models at this time. 

Chevrolet is working close to 
capacity with production during 
the current week totaling about 
27,500 units. Plymouth too is near 
peak and this condition exists in 
almost all plants with the excep- 
tion of Ford. Ford output at the 
present time is running approxi- 
mately 1,000 units a day but is 
expected to sharply increase by 
the time new models make their 
debut the end of next week. 


Since only a few states 
have reported registrations 


for October, there are no 
Top Ten or Registration 
tables in this issue. How- 
ever, during the course of 
the show issues ADN will 
publish up-to-date reports 
as soon as they are received, 
beginning with the next 
issue, Wednesday, Nov. 11 





W. E. Holler, 1937 Chevrolet, Felix Doran, Bert Hatch 


ss : i 
<1 antl 


L. R. Jones, 1937 Cord, R. H. 


Faulkner, A. H. McInnis 


CORD 


New Lines Hit 
N. Y. On Eve of 
National Show 


Only Three More Makers 
Still to Present 
1937 Models 


NEW YORK.—wWith the 
opening of the New York 
National Automobile show 
less than a half week away, 


Chevrolet, (page 5) Olds- 
mobile (Page 7), Cadillac-LaSalle 
(Page 6) and Cord (Page 10) are 
today presenting their new lines 
for 1937. This makes the list of 
announcements complete with the 
exception of Willys and Pierce- 
Arrow which will make their bows 
at the opening of the show, 
Wednesday, and Ford which will 
go on the boards Nov. 14. 
Already the early birds in this 
neck of the woods are predicting 
a record turn-out of members of 
the trade and those we refer to 


(Continued on Page 61, Col. 4) 
Chrysler Adds 
$4,000,000 To 

Workers’ Checks 


DETROIT.—An estimated 67,- 
000 employes of the Chrysler 
Corp. will share in a $4,000,000 
bonus before Christmas — their 
third this -year—President K. T. 
Keller announced Friday. 

Each member of this basic pay- 
roll group will receive a minimum 
of $50 and $2 for each previous 
year of service up to 10 years, 
Keller said, giving him a total 
of $105 to $155 extra money this 
year. 

The bonus will go to all work- 
ers who were on the payroll dur- 


(Continued on Page 6, Col. 2) 





ADN at N. Y. 


ADN representatives will 
maintain four convenient 
headquarters during the 
New York show, as follows: 
Chris Sinsabaugh, editor, at 
the Lexington; George Slo- 
cum, publisher, at the Bar- 
clay; Charles Barr, special 
correspondent, and Jack 
Weed, editor Trailer Trade 
section of ADN, both at the 
Montelair. 

A complete listing of exec- 
utives of the automotive in- 
dustry in attendance at the 
show, with their addresses, 
will be found beginning on 
Page 16. 

See Page 6 for Show Week 
Events. 








Announced 


DETROIT.—Ford dealers to a| 
total of 8,200 from every section | 
of the United States, Canada and} 
six foreign countries, who arrived | 
in Detroit today for the biggest 
automobile sales convention ever | 
held under one roof, saw the 1937 
line of Ford cars presented with 
dramatic flare and enthusiasm. 

Besides the new cars they saw| 
the Ford program for the coming 
year, “1,300,000 Fords for 1937— 
1,000,000 by September” and heard | 
the advertising program which | 
will back up the sales program. 

The meeting was held in the 
big pavilion at the State Fair) 
grounds here and was filled to 
capacity. Eighty-five special trains 
brought the visitors, many of 
whom are being quartered in the 
trains during the two-day session 
ending Saturday night. Every 
available room in Detroit hotels 
was taken and in order to take 
care of meals arrangements had 
to be made with out of town) 
caterers. 

Presentation Dramatic 

Presentation of the cars was 
dramatic. The center of the arena 
was occupied by a circular plat- 
form with two ramps leading to 
the top. At a signal, all lights 
were lowered and hordes of 
gnome-like creatures assembled 
before a huge opening which ap- 
peared in the center of the 140- 
foot platform. Some carried rep- 
licas of features of the new 
cars such as fenders, parts of the 
body, and hood, all of which were | 
dumped into the opening which | 
then began to redden and glow} 
like a blast furnace. 

At the next signal the amphi- 
theatre darkened and a single 
spotlight centered on the open- 
ing and the first of the new 
models appeared. 

Fred Waring’s Pennsylvanians 
and other musical organizations 
furnished entertainment. High- | 
lighting the meeting was an ad- 
dress by Edsel Ford and a gen- 
eral sales talk by Sales Manager 
Cowling. About 300 mewspaper| 
men were entertained at luncheon | 
at Dearborn Inn by Henry and) 
Edsel Ford at which time Cowling | 
welcomed the visitors. 

Presented Windmill 

The morning session, devoted | 
to showing the cars, was con- | 
cluded with luncheon after which | 
300 buses and 100 cars conveyed | 
the crowd to Greenfield Village, | 
where the dealers’ organization | 
presented to Henry and Edsel | 
Ford the historic windmill pur- | 
chased by the dealers and brought | 
to Greenfield Village as a perma- | 
nent part of the Ford American 
exhibits. The presentation was 
made by Stark Hickey of Detroit, | 
who heads the association. 

The presentation of the gift was 





|ta; W. Caswell, 


| Denver; 
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1937 Fords Shown to 8,200 Cheering Dealers 
1,300,000 Production Goal 


tor New Year 


directed by an executive commit- 
tee of Ford dealers consisting of 
Hickey, E. W. Burnshaw jr., of 
Philadelphia, R. E. Voelker of 
Cleveland, Frank Lawder of Chi- 
cago, W. F. Moore of Indianapolis, 
W. M. Foley of Cincinnati, P. N. 
Hegvold of Duluth and Cliff Mc- 
Clure of St. Louis. 

Assisting the executive com- 
mittee was a national committee 
made up of representatives of 
the various Ford branches. These 
were: Ernest G. Beaudry, Atlan- 
New York City; 
Joseph Cherner, Washington; H. 
Cook, Los Angeles; John Flana- 


gan, Greenville; Ben Griffin, Dal- 


las; R. B. Groms, Louisville; E. 
C. Hayward, Boston; W. M. Hei- 
ser, Milwaukee; H. H. Hull, Mem- 
phis; Jos. Judge, Rochester, N. 
Y.; W. O. Kelley, Kansas City, 
Mo.; M. T. Kresteller, San Fran- 
cisco; Olin Linn, New Orleans; 
Wm. O. McKay, Seattle; W. A. 
McRae, Jacksonville; Al O’Meara, 
E. M. O’Shea, Lincoln, 
Nebr.; Raymond Pearson, Hous- 
ton; G. Podget, Twin Falls, Id.; 
P. C. Rude, Cedar Rapids; Wm. 
Sanders, Raleigh, N. C.; O. L. 
Simpson, Oklahoma City; W. L. 
Webster, Schenectady, N. Y.; J. 
= Labadie, Windsor, Ont. 


‘Open House’ On 
National Seale 
Attracts 165,000 


DETROIT.—More than 165,000 
visitors took part in the Chevrolet 
Motor company’s open house in 
its manufacturing and assembly 
|plants throughout the country 
last Saturday, a compilation re- 
vealed. 

Forty thousand visited the three 
Detroit plants alone, with 62,600 
| guests at the Flint plants and 
12,500 at the Saginaw foundry. 
The balance were guests of Chev- 
rolet’s 15 manufacturing and 10 
assembly plants. 


Chevrolet employes and their 


| families were shown through the 


plants. 








KEYNOTE OF LINES of the new Ford V-8 for 1937 is sounded by 
the frontal appearance, pictured above. The upper part of the radiator 
grille is carried back in a curve deeply into the hood side. Headlamps 
are in “tear-drop” form, faired into the streamlined fender aprons. 
The hood top is hinged at the back, lifts from the front and locks 
with an airplane motif radiator emblem. 


Buick Production Hits 





Peak tor 


FLINT. — Production of Buick 
motor cars during October totaled 
19,525 units, largest month’s out- 
put this year, Harlow H. Curtice, 
president, announced. 

The company entered Novem- 
ber with approximately 30,000 un- 
filled orders on hand at the fac- 
tory and an additional 20,000 on 


Hudson Sets New Records 
On Western Hill Climbs 


DETROIT.—In order to dem- 
onstrate a wide range of perform- 
ance, the Hudson cars’ which 
broke 40 official endurance re- 
cords on the Bonneville salt flats 
the company reports proceeded 
to the Sierra Madre mountains 


HUDSON LOWERED THE OFFICIAL mountain climb record on 
the Wrightwood Canyon road this week, and a Terraplane made the 
run within 20 seconds of the time made by the Hudson. 


near San Bernardino, Calif., to 
test their hill-climbing ability. 
There the Hudson lowered the 
official mountain climb record on 
the famous Wrightwood Canyon 
road and the Terraplane negoti- 
ated the tortuous course within 20 
seconds of the time made by the 
Hudson. 

Under Contest Board AAA 
timing, the Terraplane made the 
climb in eight minutes and 20 
seconds. Immediately afterwards, 
the Hudson broke the past record 
by 13.4 seconds. The old record 
held previously by a Hudson car, 
established in 1934, was eight 
minutes 13.8 seconds. Hudson 
made the climb in eight minutes 
and four-tenths of a second. 

The previous records had been 
made with a roadster body with 
the top down, whereas, the new 
Hudson and Terraplane climbs 
were made with brougham bodies 
of steel. 

The course is about nine miles 
long with grades as steep as 13 per 
cent. In making the climb, the 
cars were sealed in high gear by 
AAA officials. The altitude at the 
start of the climb is about 2,000 
feet and the summit is about 5,000 
feet. On the day of the climb the 
starting line was below the cloud 
level, while the finish was con- 
siderably above it in clear sky. 
The climb was made Oct. 19, 1936. 


Current Year 


file at zone points, Curtice said. 

Schedules for November and 
December have been stepped up 
heavily, with output for the cur- 
rent month placed at 25,292 cars 
including 22,341 at the Flint fac- 
tory and 2,931 in the Los Angeles 
assembly plant of General Mo- 
tors. Schedules for December, 
Curtice said, call for 27,326 units 
of which 24,520 will be produced 
here for domestic and export 
sales and 2,806 in California. 

The new schedules represent an 
increase for the two months of 
7,192 over the volume originally 
scheduled. Current output is 1,264 
cars a day with 6,320 cars sched- 
uled for this week. Output for the 
week ended Oct. 30 was 3,257 
cars, averaging 1,051 cars a day. 

The company’s plants are on a 
five-day basis with all manufac- 
turing departments operating two 


and three eight-hour shifts. 





Preview Seen 


Drawing 10,000 


By MEL ADAMS 


CHICAGO. — The 37th annual 
Chicago automobile show officially 
opens its doors next Saturday at 
the International Amphitheatre, 
but the show must be ready a day 
in advancé. Friday evening those 
in charge are preparing to enter- 
tain 10,000 factory men, dealers 
and their organizations at a pre- 
view. 

The preview will consist of a 
performance of the “Brides of the 
Nations” spectacle, to be staged 
each afterncon and evening the 
following eight days. 


With all of the “brides” of 24 
nationalities selected, the busi- 
ness of rehearsing them is en- 
gaging A. C. Faeh, show manager, 
and his two aides, Frank J. Ken- 
nedy, technical director, and Miss 
Kathryn Wilson, style authority. 


Scenery and stage effects to be 
used in the production will be 
moved into the amphitheatre the 
coming week. 


The continuity for the forth- 
coming show has been worked 
out in detail. 


At each show, six brides will 
be presented from foreign na- 
tions, along with the American 
bride, when the immense glass 
doors of an “international man- 
sion” are automatically opened. 
They will be welcomed by the 
American bride and will take part 
in a parade along a 100-foot run- 
way. 

Theme of the show is to glori- 
fy the various makes of motor 
cars by blending them with beau- 
tiful women. 

H. T. Hollingshead, chairman 
of the show committee, announced 
opening time has been set for 2 
p.m. Saturday. It will continue 
through to 11 p.m. on the first 
day, with the hours for the seven 
consecutive days thereafter fixed 
at 11 to 11. 


Employment in 
Detroit Rising 


DETROIT. — Employment here 
jumped to the index figure of 103 
as of Oct. 31, compared with 99.6 
on Oct. 15 and 100.9 on Oct. 31, 
1935, the Detroit Board of Com- 
merce reported today. 

In computing its index, the 
board takes the average monthly 
employment during the years 
1923 to 1925 as 100. 

The peak employment this 
year was 109.2 on Jan. 15, while 
during the spring the peak, 105.8, 
was reached on April 30. The 
statisticians believe there is a pos- 
sibility a new high will be es- 
tablished before the end of the 
year. 


PONTIAC FACTORY hums with 1937 production. Here are the 
new 1937 Pontiac cars coming off the final assembly line at the rate 
of 700 per day as they are rushed to dealers for the Nov. 4 announce- 


ment, 





NEWARK.—The doors will close ; 
tonight on the most comprehen- | 
sive and successful National Mo- 
tor Truck Show since the event | 
was inaugurated in 1934. 


The show opened Monday. The 
week had been proclaimed Motor 
Transportation Week by Gov. 
Harold G. Hoffman, whose invita- | 
tion to participate was accepted 
by virtually all representative | 
manufacturers of trucks, engines, | 
equipment and accessories. 


The two floors of the Center 
Market Bidg., filled with exhibits | 
of 60 companies were decorated in | 
orchid, maize and green. The} 
trucks in various hues lent to the | 
general color. 

Modern trucks begin to rival 
passenger cars in sleekness and | 
color. On display were stream-| 





AN ALL-STEEL ONE-PIECE TOP features this new Ford panel delivery for 1937. It is built on a 
The new model was shown at the National Motor Truck shown in Newark this 


112-inch wheelbase. 
week. 


lined, high-powered models of 
every size, type and make—huge 
tank trucks for motor fuel, glass} 
lined trucks for milk, designs for | 
other special services, trailers of | 
all sizes and safety devices and 
accessories to meet every state 
requirement. 


If coming events cast their 
shadows before, the industry’s op- 
timism for 1937 is well-founded, 
for the behemoths cast quite a 
shadow in Newark. If the ap- 
proval shown by the visitors to 
the show is any indication of sales | 
the manufacturers can set their | 
production schedules high. 

Largest and most impressive of | 
the exhibits was the one by the 
Chevrolet Motor Car Co. Thirteen | 
trucks and chassis were shown, 
augmented by moving exhibits of | 
a cut-away, half-ton motor and a 
rotating platform of replacement | 
parts. Four bodies on the half-ton 
job wefe shown, panel delivery, | 
canopy, express and pick-up. On 
the one and one-half ton, the can- | 
opy express, open express, stake | 





| Autocar, 
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Newark Truck Show Closes After Big Week 


Mack Head Sees Return 
To Long-Range Buying 


By JOHN BAUERSFELD 


express and a dump truck. In ad- 
dition there were 10-wheel and 
cab-over-engine models and a 
tractor-trailer. Visitors showed in- 
terest in the 1930 Chevrolet motor 
that had rolled up 380,000 miles 
on the road. 


Ford exhibited a new V-8 stake 
and platform job on the 112-inch 
chassis, a panel truck, stake and 
dump chassis and cab on the 
131%-inch wheelbase, and the new 
transit type 141-inch bus chassis. 

White displayed its complete 
line of cab-over-engine models de- 
signed by Count Alexis de Sahk- 
noffsky. 

Of special interest among the 


| exhibits was the Packard 120, the 


only passenger car represented. 
FWD showed the four-wheel 
drive racing car that took fourth 


place in the 1936 Indianapolis 
race and two truck models, the 
standard HS, 1%-ton and the 
M-10, 10 tons. 


Studebaker featured the cab- 


| forward chassis on 125-inch wheel- 


base with the Batavia 500-gallon 
ice cream body that can operate 
off any light control. 

Gar Wood Industries, Inc., pre- 
sented a fully streamlined 1,000- 
gallon three-compartment truck 
tank mounted on a model 360 


| Diamond T chassis. 


Other exhibits of equal interest 
were those of Federal, Dodge, 
Brockway, Fruehauf 
Trailer, General Truck, Mack-In- 
ternational, Reo, Stewart, Conti- 
nental Motors, Hercules Motors, 
Sterling, Walter, Ward La France. 

A regional meeting of the So- 
ciety of Automotive Engineers 
was held at the Robert Treat 


| Hotel Wednesday and Thursday. 


Talks included “The Social Se- 


| curity Act and How it Will Effect 


Truck Operators,” by W. L. Dill, 
regional director, Social Security 








HERE IS A GENERAL VIEW of the Newark Truck Show, which closed Saturday after the most 


successful run in its history. 





Board; 
Holman; “Engineering Develop- 
ments of 1937,” by Austin Wolfe; 
“Observations on American and 
European Diesels,” by A. J. 
Blackwood; “Diesel Engines in 
Highway Transport,” by Martin 
Shreiber and “The Electric Drive 
with a Diesel,” by Guy W. Wilson. 

Thursday evening, engineers, 
executives and fleet operators at- 
tended the National Motor Truck 
Show banquet, where special en- 
tertainment was provided and ad- 
dresses were made by Ted V. 
Rodgers, president of the Amer- 
ican Trucking Assn., and Jack 
Garrett Scott, of the Interstate 
Commerce Commission. 

New interest in design and 
construction was cited in a state- 
ment by John N. Bayne, vice- 
president, Mack International 
Motor Truck Corp., as an indica- 
tion commercial vehicle buyers, 
reassured by the improvement in 
general business, are once more 
shaping long-range purchasing 
policies. 

“Users are getting over their 
depression buying habits and 


“Tariffs,” by Griswold B.©®— 





White Mite ‘Has 
High Record For 
Big Truck Sales 


CLEVELAND.—Truck and bus 
fleet orders, aggregating more 
than $2,000,000 have been re- 
ceived in the past week by the 
White Motor Co. here, and ‘Oc- 
tober will set a new high record 
for deliveries, President Robert 
F. Black announced. The year’s 
unit sales are certain to equal 
those of 1926, White’s greatest 
year, Black said. 

New York City’s truck modern- 
ization program accounts for two 
of the largest fleet orders. One 
hundred heavy duty Whites of the 
new cab-over-engine type were 
ordered for snow removel serv- 
ice. For the same fleet, 70 con- 
ventional type White trucks were 
ordered to be equipped with Joy 
snow removal conveyors. New 
York City now operates nearly 


THE NATIONAL MOTOR TRUCK SHOW held this week in Newark drew a record number of 
exhibits. Here is a general view. 


THE FORD TRUCK FOR 1937 was shown at the National Motor Truck Show in Newark this week. 
Here is the new stake body. A pickup body is also available. 


thinking in terms of long-run 
economy and dependability. They 
want to know about the durability 
of the parts and are checking up 
on bearing areas, gear widths, 
brake sizes and so on,” Bayne 
said, “They are more safety-con- 
scious than ever before. 

“Not that present-day buyers 
are not shrewdly aware of price 
as a factor. You may put it down 
as certain that truck operators 
who survived the depression are 
keen judges of values. The point 
is that the matter of price is be- 
ing brought back into normal fo- 
cus by the majority of purchasers.” 


Old Models Will Race 


Opening Day in Trenton 

TRENTON, N. J.—A derby race 
for oldest models will open the 
21st Trenton automobile show in 
the Armory,. Nov, 14. The show 
wili continue four. days, 





2,000 Whites, said to be the largest 
municipal fleet in. the world. 

Outstanding bus orders of the 
week include 30 40-passenger 
White city coaches for the North 
Shore Bus Co., of Long Island 
City, N. Y.; 26 Whites for the 
Triboro Coach Corp. of New York 
City and 28 streamlined coaches 
by the B. and O. R. R. for trans- 
fer service between New York 
City and its terminal at Jersey 
City. 


Start Diesel initvethdin 

MILWAUKEE .—tThe Murphy 
Diesel Co. has started steady produc- 
tion here of diesel parts and assem- 
bling motors for the first time since 
it was organized eight years ago. 
Moyes J. Murphy, president, said 
present production schedules call for 
completion of one’ éngine a day. The 
firm’s products are‘full diesels, rang- 
ing. from 60’ to 200'h.p., in both four 


land six-cylinder types. 
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Akron Tire Makers Announce Price Changes 


Dealers Benefit from 


Adjustments Under Plan 


AKRON, O.—Tire manufactur- 


ers here have raised tire prices, | 


effective Nov. 2, which will aver- 
age about 4 per cent according to 
the announcements of leading 
makers. This is the second ad- 
vance in tire prices this year. 
Manufacturers say that adjust- 
ments included in the price 
change will benefit dealers. 


In its announcement of the 
price advance, the Goodyear Tire 
& Rubber Co. said: “An ad- 
vance in list prices of automobile 
and truck. tires, which might 
average about 4 per cent increase 
becomes effective at once. 


Confirming its change in prices, 
the Firestone Tire & Rubber Co. 
said: “The change in tire prices 
is better described as an adjust- 
ment rather than an _ increase. 
On certain lines there is an in- 
crease but on other lines there 
is a decrease.” 


Tube Prices Unchanged 
“Effective today,” said the B. 
F. Goodrich Co., “an adjustment 
in tire prices was put into effect. 
List prices on some lines were 
advanced slightly. Others de- 


creased slightly. Tube prices con- | 


tinue unchanged.” 


The adjustment in dealer bonus 
for volume is changed from 7% 
per cent for 20,000 units to 10 
per cent for an annual sales of 
15,000 units. Trade discounts for- 
merly were 22% per cent on first 
and second line tires but under 
the new price revision are 20 
per cent. On second and third line 
tires the trade discount is changed 
from 20 to 17% per cent. 


Smaller manufacturers who do 
not have retail set-ups of their 
own, claim that all of the dealer 
benefits, except the bonus for 
volume discounts, will accrue to 
the larger companies through 
their retail stores. Company 
owned and operated retail tire 
and accessory stores sell at price 
levels competitive with independ- 
ent dealers, and any benefits 
that accrue to independents 
necessarily benefit company 
chains. 


This latest price advance fol- 
lowed a meeting of the Rubber 


Pontiac Prices 
Are Reduced $25 
On Some Models 


PONTIAC. — Price reductions 
amounting to as much as $25 on 
Some new 1937 Pontiac models 
were announced coincident with 
the first national public showing 
of the new cars. 


Prices on the line of new sixes 
range from no change over 1936 
on the sport coupe and cabriolet 
to $25 on the two-door and four- 
door sedans and touring sedans. 


Reductions on the eight-cylin- 
der line range from $5 to $10. 


Comparative prices for 1937 as 
against 1936, and the amount of 
change follows: 


DeLuxe Six 

1936 
SIMO ow. kas $665 
Sport coupe... 720 
Cabriolet 
2-door sedan .. 720 
2-dr. tour. sed. 745 
4-door sedan .. 770 
4-dr. tour. sed. 795 

Eight 

1936 


1937 Chge. 
$650 $15 
720 0 
810 0 
695 25 
720 25 
745 25 
770 25 


1937 Chge. 


$5 
Sport coupe .. 5 
Cabriolet 5 
2-dr. sedan.... 10 
2-dr. tour. sed. 795 10 
4-door sedan .. 815 
4-dr. tour. sed. 840 





| 
Manufacturers’ Assn., last al 
in New York. 
Under the new price set-up, it 
is claimed among smaller manu- 
facturers that the average bonus 
volume to dealers will be about 
6 per cent. Another advantage to 
independent dealers is an ad- 
vance of 2% per cent in the 
monthly bonus’ for’ meeting 
quotas. Formerly, a dealer who 
sold each month as many tires 
as sales analysis decreed his po-| 
tential volume received a _ dis- 
count of 2% per cent—now it is| 
5 per cent. 


Hard on Small Firms 

Smaller manufacturers view 
the price reduction in the lower 
priced lines as a hardship on 
them. These lines are sold to 
large distributors and independ- 
ent operators who retail through 
their own chains. With a price | 
reduction in so-called second and | 
third lines of 4 to 6 per cent, the 
larger manufacturers, so the little 
fellows claim, are making a 
stronger bid for this business at 
prices that are keenly competi- 
tive. 





Graham Looks 
For New Record 
In Last Quarter 


DETROIT.—October shipments 
of Graham cars were the best for 
any similar month since 1929 the 
company reports. November sche- 
dules call for shipments exceeding 
the 1929 total. 

Production has been stepped up 
as rapidly as possible to meet a 
bank of dealer orders which at 
present exceed orders for the en- 
tire last quarter of 1935. 

Shipments by Nov. 15 will have 
exceeded shipments for the entire 
final quarter last year, with every 
indication that shipments this 
quarter may set a new high in 
Graham history. Previous high 
was the last quarter of 1928 when 
7,900 cars were shipped. 


Quinn at Newark 

NEWARK.—I. M. Quinn, former 
New York district manager of Good- 
year Tire & Rubber Co., Inc., is now | 
district manager for northern New| 
Jersey and upper New York state, 
with offices at 500 Central Ave., 
here. During 24 years of service 
with the Goodyear firm, Quinn has 
been connected with branch offices 
in Pittsburgh and Philadelphia, as 
well as with the Akron factory. 





THE ESCALATORS in the new International Automobile Salon in the Chrysler Bldg., New York. 
10| The escalators carry visitors to and from the second floor. The escalators are illuminated by indirect 


10| lighting in each aisle. (Story on page 63.) 


WHAT IS DECLARED to be America’s most modern and elaborate automobile showroom, the new 
International Automobile Salon was opened this week by Walter P. Chrysler, in the Chrysler Bldg., New 
York. In the foreground, cars are shown on a revolving showroom floor, feature of the exhibit. Also 
illustrated here are the distinctive lighting effects and in the background can be seen the escalators 
which rise from a stationary “island” around which the revolving floor moves. (Story on page 63.) 


INTERNATIONAL AUTOMOBILE SALON just opened in the Chrysler Bldg., New York. The new 
salon covers more than 20,000 square feet of floor space, has a revolving showroom floor, scientific light- 
ing effects and other unusual features. (Story on page 63.) 


New England Boosters 


To Banquet in Boston 
BOSTON.—The annual banquet 


of the Automotive Boosters’ Club | 


of New England, grown to be the 
biggest social event of automobile 
show week, will be held Nov. 18 
at the Hotel Bradford. Last year 


more than 1,000 persons were 
present and more are expected 
this year. Philip A. Gahm was 
elected president; William J. Kent, 
vice-president; C. R. Critchfield, 
secretary and S. Amoroso, treas- 
urer at the recent annual meeting. 
Dan Tannen is chairman of the 
entertainment committee. 


12,152 Sales 
Set New Peak 
At Studebaker 


SOUTH BEND.—Paul G. Hoff- 
man, president of the Studebaker 
Corp., reports the sale of 12,152 
passenger cars and trucks in Oc- 
tober, the best October sales in 
12 years and exceeding every one 
of the 90 months since March, 
1929. 

Total sales for the year to date 
were reported by Hoffman as 75,- 
451, an increase of 82 per cent 
over last year. Comparative fig- 
ures for the past eight years fol- 


10 Mos. 
75,451 
41,430 
43 324 
35,627 
43,206 
46,497 
55,184 
91,556 


October 


4,614 


James *. Kennedy 


Dies in Detroit 
DETROIT.—James T. Kennedy, 
63, manager of manufacturers 
sales for B. F. Goodrich Co., in 
Detroit, died at his home here 
suddenly Wednesday evening of 
heart failure. Funeral services 
were held Saturday morning. 
Mr. Kennedy was born in Ro- 
chester, N. Y. and has lived in 
Detroit for the past 28 years. He 
has represented Goodrich here 
since 1928 and formerly repre- 
sented the Goodyear Tire & 
Rubber Co. 





On Master 
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Two New Chevrolet Lines Completely Redesigned 


Knee Action Now Standard 


De Luxe Jobs 


luxe are available in the sedan, 


DETROIT.—Chevrolet’s 1937 


models were introduced today 
with public showings throughout 
the country. 

Master and Master de luxe 
models, each in six body types, 
comprise the two series. They are 
identical in chassis, engine, and 
body design, except for their front 
spring suspension, rear axle and 
steering gear ratios, and trim and 
accessory equipment. Knee action, 
formerly optional as an _ extra, 
is now standard equipment on all 
Master de luxe models at no addi- 
tional cost. Master models are 
obtainable with semi-elliptic front 
springs only. 

Features Listed 

New features common to both 

chassis models include: 


Improved performance, _ espe- 
cially in acceleration and _ hill 
climbing. 

Diamond crown speedline styl- 
ing. 

All-silent all-steel bodies, with 
solid steel turret top and uni- 
steel construction. 

Safety plate glass all around 
at no extra charge. 

Box-girder chassis frame made 
up of box section side rails and 
cross members, giving increased 
strength and reduced weight. 

New six-cylinder high-compres- 
sion valve-in-head engine, of 
larger bore and shorter stroke, 
developing 85 horsepower. 

Hypoid rear axle drive gears. 

Besides these new features the 
new lines retain all previous basic 
principles, redesigned and im- 
proved and completely changed in 
chassis and body. In general the 
new chassis units are more com- 
pact, with a gain in strength and 
a reduction in weight. 

General effects of the changes, 
says the Chevrolet announcement, 
are improved performance, safety, 
economy, and comfort. Reduction 
in the overall height has been 
made possible by the use of the 
hypoid rear axle, while increased 
roominess has been obtained by 
the relocation of the power plant 
and the body on the chassis 
frame. Greater strength and dur- 
ability result from the combina- 
tion of the new box-girder frame 
and all-steel body. Greater car 
stability has been procured by 
lowering the center of gravity. 
and through wider-spaced rear 
springs and larger cross-section 
tires on wider rims. 

Greater Visibility 

Features of the new bodies 
aside from the new all-steel con- 
struction include greater visibility. 
through wider windshield and 
larger windows; wider seats, and 
completely new interior styling. 
Every model has luggage space, 
either in a built-in trunk or in a 
large compartment behind the 
rear seat. In addition, every model 
has a package ledge at the top 
of the rear seat, and a compart- 
ment in the instrument panel. 

Both the Master and Master de 











coach, business coupe, sport sedan 
with trunk, and town sedan with 
trunk, The sport coupe with rum- 
ble seat appears in the Master 
de luxe line only. The cabriolet 
with rumble seat is mounted on 
the Master chassis and finished 
with de'luxe appearance features. 


Bodies Lower, Longer 

All 1937 bodies are lower and 
longer. The lines are straighter 
and less rounded than previous 
models. Speedlines are used to 
emphasize sleekness. A highlighted 
speedline that extends from the 
hood into the body and doors. 
Both the windshield and the rear 
of the body slope more sharply. 
At the front, the body is nearly 
five inches wider at floor level, 
and 1% inches wider at tne 
windshield, and two inches wider 
between the doors across the 
front seat. The floor is 2-1/16 in- 
ches lower than in 1936 models, 
an improvement made possible by 
the adoption of the hypoid rear 
axle and box-girder frame. All 


floors and toe boards are of steel. |, 


A foot rest is formed into the 
rear compartment floor. Trim. 
hardware, moulding finishes, and 
equipment are all new. In the 
new instrument panel, the dials 
have been grouped directly in 
front of the driver. Dials are il- 
luminated by indirect lighting. 

In the construction of the body, 
the solid steel turret top, steel 
double cowl, steel body panels, 
and steel floor are formed into 
an integral steel structure by the 
new unisteel construction. The 
body is assembled by welding. 
without a bolt, rivet, screw or 
nail. Doors, also, are entirely of 
steel. 

New Frame 

A new box-girder type of frame, 
similar in construction to that 
used in the 1936 standard models, 
is used in both 1937 chassis mod- 
els. It is both lighter and stiffer 
than the frame formerly used. 
Both the side rails and the struc- 
tural cross members, of which 
there are four, are of box section. 
The frame is simpler, allowing 
better access to the chassis units 
for inspection and servicing. The 
engine front support is a double 
box section member instead of an 
open section, as formerly. Step 
hangers, battery support brackets, 
spring hangers and other attach- 
ing parts are fastened directly to 
the box section side rails. Springs 
line up directly under the side 
rails. The steering gear is mount- 
ed on the top of the side rail. 
Wherever bolts carrying heavy 
loads pierce box section frame 
members, they are run through 
reinforcing tubes. 

The new engine, used in all 
chassis models, is of 3%-inch bore 
by 3%-inch stroke, instead of 3- 
5/16 by 4, as formerly. The dis- 
placement is 216.5 cubic inches 
(formerly 206.8). The compression 


(Continued on Page 36, Col. 1) 


ENTIRELY RESTYLED, the new instrument panel of the new 
19387 Master de luxe Chevrolet reveals a combination of decoration 
and utility. At the center is an ash receiver, and provision for radio 
installation. To the right is the glove compartment, fitted with a lock. 
All control knobs are in line at the center. 








1937 CHEVROLET MASTER DE LUXE sport sedan. 


Knee-action is standard equipment on this line. 


THE MASTER TOWN SEDAN of the Chevrolet line for 1937. The new models have been completely 
redesigned and feature a nushber of engineering improvements. 





Dodge 9 Months 
Production Over 


Entire ’35 Total 


DETROIT. — Production of 
Dodge trucks and commercia) 
cars for the first nine months of 
this year exceeded the output for 
the entire year of 1935, the com- 
pany reports. During the first 
nine months of this year, the 
number of units manufactured ex- 
ceeded the total for the corre- 
sponding period of 1935 by 42.2 
per cent. 

Records of the company reveal 
that during the first nine months 
of 1936, the truck plant produced 
91,590 trucks and commercial 
cars, as against 63,168 for the 
same period in 1935. Highest 
monthly production this year oc- 
curred in April, when 11,061 units 
were turned out. 

Production during September 
showed a gain of approximately 
11 per cent over the same month 
of last year, with October manu- 
facturing operations still holding 
to unusually high levels. 

Present indications are that the 
company will reach, and exceed 
the 100,000 unit quota for 1936, a 
mark that was set last December. 


Cadillac Sets Record 


In Employes Service 


DETROIT.—Loyalty record of 
Cadillac Motor Car Co. employes 
—an intangible but vital factor 
in the building of quality prod- 
ucts—is matched by few others 
in the automobile industry, com- 
pany officials say. 

Fifty-eight per cent of the hour- 
ly wage workers have been em- 
ployed for more than five years. 
Six-month men number less than 
five to each 100. 

Cadillac recognizes long service 
records in the award of watches 
and medals. Since inauguration 
of the plan in 1927, a total of 2,008 
watches (10 years) and 2,747 
medals (five years) have been 
distributed. 





Truckers Denied 
Increase in Weights 


TALLAHASSEE, Fla.—Applica- 
tion by common carrier truck 
lines for permission to increase 
load limits to 34,000 pounds, the 
limit allowed for private contract 
carriers, was denied by the Flor- 
ida Railroad Commission, Oct. 30. 

Pointing out that limits are 
fixed by the state legislature, the 
commission’s ruling held: 

“While it is unfair, and per- 
haps a discrimination against the 
certificated carriers to permit pri- 
vate carriers to transport upon 
similar vehicles a greater load 
than is permitted certificated car- 
riers, the remedy lies with the 
legislature and not with the com- 
mission.” 


Fla. 


Tourists Pa 
SACRAMENTO, Calif. — During 
the first nine months of this year 
167,445 non-resident automobiles 
entered California. This is an in- 
crease of 40,708 or 32.12 per cent 
over the same period of last year. 








a 


ICC Grants Stay 
To U.S. Railroads 
On Rate Ruling 


WASHINGTON. — The Inter- 
state Commerce Commission this 
week granted the request of the 
nation’s railroads for a temporary 
setting aside of more than 1,000 
past freight rate decisions and 
opened the door to a general re- 
adjustment of the national freight 
rate structure. 

By its action the commission 
took no stand on the many pro- 
posed rate changes. It merely 
notified the railroads that it was 
willing to entertain their plan 
and it removed the only legal 
barrier in the way of its formal 
consideration. Thus, the most far- 
reaching general adjustment of 
freight rates ever proposed by 
the railroads at one time took its 
place in the annals of govern- 
ment rate regulation. 


Announce 1937 Prices on 
Complete Chevrolet Line 


NEW YORK.—Prices for the 


new Chevrolet passenger cars for 
1937 were announced here today 
by W. E. Holler, vice-president 
and general sales manager, upon 
his arrival for the National Auto- 
mobile Show. 

Prices of the Master de luxe 
models remain approximately the 
same as those of the 1936 cars. 
The popular coach and town 
sedan models have been reduced 
$5, while the four-door sedan and 


the sport sedan prices remain un- 


changed. The coupe and sport 


coupe are the only models to be| 


increased in price and these only 
$5 over the 1936 levels. 


Prices of the Master de luxe 
Chevrolet now cover features for- 
merly offered as optional at extra 
cost, including knee-action, safety 
plate glass all around, fenders in 
color matching the body, and 
larger tires. The individual model 
prices are as follows: 


Coach, $595; sedan, $660; town 





sedan, with trunk, $620; sport se- 
business 
with 


dan, with trunk, $685; 
coupe, $585; sport coupe, 
rumble seat, $615. 

The list prices of the Master 
Chevrolet, which also include the 
added equipment except knee- 
action, are uniformly $60 under 
the Master de luxe prices. 


Chevrolet To 
Boost Output 
To 6,000 A Day 


DETROIT. — Production sched- 
ules on the new Chevrolet for 
1937 have been stepped up 
sharply, the company reports. 

More than 5,000 units are being 
built daily and schedules will be 
put up to 6,000 a day to meet re- 
quirements of pre-announcement 
orders now in dealer’s hands. 





New LaSalle i. 
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Cadillac, LaSalle Longer and More Powerful 


is V-8; 


Priced in $1,000 Field 


DETROIT.—With the 1937 La- 
Salle V-8 the Cadillac Motor Car 
Co. for the first time enters a V-8 
in the $1,000 price field. Featuring 
the Cadillac line is a new car 
fitting in just above the Series 
60, which gives Cadillac four se- 
ries of V-8’s, a V-12 and a V-16. 

The LaSalle is built on a 125- 
horsepower motor, has four inch- 
es more wheelbase—124 inches— 
and an overall length of 201 
inches. Five types are supplied 
in the LaSalle line; two and four 
door sedans, both with trunks; a 
five-passenger convertible sedan; 
a two-passenger sport coupe and 
a two-passenger convertible coupe. 

Similar to last year, Cadillac 
presents both Fisher and Fleet- 
wood bodies on its V-8 chassis. 
The Fisher bodies are uniform in 
appointments. The Fleetwoods 
are designed for buyers who de- 
sire a more individual treatment. 
The V-12 and V-16 are exclusively 
Fleetwoods, as well as two lines 
of V-8’s—the Series “70” and “75.” 

New Model “65” 

The new member of the Cadil- 
lac family is designated as the 
“65.” It will be produced in only 
one Fisher Body type, a five-pas- 
senger sedan on a 131-inch wheel- 
base, and is built primarily for 
the owner who requires a heavier, 
roomier car in the upper medium 
price range. 

Other body types: 

Series “60.” — Five-passenger 
touring sedan, five-passenger con- 
vertible sedan, two-passenger 
sport and two-passenger conver- 


tible coupe. Mounted on 124-inch 


‘Chrysler Adds 


wheelbase. 

Series “70.”"—Fleetwood bodies. 
Five-passenger touring’ sedan, 
five-passenger convertible sedan, 
two-passenger sport and two-pas- 
senger convertible coupe. On 131- 
inch wheelbase. 

Series “75.”—Fleetwood bodies. 
Five-passenger formal, touring, 
convertible and town sedans; sev- 
en-passenger sedan, touring Im- 
perial (with trunk), touring se- 
dans and seven-passenger town 
car. On 138-inch wheelbase. 

Series “85."—The V-12. Fleet- 
wood bodies similar 
line of “75” on 138-inch wheel- 
base. 

Series “90."—The V-16. A cus- 
tom car with bodies built to 
order. Fleetwood bodies on 154- 
inch wheelbase and 238-inch over- 
all length. 

Both Cadillac and LaSalle 
have been completely re-designed. 
Both lines have more powerful 
engines, greater wheelbases and 
larger bodies. 

Twenty More Horsepower 

The LaSalle has 20 more horse- 
power than last year’s straight 
eight with a claimed acceleration 
improvement of 20 per cent at 
low speeds and 250 per cent at 


touring speeds. Lower axle ratios | 
and lower engine speeds balance | 


the higher power. 


Passenger seat 
been increased 
inches. 
been 


widths 
three to four 
increased through hypoid 
axles and lower floors. Spring 
rates have been changed and 
knee action improved. 

Larger hydraulic brakes, sta- 
bilizers front and rear, easier 
steering and better visibility are 
said to increase LaSalle safety. 

In appearance, the line is re- 
fined throughout. The hood, tap- 
ering forward to the narrow 
radiator is set off by high, skirted 
front fenders. Headlamps are 
lean, conical. Running boards are 
separated from the fenders. In 
the sedan design is a new blend- 
ing of trunks into the bodies. 
These compartments have been 
increased 283 square inches in 
floor space. The five-wheel mod- 


(Continued on Page 56, Col. 1) 


| flects the 


in type to) 


| whole year,” 


have | 


Leg and headroom has| 








Cadillac-LaSalle Prices 


LA SALLE V-8 


2-Dr. Touring Sedan 
4-Dr. Touring Sedan 
Convertible Coupe 
Convertible Sedan 
CADILLAC 
Series “60” 


4-Dr. Touring Sedan 
Convertible Coupe 
Convertible Sedan 
CADILLAC 
Series “65” 
4-Dr. Touring Sedan 
Cadillac Fleetwood Series 
on V-8, V-12 and V-16 chassis 
are substantially unchanged 
from 1936. 


Chevrolet Host 
At Two Parties 
For The Press 


DETROIT. — More than 400 
newspaper men and magazine 
representatives were guests of the 
Chevrolet Motor Co. this week at 
press parties in Chicago and New 
York, preliminaries to public in- 
troduction of the 1937 Chevrolets. 

The Chicago party in the Pal- 
mer House Nov. 2, was attended 


| by about 200 men from Chicago 


and the middle west. The New 


| York meeting, on the roof of the 


Waldorf-Astoria Nov. 5, had an 
equal representation from the 
east. 


$4,000,000 To 
Workers’ Checks 


(Continued from Page 1) 


ing the first quarter of 1936 and 
are employed the week of Dec. 14, 
when payment will be made. 

Keller said the payment -re- 
corporation’s unpre- 
cedented sales and its appreciation 
of employes’ co-operation. 

“So far this year Chrysler 
Corp. has sold more cars and 
trucks than ever before in a 
the announcement 
read. “We were early, too, in get- 
ting into production of the 1937 
models and indications are busi- 
ness will continue good the bal- 
ance of the year. 

“The management is happy to 
recognize faithful service in this 
substantial way. Success in this 
business demands the best ef- 
forts of every one of us.” 

The bonus will spread over all 
divisions of the corporation, in- 
cluding Plymouth, Dodge and De 
Soto, and even plants in England 
and Belgium, Keller said. 








THE STREAMLINE TREND is evidenced here in this view of the new LaSalle V-8 line. This is the 


four-door touring sedan. 


THE V-8 SERIES “65” is a new member of the Cadillac family for 1937. It is built only in this four- 
door body type and is mounted on a 131-inch wheelbase. The car is designed for those who demand more 


room than in the conventional body type. 


Reo, Corbitt Bid For 


Gov’t Truck Contract 


WASHINGTON.—New bids on 
28 trucks for use by the resettle- 
ment administration in New York 
state were received from the Reo 
Motor Car Co. and the Corbitt 
Motor Car Co. by the treasury 
procurement division this week. 
Only the Corbitt bid was on the 
full number of trucks. 

This is the second time the 
treasury has offered the contract. 
Bids were opened last week but 
when nothing but “split” offers 
on parts of the contract were re- 
ceived, new bids were called. 

It was pointed out bidders 
might be seeking to keep the total 
value of the contracts below 
$10,000, and thereby avoid restric- 
tions under the new Walsh-Healy 


THIS V-8 MOTOR for LaSalle gives the car 20 more horsepower 


over last year’s straight eight. 











NEW YORK SHOW CALENDAR 


MONDAY, NOV. 9 
All Day—Farm Journal “Open House,” suite 951-957 Waldorf- 
Astoria, Graham Patterson, host. 
12:30 p.m.—Buick press luncheon, Waldorf-Astoria. 
6:00 p.m.—New York Daily News dinner, N. Y. Athletic 
Club, Floyd A. Noel, host. 
7:30 p.m.—National Broadcasting Co., 
dinner, Waldorf-Astoria. 
TUESDAY, NOV. 10 

All Day—Farm Journal “Open House,” suite 951-957 Waldorf- 
Astoria, Graham Patterson, host. 

—General Motors Luncheon in honor of Charles F. 
Kettering celebrating the 25th Anniversary of the 
self-starter. 

1:00 p.m.—Ford Lincoln luncheon, Astor. 

3-5 p.m.— Graham-Paige press reception, Biltmore. 

4:30 p.m.—General Motors reception, Waldorf-Astoria. 


WEDNESDAY, NOV. 11 
(Opening Day) 
All Day—Farm Journal “Open House,” suite 951-957 Waldorf- 
Astoria, Graham Patterson, host. 
12:00 m. —Dodge press luncheon, Union League Club. 
12:30 p.m.—Willys-Overland dealer meeting, Commodore. 
7:00 p.m.—Oldsmobile 40th anniversary banquet, Commo- 
dore. 
9:00 p.m.—Crowell Publishing Co., Waldorf- 
Astoria. 
THURSDAY, NOV. 12 
(Safety Day) 
All Day—Farm Journal “Open House,” suite 951-957 Waldorf- 
Astoria, Graham Patterson, host. 
9:00 p.m.—Bendix Products Corp., sales meeting all day, 
Lexington. 
12:30 p.m.—Automobile Manufacturers Assn., safety meeting 
and luncheon, Commodore. 
Willys-Overland press luncheon, Biltmore. 
4:30 p.m.—Studebaker press reception, Biltmore. 
6:30 p.m.—General Motors Corp. reception, University Club. 
6:30 p.m.—Society of Automotive Engineers, banquet, Com- 
modore. 


10th anniversary 


12:00 m. 


banquet, 


FRIDAY, NOV. 13 
(Trailer Day) 
All Day—Farm Journal “Open House,” suite 951-957 Waldorf- 
Astoria, Graham Patterson, host. 
SATURDAY, NOV. 14 
(Football Day) 
All Day—Farm Journal “Open House,” suite 951-957 Waldorf- 
Astoria, Graham Patterson, host. 





LANSING. — Two entirely new 
Oldsmobiles for 1937, a six and an 
eight, each distinctively different 
in body styling, and offering 
many advancements in mechani- 
cal design, are being given their 
first public showing by Oldsmobile 
dealers this week-end. 

The cars are longer, lower, 
roomier and more comfortable 
than in 1936. The motors provide 
greater reserves of power at 
lower engine speeds, with corres- 
ponding improvements in both 
performance and operating econ- 
omy. The six now develops 95 
brake horsepower, against 90 
horsepower in the 1936 model; 
the eight develops 110 brake 
horsepower, an increase of 10 
horsepower over the _ previous 
eight. Wheelbases of the six and 
eight have been increased respec- 
tively to 117 inches and 124 
inches. 

Solves Problem 


Cc. L. McCuen, president and 
general manager of Olds, believes 
his body engineers have achieved 
a solution of the problem that 
long has confronted automobile 
companies which manufacture 
more than one line of cars—the 
confusion in identity which arises 
from general similarity in style 
and appearance. 


In the six is found a new in- 
terpretation of radiator grill de- 
sign. The new treatment employs 
eight die-cast horizontal grille 
louvres, deeply recessed and 
plated in chrome. Below are three 
smaller louvres which extend at 
a slight upward angle on either 
side of a vertical emblem. Hood 
louvres are of a triple horizontal 
bar design which harmonizes 
with the radiator grille. Stream- 
lined headlamps are mounted di- 


rectly upon the side panels of the | 


hood. 

Equally definite individuality 
has been designed into the rad- 
iator and grille of the eight. On 
this series, the engineers have | 
employed a_ die-cast grille of | 
square mesh design, plated in 
chrome and outlined by a chrome | 
trim moulding which blends into 
the hood at the top of the grille. 








| P. D. Loranger 
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Oldsmobile Six and Kight Individually Designed 
Power is Stepped Up; / 


Bodies Longer, Roomier 





New Plant For 
Lansing Firm 
Ready Next Jan. 


LANSING, Mich. — Officials of 
the Motor Wheel Corp. here an- 


nounce plans for construction of | 


a new $1,000,000 plant, to be leased 
to the Campbell, Wynant, and 
Cannon Foundry Co. of Muske- 


gon, manufacturers of automotive 


castings and parts. 
According to 


president and general manager of | 
the new | 
manufacture only for} 


the Motor Wheel Corp., 
unit will 


Harry Harper, | 





the corporation which makes oil} 


furnaces 
The capacity of the plant will 


and automobile parts. | 


employ approximately 400 men, it | 


is said. 


The plant is expected to start | 


operation in January. 


The foundry division in the 
new unit will make automobile 
brake drums. 


Loranger Named 
To Parts Dept. 


DETROIT. — The Chevrolet 
Motor Co. has called Paul D, 
Loranger, formerly parts and ac- 

cessories mer- 
chandising man- 
ager in its Kan- 
sas City zone, 
into the central 
office in Detroit 
to serve as man- 
ager of the new 


retail parts and | 


accessories de- 
partment, 
Loranger rep- 
resented the 
company in 
Kansas City for 


three years and was formerly as-| 


| sociated with Chevrolet in Omaha, 
| New York, Boston and Pittsburgh. 
| He has been with General Motors 
for 14 years and with Chevrolet 


Extending down from the radiator | for 11 years. 


shell at top center of the grille 
is a narrow medallion. 


Deep front and rear fenders, 
more massive chrome - plated 
bumpers and bumper’ guards, 
running boards covered with 
heavily-ribbed moulded _ rubber, 
and steel wheels with large hubs 
of polished chrome, round out the 
new appearance, add further dis- 
tinction to the features of the all- 
steel bodies of both six and eight. 


Individuality in Rear 


Complete individuality has been 
preserved also in the rear body 
treatment of the two cars. Both 
place the combination tail and 
stop lights high on the rear sides 
of the bodies at the termination 
of the chrome body moulding. 
However, the lights are totally 
different in style: those of the 
six are sharply streamlined, al- 
most reverse miniatures of the 
front headlamps; those of the 
eight have been given a more 
square, modernistic design with 
both rear and side panels of red 
glass, the latter serving as a 
warning light against cross traf- 
fic. 

In addition, both cars provide 
a license plate bracket on the 
center of the rear compartment 
lid, equipped with a light. These 
units are of totally different de- 
sign on the two series. 


Seven body choices are offered 
in each series. They include: the 
two-door sedan; two-door touring 
sedan with trunk; four-door se- 
dan; four-door touring sedan 
with trunk; business coupe; con- 
vertible coupe; and a newcomer 


(Continued on Page 58, Col. 1) 


The new department has been 
organized with a view to aiding 
dealers in their retail merchan- 
dising programs insofar as Chev- 
rolet parts and accessories are 
concerned. Dealers will be trained 
to get the maximum sales and 
profits from their parts and ac- 
cessories franchises, Loranger ex- 
plained. 


Utica Holds Show 


UTICA, N. Y.—Utica automobile 
dealers will hold their 1937 automo- 
bile show at the Utica State In- 
fantry Armory, Dec. 2-5. This is 
the first show held since 1932. 








| tion and heating unit for pas- 





1937 OLDSMOBILE SIX four-door sedan. 


Evans Co. Offers 
Two Accessories 


At Auto Exhibit 


NEW YORK. — Two new de- 
velopments in the automobile in- 
dustry are being exhibited at the 
automobile show here by Evans} 
Products Co., Detroit, the Evans 
Auto-Shift and the Evans ventila- 





senger cars. 

The Auto-Shift is operated by 
a vacuum cylinder. This device 
shifts gears by a slight move-| 
ment of a lever on the steering | 


| column. 


Main control of the Auto-Shift 
is from the selector lever through | 
three small tubes carried inside | 
the steering column. These tubes | 
go direct to the main valves | 
which in turn operate the power 
cylinder. | 

In operation of the heating sys- 
tem for cold weather driving, 
fresh outside air is introduced | 
through the cowl ventilator, and 
forced through a duct directly to 
the heater. The heated fresh air | 
is carried through a duct and dis- 
tributed to front and rear com- 
partments, providing more uniform 
heat throughout the car, the com- | 
pany claims. 





Ford Car With Optional 
Motors at N. Y. Display 


NEW YORK.—tThe public here 


will get its first glimpse of the 
1937 Ford, offering a choice of 
two new V-8 engines, at the open- 
ing of the Ford-Lincoln automo- 
bile show in Hotel Astor, Times 


Square, at noon Wednesday, Nov. | Zephyr 110 horsepower V-12 en- 


11. Ford trucks and custom 
Lincolns will also be displayed. 


The new cars, together with the | 
intro- | 


new 1937 Lincoln-Zephyr 
duced to the public one month 
| ago, will be shown in the Grand 
| ballroom of the Astor and in the 
adjoining Rose and Laurel rooms 
in a setting of autumn tones of 
tan and bronze. 


The show will continue daily 
through Wednesday, Nov. 18, 
opening at 10 a.m. and closing 
at midnight. Supplemental ex- 
hibits will be in the Ford-Lincoln 
salon, Park Lane Hotel, Park 
avenue at 48th street, and in the 
Metropolitan headquarters of 
Ford Motor Sales Co., at 1710 
Broadway. 

Motion pictures and animated 
displays will be used extensively. 

The Lincoln custom salon in- 
cludes various body types ranged 


NEW STABILIZED PROPELLER SHAFT which has permitted the floors of the 1937 Oldsmobile 
cars to be lowered by three and one-half inches. It is in two sections, employing three instead of the 
customary two universal joints. The center universal is locked in and supported by the X-section of the 
heavy I-beam frame. Only the rear section of the shaft moves up and down with the axle. 


| 





about a crystal display of the 145- 
inch wheelbase Lincoln chassis, 
with 150 horsepower V-12 engine. 
The Lincoln-Zephyr salon, across 
the ballroom, presents the four 
body types including new three- 
passenger coupe, and the Lincoln- 


gine. 


Hudson Prices 
TERRAPLANE 
Six De Luxe 


Brougham 

Tour. Brougham 

Sedan 

Touring Sedan 

3-Pass, Coupe 

Victoria Coupe ........... 650 
Business Coupe 


Six Super 


Brougham 
Touring Brougham 
Sedan 

Touring Sedan 
$-Pass. Coupe 
Victoria Coupe 


HUDSON 


Six Custom 
Brougham 
Touring Brougham 
Sedan 
Touring Sedan 
$-Pass. Coupe 
Victoria Coupe 
Business Coupe 


Eight De Luxe 
Brougham 
Touring Brougham 
Sedan 
Touring Sedan 
8-Pass. Coupe 
Victoria Coupe 


Eight Custom 
Brougham 
Touring Brougham 
Sedan 
Touring Sedan 
8-Pass. Coupe 
Victoria Coupe 


Eight De Luxe 
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One sacred pledge we make our friends here 
and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the automo- 
tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, wholly through 
the dissemination of NEWS which is timely, 


12 TH. YEAR 
2 authentic and of value-—(ADN 6-10-1933) 


SATURDAY, NOVEMBER 7, 1936 


Motor Shows and Dealers 


A*® THE tumult and the shouting wanes and national 
politics pass out of the picture for at least a few more 
years, we can give more serious attention to the things at 
hand, namely the New York national show, Nov. 11-18, 
and the big dealer event at Chicago, Nov. 14-21. There 
seems to be little question that more dealers will visit 
these two exhibits this year than for many years past. 

This heavy turnout of dealers may be attributed to two 
things; dealers are generally better off financially this 
year than they have been for sometime in the past and 
second, there is surprising interest among dealers regard- 
ing the new comer at the show this year—coach trailers. 
Of course, the fact that many local shows are being held 
co-incidental with the national shows will tend to keep 
many away who otherwise would have visited New York. 

Heavy dealer attendance at the national show is a 
healthy sign for here, better than any other place, the 
dealer can get a true cross-section of what the public 
thinks of the lines he represents and what it thinks of his 
competition. This gives the dealer an opportunity to study 
his sales presentation which may lead to a successful 
closing with a greater number of prospects in the months 
to come. Therefore, while we believe that more dealers are 
coming to New York and Chicago this year, may we urge 
those who are undecided to make every effort to attend. 
We feel that it will be time and money well spent. 


Chrysler Shares Again 


esse CORP. on Friday announced an additional 
employes dividend—the third this year — totaling 
$4,000,000 and giving each worker a minimum of $50 in 
cash. This week’s disbursement just about doubles the 
two previous payments bringing the total to $8,000,000 
and should have the effect of making the worker feel that 
he is on a par with the stockholders when it comes to shar- 
ing increased earnings by the company. 

This action reflects the type of leadership which has 
kept the automotive group in the vanguard of American 
industry for the past three decades. It is the type of 
leadership which makes for trust among its employes and 
admiration from the populace at large. 


Studebaker Advertising 


Ast WEEK a news item appearing in many papers 
throughout the country to the effect that Studebaker 
had signed a stipulation with the Federal Trade Commis- 
sion not to advertise 6 per cent finance rates in the fu- 
ture appears to have created the impression that this com- 
pany had been guilty of some questionable practice. The 
facts of the matter are that Studebaker with many other 
companies had been called before the FTC because of 
charges that advertising 6 per cent rates is misleading 
as the actual interest charge is much higher than 6 per 
cent. Studebaker of its own freewill agreed to discontinue 
such advertising and for this action we feel the corpora- 
tion should be commended. Originally the 6 per cent was 
used to designate a plan for computing finance charges. 
This plan actually did reduce interest rates materially 
although not so low as 6 per cent per annum. In instances 
advertising failed to differentiate between the interest 
rate and the method of computing interest. This was 
largely inadvertent rather than deliberate. 


oe 


WALL ST. 
PLAYS 
ORACLE 


Having had the good 
old dependable 
“election year” alibi | 
taken away from u:3 | 
on Tuesday of the current week, | 
most of us are looking for another 
hook upon which to hang any, 
lack or desire on our own part to | 
take a hold of the job at hand. 
As a matter of fact most impartial 
observers have pointed out that 
in 1936 the bug-a-boo of a presi- 
dential year with its alleged bad 
effect on business has been a com- 
plete wash-out. Car sales stood 
right up against the dire predic- 
tions and forebodings and prob- 
ably many million car miles were 
added up in the feverish scramble 
for votes, all of which made good 
business for this industry of ours, 
whether or not the time and gaso- 
line expended were fruitful in the 
final outcome. 

* ” ” 


AS I WRITE this, I am shown 
an eight column heading on the 
Detroit “Times” which screams 
“AUTO STOCKS HIT NEW 
HIGHS.” This seems to indicate 
that Wall Street harbors the 
opinion that whatever we are in 
for holds no threat for the busi- 
ness from which you and I make 
our so-called living. This writer 
may not have attained the ripe 
old age of three score and ten, 
but he feels that old in a life-time 
spent in the whirling hub of this 
whirling industry. One observa- 
tion I have made has been un- 
failing and that is, that by some 
uncanny means which I have 
never yet been able to fathom, 
Wall Street seems to peg the ups 
and downs of the motor vehicle 
business. It should always be re- 
membered that automobile stocks 
broke in June, four months before 
the general debacle of the entire 
list, in the fall of '29. Individual 
stocks have a spooky way of re- 
acting to the popularity of current 
models even before the trade 
seems conscious of what’s going 
on. Therefore the fact that on this 
Wednesday following by only one 
way a national election of such 
sweeping force as yesterdays, the 
motor stocks should be jumping 
to new highs can mean only one 
thing to old timers like myself, 
i. e., Wall Street is making a 
pretty safe bet that the new cars 
are going to meet with a recep- 
tion which will put the records 
we hung up since the last show 
to shame. Can we take it? 

* * * 

I AM STILL curious to learn 
how the manufacturers have con- 
trived to have new models, cutout 
chassis and display materials 
ready for the half-dozen or more 
big shows which open all at once 
on next Saturday and in the very 
middle of the national show in 
New York. If they have succeeded 
in equaling the displays put on by 
the old traveling equipment which 
went by express from the closing 
doors of one show to the opening 
of another in some distant city, 
then they have performed a mir- 
acle which will make the late 
Houdini rest uneasy in his grave. 

*- * *# 

I HAVE IT on good authority 
that there will be more mechani- 
cal gadgets to attract and hold 
the attention of the crowds to the 
individual exhibits this year. Just 
returning from the Paris and 
London shows I am going to pay 
particular attention to this feature 
of our shows at home this year, 
because that remains with me as 
a criticism of first magnitude of 
the shows “over-there” which 
offer little besides the cars them- 
selves to attract the crowds. It 
seems now that I can hear the 
continuous rattle of the hoods as 
they were opened and closed to 
give the interested visitor a 
glimpse of the innards of this or 
that foreign car. For these and a 
few other reasons I’m looking for- 
ward to the shows this year and I 
hope you are too!—G.MS. 
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AUTOMOTIVE 
INDUSTRY 


YES, MODUM, THE 

Same STYLE — 

BUT (M AERAID 
IT.WILl BEA 


A Style She’ll Stick To 


Automobile Show Dates 


NOVEMBER 
7-14—Toronto., 
11-15—Omaha, Neb. 
11-18—New York. 
12-19—Philadelphia, Pa. 
18-19—Toledo. 
18-21—Glasgow, Scotland. 
14-18—Akron, O. 
14-18—Trenton, N. J. 
14-20—Columbus. 
14-21—Binghamton, N. Y. 
14-21—Boston. 
14-21—Buffalo. 
14-21—Chicago. 
14-21—Detroit. 
14-21—New Haven, Conn. 
14-21—Indianapolis, Ind. 
14-21—San Francisco. 
14-21—Washington, D. C. 
14-22—Los Angeles. 
15-21—Cincinnati. 
15-22—St. Louis. 
16-21—Denver. 
16-21—Des Moines, Ia. 
16-21—Grand Rapids, Mich. 
16-21—Elmira, N. Y. 
16-21—Ottawa, Can. 
16-21—Pittsburgh, Pa. 
16-21—Syracuse, N. Y. 
17-22—Youngstown, O. 
18-21—Kenosha, Wis. 


In This 


18-21—Altoona, Pa. 
18-21—Atlantic City, N. J. 
19-25—Asbury Park, N. J. 
20-26—Lansing, Mich. 
21-28—Montreal. 
21-28—Cleveland. 
21-28—Brooklyn, N. Y. 
21-28—Jersey City, N. J. 
21-28—Minneapolis, Minn. 
21-28—Newark, N. J. 
21-28—Rochester, N. Y. . 
21-29—Kansas City. 
22-29—Milwaukee. 
22-29—Portland, Ore. 
23-28—Meriden, Conn. 
26-29—Sioux Falls, S. D. 
26-28—Titusville, Pa. 
27-29—Cedar Rapids, Ia. 
28-Dec. 5—Baltimore. 
28-Dec. 5—Hartford, Conn. 
$0-Dec. 5—Louisville, Ky. 
$0-Dec. 5—Springfield, Mass. 


DECEMBER 


1-5—Oneida, N. Y. 
2-4—St. Petersburg, Fila. 
2-5—Utica, N. Y. 
2-6—Peoria, DL 
38-6—Brownsville, Tex. 
6-8—New Orleans. 
9-13—Chicago. ASI Show. 


Corner 


expressed in this column are those of our readers 
and do not nescemety cclnciie with chose of do otters. Rastses 

invited ¢ i lor voicing their opinions or ideas. 
= ccs aumaaaa as alll ast bo amepeed bat contidence wil 


be observed upon request. 


Production 


We are interested in making up 
production sheets showing the 
number of passenger cars pro- 
duced per month, by each of the 
various companies. We would 
like this to show, as you have in 
your midweek digest, and also in 
your almanac, except that we 
would like to know the passen- 
ger cars, exclusive of trucks, pro- 
duced. 


As regular subscribers to your 
magazine we would appreciate it 


if you could furnish us with this 
data, extending back through 
each month of 1936 and for the 
last half of 1935. 

If you cannot furnish us with 
data yourself, could you please 
tell us where we may obtain it.— 
Henry Herrman, H. A. Wilson 
Co., Newark, N. J. 

_ Eptror’s Nore: Production figures 
for individual companies are not 
available. Totals shown in ADN are 


estimates only and cannot be broken 
down to separate cars from trucks. 
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CONNERSVILLE, Ind.—In ad-| diti 
dition to its regular Cord front| 
drive models for 1937 Auburn has | 
announced a new line of 170 h.p. 
supercharged Cords, and an own- 
er-chauffeur driven Berline built 
on a 132-inch wheelbase. 


Body types of the supercharged 
line are the same as in the reg- 
ular models: a Westchester five- 
passenger sedan; a five-passenger 
convertible phaeton sedan with 
disappearing top and a sports- 
man’s coupe with disappearing 
top. This latter model has an ex- 
tra large baggage compartment 
for the carrying of golf clubs, 
guns, hunting suits, etc. 


The owner-chauffeur driven 
Berline, built on a 132-inch wheel- 
base, is designed for those who 
desire a two-purpose car. The 
partition glass between the front 
and rear compartments. disap- 
pears completely into the back of 
the front seat when not in use 
and the car becomes a regular 
sedan with considerable’ extra 
room. It follows the lines in gen. 
eral appearance of the regular 
models, but due to its longer 
wheelbase there is an additional 
five inches in length of the rear 
compartment and two inches in 
the front compartment. An addi- 
tional inch and a half of head 
room has also been provided. 


Nine Years’ Experience 


The Cord is the culmination of 
nine years of front drive engi- 
neering by Auburn and the 1937 
models retain the design of their 
1936 predecessors with special em- 
phasis toward -mechanical im- 
provement. 


The new Cord is low swung, 
standing only 60 inches high, al- 
though it has a road clearance of 
nearly nine inches. Front and 
rear seats are on the same level 
and all 
down the highway in a level line. 

Its perfect balance is 50.50 
front and rear with passengers. 


The steering wheel is in the 
same color as the exterior of the 
car. Gear shifting is by remote 
control. This shifting unit is di- 
rectly below the steering wheel 
rim and the driver chooses the 
different ratios by moving the 
small lever with the tip of his 
finger. There are four forward 
ratios. First is for starting under 
adverse road conditions (9 to 1); 
second or traffic ratio (5.84 to 1) 
compares favorably with many 
third gears on conventional cars 
and is used mostly in traffic with- 
out the necessity of shifting. 
Third or boulevard ratio (3.88 to 
1) slows down the motor but still 
permits fast acceleration without 
,faltering while the fourth is 
cruising ratio (2.75 to 1). This 
latter ratio is mostly for the high- 
ways and its use reduces engine 
revolutions over 30 per cent. 


No Obstructions 


There are no obstructions in 
the front compartment. The ab- 
sence of a gear shift lever and 
the placing of the  pull-type 
emergency brake on the left hand 
side under the cowl dash gives 
freedom of movement and adds 
to comfort. The floor pan is re- 
cessed. Both the front and rear 
seats are cushioned with fully 
sprung and padded rear backs. 

The interior belt beading is 
figished in the same color as the 
exterior of the car, as are the 
door’ knobs, window regulator 
handles, instrument panel back- 
ground, etc. The broadcloth : up- 
holstery on the closed models and 
the genuine leather on the open 
cars, are in colors contrasting to 
but harmonizing with the exte- 
riors. Hardware is Butler finish 
silver of flowing speed design. 

The instrument and _ control 
panel is of polished stainless steel, 


with engine turned finish. In ad-, 


passengers look directly | 
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Supercharged 170 H. P. Model Added to Cord Line 


Mechanical Im provements 


Featured tor 1937 Jobs 


dition to the usual instruments, 
it has a tachometer which tells 
engine revolutions, electrical oil 
reader, and lever controls for gas 
and lights. Numbers and calibra- 
tions are etched on the glass 
dials of the instruments which are 
edged lighted with dimmer con- 
trol. The horn operates from a 
large ring directly on top of the 
steering column and can be op- 
erated without the driver having 
to take his hand off the steering 
wheel. The disappearing head- 
lights in the fenders are raised 
or lowered by means of two sep- 
arate winders located on the dash. 


Single Unit 


The power plant and driving} 


mechanism are a single motive 
unit. Transmission and differen- 
tial are closely coupled in thi- 
unit and both are sprung weight. 
This design eliminates the .drive 
shaft. Power is 


two shafts in which constant ve- 
locity universal joints are used 
enabling the delivery of a con- 
stant power at any angle. 


The front wheels are independ- 
ently sprung by means of an arm 
that moves vertically on a large 
shaft bearing. Front springing is 
transverse and the entire front 
end is protected by a heavy chan- 
nelled frame member. Center 
steering, in addition to the nat- 
ural pull of front drive power, 
adds to steering ease. In the mod- 
ernistic design motif lines are 
sweeping. Projections have been 
eliminated such as _ protruding 
door hinges, square edges, ex- 
posed headlamps, etc., in order 
to reduce wind resistance. The 
headlamps disappear into the 
fenders when not in use and are 
said to reduce wind resistance, 
especially at higher speed. The 
under side is clean. 


Sales Increase 
Brings a Boost 
In Nash Output| nay 7 


KENOSHA, Wis.—With orders 
for the 1937 Nash-LaFayette cars 
increasing, activity of the Keno- 
sha, Racine and Milwaukee plants 
is at the highest in many years 
says R. B. Elliott, vice-president 
in charge of operations. 


“All three plants are working at 
top speed, turning out capacity 
production every day,” Elliott 
said. “Men are working double 
shifts, new employes have been 
added, and the factories geared 
in high. 

“Orders received when the cars 
were shown to the Nash organiza- 
tion, to dealers and to the public, 
developed a real production prob- 
lem in that it became necessary 
that operations be co-ordinated 
to speed production and at the 
same time maintain high manu- 
facturing standards. 


“Tt meant every car body from 
Milwaukee had to reach the Ra- 
cine and Kenosha plants on 
schedule and each department 
must turn out its quota of parts 
on time to make sure there was 
no slowing up on assembly lines. 


“That we did this is shown by 
the production of 450 cars a day, 
the greatest in Nash history 
since the boom era, and a 100 
per cent increase over a year ago. 

“We spent more than $1,000,000 
in new machines, new tools, new 
dies. The 1937 cars are completely 
new and called for modern equip- 
ment to meet the production 
schedule. 


“Every car off the line received 
our usual rigid inspection of ma- 
terial and workmanship—to as- 
sure it being as fine as precision 
manufacturing could make it.” 





delivered direct | 
to the front wheels by means of | 
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THIS 170 H. P. SUPERCHARGED CORD, front drive car has two exhaust pipes covered by a flexible 
stainless steel jacket extending from the hood and down through the skirt of the fender. The woven 


metal screen on the hood is finished in chrome as is the heavy edging band. 


The rotor of the super- 


charger is operated by rollers reducing noise and rapid wear. In addition to the five-passenger sedan 
model shown above, a five-passenger convertible phaeton sedan and a two-passenger convertible sports- 


man’s coupe are available. 


THE 1937 CORD WESTCHESTER SEDAN. Wheelbase is 125 inches and the engine is a 125 h.p. Ly- 


coming V-6. vV-3. 





GM Outlines Plans for 


Independent N.Y. Exhibit 


NEW YORK. — In a brilliant 
modern setting, the General 
Motors show of 1937, occupying 
the entire third floor of the 
Waldorf-Astoria, will have its pre- 
miere Nov. 11. 

Concurrent with the New York 
automobile show, the special GM 
display will be open the first day 
at 2:00 p.m. and daily thereafter 
from 10:00 a.m. until midnight 
through Nov. 18. Admission will 
be free. 

The exposition will present a 
comprehensive line-up of all 1937 
models of Chevrolet, Pontiac, 
Oldsmobile, Buick, LaSalle and 
Cadillac. Augmenting the show- 


ing of cars will be exhibits de-| 


signed to present a graphic dem- 
onstration of the varied products 
of GM. 

The Grand ballroom of the 
Waldorf-Astoria will be trans- 
formed as the main salon. Ad- 
joining rooms will be given to 
the various car divisions. The 
ballroom will be decorated in two 
shades of mulberry and white, 
with trim of satin finished stain- 
less steel. 

Centerpiece of the ballroom will 
be four circular walls flaring 
from a 30-foot pylon of trans- 
lucent du Pont Plastacele. The 
pylon will be lighted indirectly, 
its base constructed of specially 
treated mirrors through which 
visitors will view a “traffic 
motor-maze” of hundreds of cars 
in motion. Chrysanthemums will 
be used in the ballroom and ad- 
joining rooms. 





A feature of the show is the 
“car that divides itself in ha'f,” 
which will occupy a section in the 
main salon. The “split-car,” au- 
tomatically controlled, will afford 
a complete longitudinal-section 
view of a motor car in operation. 

The Fisher Body display will 
feature the new “unisteel turret 
top bodies,” standard in 1937 
models. Ternstedt Mfg. Division, 
a subsidiary, will have an ani- 
mated display of a. typical die- 
casting process. 

The research section of the 
show will be a “living room on 
wheels.” Standard seats from a 
1937 model will be transformed 
into sofas of practical design, 
flanked with a heater, radio, ash 
trays and lighting fixtures, all 
“living-room” accessories of the 
modern car. 

Noise reducing features will be 
stressed in the research display. 
Noises of out-moded automobile 
mechanisms with the most re- 
cent automotive developments of 
the laboratories will be presented 
in a manner which will permit 
visitors to see the comparative 


| noise volume on a meter. 


The science of food preserva- 
tion will be the keynote of the 
Frigidaire display in the main 
salon. Eastern Air Lines will 
sponsor an exhibit in which visit- 
ors may listen to actual com- 
munications between pilots and 
airport officials. 

Carl Hoff and his radio and 
dance orchestra will play after- 
noon and evening... 

: se al TY. Hy 





| 1937 Chryslers 


Were Designed 
By Lady Mendl 


NEW YORK.— en Mendl, the 


'former Elsie de Wolfe, was en- 


gaged by Chrysler as a style con- 
sulant on the 1937 Chrysler 
models. 

A successful interior decorator, 
she accepted the commission with- 
out hesitation, seeing in it an op- 
portunity to make available to 
thousands of women the same 
taste in their cars they seek in 
their homes. 

“IT believe the 1937 Chryslers 
will be intensely interesting to 
women,” she said. “It has been’ 
a fascinating experience for me 
to act as consultant in the design 
of the new cars.” 

Lady Mendl was one of the 
pioneer women interior deco- 
rators, entering the profession at 
the turn of the century. Since 
then she has been commissioned 
to do some of the finest homes 
and club buildings in America 
and England. Her villa Trianon 
at Versailles is one of the fa- 
mous houses in the world. 

She was twice decorated for 
bravery under fire in the world 
war, receiving the Croix de 
Guerre and the Legion of Honor 
from the French government. She 
married Sir Charles Mendl of the 
British embassy in 1929. In 1935 
she was chosen by the Paris 
couture as the best dressed 
woman in the world. 
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1937 Models ON DISPLAY 


at all huick Showrooms 


OU watched the 1936 Buick sweep 

America, saw it make one of the 
most sensational advances in automo- 
tive history. 


Then, what did you expect? 


Many thought we would simply con- 
tinue this amazingly popular line of cars 
into 1937. But now you know how far 
that was from Buick’s bold and pro- 
gressive idea—the idea to dare a whole- 
sale stepping-up of our spectacular 1936 
line, to set out definitely to ‘‘shoot the 
works’”’ again! 


That’s why on top of $15,000,000 re- 
cently spent re-tooling and re-equipping 
Buick’s great plant we appropriated and 
are now spending $14,500,000 more. 


AUTOMOBILES 


hhh) 


That’s why methods and machines not 
yet anywhere nearly depreciated are 
being displaced by new facilities that 
mean better manufacture and better 
value. 


That’s why every car in the 1937 Buick 
line—the SPECIAL, the CENTURY, the 
ROADMASTER and the LIMITED — 
gives you the biggest competitive edge 
any dealer ever had working for 

him or against him. 


For we learned a lot about public 

preferences last year. And we’ve 
capitalized on that knowledge to 
the limit in these four glorious 
new cars. 


Examine them in the light of your 
own first-hand experience in selling 


ARE BUILT, 


today’s value-wise motorists. Consider 
their new beauty, increased power, 
greater roominess, glorified Unisteel 
safety, their prospect-thrilling valve-in- 
head straight-eight performance. 


Then you’ll know why Buick’s soaring 
sales-curve is headed for yet loftier 
altitudes in 1937, why Buick dealers’ 
advance orders have jumped more than 
85% ahead of last year’s. 


And bear in mind those dealers are only 
counting chickens that have already 
hatched! 


BUICK WILL BUILD THEM && k & *& 
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Hudson Presents Terraplane Commercial Line 
Dual Types Also Serve | 


For Business, Pleasure 


DETROIT.—For the 1937 sea- 


son the Hudson Motor Car Co. 
will have a complete line of Ter- 
raplane commercial cars. These 
units are designed primarily for 
ruggedness and economy, will use 
a 117-inch wheelbase chassis. The 
line will consist of a three-quarter- 
ton panel delivery, a three-quarter- 
ton cab pick-up express, a utility 
coach, a utility coupe pick-up, and 
a station wagon. 

In the Terraplane commercial 
car chassis, ruggedness of design 
is incorporated in the new double 
drop 2-X frame. Its side rails 
are unusually sturdy, being 7% 
inches in depth with two strong 
XK-members and additional heavy 
transverse bracing which give 
exceptional strength. The design 
of the frame lowers the entire 
body of the car without reducing 
road clearance, giving a low cen- 
ter of gravity which promotes 
safety and easy handling, it is 
claimed. 

96-H. P. Engine 

Incorporated in this unit is 
the 96-horsepower Terraplane en- 
gine with its heavy duty trans- 
mission and over-size rear axle. 
There are two roller bearing uni- 
versal joints and direct-action, 
two-way shock absorbers in the 
front. Duo-automatic hydraulic 
brakes are standard equipment. 
The cab from the floor to the 
roof is 49 inches in height. The 
width of the cab from the instru- 
ment panel to the rear is 36% 
inches, width at the floor 55% 
inches. With the Electric Hand 
shift available, eliminating the 
usual gear shift lever, the entire 


Buick Advances ° 
Two Executives 


In Home Office 


FLINT. — Announcement was 
made this week by W. F. Huf- 
stader, sales manager of the 
Buick Motor Co., of two ap- 
pointments in the organization 
analysis and budget department 
of the company to fill recent 
vacancies. 

E. R. Snell, for the past three 
years assistant in the department 
of organization and analysis, be- 
comes manager of that depart- 
ment while Charles C. Wilcox, 
for the past three years associat- 
ed in sales promotion and budget 


E. R. Snell 


activities, 
budgets. 

Snell has been associated with 
the home office since 1929, with 
the exception of 18 months when 
he was assigned to the Detroit 
office in 1932-33. During his early 
connection with Buick he engaged 
in marketing research. Since 1933 
he has been assistant in the de- 
partment he now heads. 

Wilcox, a former newspaper- 
man, joined the Buick organiza- 
tion in 1933, coming to Flint from 
the central organization in De- 
troit. He has been associated with 
General Motors since 1926, having 
spent six years in the advertising 
department of the Chevrolet Mo- 
tor Co., Detroit. Prior to that he 
was for five years associated with 
the Harley Davidson Co., Mil- 
waukee. 


Charles C. Wilcox 


becomes manager of 


front compartment of the cab 
has free floor space. 


The engine is designed for 
power and economy. It provides 
96 horsepower, more than suf- 
ficient for exceptional driving 
range. Up to 24 miles per gallon 
is secured by means of the new 
down-draft double  carburetion 
system. The 1937 model incorpo- 
rates all of the advantages of 
the older model with numerous 
refinements. 


The panel delivery has a capac- 
ity of 1,500 pounds. It is designed 
to do the work of a light truck 
with lower operating cost. 

1,500 Pound Capacity 

The Terraplane three-quarter- 
ton cab pick-up express also has a 
capacity of 1,500 pounds. The load 
space in this handy vehicle is 
85 inches long by 47% inches wide 
and 16% inches deep. 


The Terraplane utility coach 
looks like a passenger car of ad- 
vanced styling and can be used 
as such. But the back seat lifts 
out, providing a carrying space 
of 113.6 cubic feet with 1,000 
pound cargo capacity. The utility 
coach has proven to be a popular 
vehicle with business men gen- 
erally. Thousands of rural letter 
carriers have adopted this type 
of body as ideal for their purpose. 
It is closely paralleled by the 
Terraplane utility coupe which 
also has an exterior appearance 
resembling a passenger car, but 
which can be converted quickly 
into a utility pick-up with a box 
type body behind the front seat. 


Proved Popular 


The Terraplane station wagon 
of last year proved to be a popu- 
lar vehicle. For 1937 a better de- 
sign, incorporating many new 
features is offered. It has a ca- 
pacity of seven passengers and 
driver. 

All of the Terraplane commer- 
cial cars are available with Elec- 
tric Hand and for special pur- 
poses where even higher horse- 
power is required, a super power 
dome, which increases the output 
to 102 horsepower is available at 
extra cost. 


Goodrich Tubes 


Seal Punctures 


AKRON, O.—A patent covering 
an inner tube which seals punc- 
tures in tires while the car is in 
motion has been issued to the B. 
F’. Goodrich Co., here the company 
announced, 


The puncture-proof inner tube 
has a layer of plastic Self-sealing 
composition on the inner side of 
the tube. Holes are closed with- 
out loss of air when the penetrat- 
ing object is removed. The Good- 
rich product, known as the Seal- 
O-Matic tube, has been subject to 
more than four years of actual 
road service on thousands of pas- 
senger cars and trucks, according 
to the manufacturer. 


In a number of instances re- 
ported to the company, users said 
they removed scores of nails, 
screws and other articles from 
tires after months of uninter- 
rupted operation and without loss 
of air pressure. The new tube is 
moderately priced. 


Steel Companies Are 


Now Operating 74.7 % 


NEW YORK.—The operating 
rate of steel companies having 
98 per cent of the steel capacity 
of the industry will be 74.7 per 
cent of capacity for the week be- 


ginning Nov. 2, compared with 
74.3 per cent one week ago, 
75.3 per cent one month ago, and 
50.9 per cent one year ago. This 
represents an increase of 0.4 point 
or 0.54 per cent from the preced- 
ing week. 





TERRAPLANE 1937 model %-ton Cab Pick-up Express which is mounted on 117-inch wheelbase and 


96 horsepower engine. 


Syracuse’ Has 


Best Auto 


Sales Year Since 1929 


SYRACUSE, N. Y.—This has 
been the best year for automobile 
sales since 1929 in this territory, 
with indications that 1937 will 
make an even better record than 
1936, dealers say. 

While the bulk of business cen- 
tered in Syracuse, sales of new 
automobiles in Onondaga county 
for the first nine months of 1936, 
totaled 7,948, topping the full year 
1985, by 673. 

C. H. Hayes, secretary of the 
Syracuse Automobile Dealers 
Assn., estimates that the total for 
this year will be around 9,300, 
against 11,638 in the peak year 
1929. This is a conservative esti- 
mate, because it does not con- 
sider that last quarter, 1936 sales 
continue to exceed that 1935 
period. 

Syracuse automobile dealers are 
decidedly optimistic over the out- 
look for winter and spring sales, 
basing their confidence on these 
factors: 

(1) Impressive increases in in- 
dustrial employment and payrolls, 
and general improvement in eco- 


Pa. State Police 
Enforcing Laws 


HARRISBURG, Pa. (UTPS).—A 


total of 545 arrests were made 
by state highway patrolmen dur- 
ing the first week of the new 
safety campaign on the 100-mile 
road between here and Philadel- 
phia, according to a report of the 
department of revenue. 


There were 282 arrests for 
speeding and 84 for improper 
passing. 

The motorcycle and automobile 
patrol spent 2,666 hours on duty, 
covering 33,812 miles. Patrolmen 
stopped 6,011 machines, ordered 
31 brake corrections, 1,866 light 
corrections, timed 5,512 vehicles, 
weighed 24 trucks for possible 
overweight and investigated 11 
accidents. 


nomic conditions throughout this 
area. 


(2) An extraordinarily large re- 
placement market for cars, in 
spite of active buying this year. 

Industry and trade here are 
moving at a fast pace this fall, 
with business more than holding 
the ground gained during the first 
nine months of the year. 


Betterment in employment, 
business and economic conditions 
as a whole, will permit the pur- 
chase of even more new cars in 
1987 than in 1936, says J. B. Rus- 
terholtz, president of the Syra- 
cuse Automobile Dealers Assn., 
and vice-president of the Empire 
State Automobile Dealers Assn. 


“Only a start has been made in 
filling the replacement require- 
ments accumulated in Syracuse 
and outlying districts during the 
depression,” Rusterholtz said. “It 
will take several years to replace 
cars that should have been turned 
in on new automobiles from 1930 
to 1935. 


“A larger number of buyers are 
turning to higher priced automo- 
biles, and I believe that this 
tendency will continue next year. 

“Dealers here, with few excep- 
tions, entered the last quarter of 
1936 with low inventories of 1936 
models. There are very few 1936 
models in local showrooms. I 
believe used car prices are going 
to be revised downward.” 


FMCDA Has Installed 


New Offices For °37 


FRESNO, Calif.—Ray Prior, of 
the firm of Prior & Shelton, Ford 
dealers of this city, has been in- 
stalled as president of the Fresno 
Motor Car Dealers’ Assn. for the 
coming year. Harry Childers, 
manager of the Fresno branch of 
the James W. McAlister Co., 
Chrysler-Plymouth distributor, is 
the new vice-president. Ted Shel- 
ton, Frank Beckett and Jesse 
Rodman have been elected to the 
board of directors; and Earl 
Smith will serve the body as sec- 
retary and treasurer. 


General Motors 
Builds Arizona 


Proving Ground 


DETROIT.—A new base for 
testing operations supplementing 
the General Motors proving 
ground at Milford, Mich., will be 
established at Phoenix, Ariz., GM 
officials announced this week. 

The base, to be known as the 
Argonaut proving ground, will 
cost approximately $100,000 and 
will be completed in December, 
according to present plans. A two- 
story plant, located on a six-acre 
plot will house general offices, 
laboratories and garage. It will 
contain 11,218 square feet of floor 
space and be of glass block and 
steel. 

For years GM engineers have 
been taking experimental cars in- 
to the southwest for certain test- 
ing operations impossible in Michi- 
gan because of climatic and 
geographic conditions. The new 
base is being established at Phoe- 
nix because of its convenient 
location to air, rail and highway 
transportation and the particular 
terrain and atmospheric condi- 
tions which the engineers desire. 

Initial additional employment 
will be negligible, officials said, 
since the plant supplements exist- 
ing operations and the highly 
trained personnel required will, 
for the most part be drawn from 
available forces. 


Roos Takes Up 
Technical Job 
For Studebaker 


SOUTH BEND.—Paul G. Hoff- 
man, president of the Studebaker 
Corp., this week announced ap- 
pointment of D. G. Roos as tech- 
nical advisor to the corporation. 

Roos because of ill-health re- 
signed several months ago as vice- 
president in charge of engineering 
and has been recuperating in the 
west. He will make his headquar- 
ters in South Bend but will spend 
much time in European -.and 
American automotive centers 
keeping abreast of technical de- 
velopments. ; 


* 
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1937's tal Sensation 


At a safe distance a reporter for the 
Automotive Daily News interviewed Sid 
Hopkins who tends the GYP 12. 


“She sure has style and balance . . . looks 
like speed, too... which reminds me. Farm 
Journal’s new printing schedule also has 
plenty of speed. It’s a wonder ! Just think! 
Before this New York Show closes Farm 
Journalreaders, from coast to coast, will 
be looking at pictures of all the new models 
shown here. And that GYP 12! Just Dad’s 
style. He’jl like that build ... always had 
a weakness for good body lines. Where 
can I get the dope?” 


“In suite 953 at the Waldorf-Astoria,” 
replied Sid. “All automobile executives and 
dealers are invited. « 
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GYP 12 (Pig spelled cockeyed) 
rin gs Home 


the Bacon 


AST year it was Farm Journal’s famous WOC 4 that took the 
public by storm. This year it’s the GYP 12 that promises to 
be the outstanding model of the New York Show. 


Sensibly streamlined from honker to spit curl. Underslung 
body with wide, roomy tonneau that carries twelve without crowd- 
ing. And a deeply cushioned seat that’s the last word in comfort. 


The new GYP 12 just wallows in power . . . every pound of 
it...and that’s not bologna. And speed a-plenty . . . eighty meals 
an hour is nothing. She’ll go fifty miles for a gallon...of anything. 
Also the most easily lubricated model you ever drove anywhere... 
an occasional half pint and she purrs like a kitten. 


Perfect timing. N.R.A. control. Triple-A exhaust. Unlimited 


trailer capacity. And automatic steering... just poke her anyplace 


“and she’ll turn on a dime. Quick on the get-away, too. And easy 


to handle in heavy traffic . . . if you get what she means. 


Be sure to mark GYP 12 on your list of “must sees.’’ Don’t 
Miss her. Just call her Sooey. She'll like that for she’s like that. 


FARM JOURNAL 
SUITE 953, WALDORF-ASTORIA HOTEL 
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These New Digest Covers 
Are Rousing Widespread Comment 


Everybody’s asking about them—they’re original—at- 
tention-seizing. Made with fresh, adroitly selected news 
clippings—and a camera—they typify the live, fast- 


moving editorial content of the magazine. 


With manicure scissors and razor blade, the pasted clip- 
pings are cut to pattern, mounted in a protecting box, and 
the silhouette shaped to form shadows — producing a 
three-dimensional design. And what more timely than a 
cover of news clippings for the magazine which covers the 
news? What more characteristic dress for The Literary 
Digest, a magazine which surveys thousands of news- 
papers and periodicals, selects, amplifies, and quotes its 


authority for facts and opinions. 


Inside— Vital News-Essence! 


No re-hash of your daily newspaper, but the colorful facts 


—trends—personalities, that give the news reality! 


FAST-MOVING AGE DEMANDS 


News from all over the world pours into the Digest office 
—by cable, wire, phone, letters and newspapers in many 
languages. From this avalanche, the Digest editors sift 
the pure nuggets of significant interest. 

Through research, cables to correspondents, judicious 
tapping of many an exclusive source of information, the 
facts behind the news are put together and emerge a com- 


plete story—colorful—thrilling. 


een Dees 
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CAUGHT-IN-ACTION NEWS 


The Digest editors, with a collective background more 
wide and colorful than Marco Polo’s, know the people of 
Madrid as you know your own neighbors—they know 
other countries far and near, including our own, with a 


sure intimacy that instills pulsing life into the bare news. 
Condensed—Sparkling— Unbiased 


The Digest offers a brilliant distillate of essential, current 
trends and events on which every intelligent person 


wishes to keep informed. 


Interesting — pertinent but never pert — fascinatingly 


readable from cover to cover. 


And completely unbiased! The Digest gives 


fairness, and quotes authorities. 


‘7, 
Soe. 


& 
both sides of controversial questions, with strict 7) “ay 
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Pertinent Facts for Automotive Advertisers 


86% of The Digest reader-families own one or more cars 


—they drive a total of more than 700,000 cars. 


250,000 motor trucks are operated by companies with 


which Digest subscribers are associated, 


Digest readers are owners of businesses, executives, or 
members of the professions — a definite indication of 


heavy mileage for business and leisure purposes. 


And by direct poll, we know that in 1936, Digest readers 
will buy over 200,000 motor cars. They buy spark plugs, 
brake linings, tires and countless gallons of gas and oil. 
Here is one of the world’s most compact and richest motor 


markets covered at the least cost. 


Economy, Efficiency, at these Low Rates 


- $1800.00 
2250.00 
3400.00 
2700.00 

4.50 


1 page black and white . . .. . 
Lpage2colors .... ce ee 
1 page 4 colors (4th alia 

1 page 4 colors (inside) . 

Agateline - - - + « . 


Advertising gain 60% in Sept., 65% in Oct. 


=The literary -y Digest 





Motor Cars and Trucks © 


A Y.—7-tt E. 44th st.—George S. Piroumoff, 

pres. national account and executive office. 
Export 
offices, 44 Whitehall st.—Joseph Gossner, 
Special display at 


AMERICAN BANTAM CAR CO., Butler, Pa. 
—BI 


eeoy.; Martin Tow, treas.; W. A. Thornton, 
sales 


AUBURN AUTOMOBILE CO., 
Ind.—Lexingtor—Roy H. Faulkner, pres.; H. 


mer.; S. V. Harding, asst. sales mgr.; A. H. 
McInnis, vice-pres.; F. L. Griffith, dir. purs.; 


L. 


eapervisor of serv.; E. G, Henderson, export 
fep.; Carl E. Whitten, J. J. Grant jr., J. dir.; 


A. 


mars. ; 
Abercrombie, 
branch mer. 


AUTOCAR CO., Lancaster Pike, Ardmore, Pa. ave., 
—Faetory Braneh, 555 W. 23rd st.—Robert 


P. 


Bachman, F. D. Wait, C. E. Dwyer, rvice- 
pres, 


BROCKWAY MOTOR CO., Inc., 


Peres 
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Men You Will Meet at the New York Show 


This is the Most Complete Directory of Automobile, Accessory and Shop Equipment Company 
Representatives, Their Hotel Headquarters While at the Show, and Their Permanent Addresses 





Sheiton—W. E. 8. Eddy, wks. mer. 
itmore—R. S. Evans, pres.; Peter Beasley, 
vice-pres., export mer. 


Gept.; W. G. Haddrell, purchasing. Newark Motor Truck Show, Nov. 3-7. 


Connersville, 


Hersh, adv. mgr.; John Tainsh, sales 


Charles A. Chayne, 


annell, gen. mfg. . mgr.; 
BR. Jones, chief ener; V. K. White,| Scannell. om. mfg me 
Young, 


Callahan, E. J. Grimshaw, dist. sales 


Ragsdale, body engr. 
A. R. Krueger, C. B. Farr, F. P. _ ” 


spec. reps.; Philip Rozelle, & 


CADILLAC MOTOR CAR CO., 
Detroit, 
Dreystadt, 


Page ijr., sales megr.; R. L. 


pres.; H. M. Coale, B. B. 


E. W. Seaholm, chief ener. ; 


B mer. 


Cortland, N.' CHEVROLET MOTOR CO., 


Passenger Car Exhibits At N. Y. Show 


Space No. 
Acedes, English Motors, Ltd., 21 E. 57th St., N.Y.C..... 
Auburn, Auburn Automobile Co., Auburn 
Austin, (British) J. L. Green Co., 1058 Graybar Bldg. 
SUES) 6G. ite'y clpanaie Eacad< ca bud es a0 D-109, 110, 131, 182 
Buick, Buick Motor Co., Flint 
Cadillac, Cadillac Motor Car Co., Detroit 
Chevrolet, Chevrolet Motor Co., Detroit 
Chrysler, Chrysler Sales Corp., Detroit 
Cord, Auburn Automobile Co., Auburn 
De Soto, De Soto Motor Corp., Detroit 
Dodge, Dodge Brothers Corp., Detroit 
Duesenberg, Duesenberg, Inc., Indianapolis 
Graham, Graham-Paige Motors Corp., Detroit 
Hudson, Hudson Motor Car Co., Detroit 
LaFayette, the Nash Motors Co., Kenosha 
Lagonda, English Motors, Ltd., 21 E. 57th St., 
LaSalle, Cadillac Motor Car Co., Detroit 
M. G., Motor Sport, Inc., 158 W. 56th St., N.Y.C........ B-2A 
Nash, the Nash Motors Co., Kenosha 
Oldsmobile, Olds Motor Works, Lansing 
Packard, Packard Motor Car Co., Detroit 
Pierce-Arrow, the Pierce-Arrow Motor Corp., Buffalo. ... 
Plymouth, Plymouth Motor Corp., Detroit 
Pontiac, Pontiac Motor Co., Pontiac 
S.S., British Motors, Ltd., 463 Park Ave., New York City 
Sec. B-1 
. .A-10, B-2 
A-12, B-10 


Studebaker, the Studebaker Corp., South Bend.. 
Terraplane, Hudson Motor Car Co., Detroit 
Willys, the Willys-Overland Co., Toledo 


Trucks 


Chevrolet, Chevrolet Motor Co., Detroit 

Dodge, Dodge Brothers Corp., Detroit 
Plymouth, Plymouth Motor Corp., Detroit 
Reo, Reo Motor Car Co., Lansing 

Stewart, Stewart Motor Corp., Buffalo 
Studebaker, the Studebaker Corp., South Bend 
Terraplane, Hudson Motor Car Co., Detroit 


Trailers 


Aladdin Co., Bay City, Mich. D-114, 115, 126, 127 
Auto Cruiser Sales Corp., 4401 York Rd., Baltimore 

D-88, 101, 116 
Bender Body Co., W. 62nd & Denison Ave., Cleveland 

D-93, 94, 95, 96 
J. T. Cantrell & Co., Huntington, N. Y 
Covered Wagon Co., Mt. Clemens, Mich.. .D-38, 39, 40, 43, 44, 45 
Edwards Home-mobile, Edwards Iron Works, South 

I ng a Ra a 3 D-55 
Federal Motor Truck Co., Detroit D-59, 60, 61, 76, 77, 78 
General Trailers Corp., 11 Broadway, N.Y.C.......... D-55A 
Hayes Body Corp., Grand Rapids, Mich. 

Kabin Koach Co., 21813 Gratiot, Detroit D-84, 85, 104, 105 
Kozy Coach Co., 240 E. Kalamazoo Ave., Kalamazoo, 

ON ee ee ee ta oes sae D-67, 68, 69, 70 
LaFayette, Nash Motors Co., Kenosha D-82, 83, 106, 107 
Mullins Mfg. Corp., Salem, O D-35, 36, 37, 46, 47, 48 
Nash, Nash Motors Co., Kenosha D-82, 83, 106, 107 
Palace Travel Coach Corp., 4521 N. Saginaw St., Flint 

D-G64, 65, 66, 71, 72, 73 
Pierce-Arrow Motor Corp., Buffalo .D-30, 31, 32, 51, 52, 53, 54 
Quaker Trailer Co., Devon, Pa. 
Sales Products Corp., Travel Trailer, Carlstadt, N. J. 


Silver Dome, Inc., 50 Endicott St., Detroit... . 
Split Coach Motor Corp., Broad & Walnut Sts., York, 

Pa, , 63, 74, 75 
Tralette Division, Peninsular Metal Products Co., 

Union Guardian Bldg., Detroit D-86, 87, 102, 103 
Tally-Ho Coach Co., Philmont, N. Y 
Vagabond, Vagabond Coach Mfg. Co., New Hudson, 

ct ee wapskaees ena D-91, 92, 97, 98 








BUICK MOTOR CO., Flint, Mich.—Waldorf- 
Astoria—Harlow H. Curtice, pres., gen. mer. ; 
W. F. Hufstader, vice-pres., gen. sales mgr. ; 
Thos. H. Corpe, dir. adv. and sales prom.; 

chief engr.; C. T. 

lL. <A. Stewart, 

pur. agt.; D. E. Williams;* compt.; 0. W. 

gen. prod. supt.; E. H. Kramer, per. 

: John Dolza, asst. chief, engr.; E. T. 


2860 Clark 
Mich.—A mbassador— Nicholas 


asst, gen. sales mgrs.; W. B. Wardle, compt. ; 
F. J. Denney, 
adv. mer.; R. L. Rickenbaugh, sales prom. 


General Motors] ne soTO MOTOR CORP., 


DODGE DIV. CHRYSLER CORP., 


GRAHAM-PAIGE MOTORS CORP., 
M 


HENNEY MOTOR CO., 


NASH MOTORS CO., 


bidg., Detroit, Mich.—Ambassador—M. E. 
Coyle, pres. gen. mgr. Waldorf—W. E. 
Holler, vice-pres., gem. sales megr.; C. E. 
Wetherald, vice-pres. chge. mfg.; E. W. 
Ivey, gen, auditor; J. M. Crawford, chief 
engr.; H. B. Hatch, Felix Doran jr., asst. 
gen. sales mgr.; D. P. O’Kiefe, dir. purc.; 
A. E. Jacobsen, compt.; M. D. Douglas, 
mgr. Natl. Parts & Access. merchandising; 
W. E. Fish, mgr. com. car div.; C. P. 
Fisken, adv. mgr.; W. G. Lewellen, mgr. 
direct selling; W. C. Williams jr., asst. mfg. 
mgr.; E. A. Nimnicht, mer. retail selling; 
F. E. Zorniger, mgr. used car div.; H. L. 
Horton, Atlantic coast reg. megr.; J. G. 
Wood, asst. chief engr.; Ed. Hedner, asst. 
adv. mgr.; J. P: Gormley, M. E. Scott, 
ady. div. 


CHRYSLER SALES CORP., 12200 E. Jefferson 


ave., Detroit, Mich.—Barclay—J. E. Fields, 
pres.; J. W. Frazer, vice-pres.; C. L. 
Jacobson, asst. gen. sales mer.; 8S. W. 
Munroe, dir. sales; A. E, Tongue, dir. adv.; 
F. C. Himmelman, sales prom. mer. ; A. 
Hilman, serv. mgr. 


6000 Wyoming 
ave., Detroit, Mich.—Barelay—L. G. Peed, 
vice-pres.; J. B. Wagstaff, gen. sales megr.; 
R. M. Rowland, asst. gen. sales mgr.; Karl 
H. Bronson, dir. adv. and sales prom.; D. 
M. Herrick, asst. to Byron C. Foy; H. H. 
Dowdy, dir. serv.; R. G. Roth, merchng. 
mgr.; J. F. Boyd, dir. regions. 


DIAMOND T MOTOR CAR CO., 4517 W. 


26th st., Chicago, Ill.—3310 Queens bivd., 
Long Island City, N. Y.—E. J. Bush, vice- 
pres., sales mgr.; C. A. Pierce, vice-pres., 
chief engr.; T. C. Huxley jr., vice-pres., 
east. sales mgr.; J. J. Canniff, E. A. Dennis, 
F. J. Hollearn, R. E. Kussin, R. J. George. 
A. 8. Potter, dist. mars. 


DIVCO-TWIN TRUCK CO., 12801 E. Jefferson 


ave., Detroit, Mich.—Commodore—John Nicol, 
pres.; Ray A. Long, asst. to pres.; 8S. G. 
Seastrand, reg. mer. 


Detroit, 
Mich.—Barclay—A. vanDerZee, sales mar. ; 
E. J. Poag, adv. mgr.; Joseph Burke, truck 
sales mgr.; H. A. Murray, rep. 


F 


FORD MOTOR CO., Dearborn, Mich.—Astor— 


W. C. Cowling, gen. sales mer. 


G 


GENERAL MOTORS CORP.—1775 Broadway— 


W. 8S. Knudsen, exec. vice-pres.; C. E. Wil- 
son, R. H. Grant, O. E. Hunt, Charles F. 
Kettering, L. P. Fisher, R. K. Evans, vice- 
pres.; Meyer L. Prentis, treas.; H. W. 
Anderson, dir. labor relationships . 
William J. Davidson, chge. tech. sec.; Harley 
J. Earl, dir. art and color sec.; B. D. 
Kunkle, asst. to vice-pres. in chge. access. 
divs.; James McEvoy, dir. pat. sec.; Thomas 
8S. Merrill, secy.; F. O. Tanner, dir. of mfg.; 
Henry G. Weaver, dir. customer research; 
Stephen DuBrul. Waidorf—J. W. Dineen, 
dir. sales sec.; Dolph H. Odell, Walter G. 
Wright, Gardner M. Cobb, sales sec. Park 
Central—B. G. Koether, dir. customer rela- 
tions staff. Essex House—Volney B. Fowler. 
Donald D. Hogate, pub. relations dept. Gen- 
eral Motors press headquarters Suites 4U and 
4V, Waldorf. 


GENERAL MOTORS TRUCK, Pontiac, Mich. 


beock, pres.; J, P. Little, dir. sales; 
Col. G. A. Green, operations; H. H. 
Hanchell, natl. sales; H. A. Prussing, cab 
sales; H. C. Grossman, legal dept.; A. B. 
Listman, coach sales; E. P. Herbig, cast. 
sales mgr.; H. P. DeHart, adv. mer. 


Detroit, 

ich. J. B. Graham, pres.; F. R. Valpey. 
vice-pres., gen. sales mgr.; L. W. Thoms, 
asst. gen. sales mgr.; E. E. Rothman, dir. 
adv.; W. V. DeGalan, dir. serv.; Geo. Reyn- 
olds, serv. engr.; W. H. Neely, chief designer; 
F. F. Kishline, chief engr.; R. E. Stone, 
vice-pres. chge. mfg.; E. BR. Harrell, vice- 
pres. chge. engrg. 


Chicago and Spring 
sts., Freeport, Ill.—New Yorker—John W. 
Henney, pres.; L. 8. Brooks, field rep. 


HUDSON MOTOR CAR CO., 12601 E. Jefferson 


ave., Detroit, Mich.—Barclay—W. R. Tracy, 
vice-pres. chge. sales; G. H. Pratt, sales 
mgr.; H. F, Byrne, east. sales mgr.; W. A. 
James, adv. mgr.; T. H. Stambaugh, dir. 
national serv. operations; M. M. Roberts, 
sales prom. mgr.; C. G. Beeching, sales mgr. 
chge, zones. 


INTERNATIONAL HARVESTER CO., 606 8. 


Michigan ave., Chicago, Ill.— New York 
Branch, 122 W. 42nd st.—W. F. McAfee, 
motor truck sales mgr.; A. W. Scarratt, 
chief auto. engr.; W. D. Reese, chief enar., 
trucks; F. J. Harmon, mgr. New York 


branch. 
L 


LE BLOND-SCHACHT TRUCK CO., Eighth 
and Evans sts., Cincinnati, O.—Barbison- 
Piaza— Harold LeBlond, secy.; Norman 
Schacht, asst, treas. 


LINCOLN MOTOR CO., Detroit, Mich. — 
Astor—W. C. Cowling, gen. sales megr.; A. 
8. Hatch, sales mgr. 


N 


Kenosha, ete 1 
modore—C. W. Nash, chmn, bd; E. H. 
McCarty, -pres.; C. H. Bliss, vice-pres., dir. 
of sales; Courtney Johnson, gen. sales mgr. ; 
Clyde Roby, east. sales mgr.; F. R. Babcock, 
adv. mer.; L. F. Buckley, dist. mgr.; N. E. 
Wahlberg, vice-pres. chge. engrg.; Mead F. 
Moore, chief engr.; H. H. Seaman, pres. 
Seaman Body Corp.; H, M. Salisbury, export 
sales mgr.; E. J. Reeser, sales prom. mer. 


OLDS MOTOR WORKS, Townsend st. and 


Olds ave., Lansing, Mich.—Waldorf-Astoria— 
C. I. MoCuen, pres., 
Ralston, vice-pres., gen. sales megr.; J. J. dist, 
Carter, mgr. mfg.; 
engr.; R. 
G. R. Browder, sales dept.; J. J, Dobbs, 
serv. mgr.; M. P. Vorberg, sales prom. mer. ; 
Vv. C. Havens, adv. mgr.; W. H, Loudon, 
parts and access. mgr.; R. 8S. Cady, asst. 
serv. mgr.; L. T. Weston, asst. adv. mer.; 
M. J. Murray, show dept. ; 
sales prom. dept. ; 
budget mer. ; 
John Oswald, body engr.; 
= Paul Fitzpatrick, vice-pres. chge. sales; 

H. Warner, vice-pres. chge. mfg.; LL. F. 
P Maurer, vice-pres. chge. engrg.; R. B. Miller, 
dir. of purs.; T. J. O’Rourke, asst. to pres.; 


PACKARD MOTOR CAR CO., Detroit, Mich.— H. Mil- 


Biltmore—Alvan Macauley, pres.; M. M. 
Gilman, vice-pres., gen. mgr.; J. G. Vincent, 
vice-pres. engrg.; H. J. Ferry, secy.-treas. ; 
F. H. McKinney, dir. adv. and sales prom. ; 
H. F. Olmsted, dir. pub.; 
sales prom.; C. R. Paton, chief engr.; W. R. 
Griswold, chief research engr.; 
guson, E. H. Smith, asst. 

Edward Macauley, mer. styling div.; A. L. 
Knapp, chief body engr.; J. H. Marks, pur. 


asst. sales mgr. ; 
sales mgr; R. E. 
H. T. Youngren, chief asst. sales megr., 
M. W. Shaw, asst. gen. sales mer. ; assist. sales mgr., west. div.; 


gen. megr.; D. E. Carson, 


fety. serv. rep.; 
rep.; E. 8. Goodrich, spl. sales rep. 
M. J. Seaton, 


A. Sandberg, office and| pyeRCE-ARROW MOTOR CORP., 
Cc. R. Bonnett, sales dept. ; wood ave., 


F. G. Sander,/ Chanter, pres. ; 


G. D. Aberdeen, asst. sales mer. ; 
hone, dir. of adv.; 


Perraud, zone mers. 
N. C. Rogers, 


J. R, Fer- 
chief engrs. ; 


Accessory Exhibits At N. Y. Show 


Abeles-Lewit Co., Inc., 161 W. 64th St., N.Y.0 
Alemite Corp., 1826 Diversey Parkway, Chicago C- 
American Automobile Assn., Pennsylvania Ave., at 17th 
St., Washington 3 
Amer. Gas Machine Co., Inc., 360 Furman St., Brooklyn D-7 
Aro Equipment Corp., Bryan, O C-36, 
Atlantic Refining Co., 260 S. Broad St., Philadelphia. . 


37, 38 
-C-50 


Bendix Aviation Corp., 401 Bendix Drive, South Bend... . 
Bendix Products Corp., South Bend D 
Blumenthal, Sidney & Co., Inc., 1 Park Ave., N.Y.C...C-21, 22 
Buda Co., Harvey, Il. 
Burgess Battery Co., 202 E. 44th St., N.Y.C............... C-35 
Carpenter, L. E. & Co., 444 Frelinghuysen Ave., Newark waa 
Chase, L. C. & Co., Inc., 295 5th Ave., N.Y.C......... C-64, 65 
Chilton Co., Chestnut & 56th St., Philadelphia 
Clayton Mfg. Co., 501 S. Marengo St., Alhambra, Calif.. .C-58 
Clayton-Steele Production Co., Inc., 60 E. 42 St., N.Y.O...C-42 
Chestiite Ca., 24: Water Bt... NeW Dheicccccccccdcccaccecececs O-45 
Coleman Lamp & Stove Co., 401 N. Broad St., Phila- 
delphia 
Counaiiieas Telephone & Elec. Corp., Meriden Conn... 
Continental Motors Corp., 12801 E. Jefferson Ave., De- 

troit C-8 to C-12 
Dictograph Products Co., Inc., 580 5th Ave., New York a. 
Diesel Publications, Inc., 192 Lexington Ave., N.Y.C.....C-61 
Electro-Chemical Engraving Co., Inc., 1100 Brook Ave. 

N. Y. C. C-21 
Encyclopedia Britannica, Inc., 342 Madison Ave., N.Y.C...D-26 
Evans Products Co., Union Guard. Bldg., Detroit. .C-47, 48, 49 
Fisher Body Co., Detroit B- 
General Accessories Co., Inc., 225 W. 57th, N.Y.C. 
Goodall-Sanford Industries, 295 5th Ave., N.Y.C. 
Hemphill Diesel Schools, 31-28 Queens Blvd., L. L. City. .C-60 
Hercules Motor Corp., Canton, O. C-2 to C-7 
Herron-Zimmers Moulding Co., 3650 Beaufait St. Detroit D-10 
Hollingshead, R. M. Corp., 840 Cooper St., a, ea 

= ’ 

Kendall Refining Co., Bradford, Pa. 
Magnalite Sales Corp., 30 Rockefeller Plaza, N.Y.C.. 
Martin Custom Made Tire Corp., 645 11th Ave., N.Y.C.. D-24 
Motor, 572 Madison Ave., N.Y.C. D-27 
Nacto Cleaner Corp., 2171 Madison Ave., N.Y.C.......... C-19 
National Highway Users Conference, 221 W. 57th St., 

N. Y. C. 
New York City, Pelice Department 
New York State, Bureau of Motor Vehicles, Albany 
N. ¥. State Police, Major John A. Warner, Albany 
Overhead Door Corp., Hartford City, Ind. 
Permutit Co., 330 W. 42nd St., N.Y.C. 
Perfect Vision Products, Reading, Pa. 
Pines Winterfront Co., 1135 N. Cicero Ave., Chicago. .C-39, 40 
Pruden, W. E. Co., Inc., 260 W. 52nd St., N.¥.C. C-28, 29, 30, 31 
Railway Express Agency, Inc., 230 Park Ave., N.Y.C.....C-46 
Rogers Products Co., Inc., 184-198 Pacific Ave., Jersey 

City, N. J. 

Rotating Valve Corp., 122 E. 42nd St., N.Y.C........... C-51 
Sandvik Saw & Tool Corp., 47 Warren St., N.Y.C D-79 
Saurer, Adolphe, Societe Anonyme, Arvon, Satteerians.- .C-41 
Scott Pump Co., 645 Atlantic Ave., Rochester, N. Y. C-53 
Shelton Looms, 1 Park Ave., New York City 

Simonize Co., 181 West End Ave., N.Y.C............-+++- C-18 
Stewart-Warner Corp., 1826 Diversey Pkwy., Chicago. .C-16 
Tennessee Eastman Corp., Kingsport, Tenn C-23 
Titeflex Metal Hose Co., 500 Frelinghuysen Ave., Newark — 
Trailer Caravan, Union Guard. Bldg., Detroit 

Trailer Travel Magazine, K. H. Dixon & Co., 35 E. 

Wacker Drive, Chicago 
United American Bosch Corp., Springfield, Mass... 

U. S. Air Compressor Co., 5300 Harvard Ave., Cleve- 

land C-24, 25 
Universal Carloading & Distributing Co., 40 Rector 

GE si arcaesnes so taecteksmupecasen stent saeed C-27 
Weidenhoff, Joseph, Inc., 4344 Roosevelt Rd., exe 4 i 
Wheelco Corp., 14 Spencer Place, Mamaroneck, N. Y.. Opes 
Yale & Towne Mfg. Co., 12340 Cloverdale Ave., Detroit. .C-26 
YMCA Schools, 5 W. 63rd St., New York City C-54 
York Automotive Dist. Co., Inc., 17 W. 60th St., N.Y.C...D-29 
Young Windows of America, 570 Ith Ave., N.Y.C........ C-63 
Zenith Radio Corp., c/o Colen-Gruhn Co., Inc. $87 4th 

Bs TE, Siessincn 6.03 cathe cad dasa eclkens gure canes D-9 





mgr.; W. M. Packer, gen. sales mgr.; R. W. 
E. C. Ellison, 

Chamberlain, 
east. div.; L. W. Slack, 
G. L, Logan, 
assist. to gen. sales mgr.; 8S. F. Green, G. 
E. Lyons, D. B. Short, New York reg. mgrs.; 
J. F. Page, gen. serv. mgr.; Jack Harrison, 
Frederick Crossley, reg. sev. 


1695 Elm- 
Buffalo, N. Y.—Biltmore—A. J. 
J. Ernest Allen, chmn. bd.; 


Cc. R. Nicodemus, serv. 
mgr.; E. L. Switzer, Walter Brown, George 


PLYMOUTH MOTOR CORP., Mt. Elliott and 
Lynch rd., Detroit, Mich.—Barelay—B. E. 
Hutchinson, chmn. bd.; D, 8. Eddins, pres. ; 
H. G. Moock, vice-pres.; W. W. Romaine, 


(Continued on Page 51, Col. 1) 
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TWICE AS MANY NEW CARS SOLD 
TO “ONE MAGAZINE” BUYERS IN U.S. A. 


As U.S.A. exports 


Read 
only 
TRUE STORY* 


Read 
on 
Saturday Eve 


Based on complete interviews with 1048 buyers of new 1936 cars of the following makes: Dodge, Ford, Oldsmobile, Pontiac and Terraplane 


y 
ning Post 


200 
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Cam ir 


10.4% 9.8% 
Read Read 


only only 
Good Housekeeping Cosmopolitan 


fe) a 


lll 


6.7 % 


Read 


9.2% 
Read 
only 

Collier’s 


7.4% 
Read 
only 


Time American 


Research by Market Research Corporation of America. Only above magazines were checked 


— sun never sets on American made pas- 
senger cars. The export market, requir- 
ing the attention of specialized automotive 
.executives, plays an important part in market- 
ing plans. Yet right in this country... at the 
front gates of automotive plants, figuratively 
speaking, there is another specialized market. 
And it’s twice as big as the export trade! 
For a recent series of surveys show that 
one out of seven new car buyers reads only one 


magazine. And as the table above shows, in 
most cases that magazine is True Story. 

Most car sales are made to people who read 
several magazines. And almost any combina- 
tion of a few major magazines will reach 
these buyers. But 15% of new car buyers read 
only one magazine. And unless your adver- 
tisement is in the one magazine they read, 
you cannot reach them. 

Advertising in Syracuse will never sell cars 


in Siam. And advertising in most magazines 
— save one— will not reach the largest single 
group of one-magazine reading new car 
buyers. 

When you are planning your 1937 maga- 
zine list, remember that 15% of your pros- 
pects read only one magazine. And remem- 
ber, too, that your advertising in T.S. will 
reach the largest single share of these new 
car buyers. 


TRUE STORY 


* The Wage Earner Family Magazine Power That Reaches the Men That the Weeklies Don’t Cover 


15c A COPY 


NEW CENTER BUILDING, DETROIT 


= to entire rest of 


U.S. EXPORTS = 100 


6.2% 
Read 

only only 

Pic.Review 
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New CHEVY ROL 
Dhe Gmplete Car- Completely New 


NEW BEAUTY —s0 different, so distinctive, so NEW PERFORMANCE - the finest bal- 


tasteful, it will thrill all America! 


ance of speed, power and economy ever achieved! 


NEW SAFETY -that NEW COMFORT ~ so 


will give passengers a new full 


men of poi THE ONLY |e 
COMPLETE 
CAR—PRICED 
eee ELS 





AUTOMOTIVE DAILY NEWS, SATURDAY, NOVEMBER 7, 1936 


WHEN YOU HAVE 


YOU HAVE FRIENDS 


edit 


Diamond Crown Radiator to 


Modern Tail-Lamp -- From Turret 
| 


Top to Stylerest W heels 


THE NEWEST OF ALL 
LOW-PRICED CARS 


and the most profitable 


car to sell 


aes Having achieved complete sales domi- 
nance in the low-price field, having 
experienced the most successful year in all Chevrolet 
history, having sold more than 1,250,000 passenger 
cars and trucks during the past twelve months, Chev- 
rolet dealers now offer America the finest product 
it has ever been their privilege to sell—Chevrolet for 
1937, the complete car—completely new! 

Chevrolet for 1937 is destined to bring Chevrolet 
dealers an even greater volume of business and even 
larger dollar profits than they enjoyed during 1936.... 


Because it reveals an even greater measure of 


superiority over its field than did the only complete 
low-priced car of last year . . . because it embodies 
additional exclusive advantages in beauty, comfort, 
safety and performance, which make it the most 
desirable car in its price range . . . and because the 
Chevrolet Motor Company will continue to extend 
the fullest degree of co-operation to America’s most 
progressive dealer organization. 

Again in 1937, Chevrolet dealers will receive com- 
plete confirmation of their own well-known saying— 
“When you have the Chevrolet franchise, you have 
friends!” 


CHEVROLET MOTOR COMPANY, DETROIT, MICHIGAN 


*Knee-Action and Shockproof Steering on Master De I uxe models only. 


SAFETY PLATE GLASS 


SUPER-SAFE SHOCKPROOF 
STEERING* 


(at no extra cost) 


Steering so true and vibrationless that 
driving is almost effortless. 


GENUINE FISHER 
NO DRAFT VENTILATION 
Eliminating drafts, smoke, windshield 


clouding — promoting health, comfort, 
safety. 


ALL AROUND 
{at no extra cost) 
The finest quality, clearest-vision 
safety plate glass, included as standard 
equipment. 


NEW HIGH-COMPRESSION 
VALVE-IN-HEAD ENGINE 
Much more powerful, much more 
spirited, and the thrift king of its 
price class. 


NEW ALL-SILENT, 
ALL-STEEL BODIES 
(With Solid Steel Turret Top— 
Unisteel Construction) 
Wider, roomier, more luxurious, and 
the first all-steel bodies combining 


silence with safety. 


NEW DIAMOND CROWN 
SPEEDLINE STYLING 
Making this new 1937 Chevrolet the 
smartest and most distinctive of all 
low-priced cars. 


PERFECTED HYDRAULIC 
BRAKES 
(With Double-Articulated Brake Shoe 
Linkage) 
Recognized everywhere as the safest, 
smoothest, most dependable brakes 
ever built. 


IMPROVED GLIDING 
KNEE-ACTION RIDE* 
(at no extra cost) 
Proved by more than two million 
Knee-Action users to be the world’s 
safest, smoothest ride. 
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Dedecal Adds Cab- -Over-Engine Line for 1937 


Conventional Jobs Remain; 


Add Milk Delivery Model 


DETROIT.- -In addition to its 
line of conventional truck models 
ranging from three-quarters to 
7% tons capacity, the Federal 
Motor Truck Co. offers for 1937 
four new cab-over-engine models, 
and a new special model for milk 
delivery and other kinds of fre- 
quent stop service. 

The new cab-over-engine models 
incorporate the many advantages 
that give this type of vehicle a 
definite place in present-day haul- 
ing operations. These advantages 
are: shorter wheelbase and shorter 
overall length without sacrificing 
payload space, shorter turning 
radius, easier parking and hand- 
ling in cramped quarters, better 
visibility and the requirement of 
less garage space. The shorter 
overall length is said to be an 
important advantage in connec- 
tion with semi-trailer operation 
in states where comparatively 
short overall length restrictions 
must be met. . 


Wide Range of Models 


The new cab-over-engine Fed- 
erals are offered in the following 
models and capacities: 

Total Gross 
Weight 
11,000 Ibs. 
13,000 Ibs. 
85 24%2-3% tons 14,500 Ibs. 
89 3-4 tons 16,500 Ibs. 
Each of the above models is 

built in wheelbase lengths of 104, 

120, 132, 145 and 159 inches, with 

corresponding loading spaces of 

92, 119, 143, 167 and 191 inches. 

These wheelbase lengths are ap- 

proximately three feet shorter 

than the conventional Federal 


Model 


75 
80 


Rating 
1%-2 tons 
2-3 tons 


‘its | models of similar capacities, while 
the loading spaces remain about 
the same. : 

The cab, which is 4% inches 
higher than on the standard 
models, is well forward over the 
engine. The engine is located in 
what is called a “wind chute” 
to dissipate engine heat. An 
insulated steel cover over the 
engine prevents heat from enter- 
ing the driver’s compartment. 
Two cowl ventilators provide 
fresh air and further aid in keep- 
ing the cab cool in hot weather. 


Removable Cover 


The cover over the engine can 
be removed making this unit ac- 
cessible for adjustments and 
minor servicing. A long bayonet 
type oil gauge aids in checking 
the oil level. To add oil to the 
engine and water to the radiator 
it is only necessary to remove the 
filler cap at the top of the cowl. 

The front end extends forward 
from the cab, and is rounded and 
fitted with a grill. The Federal- 
built cab is 71 inches wide and 
43% inches deep from back of 
cowl to rear. Doors are 32 inches 
wide. Other features of the cab 
include a one-piece pressed steel 
insulated top, rounded rear corn- 
ers, drop. skirt, V-type safety 
glass windshield with chrome 
plated frames, dual windshield 
wipers, plywood lining and insu- 
lated rubber floor mat. 

The driver’s seat is 21 inches 
wide and the opposite seat is 17 
inches in width. Seats are air 
cushion spring type and backs are 


OPENS ARMISTICE DAY 
NATIONAL 


AU 


TO 


SHOW 


GRAND CENTRAL PALACE 


Nov. 


The Meeting Place 


11-18 


for All the Industry 


A greatly augmented show this season—FOUR exhibition 


floors. 


Wednesday, November 11- 


An innovation will be the mid-week opening, 


-Armistice Day. The show 


will run eight days, Sunday included, and close the fol- 


lowing Wednesday. 


A record-breaking attendance of buyers, dealers, jobbers, 


purchasing agents, 


fleet owners, salesmanagers, engineers 


and industrial leaders is assured. 


The latest in cars, commercial vehicles, body work, parts 
and service station equipment will be offered. One new 
feature will be the comprehensive display of trailers. 


Novel Action Exhibits—an unusual display of demon- 
strating units showing all parts of the motor car in motion. 


NATIONAL AUTOMOBILE SHOW 


366 Madison Avenue 


New York City 


Alfred Reeves, Manager 


o-— 


upholstered with textile leather. 
All controls are placed for easy 
driving. The gear shift and 
emergency brake levers are be- 
tween the seats. A _ pull-type 
starter switch is located on the 
dash. The battery is mounted 
under the right hand seat. 


Powered by Hercules 

These new models are powered 
with four Hercules L-head seven- 
bearing engines. Features com- 
mon to all these engines are full 
pressure lubrication, valve seat in- 
serts, gear driven water pump, sil- 
ent helical timing gear, full length 
water jackets, governor, oil filter, 
air cleaner and mechanical fuel 
pump. The 75, 80, and 85 models 
are equipped with a four-speed 
transmission in unit with the en- 
gine, while the Model 89 has a 
five-speed unit transmission. 

Front and rear axles are Tim- 
ken. The front axle has an extra 
wide tread to permit short turn- 
ing. Rear axles are full floating 
spiral bevel type. Other general 
chassis specifications applying to 
all models include 8%-inch fish 
belly type frame, four-wheel hy- 
draulic brakes with vacuum 
booster standard on the 80, 85 and 
89 models, roller bearing universal 
joints, fore-shackled front springs 
and rubber bushed spring eyes 
and shackles that require no lu- 
brication. 

Prices at the factory for stand- 
ard short wheelbase chassis with 
standard tires and equipment, not 
including cab, are as follows: 
Model 75, $1,045; Model 80, $1,395; 
Model 85, $1,595 and Model 89, 
$1,995. 

Door-to-Door Model 

The new truck for milk delivery 
and other similar kinds of serv- 
ice known as Model 9, is rated 
at three-quarter to one-ton with 
a gross allowable weight of 7,000 
pounds. It is offered in two-wheel- 
base lengths: 105 inches and 121 
inches. This model is powered with 
a four-cylinder engine having a 
3%-inch bore by four-inch stroke, a 
displacement of 143.1 cubic inches, 
and developing 33 horsepower. 

The majority of the parts and 
units are said to be oversize for 
a truck of this capacity so as to 
stand the abuse of delivery serv- 
ice and give longer life with low 
maintenance cost. 

Among the important chassis 
features are: four-speed trans- 
mission, roller bearing universal 
joints, Timken front and full- 
floating rear axles, four-wheel hy- 
draulic brakes and rubber bushed 
spring eyes and shackles. Stand- 
ard tires are 6.00x20 truck type 
balloon single front and rear on 
cast steel wheels. 


Adaptable Body 

There is available for the 
Model 9 a Federal-built body 
designed for milk delivery but 
which can be adapted to other 
kinds of frequent stop service. It 
is furnished in two lengths. The 
body for the short wheelbase 
chassis has a capacity of 30 cases 
of milk, and for the long wheel- 
base chassis, 40 cases. Folding 
doors, a step-well on each side, a 
swivel seat and galvanized steel 
lining are special features of this 
body. 

The short wheelbase Model 
9 complete with the 30-case 
milk body described sells for $995 
and the long wheelbase chassis 
with 40-case body is $1,035, com- 
plete at the factory. The chassis 
alone for which other types of 
bodies can also be furnished, is 
priced at $625 for the short wheel- 
base and $695 for the long wheel- 
base with standard equipment. 


For Replacing Reerines 


DETROIT.—A new camshaft bear- 
ing tool designed and produced by 
the Federal-Mogul Corp. permits re- 
placement of the new-type camshaft 
bearings on a Ford V-8 in nine 
minutes including removal of the 
worn bearings, officials say. Dualoy 
precision type camshaft bearings 
produced by the company and now 
available for replacement service, can 
be fitted with the new tool, which 
soon will also be produced for Chev- 
rolet engines. 








FEDERAL’S NEW CAB over engine design from the front. Oil is 
added to the engine and water to the radiator through the convenient 


filler cap on top of cowl. 


NEW CAB-OVER-ENGINE FEDERAL, built in four sizes as 


follows: Model 75, 11%-2 
tons; Model 89, 3-4 tons. 


Reutty Brake 


tons; Model 80, 


2-3 tons; Model 85, 2144-3%4 


‘Exchange 


Popular with Truckers 


CHICAGO.—Increasing sales of 


Bendix Products Corp.’s B-K 
vacuum power brake _replace- 
ment or exchange service is due 
in large part to widespread favor 
the exchange plan has met among 
fleet operators, states Frank B. 
Willis, sales manager. 

“Each month of 1936 has found 
a pleasant increase in our B-K 
exchange plan,” Willis reports. 
“The number of units we have 
rebuilt has doubled itself every 
60 days since the program was 
inaugurated. The exchange plan 
greatly reduces the length of 
time fleet trucks are tied-up for 
brake service and renewals. 

“Another point in favor of the 
plan is that the rebuilding of the 
units is done on a_ production 
basis and on an assembly line 
similar to the production of new 


units. Improvements or engineer- 
ing changes are incorporated in 
the rebuilt units.” 


Ship Carload Order Of 


Lubrication Equipment 


DETROIT.—A carload shipment 
of lubrication fittings and grease 
guns was recently made to the 
southwest by the Detroit factory 
of the Lincoln Engineering Co. 


Two years ago several manu- 
facturers of automobiles, tractors 
and farm machinery adopted 
Lincoln Kleenseal fittings as 
standard equipment. Today Lin- 
coln factories in Detroit and St. 
Louis are reported working over- 
time. The guns are now being 
furnished as original equipment 
by manufacturers, it is said. 


FEDERAL MODEL 9, 105-inch wheelbase with 30-case capacity 
milk delivery body designed and built by Federal. 
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A MESSAGE OF REAL INTEREST TO ALL ENTERPRISING DEALERS: 


DE SOTO’S NEW 


BID 


FOR THE GREAT 


MASS MARKET! 


"IF A GREAT NEW DE SOTO 


entirely new from one-piece steel top to safety-rib tires 
- with 87 big selling features ... headed by a brand 
new 93-h. p. “Economy Engine.” 


ae =PLUS THE NEW PLYMOUTH 


the biggest and most beautiful Plymouth ever built... 
again setting the pace for “All Three.” 


ga 94% OF THE MARKET 


dealers having the De Soto-Plymouth Franchise can 
count on 94 out of every 100 American car buyers as 
their prospects. 


ga AMERICA’S NEWEST, MOST 
MODERN PLANT §::: the Chrysler Corpor- 


ation backs up De Soto’s 
program for a “stand-out” car with a great new plant, 
geared to the highest degree of efficiency. 


HE NEW DE SOTO has been skillfully designed 

to meet the demands of a huge volume market. 
It took a modern plant . . . with the highest degree 
of efficiency . . . to effect manufacturing economies 
necessary to offer this completely new De Soto at a 
new lower price. 

The new low price gives De Soto dealers a poten- 
tial market three times as big as they enjoyed dur- 
ing the last year. 

The New De Soto is loaded with the kind of 
value features which will soften the most hard- 
boiled prospect. 


If it’s Safety he’s demanding, De Soto has it with 
a new Safety Interior . . . Safety-steel body .. . 
One-Piece, Seamless steel top . . . genuine hydraulic 
brakes . . . bigger, stronger, X-type frame. 

If it’s good looks he’s seeking, De Soto’s big 
and powerful appearance will tell its own story. 

If it’s comfort he’s looking for, De Soto has it 
with plenty of room for six big people . . . chair- 
high seats and low, level floors . . . unsurpassed 
ventilation . . . complete sound-proofing. 


If it’s real economy he wants, De Soto can fill 
the bill with its entirely new 93-h.p. “Economy 


Sasi a cba i ee EO 


THE NEW PLYMOUTH. Pacemaker of “All Three.” 


Engine’’. . .6.5 to 1 compression . . . full-length water 
jackets ... Floating Power mountings . . . automatic 
choke . . .everything to give more power on less fuel. 

If it’s the ride that counts, he’ll be thrilled when 
he takes De Soto over the bumps on a rough road 
. . . thanks to new balanced weight distribution . . . 
4 double-acting hydraulic shock absorbers . . . 14 
New Rubber “Float” Body Mountings . . . inde- 
pendent front wheel springing . . . tapered-leaf rear 
springs . . . sway eliminator. 

Examine De Soto’s specifications yourself. We 
believe you'll agree . . . that it is an entirely new kind 
of value in motor cars! 

The De Soto-Plymouth Franchise offers a great 
opportunity for enterprising dealers. There may 
be a franchise open in your territory. Write or 
wire immediately to the De Soto Division of the 
Chrysler Corporation, Detroit, Michigan. 


faith 


DESOTO’S 
MARKET 
ya: PZ 


PLYMOUTH’S 
MARKET 


PLYMOUTH IS PEGGED in the price bracket where 66% 
of all cars are sold. De Soto opens up another 28% of 
the whole market. The De Soto-Plymouth dealer 
franchise is a combination hard to beat! 


nities 
A oamwesseitttscon 
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DE SOTO’S 
GREAT NEW 
40-ACRE 
AUTOMOBILE 
PLANT 





DETROIT. — Total number of 
trucks which will be produced and 
sold in the United States for all 
this year should be at least 830,- 
000 units, in contrast with the 
694,690 in 1935. This estimate, 
which forecasts an increase of 
nearly 20 per cent, has been is- 
sued by Joseph D. Burke, director 
of truck and commercial car sales 
for the Dodge division of Chrysler 
Corp. 

Burke's figures show during the 
first nine months of this year a 
total of 618,000 truck and com- 
mercial car units were produced, 
as against 516,306 for the same 
three quarters period of 1935. 

The presidential election has 
had little effect upon buying con- 
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Bays U.S. Truck Sales Will Reach 830,000 in ’36 
Dodge Official Places 


Year’s Increase at 20% 


ditions. It is anticipated that the 
rate of gain registered in the first 
nine months will continue or 
even be improved upon during 
the rest of the year. 

“Inasmuch as records show that 
approximately 180,000 units were 
produced during the last three 
months of 1935, a prediction of 20 
per cent increase over that num- 
ber would bring production to 
216,000 units for the same quarter 
of this year,” Burke said. “This 
figure of 216,000 units, when added 
to the nine months’ total, which 
has already been estimated at 
618,000, would place the 1936 total 
production at approximately 834,- 
000 truck and commercial cars. 
It is quite likely that the total of 


1937 cars will be smoother. safer, 


more satisfactory 


because of the 


originality and ingenuity of New 


Departure engineers — masters of 


the ball bearing art. 


Nothing Rolls Like a Ball & 


THE NEW DEPARTURE 


MANUFACTURING 


COMPANY 


BRISTOL, CONNECTICUT 


NEW DEPARTURE 


THE SLOROGLD SILEEL BEARING 


TO STIMULATE INTEREST in the Pittsburgh automobile show to be held Nov. 16 to 21, this 1937 
Dodge sedan and de luxe Pierce-Arrow Travelodge is on a three-week tour through western Pennsyl- 


vania and will visit 65 cities and towns. 


Show tickets will be sold by the men in charge of the car and 


trailer. The complete outfit will be given away at the close of the show. 


the year will closely approach 
this mark. 

“All types of Dodge trucks and 
commercial cars have been sold 
so far this year in large numbers 
because of the increasing demands 
for more efficient hauling units. 
Many replacement sales have 
been noted during the last several 
months for trucks six or more 
years old. 

“Additional truck demand has 
been noted in practically every 
part of the United States. With 
the closing of the harvest period, 
farmers will increase their truck 
and commercial car purchases be- 
tween now and spring. They need 
nearly all types of trucks, with 
1%-ton models and commercial 
express types pre-eminent. 

“Outlook for 1937 for trucks and 
commercial cars is exceptionally 
favorable. There is nothing at 
this time that indicates other than 
a further general trend to higher 
sales levels. Although it is too 
early to estimate the require- 
ments for next year, it seems 
reasonable that the percentage 
gains shown so far this year will 
hold for an indefinite period.” 


Young Corp. Plans 
New Trenton Unit 


TRENTON.—Construction here 
of an eastern branch of the L. A. 
Young Spring & Wire Corp., one 
of the country’s leading makers 
of springs for automobiles and 
other purposes, will be started 
shortly, according to a telegram 
received by Robert T. Bowman, 
head of the chamber of com- 
merce, from L. A. Young, presi- 
dent of the corporation. 

Trenton was selected because 
it is close to the automotive trade 
in the east, centrally located for 
markets, and manufacturing 
plants supplying raw materials 
are nearby. Although full de- 
tails of the proposed plant, in- 
cluding its estimated cost, were 
not disclosed, it is said the build- 
ing will provide 150,000 square 
feet of floor space and will use 
a 10-acre tract acquired on East 
State St. Present plans are said 
to call for the plant to open early 
next year, when about 600 per- 
sons will be employed, 80 per cent 
of whom will be men. 


SA Auto Sales Depend 


On US Coffee Demand 


SOUTH BEND.— Alejo Santa 
Maria, Studebaker distributor in 
Medellin, Colombia, who recently 
completed a six weeks’ visit in 
the United States, predicted a 
greatly increased volume of 
South American automobile sales 
depending on how well the United 
States absorbs the future coffee 
crops of Colombia, a major ex- 
port, leading producer of that 
commodity in the world. 


Madison Show Nov. 14-18 


MADISON, Wis.—Madison dealers 
will stage their annual automobile 
show here Nov. 14 to 18 with J. P. 
Gillespie as general chairman. 








Space Exhausted Early 
For Pittsburgh Show 


PITTSBURGH. — Demand for 
space at the Pittsburgh automo- 
bile show has been greater than 
ever before and all room was sold 
a month ahead of show time, W. 
N. Owings, secretary of the local 
dealers’ association and show 
manager, reported. A number of 
trailer dealers have reserved 
space and will have their latest 
models on display on the main 
floor of Motor Square Garden. 

Nov. 16 to 21 are the show 
dates. 

Space on the main floor of the 
show has been allotted to Buick, 
Chevrolet, Chrysler, Dodge, Cadil- 
lac-LaSalle, Pierce-Arrow cars 
and trailers, Ford, Graham, Hud- 
son and Terraplane, Lincoln and 
Lincoln-Zephyr, Nash and La- 
Fayette, Oldsmobile, Packard. 


Gasoline Dealers 


Plan Local Unit 


HARRISBURG, Pa. (UTPS).— 
Plans to form a local unit of the 
National Assn. of Petroleum Re- 
tailers were discussed by nearly 
50 service station men at a meet- 
ing here in the Penn-Harris Hotel. 


Wilmer R. Schuh, president of 
the national association, spoke on 
“Price Stabilization,” urging Har- 
risburg’s gasoline retailers to or- 
ganize, apparently not without 
success because a temporary 
chairman, secretary and a com- 
mittee to investigate the by-laws 
were appointed. Walter H. Slot- 
hower was named _ temporary 
chairman and C. L. Miller, tem- 
porary secretary. Named to the 
committee were: J. G. Keen, 
Lewis Russ, D. C. McCullough, J. 
W. Kirkpatrick and D. A. Mar- 
shall. A meeting will be held the 
early part of November. 

John W. Kirkpatrick, Harris- 
burg, a member of the national 
association and manager of the 
Highway Service Stations, was in 
charge of the meeting. He said 
an attempt to organize loca! 
dealers six months ago failed be- 
cause of a flood. A free ad of the 
meeting appeared in the Tele- 
graph Newspapers through the 
courtesy of Everett Jones, adver- 
tising manager. 

In his speech, Schuh said: “I 
think all of us appreciate what 
the future holds forth. I am a 
dealer; I operated three service 
stations but am now down to one 
I have the same problems you 
have. We (the national associa- 
tion) as an organized group, are 
trying to find a solution. 

President Schuh held the Iowa 
plan forth as a success, explaining 
that supplying companies are 
leaving the retail field because 
of chain store taxes, social and 
employment laws making opera- 
tion costs high. He urged that 
dealers of Harrisburg and vicinity 
organize and adopt set prices 
whereby all service stations have 
a standard rate. 





Plymouth, Pontiac, and the Stude- 
baker. 

Commercial cars to be displayed 
on the sub-floor include Ford, 
Chevrolet, Plymouth, Reo, Dodge 
and Studebaker. Other companies 
which have reserved space in- 
clude Gulf Oil, Atlantic Refining, 
Standard Oil, Sterling Oil, Bendix- 
Westinghouse, Pennzoil. 

The executive committee for 
the show is headed by Jack 
Stevens. 


Take Over Park 
For More Space 
In Des Moines 


DES MOINES.— Unusual de- 
mands for space have resulted in 
plans to combine the grounds of 
adjacent River Park and Patio to 
the Coliseum, for the Des Moines 
automobile show, Nov. 16 to 21. 

Cc. G. Van Vliet, manager of the 
show for the local dealers’ asso- 
ciation, announced the landscaped 
park would be specially lighted 
and enclosed with canvas walls, 
providing an additional 30,000 
square feet for exhibitors. 

The outdoor setting will be par- 
ticularly appropriate for a show 
of house trailers, which the deal- 
ers boast will be the first and 
only comprehensive roundup of 
these new models in Iowa this 
year. A number of automobile 
dealers in this territory have 
added trailers to their lines. 


KMCDA On Record 
Against Auto Tax 


TOPEKA (UTPS).—Opposition 
to additional taxes on Kansas mo- 
torists was voiced in a resolution 
of the Kansas Motor Car Dealers’ 
Assn. in annual convention here 
recently. Resolutions urged con- 
solidation of vehicle tax-collecting 
agencies, opposed diversion of ve- 
hicle fees and taxes for any but 
highway purposes, advocated a li- 
cense registration law and an en- 
forceable driver’s license law. 

Herbert H. Mack, Topeka, was 
elected president, succeeding C. 
C. Brewer, Manhattan. Lee J. 
Hobbs, Wichita, was named vice- 
president to succeed B. A. Tubbs 
of Hays. W. H. Imes, Topeka, was 
re-elected treasurer and Art J. 
Farrell, Topeka, executive secre- 
tary. 

Speakers included N. C. Dezen- 
derf, New York City, vice-presi- 
dent GMAC; A. N. Benson, De- 
troit, general manager NADA, 
and Don Blanchard, Philadelphia 
editor of the Automobile Trade 
Journal. 


Ga. Gas Sales Up 


ATLANTA.—Comptroller General 
H. C. Parker reports gasoline tax 
collections for October totaled $1,- 
663,217.26, including the levy on 
kerosene, as compared with $1,342,- 
133.13 in October, 1935. 
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OCbmeobile site 
TWO NEW OLDS 


THE SIX 
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Each Bigger, Finer and Safer Than Ever 


BOTH FEATURING: FRESH, NEW STYLE- WO BIG NEW CARS ... two fresh new styles 


LEADER STYLING ¢ LONGER WHEELBASE 
LARGER SIZE ¢ ROOMIER BODIES ¢ LOWER 
FLOORS ¢ STRONGER CHASSIS ¢ HEAVIER 
FRAMES ¢ BIGGER ENGINES ¢ HIGHER 
POWER ¢ EXTRA SAFETY ¢ GREATER 
ECONOMY ¢ AND OLDSMOBILE’S TRA- 
DITIONALLY FINE QUALITY. 


THE CARS 


. .. two great new values! In the distinctive new 
Oldsmobile Six and the distinguished new Olds- 
mobile Eight, Oldsmobile dealers today have prod- 
ucts which appeal to a bigger and wider market 
than ever before. The 1937 Six . . . with its smart, 
modern lines and 117-inch wheelbase... is certain 
to win many more buyers from among the prospects 
for lowest-priced cars. The 1937 Eight... notably 
finer and more luxurious and built on a chassis of 
124-inch wheelbase ... is sure to attract additional 


THAT HAVE 
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Lhe Pc AGan . F 
MOBILES for 1937 


. Each With a Style Distinctly Its Own ! 


buyers who have previously paid much more for 
cars of similar size and comfort. The new Six has 
been aptly termed, ‘‘The Big Low-Priced Car of 
Extra Quality’’. . . the new Eight, ‘‘The Fine Car 
of Popular Price.’’ As such, they offer Oldsmobile 
dealers their greatest sales and profit opportunity 
in many successful years. For Oldsmobile is 
backing these two great cars with the greatest 
merchandising and promotional program in its en- 
tire history. From coast to coast, the word is 
going: ‘‘It’s Oldsmobile that sets the pace again!”’ 


BOTH FEATURING: NEW UNISTEEL 
BODIES BY FISHER WITH TURRET TOP 
NEW TRIPLE SEALED SUPER-HYDRAU- 
LIC BRAKES ¢ CENTER-CONTROL STEER- 
ING ¢ NEW DUAL RIDE STABILIZERS 
UNOBSTRUCTED FLOORS +¢ PROVED 
KNEE-ACTION WHEELS ¢ AND MANY 
OTHER FINE-CAR FEATURES. 


EVERYTHING FOR 1937 
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Dealers Work With State to Enforce Trade Code 


Co-o peration Eliminates 
Abuses in Connecticut 


By CHARLES B. BARR 


HARTFORD, Conn. — Through 
the activity of a dealers’ and re- 
pairers’ section of the state de- 
partment of motor vehicles, Con- 
necticut has made progress in 
“cleaning up” the automotive sales 
and service field and improving 
trade practices. Regulatory legis- 
lation, backed up by MVD rulings, 
is being enforced for the benefit 
of the public as well as legitimate 
dealers and repairers. 


The first state to establish a 
government bureau, headed by a 
former dealer, devoting itself to 
problems of the automotive busi- 
ness man, Connecticut during the 
past few months has witnessed 
intensive effort to eliminate the 
chiseler and the “gyp” and to 
stop practices which previously 
had been passed over as “neces- 
sary evils.” 

The 1933 legislature placed on 
the statute books a requirement 
that all new and used car dealers 
and repair garage operators be 
licensed by the state, with an 


annual fee of $25. The dealers’ 
and repairers’ section of the mo- 
tor vehicle department was set 
up to enforce this statute and to 
exercise general control over 
licensees. 

To head this bureau, Commis- 
sioner Michael A. Connor chose 
Edwin B. Pratt, a former dealer 
whose 20 years’ experience gave 
him an insight into dealer-re- 
pairer problems. The appoint- 
ment of Pratt, on a non-partisan 
basis, was generally approved in 
the trade. 

Positive Results 


While nothing approaching an 
automotive Utopia has been 
created within the state’s boun- 
daries, substantial gains have 
been made in a number of direc- 
tions. A good example is fur- 
nished by the house-cleaning of 
the used car field. When the 
bureau was created, several new 
laws and amendments were given 
it to work with, and among these 
were changes designed to put 


GOOD*YEAR 
PUMP 
CULT 


—AND IT’S TRAVELING ALONG IN HIGH 


Going great guns—that’s the phrase that best 
describes the progress being made by the new Goodyear 
Battery. 


Dealers are signing u 


by the hundreds. Carload 


shipments are going out by the dozens. Motorists are 
asking for Goodyears, showing marked preference for 
the newest battery on the market today. 


Yes, the new Goodyear Battery is away toa flying start. 


And there’s a good reason. 


For years, the trade and public alike have had com- 
plete faith in products bearing the Goodyear name. 

They know that the Goodyear trade mark is assurance 
of dependable quality and exceptional value. 

That faith is leading dealers to stock Goodyear Bat- 
teries and motorists to buy them. 

If the sales and profit possibilities of the new 
Goodyear Battery appeal to you, write for full infor- 


mation concerning the 


year Battery Franchise. 


Ask particularly about the Goodyear plan which enables 
you to handle batteries successfully with a minimum 


investment. 


THE GOODYEAR TIRE & RUBBER CO., INC., AKRON, O. 


GOOD7 YEAR 
x BATTERIES « 


EDWIN B. PRATT, former car 
dealer who heads the dealers’ and 
repairers’ section of the Connecti- 
cut department of motor vehicles, 
shown at his desk in the State 
Office Bldg., Hartford. 


brakes on fly-by-night merchan- 
dising of used cars. 

The law requiring that all sales 
of used cars be reported to the 
department on special forms has 
been tightened and _ loopholes 
eliminated. If the particular car 
has been previously reported as 
“sold for junk” or has not been 
registered in Connecticut pre- 
viously, the department requires 
that it be tested by a state in- 
spector before a registration can 
issue. 


Balks Thieves 


These provisions make it dif- 
ficult to palm off “junk” and 
“patched up” or stolen out-of-state 
cars on unsuspecting buyers. A 
number of stolen cars have been 
detected through these examina- 
tions, and Connecticut is no 
longer a dumping ground for the 
“fences” of out-of-state theft 
rings. 

The “here today—gone tomor- 
row” used car boys have found 
the going a bit rougher from an- 
other standpoint, too. Their 
premises and facilities are in- 
spected and they are required to 
post their license prominently as 
well as display a sign of stipu- 
lated size bearing the same name 
as appears on the license. 


Let Seller Beware 


The following regulation, pro- 
mulgated last summer, is self-ex- 
planatory: 

“Every sale must be evidenced 
by a bill of sale or other writ- 
ten evidence of transferring title 
and must contain the following 
information: 


“Name, make and motor num- 
ber of car sold. Year of manu- 
facture as given in the NADA 
Guide, cash selling price or time- 
selling price, finance charges 
and exact method of payment, 
allowance on car traded in, if 
any, and description of year, 
make, motor and serial numbers 
of same. Every such writing ac- 
companying a sale shall also con- 
tain stamped or printed in large 
letters on the face thereof and 
signed by the seller either of the 
following forms: 


“*This car not guaranteed’. 
This is to replace the phrase ‘as 
is’, which is not to be used. 

“*This car is guaranteed’, fol- 
lowed by a specific statement by 
the dealer as to the exact terms 
of said guarantee, to be signed by 
the dealer.” 


Dealers Benefit 


The basic purpose of the whole 
regulation is to make sure that 
the buyer knows just what he is 
getting. Reputable dealers  ob- 
viously benefit from this require- 
ment. 

The dealers’ and repairers’ sec- 
tion has investigated hundreds of 
complaints and has summoned 
many licensees for hearings. 
More than 50 licenses have been 
suspended as a result of proven 
complaints. 

Aside from the effect upon a 
dealer or repairer of having to 
halt business operations under a 





suspension, the additional factor 
of unfavorable newspaper pub- 
licity tends to discourage viola- 
tions. Witness this headline in 
The Hartford Courant: “Suspend 


License of Auto Concern for False | || 
offending firm’s| 
name appeared prominently in the 


Report.” The 


news item. 
While progress has been made 


since the present legislation be-| 


came effective, certain weaknesses 
have developed which it is hoped 
the incoming 1937 legislature may 
correct. One of these, as explained 
by Pratt, involves the procedure 
in issuing dealer and repairer 
licenses. 

Under the present law, issuance 
of a license is mandatory after 
the applicant has filed his applica- 
tion in proper form. Then the 
départment investigates and as- 
sumes the burden of proving the 
licensee unsuitable, if that is the 
case. 

Seeks Amendments 


Pratt favors amendment of the 
law to require each applicant to 
establish the suitability of his 
location by a hearing before the 
zoning board of his own town, 
before being permitted to apply 
for a state license. He would then 
be given a hearing on his per- 
sonal qualifications, after which, 
if approved, his license would is- 
sue. This change, Pratt believes, 
would help eliminate undesir- 
ables. 

The Connecticut form of regu- 
lation cannot be construed as 
constituting “government in busi- 
ness,” as it does not govern 
prices, wages or hours of labor. 
In this respect it differs from the 
1935 Wisconsin statute, which 
provides broad power over all 
phases of dealer operation. 

All retailers are subject to the 
law. Wholesale firms are exempt. 
This provision forces wholesalers 
to classify themselves definitely, 
and has tended to curb retailing 
by wholesalers to some extent. 


Buyers Protected 


The ordinary car buyer bene- 
fits from the law because he is 
protected, in a measure at least, 
against fraud. In many cases 
purchasers who have been 
“trimmed” have been able to re- 
cover their money through a 
complaint to Pratt’s office. Mere 
notification to the dealer that he 
will be called in for hearing often 
suffices to bring immediate res- 
titution. 

The legitimate dealer benefits 
from this situation in several 
ways, not the least of which is 
that the victim, having been re- 
imbursed says “never again” and 
takes his money to a reputable 
establishment. 

The legislation under which the 
Dealer-Repairer section was set 
up was sponsored by the Con- 
necticut Automotive Trades 
Assn., with the support and en- 
couragement of Commissioner 
Connor. 

Harry M. Sloate, Hartford 
dealer, is president of the associa- 
tion, and Carl R. Lane, is execu- 
tive manager. 


Auto Industry 








Honeymoon Excuse 


Good Only Once 
RICHMOND, Va. (UTPS) 
—A honeymoon is a help in 
police court—sometimes. 
Bert Hall was in police 
court here on a charge of 
going through a stop sign. 
“I was just returning 
from my honeymoon and 
my car was not running 
right,” declared Hall. “It 
was a long, tiring trip.” 
“Under the circumstances,” 
said Justice Carleton Jewett 
with a smile, “Til let you off 
this time. But—be careful, 
this excuse won’t hold good 
a second time.” 





Mass. Considers 
Changing Date 
of Auto Plates 


BOSTON.—Public hearings on 
a proposed shift in the motor ve- 
hicle registration date from Jan. 
1 to Apr. 1, now being considered 
by a special legislative commis- 
sion in Massachusetts, produced 
evidence from Charles R. Gilley, 
chief clerk of the State Registry 
of Motor Vehicles, that 40 per 
cent of the passenger cars and 
20 per cent of the motor trucks 
on the road at the end of each 
year in Massachusetts are not 
registered before Apr. 1 under 
the present registration law. 


Senator James C. Scanlon ex- 
pressed belief that the change 
would bring in $3,000,000 additional 
revenue to the state annually. 
Hundreds of motorists contacted 
through filling stations have ex- 
pressed themselves in favor of the 
April date, Frederick F. Hale, 
president of the Oil Men’s Assn. 
of New England, told the com- 
mission. 

Sponsors of the measure assert 
the change would relieve highway 
users of a heavy expense around 
the first of the year when they are 
flooded with Christmas and New 
Year bills, would increase the cars 
in service, stimulate the sale of 
automobiles, accessories and gaso- 
line, and increase the state’s reve- 
nue from the gasoline tax by 
keeping vehicles in operation. 

Advocates of the change, point- 
ing out that deferred registrations 
have been successful in 12 states, 
said that in some northern states 
one-fourth of the vehicles pre- 
viously had been laid up in gar- 
ages during the first three months. 
In Maine gasoline consumption 
increased 22 per cent during the 
first two months deferred regis- 
trations were in effect. 

Records of Motor Vehicle Com- 
missioner Michael A. Connor, of 
Connecticut, show gasoline con- 
sumption jumped 18 per cent dur- 
ing the first two months of the 
changed registration date, and 
gasoline tax receipts rose $500,000. 


to Need 


147,043 Freight Cars 


DETROIT.—Production of auto- 
mobiles in Michigan and neighbor- 
ing territory in October, Novem- 
ber and December will require 
the railroads to furnish 85,848 
freight cars to handle shipments, 
according to reports at the meet- 
ing here of the traffic directors of 
automobile factories, members of 
the Automobile Manufacturers’ 
Assn. 

During the same period the 
production at other main plants 
and outlying assembly plants 
throughout the country will re- 
quire 61,245 freight cars, making 
a total for the entire industry of 
147,043 freight cars. 

Automobiles are now handled 
by the railroads in cars equipped 
with automobile loading devices, 





of which there are less than 
29,000 in service today, the traffic 
group is concerned over the pros- 
pect of adequate car supply. 

“Tt will be necessary,” said J. S. 
Marvin, general traffic manager 
of the association, “for the rail- 
roads to return cars promptly to 
the factories. Dealers have been 
asked to see cars are unloaded 
with the greatest dispatch.” 

The meeting planned to partici- 
pate in a hearing before the 
Interstate Commerce Commission 
to determine freight rates on cars 
shipped to New Orleans, New 
York and Canadian ports follow- 
ing the commission’s action in 
suspending rates to New Orleans 
in response to a brief filed by the 
AMA. 
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inder wall 


* © " 
4 ul b r I @ ad t I ae ay e e e The list of Graham engineering “firsts” is the most 


imposing ever compiled by an automobile manufacturer . . 


- This year Graham is again “first” with 


instantaneous cylinder wall lubrication for cold-weather starting ... For the first time on any car the 
first movement of the starting engine positively and effectively lubricates the pistons, no matter what the 
condition of the oil .. . No longer need Graham owners worry about “4 out of every 5 miles”... No 


longer need Graham owners worry about “stop-and-go driving”. . . 


For Graham owners, piston scuffing 


and abrasive wear have been eliminated. Long engine life is assured . . . This year and in the years to 
come, Graham will continue to be “first” to bring to fine motor cars new, exclusive standards of superiority. 


Supereharger 


e 

With the Supercharger, Graham for 
1937 takes one step farther toward 
the perfect automobile —one step far- 
ther ahead of the entire automobile 
industry . . . The Supercharger sets 
Graham for 1937 basically and fun- 
damentally apart from all other cars 
. .- Using one-third less gasoline for 
every explosion in a cylinder, the 
Supercharger engine produces more 
power than any comparable engine 
ever built ... It drives a Graham 
*. .. farther and faster on a gallon 
of gasoline than any car in America” 
.. - Its low cost and unapproachable 
economy recommend it to every 
automobile owner . . . Is it any won- 
der that 1937 automobile buyers 
crowd to see Graham first? 


Territory 


Large territories designed to permit a 
lifetime of profitable business expan- 
sion ... Exclusive territories rigidly 
protected from the evils of cross-sell- 
ing . .. Rich consumer territories laid 
out along the lines of maximum auto- 
mobile market possibilities . . . These 
are the elements Graham insists upon 
including in every dealer franchise... 
A few valuable territories are available 
to energetic business men who want 
maximum profit returns on minimum 
investments ... Graham will be glad 
to give you complete information. 


Proof 


Se 

Proof of absorbing dealer interest in 
Graham for 1937 is seen in the 
immediate, enthusiastic response to 
Graham’s direct mail campaign .. . 
Recently, Graham dispatched a letter 
offering a booklet, “How Good is 
Your Arithmetic”, to those interested 
in Graham’s plans and prospects... . 
Already more than 450 requests for 
the Graham booklet have been re- 
ceived . . . Perhaps you, too, would 
like a copy of “How Good is Your 
Arithmetic” .. . It explains why top 
Graham dealers make more money 
on a smaller investment than any 
other group of car dealers in 
America . . . You, too, are cordially 
invited to hear the Graham story. 


GRAHAM-PAIGE MOTORS CORPORATION, DETROIT, MICH. 


Graham 
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Sales Gain in °37 


San Francisco Predicts 20% 


°36 Models are Sold Out; 
Used Car Stocks Very Low 


SAN FRANCISCO. — As plans 
move forward for the 2ist annual 
Pacific automobile show, in Civic 
a 
minimum increase of 20 per cent 
in retail passenger car and truck 
sales during 1937 is predicted by 


Auditorium here, Nov. 14-21, 


leaders of western motordom. 
Throughout the 47 


they say, 
commercial acceleration, 
mented buying power, 


values 
turers. 
The 
dicted by any dealer in the en- 
tire territory, is 20 per cent. 
There are numerous factors in 
the bright outlook for the coming 
year, especially the months im- 
mediately ahead. The clean-up of 


counties 
north of the Tehachapi, dealers 
believe that the coming year will 
bring a continuation of prosper- 
ous conditions that made 1936 a 
peak period in California auto- 
motive history. There should be 
a substantial increase in business, 
due to industrial and 
aug- 
more 
liberal finance plans and bigger 
offered by the manufac- 


very lowest increase pre- 


1936 models was generally satis- 
factory and dealers awaited their 
1937 merchandise with empty 
show rooms and with used car 
stocks lower than at any time 
this year. 

Optimism General 

A general spirit of optimism is 
apparent. A great many of the 
dealers who predict huge in- 
creases in volume for 1937 are 
backing up their belief with 
heavy investments in new equip- 
ment, expansion expenditures, and 
strenghtened sales and _ service 
forces. 

Carl Scott, Willys distributor, 
with headquarters in San Fran- 
cisco, has just moved into new 
quarters in preparation for the 
debut of the 1937 models. 

Bill Wood, one of the volume 
Ford operators of the Bay Re- 
gion, has just completed an ex- 
tensive program. Wood’s East 
Oakland headquarters have been 
enlarged in anticipation of greatly 
increased volume. 

A. C. Shaw, head of Shaw 


Changing: 
the All-American Menace 


HIS MAN drives automobile 

dealers crazy. He’s the carping, 
complaining, hyper-critical fellow 
who finds everything wrong with his 
brand-new car. 


Ye’ll hear knocks where youcan’t 
catch a murmur. He'll say the car 
lacks power when it would haul an 
_ elephant up the toughest hill in 
your part of the county. 


Fortunately, there aren’t many 
like him. But a few “beefers” can 
do a lot of harm. 


Often a potential “beefer’”’ can be 
turned into a booster—and luke- 
warm owners fanned into red-hot 


GULF PETROLEUM 
PRODUCTS 


enthusiasts, #/you give the car an ex- 
tra-swell send-off. And that, to many 
dealers, means this... 


See that the crankcase is filled 
with the world’s finest motor oil— 
Gulfpride. There isn’t another oil 
made that can do so much to keep 
a good motor good. This 100% 
Pure Pennsylvania Oil, thanks to 
Gulf’s exclusive Alchlor process, 
forms only one-fifth as much carbon 
as the next best oil made. 


And in the tank put Gulf No-Nox 
Ethyl, Aviation Grade Gasoline. It 


FIND OUT WHY 
THE GULF SIGN 
iS THE 
DOLLAR SIGN 


GULF 


Name 
Street. 


City 


Motor Co. of Palo Alto, likewise 
has just completed a large ex- 
pansion program and looks for- 
ward to his biggest year with 
Ford products. 

Confidence in the immediate 
business future of this section 1s 
manifested by a 50 per cent raise 
in quota on the part of J. HK. 
French, Dodge-Plymouth distrib- 
utor. French has placed an order 
for $1,800,000 worth of 1937 Dodge 
and Plymouth cars. This is the 
largest order ever placed by the 
company. 

“We know the market is here,” 
said J. E. French, “so we are tak- 
ing no chances at all in ordering 
$1,800,000 worth of new models. 
At the start of last selling season 
we ordered $1,200,000 worth ot 
new models—and they went like 
hot cakes.” The past year has 
been the most successful in the 
14-year history of the J. E. French 
organization. During the first 10 
months of the year the concern 
sold 5,382 new cars and trucks 
and delivered 5,434 used cars at 
retail. 

William. L. Hughson, Ford 
dealer here since 1903, admits that 
he enjoyed a most successful year 
with the 1936 Ford but expects 
to do a much larger business in 


makes a fast car faster. It gives an 
owner “throttle thrill.” It puts a 
world of extra power beneath that 
brand-new hood. 

Do this, and you’ve got another 
customer who’s going to grin and 
gossip—and get his friends in the 
mood to buy your cars. 

Fill out the coupon below and get 
the complete Gulf story. Send fora 
FREE copy of a brand-new book, 
“You Can’t Call It Luck!” It tells 
why doing business with Gulf is 
most profitable to you. Mail the 
coupon today! 


ADN-116 


3800 Gulf Building, Pittsburgh, Pa. 


Please send me a FREE copy of your new 
book for dealers, ““You Can’t Call It Luck!” 
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Atlanta No Spot 


For Car Thieves 


ATLANTA, Ga.—If you 
must have your automobile 
stolen, go to Atlanta. The 
Atlanta police department 
has been batting consist- 
ently around 1,000 per cent 
the past year and in one 
month recovered 101 cars 
when only 99 had been re- 
ported stolen during the 
period. 





1937. At the outset of the 1936 
season Hughson predicted the in. 
dustry was on the threshold of 
the best year since 1929. Now, he 
predicts that 1937 will be at least 
20 per cent better than 1936. 


Sees Good Increase 


James W. McAlister, president 
of James W. McAlister, Inc., 
northern California Chrysler- 
Plymouth distributor, says his 
company will enjoy a more sub- 
stantial increase in 1937 than the 
one-third increase in Chrysler 
sales recorded in 1936. 


George S. Daniels, vice-presi- 
dent of Daniels-Wells, Inc., Pon- 
tiac dealer at Oakland, says there 
is every indication in this section 
of the country that there will be 
a steady increase in business. “We 
sold 625 cars at retail during the 
1936 season, and we have raised 
our order to 800 units in 1937,” 
Daniels said. “The working man 
today will not ride in an old 
‘junker’ like the car he was glad 
to drive in the dark days of the 
depression. Wages are high and 
there is a lot of work to be had. 
This is responsible for the sale of 
low-priced new cars and many 
higher priced used cars.” 


Cc. F. Senter, manager of the 
truck department of Chester N. 
Weaver Co., Ford dealer of Oak- 
land, predicts an increase of 25 
per cent in truck and commercial 
sales for the area. “According to 
a survey of the entire territory 
recently completed there should 
be an increase of 25 per cent in 
the sale of heavy duty trucks and 
30 per cent in the sale of light 
commercial jobs in 1937,” he says. 


Used Car Drive Successful 


James W. Paps, general mana- 
ger of the Weaver organization, 
reports a successful used car 
drive and a very satisfactory 1936 
clean-up. He predicts a general 
increase in 1937 and has raised 
the sights of his own organiza- 
tion from 800 to 1,200 Ford cars 
and promised to triple his Lin- 
coln-Zephyr sales. 

J. Charles Nagel, general mana- 
ger of the Eastbay division 
Howard Automobile Co., Buick 
distributor, reports that the new 
Buicks were shown without a 
single 1936 car, not even a 1936 
demonstrator in stock, so satis- 
factory had been the clean-up. He 
reports the used car stock, was 
almost 75 per cent below the 
season’s maximum when the new 
cars arrived. 

“The enthusiastic welcome the 
1937 Buicks received here gives 
every indication that the opti- 
mism expressed by dealers every- 
where is not over-enthusiasm,” 
said Nagle. “Regardless of elec- 
tion outcome, 1937 is going to be 
a great year for the automobile 
industry. We have raised our goal 
for the year one-third.” 

The opinions of these and 
scores of other dealers here 
furnish authentication for the 
belief that northern California 
and especially the San Francisco 
Bay region, is in for a boom year 
in 1937. 


Front Hinged Hood 

Hoods on the new Chrysler Royal 
and Chrysler Imperial are hinged at 
the back and open upwards from 
the front, giving easy access to the 
engine. The hood is held in place 
by a safety catch and the familiar 
Chrysler wings serve as a hood lock 
control. 


Used Car Sales 
Low This Winter 


Dealer Believes 


KENOSHA, Wis.—“A flood of 
1935 and 1936 late models is antici- 
pated that will form a real prob- 
lem for every dealer,” said 
Spencer T. Honig, Nash-LaFayette 
distributor here, “Trade allow- 
ance will be forced down, used 
car prices will be low for quick 
sale, and the used car market will 
be exceedingly slow for the next 
three months. All makers are 
offering so much value in new 
cars that it will be difficult to 
sell old models at the price the 
public is used to paying. 

“The surplus of used cars I 
believe, will continue through the 
winter. After that they should 
move more quickly. With con- 
tinued improvement of business 
conditions in the spring there will 
be more sales in the lower price 
brackets, helping sales of used 
cars.” 


Install Governors Or 


No License, Says N. Y. 
DETROIT.—Recently six auto- 
mobile drivers convicted of driv- 
ing offenses in New York state 
have been notified by commis- 
sioner Charles A. Harnett that 
installation of governors limiting 
their car speeds to 25 miles per 
hour will be a necessary condition 
to their receiving “restricted” li- 
censes, according to Arthur A. 
Bull, president of the Handy 
Governor Corp. here. 

“The policy of Commissioner 
Harnett is being paralleled in 
other states,” Bull said, “and 
judging from the interest dis- 
played since our introduction of 
a unit which can be locked at 
any desired speed, this policy of 
issuing ‘restricted’ licenses is 
growing rapidly. In many in- 
stances the automobile is the 
means of livelihood of the con- 
victed person and to take the car 
away altogether is too severe a 
penalty. The ‘restricted’ governor 
meets the situation by removing 
the menace from the highway 
while at the same time permitting 
the individual to retain his means 
of livelihood. With the modern 
devices now available there is no 
penalty on gasoline consumption 
or on performance in any manner 
up to the governed speed. Many 
parents are using the device to 
restrict the speed at which their 
sons and daughters of high school 
age can drive.” 


NICKELGRAMS 
22A— 


1937 Buicks feature about the 
deepest-drawn one-piece fenders 
known to the automotive in- 
dustry. They are deeper and 
longer than last year’s design 
and, in addition, have a deep 
turn-under at the front end. 
This fender requires a number 
of individual drawing and re- 
striking operations to produce 
the final form. It is of interest to 
note that the dies required for 
producing the Buick fenders run 
over 25 tons, or 50,000 pounds, 
in weight for some of the 
presses. In order to withstand 
the high pressures and great 
abrasive action encountered, 
these dies are made from cast- 
ings of electric furnace alloy 
irons containing Nickel and 


chromium. 

THE 
INTERNATIONAL 
NICKEL COMPANY 

INC. 


NEW YORK, N. Y. 


es 
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T' he Ques C ton is not whether 


your New York advertising needs The News 
--- but whether you can afford the papers you 
need in New York if you don’t use The News 
- ---- Khere is no substitute for more than 


1,650,000 cireulation—only several substitutes! 


THE N EWS. New York’s Picture Newspaper 


Tribune Tower, Chicago * Kohl Building, San Francisco * 220 EAST FORTY-SECOND STREET, NEW YORK CITY 
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526 Dealers Report Volume Up, Costs Down 


Indicates 


Continued Im provement 


DETROIT.—The continued up- 
ward trend in retail business is 
clearly reflected in the activities 
of automobile dealers, based on 
replies to a questionnaire received 
by the National Automobile 
Dealers Assn. covering operations 
for the first nine months of 1936 
compared with the same period in 
1935 

Five hundred twenty-six auto- 
mobile dealers in all parts of the 
United States handling all makes 
of motor vehicles, contributed the 
information. 

Total retail sales volume of 
these dealers was 136.63 per cent 
of the 1935 figure, or $157,074,876 
compared with $114,962,169 for 
1935. Percentage of operating profit 
to total sales was 2.73 per cent 
compared to 1.78 per cent in 1935. 


The increase in operating profit 
is due in part to a reduction in 
expense which in per cent of to- 
tal sales was 14.48 per cent com- 
pared to 16.15 per cent in 1935. It 
would appear expense has not in- 
creased in the same proportion as 
sales and gross profit and the re- 
porting dealers were able to han- 
dle an increased volume at a 
smaller per unit cost. 

New motor vehicles on hand 
Sept. 30, were 101.54 per cent of 
the total on hand the same date 
in 1935. The actual units reported 
by these dealers was 5,810 as com- 
pared to 5,722. This is an average 
of 11.5 units per dealer. 

Used motor vehicles on hand 
Sept. 30, were 19,124 compared 
with 16,563 the same date in 1935 








or 115.46 per cent of the 1935 
figures. The average unit stock 
per dealer was 36.3. 

The reporting dealers sold an 
average of 211 new cars and 376 
used cars during the nine-month 
period. They, therefore represent 
a group of better than average 
operators, and these figures would 
require considerable revision 
downward in reaching conclusions 
relative to the general dealer sit- 
uation, according to the NADA. 


Gesvliae Available 


The automatic overdrive is re- 
tained in the Chrysler 1937 line and 
is available on all models. A slight 
extra charge is made for it in the 
Royal and Imperial. The overdrive 
is in effect a fourth gear, which 
automatically comes into action at a 
speed of from 35 to 45 miles an 
hour, depending on the car model 
in which it is installed. The engage- 
ment is effected merely by lifting 
the foot from the accelerator for a 
moment. Nothing else is required 
of the driver to engage or disen- 
gage it. 


LTE 


INTERIORS 


For the sleek streamlined automobile of 1937 


a custom-tailored appearance is emphatically demanded. 


It is readily obtained by the use of 


BEDFORD CORDS * BROADCLOTHS 
BOUCLES * TREEBARK WEAVES 


by Pacific 


Inspired by sports fabric offerings of the world’s leading 


shops for women, these cloths are more than comfortable, 


more than durable. They are modern, distinctive, smart! 


THERE IS NO PROFITABLE SUBSTITUTE FOR QUALITY 








New England 


Auto Men 


Foresee Prosperous "ot 


BOSTON.—Businessmen gener- 
ally throughout New England are 
optimistic for 1937, not alone in 
automotive trades, but in many 
other industries. Even the textile 
trades are perking up. Recentuy a 
big mill in Rhode Island an- 
nounced it would re-open, employ- 
ing some 1,200 operatives, and the 
Textile Institute has just an- 
nounced it has contacted Japan- 
ese textile men, with a view to 
reaching an understanding about 
exports to this country. Some $18,- 
000,000 will be paid out within a 
few weeks on Christmas savings 
checks. Recent wage increase’ 
have been announced and with 
addition of millions to savings 
bank deposits, the situation in 
New England looks rather rosy. 
These factors are favorably af- 
fecting automotive dealers, along 
with the increase in building, rise 
in real estate prices and compara- 
tively ready sale of new homes. 


Watch Registration Date 


If the registration date for cars 
is changed as is now possible, 
more cars will be sold. Purchases 
formerly deferred until spring 
will be made this fall, and owners 
will get several months more of 
riding. 

Winter sports in the snow area 
are also a factor. Last winter 
an enormous number of motorists 
drove to resort hotels. Entire 
communities catered to this busi- 
ness. On one Sunday alone, over 
250,000 people enjoyed snow sports, 
and thousands of these travelled 
to the scene by car. 

Most dealers report showrooms 
almost bare of new 1936 cars, and 
comparatively moderate inven- 
tories of used cars. The most 
common complaint is on 60-day 
cars. One large dealer reports 
being better off in used cars a 
year ago than today, and predicts 
more 1935 cars turned in from 
now on. One of the higher priced 
firms writes used cars down 
every 30 days, and claims to have 
the situation under control with 
stocks of 1936 cars low. Here 
business increased 40 per cent in 
the past nine months over last 
year, with more cars bought for 
spot cash. 


Plenty of Action 
A second large dealer, says that 
of 500 new cars in stock a month 
ago, all but 15 have been sold, and 
all but 42 of used cars. Trade-ins 
now are mostly in the higher 
price brackets of '34 and '35 cars. 
Another dealer says most of the 
larger concerns have only small 


Trucks Must Ply 
Original Routes 





FRANKFORT, Ky.—A motor 
truck line may not change the 
route specified in its certificate 
of public necessity and conven- 
ience, the Court of Appeals held 
last fortnight and the commission 
of motor transportation has no 
authority to grant it permission 
to do so. 

In a decision reversing the 
Franklin circuit court, the Court 
of Appeals held that Huber & 
Huber, a motor truck company 
operating between Louisville and 
Lexington, must follow highways 
prescribed in its certificate. For- 
mer Commissioner Cliff Claypool 
had granted the company permis- 
sion to change its routing because 
“business did not justify” part of 
the course. 

“Whether the holders of these 
certificates make money or not is 
a matter of no concern to thc 
commissioner,” the opinion stated. 
“He should be guided alone by the 
convenience and necessity of the 
public, whose servant he is.” 


stocks of new cars. He reports a 
shortage of trained mechanics in 
this area. 

Sales in Suffolk county, which 
includes Boston, Chelsea and 
Winthrop for the first eight 
months of 1936 increased 60.1 per 
cent over the same period last 
year. This is regarded as a most 
encouraging omen for the cora- 
ing year and is said to indicate 
the situation throughout the re- 
gion. For the first quarter, sales 
in Suffolk county increased 48.7 
per cent and in the second quar- 
ter 67.3 per cent. 

Last year the public did not 
have much advance announce- 
ment of the early date of the 
automobile show. It had plenty of 
notice this year, as well as of the 
coming of new models, and it is 
expected there will be a consider- 
able spurt in deliveries as soon 
as dealers’ shipments begin to 
arrive in volume. 


St. Petersburg To 
Have 3-Day Show 


ST. PETERSBURG.—This city’s 
13th annual automobile show, to 
be staged Dec. 2 to 4 by the St. 
Petersburg Automobile Dealers’ 
Assn., will be the only one in this 
section of the country, according 
to information reaching C. D. 
Beeman, show manager. 

Eighteen dealers, total member- 
ship of the association, will ex- 
hibit 60 cars and 18 trucks in the 
American Legion armory, which 
will be decorated in key similar 
to the New York show. Trucks 
will be on display for the first 
time at a local show. The Cadillac 
dealer will feature one of the 
Pierce-Arrow house trailers in his 
exhibit. 

Net proceeds from admission 
fees of 25 cents will go to the 
American Legion Crippled Chil- 
dren’s Home. 


Thomas to Speak At 
SAE’s Annual Dinner 


NEW YORK.—James S. Thomas, 
president of Clarkson College of 
Technology, Potsdam, N. Y., will 
be the speaker at the annual 
dinner of the SAE, Nov. 12, at 
Hotel Commodore here, John A. 
C. Warner, SAE general manager, 
announced today. 

William L., Batt, president SKF 
Industries, Philadelphia, an out- 
standing engineer and industrial- 
ist, will be toastmaster. Batt has 
been active in the society’s work 
for years and has served several 
terms as chairman of its finance 
committee. 

Thomas will speak on “What 
the Machine Has Done to Man- 
kind,” an interpretation of the 
technological advances of our 
present civilization. 


New Jersey September 
Car Sales Total 5,996 


TRENTON, N. J.—Improved 
conditions facing the retail auto- 
motive industry in New Jersey is 
shown in the report that new 
passenger car registrations in 
this state for September totaled 
5,996, as against 4,065 for the same 
month in 1935. New commercial 
vehicle registrations for the same 
month this year were 1,581, as 
compared with 964 for September 
last year. Total motor vehicle reg- 
istrations in New Jersey this year 
are far ahead of 1936, motor ve- 
hicle department officials here 
report. 


Dayton Registrations Up 


DAYTON, O.—Registration of new 
cars in Montgomery County (Day- 
ton) during October totaled 598. 
This compared with 444 in October, 
1935. Registration of trucks in the 
county totaled 67. 
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Wuen dealers 


sell cars one by one 


The public may go wild over the 
1937 models but after the Show 
they are no more a marvel to 
the dealer than a box of arti- 
chokes to a grocer. 

Business looks good but it is 
going to take a lot of hustling 
—twelve long months of it— 
for a dealer to make his quota 
when he sells new cars only one 
by one. 

Few dealers can get around 
enough, often enough, to keep 
up with the buying parade. No 
make has a monopoly on per- 
formance or public preference. 
No one knows who will buy 
next or when. 

Selling new cars today requires 
mass merchandising localized in 
the markets in which the dealer 
must drive for turnover. New 
car selling is retail selling. And 
new car advertising pays out best 
when it appears in the news- 
paper—the mainstay of retailers. 

Your Chicago dealers can sell 
more cars if you build public 
preference in the medium they 
prefer because it reaches more of 
their prospects. 


Because it prints the news— 
completely and without com- 
promise—the Chicago Tribune 
reaches not only the cream of 
the market but theentire market. 

Its progressive stand on mat- 
ters of public interest strikes fire 
from all economic groups. From 
Lake Forest to steel mills more 
families read the Tribune than 
read any other Chicago news- 
paper. 

The Tribune is the only Chi- 
cago newspaper which gives 
majority coverage of metropoli- 
tan Chicago. It carries more ad- 
vertising and sells more mer- 
chandise than any other adver- 
tising medium in this market. 

No advertiser has ever satu- 
rated the capacity of Tribune 
readers to buy. Noother medium 
offers the quality and variety 
of printing methods through 
which to capitalize to the full 
the beauty of your new cars. 

To start the buying action 
that puts customers on dealers’ 
sales floors, why not schedule 
more of your advertising for the 
Tribune. The rate per line per 
hundred thousand circulation is 
among the lowest in the busi- 
ness. 


Chicago Gribune 


THE WORLD'S GREATEST HEWSPAPER 





Tariff Reduce 





U.S. Tests Wear of 


Lines on Pavement 





WASHINGTON.—For years that | 
white line which divides the na- 
tion’s streets and highways into 
right and left sides has been an 
object of study on the part of the 
National Bureau of Standards. 


Washington motorists played a 
prominent part in the study for a 
long time. The wheels of their 
cars were “borrowed” by federal 
experts for research purposes and 
the painted lines were literally 
ground down to determine the 
longevity of different marking 
materials. 

The experiments were not final. 
Today finds the bureau still hard 


at work, but on tests which give 
the experimenter a much greater 
degree of control. 

Daily in the laboratory, an 
automobile wheel spins on a slab 
of pavement at a rate of 2,000 
revolutions per minute, the tire 
tread rubbing constantly on vari- 
ous kinds of materials seeking to 
find the one with the longest life. 
An electric fan draws away the 
dust of the erasing effect of the 
wheel upon the test material. Al- 
ways the man in charge of the 
experiment knows precisely what 
happens to a given line and can 
be sure that the next one tested 





will be given the same dose of 
service. 


Out of the tests, traffic men are 
confident, better and _ brighter 
white lines will come. 


Trucking Firm 


Has 111 Diesels 


LOS ANGELES. — Pacific 
Freight Lines have received 10 
new sterling chassis, equipped 
with Cummins diesels, bringing 
their fleet of diesel trucks up to 
111 units. The new trucks were 
delivered by rail from Milwaukee, 
and a like number of Fruehauf 
trailers came from Detroit. Bodies 
for the truck and trailer chassis 
are built by Pacific in its own 
shops. 
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tions to Help U. S. Auto Industry 


Devaluated Currencies 
Aids American Exports 


By ROBERT C. GRAHAM 
Executive Vice-President, Graham-Paige Motors Corp., Chairman, 
Export Committee, AMA 


DETROIT. — A move already 
under way toward reduction of 
tariffs and elimination of other 
trade barriers in 
many European 
countries, cou- 
pled with steady 
improvement in 
world business 
gives definite 
promise that 
1937 will be a 
banner year for 
automotive ex- 
ports. 

‘The most im- 


R. C. Graham portant recent 


Why does a Pittco Front make Your 


/ hide CE ? 


PITTSBURGH 
TIME PAYMENT PLAN 


Take up to 2 years to 
pay for your new Pittco 
Front. Merely pay 20% 
down, then settle the 
balance in easy monthly 
installments at low 
F. H. A. rates. 


Listen to “The Music You Love” 
rendered bythe Pittsburgh Symphony 
Orchestra and distinguished guest 
artists every Sunday from 2 to 2:45 
P.M., E. S.-T., over Columbia Net- 
work and associated stations. 


omer DI TT CO 


ISTORE FR 


PRODUCTS OF 


HY are the store fronts of today so 
much more attractive and productive 
of business than those built but a few years 
ago? Because, until very recently, store front 
design and construction were handicapped. 
You bought your facing material from one 
source, your glass from another, your metal 
sash and paint and incidental materials from 


still others. Combined, the effect of these 
materials was often inharmonious. 

But the Pittco Store Front of today has 
changed all this. It is constructed of mate- 
rials all manufactured by the Pittsburgh 
Plate Glass Co. Materials specifically > 
signed to go together. Materials which com- 
bine to form an automobile showroom front 
that’s a unit. . . absolutely harmonious and 


appealing in every way. 

hat’s why a new Pittco Front will make 
your sales room stand out from its neighbors 
and competitors. And that’s why Pittco- 
remodeling almost invariably results in big- 
ger car sales, better profits for you. 

Send the coupon for our free book con- 
taining photographs, facts and figures on 
Pittco modernization. And when you re- 
model, remember that our staff of experts 
will gladly cooperate with you and your 
architect in planning a Pittco Front suited 


today . . 


car sales and better business. 
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og» PITTSBURGH, Zi ac 


PLATE GLASS COMPANY @ 


"PITTSBURGH PAINT 
 propucts: 
ONT ¢ POLISHED PLATE. 
ONS sae. 
“TAPESTRY GLASS 


Name 


to your particular needs. 


Here is an automobile sales room in Wilmington, Del., as it looks 
. smart and appealing to a high class trade, thanks to a new 
Pitico Front. Join the trend toward individualized store fronts ... 
and dress up your showrooms with a new Pittco Front for increased 


2348B Grant Building, Pittsburgh, Pa. 
Please send me without obligation, your new book entitled “How 
Modern Store Fronts Work Profit Magic.” 





Street __ 


City _ ae 


I am (© am not [) 


State 


interested in the Pittsburgh Time Payment Plan. 


factor in this improved export 
situation is the devaluation of 
the franc and the corresponding 
announcement that the United 
States, Great Britain and France 
will co-operate to maintain the 
relative stability of their curren- 
cies. 
Outlook Encouraging 

With this revaluation of gold, 
international trade enters the 
final quarter of 1936 and looks 
toward 1937 with a far more en- 
couraging outlook than seemed 
possible six months ago. 

Trade barriers, quota restric- 
tions and other devices that dis- 
courage foreign commerce are be- 
ing steadily eased as the result of 
the revaluation of European cur- 
rencies and the path to an in- 
creased interchange of commod- 
ities among the nations is thus 
being widened. 

The présent program of the 
gold bloc countries is one of the 
most promising factors in im- 
proved international trade since 
the administration’s policy of re- 
ciprocal trade was adopted in 
1935. This policy, when it was 
adopted, brought about reduc- 
tions in tariff barriers in some 
60 countries. 


Sales Rising 

In addition to the improved 
European situation, American 
automobile sales continue to rise 
in South Africa and there is every 
indication that the demand for 
them in that quarter will con- 
tinue. South American countries 
likewise have become better cus- 
tomers of our American automo- 
bile factories. 

In the United States, the im- 
proved buying power both in in- 
dustrial and agricultural regions 
is demonstrated daily in a con- 
tinued demand for new automo- 
biles. It has been estimated that 
the production of cars and trucks 
for the current year will reach 
4,600,000 units. 

Orders for new cars from Gra- 
ham dealers throughout the world 
are being received at a rate that 
bears out the general opinion 
that 1937 both in the foreign and 
domestic markets, will outstrip 


even the high achievements of 
1936. 


U. S. Experts To 
Aid Polish Mfr. 


AKRON.—Contracts just signed 
by the General Tire and Rubber 
Co. here and the management of 
Stomil, S. A., the only automobile 
tire manufacturer in Poland, pro- 
vide that hereafter tires will be 
manufactured in Poland under the 
supervision and specifications of 
General Tire engineers, William 
O’Neil, president, announced this 
week, 

A corps of engineers will leave 
Akron late in October for Poland 
and will remain for an indefinite 
period. Part of the General Tire 
engineering staff will be trans- 
ferred to Poland permanently. 

The Stomil plant has _ been 
operating about 11 years and is 
now producing approximately 300 
tires a day. Stomil is the prin- 
cipal source of supply for tires 
for the Polish army and the 
Polish government. Its volume of 
production of bicycle tires is 
large. 

Baugh Named 

RICHMOND, Va. (UTPS).—W. 
T. Baugh, of Petersburg, was elected 
president of the Southside Virginia 
Kenbridge, was chosen first vice- 
Jobbers’ Assn. J. R. Adams, of 
president; L. W. Manson, of Black- 
stone, second vice-president; T. D. 
third vice- 


Smith, of Farmville, 
of 


president, and E. C. Johnson, 
Petersburg, secretary-treasurer. 
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519,027 


Weekdays — A new record! 


In October, for the first time in any month, the aver- 
age weekday sale of The New York Times exceeded 
500,000 copies net. The gain recorded over October 
last year was 24,264 copies. 


For a newspaper of the character of The —_ foundation is also an event of significance 
New York Times to reach a net paid sale _in the world of advertising. The unques- 
exceeding 500,000 copies is, we believe, tioned leadership which The Times holds 
an event of significance in American life among the newspapers in New York, 
and journalism. The Times’ appeal is to § America’s greatest market, is based upon 
intelligent readers—won and held by the che power of this advertising which 
steadily improving excellence of this makes far in excess of a half-million im- 
newspaper's news service. pacts daily—and each impact is upon a 


The adding of this new stone toastrong reader of The New York Times. 


Che New York Cimes 


“All the News That’s Fit to Print” 


SUNDAY NET SALE 764,232 —~ A NEW OCTOBER,RECORD AND A GAIN OF 27,45 3 
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America Moves Forward! 
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In the New York 1936 Auto Show you will see cars of greater value than ever 
before. Cars will be offered by volume manufacturers for around $700, superior in 


quality and performance to cars that only a few years ago cost as much as $1400. 


oR eee 


You will also see something else extremely important at the auto shows all over 
the country this year. Something that spells an unusual opportunity in dealer profits 


in 1937. 


© ORR ee 


DUE TO THE FACT THAT BUSINESS IS GOOD IN AMERICA TODAY 
AND HAS BEEN GOOD FOR SOMETIME PAST, YOU WILL SEE A GREAT 
MANY PEOPLE LOOKING FOR SOMETHING FINER AND DIFFERENT— 
PEOPLE WHO NO LONGER WILL BE SATISFIED WITH THE COMMONPLACE. 


The Auburn Automobile Company is proud to dedicate its facilities and experience 


exclusively to the development and creation of specialty merchandise for these people. 
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To the many dealers whom I know personally, and to all others who may be in- 
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Let’s face facts: 
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It is a fact that you are in business to make money! 
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None can dispute this fact: — 


By far the most people who will purchase a new car in 1937 will be buyers in the 
$700 class. While this kind of business is the largest in total volume, it is also a 


fact that— 


In your locality this volume must be divided not only among the several different 
dealers for the same car but also among the many other dealers for the several com- 


petitive cars in the same price field. 
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Auburn offers you an opportunity to go into business for yourself. To have a 
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smaller but profitable market all your own. To run your own business. To buy only 
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the number of cars that you can make money selling. 
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Is this not also a fact?— 
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Success for a dealer is not the number of cars he registers but the amount of 
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money he has in the bank at the end of the year. After all, you are a BUSINESS MAN 
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first, and an automobile dealer only if it’s good business to be one. 
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Auburn offers you the opportunity to be a business man. 


Bigness alone does not insure profit. 


1937 


Many exclusive shops are making money by catering to those who want and will 


pay for exclusive, different things. 


To that kind of a merchant in the automobile business, Auburn offers opportunity. 


Auburn knows that the market for the distinctive, ahead-of-the-times type of car 


is smaller than the market for ordinary cars. Auburn also knows that everyone does 


not want the same thing. 


That is why Auburn dares to forsake beaten paths; dares to depart from the con- 


ventional; dares to take leadership— 


The first part of Auburn’s program is the Cord car—the Cord is in contrast to 


the commonplace—the Cord is a thrilling new experience—the Cord is a rebirth of the 


pleasure of driving automobiles—the Cord is a totally new interpretation of the func- 


tion of a motor car—the Cord is to owners more than a new car—it is a new world! 


We are developing a new Auburn, which we expect to offer to the 
market in the early spring. It will be a rear-drive car, distinctly differ- 
ent in appearance and priced lower than the Cord. 

At the New York Show the new 1937 Cords will be on display. 
In addition to the regular line of 125” wheelbase cars we will display 
what we believe will be America’s finest-performing automobile—the 
new Super-Charged Cord, and also the 132” wheelbase Berline Cord, for 
those who want the convenience of a luxuriously appointed combination 
chauffeur or owner-driven motor car. 

For the man who wants to run his own business, who wants to go 
in business with a small investment and capitalize his own personal 
standing in his community, Auburn offers an opportunity—not for great 


vulume but, we believe—for substantial profit. 


$1995 and up, 
t:x and equipment to be added. 


CORD 


AUBURN AUTOMOBILE COMPANY, CONNERSVILLE, 





PRESIDENT 


INDIANA 
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Two New Chevrolet Lines Completely Redesigned - 


Knee Action Now Standard 


De Luxe Jobs 


(Continued from Page 5) 


ratio has been raised from 6 to 1 
to 6.25 to 1. Increased power and 
greater torque are available at 
all engine speeds, it is claimed. 

The new engine has four crank- 
shaft bearings, instead of three, 
with an 8 per cent increase 
in main bearing area. Crankshaft 
bearings are steelbacked babbitt. 
They are of graduated diameters 
increased by 1/32-inch from the 
front, which is 2-11/16 inches in 
diameter, to the rear, which is 2- 
25/32 inches. The crankshaft, 
weighing 68 pounds, is counter- 
balanced and equipped with a 
new harmonic balancer. 

The pistons are not only new 
in size but completely new in de- 
sign. They are lighter, dome-head 
pistons with cutaway slipper-type 
skirts, reinforced by integral cast 
ribs. 


More Bearing Area 

The connecting rods are shorter 
and stiffer, with bearings 2-5/16 
inches in diameter by 1-5/16 in- 
ches long. 

The camshaft now has four 
bearings and increased bearing 
area. Bearing diameters range 
from 2-1/32 front) to 1-27/32 
(rear). All camshaft bearings are 
steel-backed babbitt. 

Manifolding has been improved 
to give better heat control in con- 
junction with the thermostat con- 
trol. 

Accessory equipment includes a 
new air cleaner with easily re- 
movable filtering element; a gear- 
type oil pump, replacing the for- 
mer vane type shorter, self-ad- 
justing leakproof water pump; 
new design high reserve fuel 
pump. 

The synchro-mesh transmission 
also is new, being more compact 
and of more rigid construction. 
The synchronizing mechanism has 
been simplified through the use 
of improved cone clutches. A new 
type shifter interlock is used, and 
the shifter yoke now straddles the 
gears instead of operating on one 
side only. The transmission case, 
torque ball socket, speedometer 
gear housing and rear support 
pad are cast in one piece. 


Uses Hypoid Drive 
The torque tube, which is long- 
er, is increased in diameter to 
add to its rigidity. Propeller shaft 
bushings in the torque tube have 
been re-spaced to prevent propel- 
ler shaft whip. 


The rear axle, although entirely 
new, is unchanged in general de- 
sign, but utilizes hypoid drive 
gearing. Since the drive pinion 
engages the ring gear at a point 
well below the center of the ring 
gear, the propeller shaft is 1% 
inches lower than in the former 
drive, a change that has permit- 
ted the lowering of the entire 





chassis frame and body. The ring 
gear itself is smaller in design. 
The new drive results in a greater 
contact area between gear teeth. 
The differential has been relo- 
cated, being offset 9/16-inch to 
equalize the load on the rear axle 
bearings. The side bearings are 
of the Hyatt barrel type. The 
weight of the entire rear axle 
assembly is lower than formerly 
with a corresponding decrease in 
unsprung weight. 

Throughout the chassis, units 
that adhere closely to previous 
practices have been improved in 
detail. 

Braking is unchanged, with hy- 
draulic actuation of double-articu- 
lated brake shoe linkage within 
the drums, which are of compos- 
ite cast iron and steel, with ex- 
ternal cooling ribs. The pedal 
support is now cast integrally 
with the main hydraulic cylinder, 
which is attached to the chassis 
frame. Both the brake and clutch 
pedals now have detachable pedal 
stems. Pedal pads are centered on 
the stems. The clutch has not 
been altered, but the inspection 
opening in the new clutch housing 
has been improved, while a one- 
piece fly wheel under pan facili- 
tates garage operations. 


Service from Curb 

Fuel tank fillers have been re- 
located to extend through the 
right rear fender. All the ordinary 
supply operations are thus per- 
formed from the curb side of the 
car, a safety measure, since fuel 
tank, crankcase and radiator fil- 
lers are all on the right hand 
side, out of the traffic lane. Fuel 
tank capacity is 14 gallons, ex- 
cept on the business coupe, which 
is equipped with a 18-gallon tank 
mounted in the center of the 
chassis. 


The steering gear is made more 
accessible and given a more rigid 
support by relocating it on top 
of the chassis frame side rail. 
Wheels are of the steel spoke disc 
type, new in design, with massive 
hubs. Tires have been increased 
from 5.50x17 to 6.00x16. The copper 
core radiator is so mounted that 
it may be removed without neces- 
sitating the removal of the rad- 
iator shell and grille; its filler 
neck has been re-located to per- 
mit easier inspection of the water 
level. Spare wheels and tires are 
mounted either inside the built- 
in trunks or on concealed carriers 
of trunkless models. Fender well 
wheel carriers will not be avail- 
able. 

A new jack is supplied; it fast- 
ens to the bumper, so that special 
jack seats have been eliminated. 
The jack can be operated from 
a standing position. 


The battery, longer and shal- 
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FOR THE BUSINESS MAN, Chevrolet designed this Master business coupe. 


lower, has 17 plates in each cell 
instead of 15 as before; its capa- 
city is increased to 100 ampere- 
hours. The distributor is equipped 
with a new octane selector, which 
has a knurled screw by which 
adjustments may be made. 
Hood Longer 

The hood is longer and rounded 
at the front, extending all the 
way to the radiator grille. Each 
half of the hood is in one piece, 
attached to a concealed hinge at 
the top center, hood side hinges 
having been eliminated. Automa- 
tic hood supports, which hold up 
the hood when it is raised, are an 
innovation. The radiator grille is 
of new outline and form, and car- 
ries a new medallion. Running 
boards, which are moulded rubber 
on steel, have been given a slope 
to assure complete drainage. Rear 
fenders are of new form; the 
edges of all fenders are without 
moulding, being smooth and 
rolled inward. Larger and longer 
headlamps have been adopted. 
The combination tail and stop 
lamp, of new design, is attached 
to the side of the body. 

A new treatment of the dials 
and controls produces an instru- 
ment panel of new appearance. 
Speedometer, oil pressure gauge, 
and other instruments are sep- 
arately mounted on a carrier 
plate for easy servicing, but are 
installed in a unit grouping under 
a single plate of glass. Dial nu- 
merals are printed on the glass 
and the calibrations on sub-dials, 
all being indirectly lighted. The 
controls are arranged in a line at 
the center of the panel; from left 
to right, they are the lighting 
switch knob, dummy knob con- 
cealing opening for cigarette 
lighter accessory, throttle control, 
ignition lock, and choke control. 
All Master de luxe models are 
provided with an ash receptacle 
above the control knobs. All mod- 
els have a radio control plate in 
the center of the panel. 


Front and rear bumpers are of 
new design, of deeper section. 
While both the Master and 





Master de luxe models are iden- 
tical in chassis, engine, and body 
structure, they are set apart by 
a difference in front end suspen- 
sion and by variation in equip- 
ment and trim. Their steering 
gear ratios differ, and the use of 
different rear axle ratios results 
in a corresponding difference in 
performance and economy char- 
acteristics between the two series. 


Models Compared 


As compared with the Master 
models, the de luxe models have 
knee action mstead of semi-ellip- 
tic front springs; double-acting 
shock absorbers front, and single 
acting rear, as compared with 
single acting front and rear; 
worm and roller sector steering, 
17% to 1 ratio, instead of worm 
and straddle-mounted sector, 16 
to 1 ratio. In the de luxe town se- 
dan and coach (two-door models) 
the front seat has a full width 
cushion and divided back, while 
in the Master model both the 





seat cushion and back are divided. 

One of the important refine- 
ments in the Master.series is a 
new shock-absorbing drag-link in 
the steering mechanism. This link 
is essentially a “floating” member, 
the ball-and-socket at either end 
being spring cushioned on both 
sides. It operates to absorb road 
impacts before they can reach the 
steering wheel, thus contributing 
to safety and to driving ease. 

Exclusive features of the Mas- 
ter de luxe include a water tem- 
perature indicator on the instru- 
ment panel, rubber pads on clutch 
and brake pedals, instrument 
panel ash receiver, concealed rol- 
ler curtain at rear window, stain- 
less steel moulding on the run- 
ning boards, bumper guafds front 
and rear, metal covers on the rear 
springs, and a trumpet-tone horn. 
The de luxe town sedan and coach 
have additional ash receivers in 
both back seat arm rests; the 
sport sedan and sedan have ash 
receivers in the back of the front 
seat. 


COMFORT AND CONVENIENCE are provided in finish, fittings 
and appointments in the 1937 Chevrolet. 
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Getting LIFE started— 


Those 195 advertisers who already have signed for over 
1000 pages of advertising in the yet un-born LIFE have 
a definite stake in the plans for launching the magazine. 
Those plans we publish herewith: 


EDITORIAL AND ADVERTISING 


3199 1R 


DISTRIBUTION: In addition to 201,000 al- 


ready enrolled as subscribers, LIFE will be 
distributed by delivery to good newsstands 
in 48 states. 


CIRCULATION PROMOTION: By radio, 


newspapers, magazines, and point of sales 
display, etc. 


1. NEWSPAPER ADVERTISING: Beginning at 
the very first day of the life of LIFE, seven- 
column newspaper advertisements will ap- 
pear in big cities from coast to coast, and 
will be repeated on subsequent weeks until 
LIFE is fully launched. 


2. THE MARCH OF TIME: Recently voted 
by a committee of radio critics the best pro- 
gram on the air, the MARCH OF TIME 
has resumed its original half-hour weekly 


form on Thursday nights under TIME Inc.’s 


own sponsorship for the ex- 
press purpose of announcing 
and interpreting LIFE to the 
millions who follow the pro- 
gram on the Columbia coast- 
to-coast network. The program 
of November 12th (10:30 EST) 
will include special informa- 
tion on the history of photog- 
raphy and pave the way for a 
LIFE announcement the fol- 
lowing week on LIFE’s issue 
date. LIFE will be promoted 
in the commercial announce- 
ments of subsequent MARCH 
OF TIME programs. 


OFFICES: 135 


EAST 42ND STREET, 


3. POINT OF SALE DISPLAY: LIFE will ap- 
pear on over 30,000 newsstands, displayed in 
FRONT position with big national weeklies. 


4. TRADE PAPERS: In addition to consid- 
erable space in advertising magazines, news 
of LIFE is appearing in a list of dealer 
publications. 


* * * 


And finally LIFE will be announced and 
re-announced to the large audience of 
TIME, to the industrial leaders who read 
FORTUNE each month, and to the group 
of professional and business men who read 
the ARCHITECTURAL FORUM. 


The above efforts should, we believe, get 
LIFE thoroughly started in the U. S. 


NEW YORK 
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KANSAS CITY.—Despite the re- 
cent drouth, dealers in the Kan- 
sas City territory say that a num- 
ber of favorable factors point toa 
prosperous coming year in the 
retail automobile business. In 
response this week to queries by 
ADN, some of these favorable cir- 
cumstances listed are: the impulse 
to retail sales given by the im- 
provement in general trade condi- 
tions; farm payments to be made 
by the AAA; generous September 
rains, giving winter wheat an ex- 
cellent start; return of general 
confidence, coupled with the in- 
creasing importance of the oil in- 
dustry in the area; improvement 
of live stock conditions and favor- 
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Kansas Dealers Look for Upswing in Trade 


New Factors Tending to 
Cancel Drouth Damage 


able reaction to the new 1937.mod- 
els so far displayed. 

While some dealers expect the 
usual slowing up in sales dur- 
ing December and January, they 
expect the following months to 
show a large gain to start them 
off on a prosperous season. They 
believe 1937 will eclipse even the 
remarkable pick-up in business 
which marked 1936. 

The optimism of these Kansas 
City dealers is reflected in their 
comments which follow: 

Fred M. Staker, assistant vice- 
president, Commerce Trust Co., 
“Considering the abnormal ex- 
periences of the southwest in 
crop production as a result of the 
extraordinary drouth, the outlook 


| for the automotive trades in this 
territory is surprisingly favorable. 
But trade in general is far better 
and this applies now and promises 
to apply, even more in 1937, to the 
motor car business. The Agricul- 
tural Adjustment Administration 
is about to distribute payments 
under its soil conservation pro- 
gram. This. will help materially 
to offset reduced harvests. Agri- 
cultural prices are better. In the 
last month rains have been gen- 
erous and the winter wheat crop 
here has made an excellent start 
on a record acreage. Continua- 
tion of favorable weather for this 
crop and for the feeding of live 
stock promises to add to motor 
car sales in agricultural com- 
munities. The oil industry, now 
more important than ever in this 
territory, and the lumber busi- 
ness, are in a position that means 





Business Week Sells the Men 
who Own the 
‘Trucks! 


Presidents, Vice Presidents, Treasurers and other 











additions to motor car buying 
power.” 
+ + + 

V. A. Chalmers, zone manager, 
Olds Motor Works: “A survey 
completed Oct. 19 of the dealers 
in the Kansas City area, indi- 
cates they will be above the sales 
for the corresponding period a 
year ago. The past summer in 
which precipitation was lacking, 
has been offset by the wettest 
September in this area since 1900. 
With the amount of moisture now 
in the ground, rural communities 
are anticipating good crops for 
the coming year. This outlook has 
influenced the present market 
very favorably.” 

” + a 

H. B. Tait, Armacost Stude- 
baker Co.: “I can see nothing to 
retard retail sales. Should be 
very good the next 60 days after 
the low spot in October pending 
new model announcements and 
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HOW “BUSINESS WEEK” READERS 
FIT INTO THE AUTOMOTIVE PICTURE!* 


Car Owners 


Among Business Week subscribers, 93.24% own one or 
more automobiles. 28.7% own two or more. 


New Car Prospects 


Among Business Week subscribers, 31.2% contemplate the 
purchase of a new car within a year. 


Truck Owners 


Among Business Week subscribers, 40% are in companies 
which own an average of over 43 trucks per company. 


Heads of Companies Using Passenger Cars 
for Sales Purposes 


Among Business Week subscribers, 40% are executives of 
companies which operate an average of more than 14 cars 


for sales use. 


*As indicated by recent independent survey among 1018 
typical Business Week subscribers. 








influential Executives whose decisions are final 


When new trucks are called for—sell the men who decide. 


The key men who review the bids, the specifications, the 


recommendations of the men the salesmen have seen. For 


their decision is final—their “ Yes” or “No” swings the sale. 


And they read Business Week. 


Business Week —and Trucks 


A recent independent survey among 942 typical Business 


Week subscribers showed this: 


—386 of the 942, or 40.9% were executives in com- 


panies owning trucks which averaged 43.2 trucks 

per company (116 of the 386 were Presidents). 
Business Week is read by these influential executives, every 
week—over 90,000 of the Most Important Men in every 
line of American Business. Their subordinates specify . . . 
approve ... but these key men swing the decision in favor of 
you — or your competitor. They depend on Business Week! 


Alert... Accurate . . . Authoritative 


BUSINESS 
WEEK 


delivers more executive readers 


per advertising dollar than any 
other publication! 

















the automobile show coming up. 
Anticipate exceptional December 
business, December is a dividend 
month and the holidays last year 
gave us the largest December in 
the history of the company. We 
expect to exceed our record of 
last year.” 
* * * 

J. D. Duffy, branch manager, 
Chrysler Kansas City Co.: “The 
late rains have created a new 
feeling throughout the Kansas 
City trade area. Our dealers are 
delivering new models. Our com- 
pany’s quick pick-up on new 
model production has placed deal- 
ers 60 days ahead of last year.” 

* + * 


Robert C. Greenlease, Green- 
lease Motor Car Co., Cadillac-La- 
Salle and Oldsmobile dealer: 
“Late summer and fall rains have 
been a wonderful help in the ter- 
ritory. A lot of live stock is mov- 
ing into the market at the pres- 
ent time and prices should do 
much to stimulate general busi- 
ness. Industrial activity in Kan- 
sas City and general pick-up 
throughout the territory are a 
combination that will bring a de- 
cided good record for 1937 model 
sales early in the new season.” 

ag + - 


LeRoy S. Simons, Simons-Wiles 
Co., Buick dealer: “New 1937 
models have been moving very 
fast prior to official announce- 
ment date. General business con- 
ditions in Kansas City are grati- 
fying and we anticipate a very 
good business up until December, 
with a slowing up for that month 
and January on account of the 
usual slackening in wholesale 
business during that period. The 
pick-up will come with February 
and we firmly believe the momen- 
tum will carry well into 1938.” 


Boston Prepares 


For F ull House 


BOSTON.—The 
automobile show 
14 in Mechanics 
the management of the Boston 
automobile dealers’ assn. Seven- 
teen manufacturers will each be 
represented by from six to 12 or 
more models. The show will be 
open Sunday, Nov. 15, but no 
sales will be made. 

The management expects in- 
creased attendance this year, not 
only because of earlier dates and 
the fact more comfortable and 
practical demonstrations can be 
given, but because of the general 
step-up in New England industry. 

Albert C. Rau of Campbell- 
Fairbanks Expositions, again 
manages the show. 


annual Boston 
will open Nov. 
building, under 


Boston Dealer Opens 


Modern Service Plant 
BOSTON. — Massachusetts Mo- 
tor Car Co.’s 22nd anniversary 
was marked last week by open- 
ing the most modern service and 
parts building in this part of the 
country. 

“The Mastercraft Station” con- 
tains 55,000 square feet of floor 
space, with showrooms at either 
side of the entrance for cars and 
trucks. Departments are arranged 
to permit systematic procedure 
in servicing, each identified by a 
large neon sign. An attractive 
waiting room for customers is 
located near the entrance. The 
company sells Dodge and Plym- 
outh cars. 


Fly Aids Science 

Experts in the Bureau of Stand- 
ards maintained by the Packard 
Motor Car Co. can measure one- 
millionth of an inch. They use light 
ray devices to do it. One of these 
experts once calculated an example 
to show graphically just what one- 
millionth of an inch is. Here is 
what he determines: If a bar of 
steel one-half inch in diameter should 
be securely fastened at one end and 
six inches of the bar left project- 
ing without support, the bar would 
he bent one-millionth of an inch 
by the weight of a common house 
fly, if the fly were to alight on the 
extreme end of the unsupported 
part. 
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5 BILLION MILES from HOME 


run-of-the-road owner.* This is because 


8,872,001,000 miles — to be exact! 


That is how far the families who read The 
American Home drive their cars in one 
year. 

That is what The American Home market 
means in terms of new cars... in terms of 
gas, oil, tires, anti-freeze, batteries, and 
so on. 

It’s quite an amazing figure — particularly 
when you realize that these people are not 
an assortment of trailer addicts or tin can 
tourists. They are actually homebodies. 
They drive those eight billion miles from 
home... from home to the station, to the 


grocery store, to school and church and 
the movies and maybe off on a couple of 


weeks’ vacation in the summertime. 


The American Homeowner takes a great 
deal of pride in his car . . . in choosing it, 
driving it, and keeping it up. He buys a 


new one more often than the average or 


his car, like his home, has a value that is 
more than utilitarian. It is a shining sym- 


bol of his way of life. 


So again we say —for the advertiser of 
this essential suburban product or any of 


its accessory products. .. 


THERE’S NO PLACE LIKE 


———eEV7 


America’s No. 1 medium for advertisers who sell anything for the home 


*All our statistical facts are based on a Daniel Starch Survey, the whole of which we'll gladly send on request. 
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...a lot in common 


Two giants stand together. 

Radio, the younger — powerful, growing apace 
—greets the older, a mighty veteran whose years 
add nothing but spirit and strength. Gentlemen — 
we give you the Automobile Industry! 

The Automobile, which did so much to create 
the prosperity of the Twenties, once again showed 
its mettle (no pun intended) in leading us out of 
the depression of the ‘Thirties. 

And Radio, which in little more than a decade 
has become an integral part of American life, is 
now an integral part of the Automobile itself! 

But Radio and the Automobile are linked 
together in other ways—and in ever-increasing 
measure. Columbia, in 1932, carried $123,753 of 
automobile advertising. In 1933 there was an in- 
crease of 326%—to $526,721. Columbia's 1934 
volume trebled 1933's, with a total of $1,707,333. In 
1935 automobile advertising on Columbia reached 
a peak of $2,488,939. CAII figures are for Columbia 


facilities alone, they do not include talent expenditures.) 


And 1936 will show an appreciable increase over 
the peak year of 1935! 

The two giants face a new year—a new era. 
They look forward to the bright auguries of 1937 


—linked more closely than ever before. 


THE BROADEST HIGHWAY OF THE AIR 
Columbia is proud of its responsibility to the Automotive 
Industry...carrying more hours of automobile advertising 


than the other major networks combined. 


SPONSOR 
Chevrolet Motor Co. 


Chrysler Corp. 


Ford Motor Co. 


Ford Dealers 


The Nash Motors Co. 


Pontiac Motor Co. 


PROGRAM 


Rubinoff, Jan Peerce 
& Virginia Rea & 
Orchestra 


Major Bowes’ 
Amateur Hour 


Ford Sunday 
Evening Hour 


Fred Waring’s 
Pennsylvanians 


Floyd Gibbons, 
Vincent Lopez & 
his orchestra 


News Thru a 
Woman's Eyes— 
Kathryn Cravens 


TIME CE. S. T.) 


Sunday 
6:30-7:00 p. m. 


Thursday 
9:00- 10:00 p. m. 


Sunday 
9:00 - 10:00 p.m. 


Tuesday 
9:00-9:30 p. m. 


Saturday 
9:00-9:30 p. m. 


Mon., Wed., Fri. 
2:00-2:15 p. m. 


THE COLUMBIA BROADCASTING SYSTEM 
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Consumer-Owned Gas and Oil Stations Increase 
Enter Wholesale Field 
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To Assure Own Supply 


By WILLIAM ULLMAN 


WASHINGTON. — Gasoline and 
automobile lubricants give prom- 
ise of being among the most sig- 
nificant in the volume of co- 
operatives being organized. From 
the birth of the first co-operative 
down to the present, when the 
number has increased to thou- 
sands, the universal need for 
gasoline and lubricants has been 
reflected in the increase of mass 
buying organizations. 

Since the first co-operatives or- 
ganized by native population 
groups, began to appear in this 
country in the depression of 1920- 
21, there has been a change in the 
purpose of those created for the 
handling of the motorist’s neces- 
sities. 

Taxes are Cause 

The original co-operatives 
sought to put the consumer into 
business to eliminate the middle- 
man’s profit and enabling him to 
bargain more effectively with 
producers for price concessions. 
Today, high taxes on gasoline pro- 
vide the motivation to a large 
extent. 


Purchase of gasoline and oil 
through a co-operative, of course, 
does not eliminate the payment 
of the tax, nor even reduce it. 
The tax is such a burden that 
the consumer seeks to cut every 
other item of cost to make the 
total retail price more bearable. 

In the south, particularly, high 
taxes have been the greatest in- 
fluence in the establishment of 
retail outlets owned and operated 





he 


Dole 





by consumer groups. Prior to 
imposition of gasoline taxes at 
rates as high as seven cents a 
gallon, the south had not proved 
especially fertile for the growth 
of co-operatives. Now they are 
seen along all the main highways 
in the southern states. 


Function as Wholesalers 

A study of co-operatives, dis- 
closes that when the car owner 
goes into the gasoline and oil 
business he does not limit him- 
self to the retail field. It is as a 
wholesaler that the co-operative 
functions in many instances. In 
Minnesota, parent state of the 
movement, only one large refiner 
occupied a position ahead of a 
co-operative in the distribution 
of refiner’s products. In North 
Dakota, and in other northwest- 
ern states, hundreds of retail 
outlets are supplied from central 
co-operative wholesale establish- 
ments. 

The same trend is evident in 
the middle west and south. The 
east and the far west are just 
beginning to enter this field. 

Producers of gasoline and oil 
do not look with favor upon the 
spread of buying co-operatives. 
Such is the competitive set-up in 
the oil industry, however, the re- 
fusal of one refiner to deal with 
the co-operatives has not closed 
the door to its growth and suc- 
ces. 

A reluctance to sell to the co- 
operative showed itself years ago 
when the movement first started. 
Co-operative enthusiasts tell of a 
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needle valves. 


BRASS PARTS TO SPECIFICATION 


Modern equipment and rich experience rec- 
ommend our company for contract work. Send 
blue prints and ask quotations on all sma!l 


IETS el late 


THERMOSTATIC METAL teadership 


in the field of automotive thermostats is the 


natural accompaniment of our position as a 
major source of thermostatic by-metal for all 


industries. 


THE DOLE VALVE COMPANY, 1901-1941 Carroll Ave., Chicago, Ill. 


DETROIT OFFICE: GENERAL MOTORS BLDG. 


New York Show Headquarters-Barclay and Park Central Hotels 
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RADICALLY DIFFERENT than any car produced in this country today, this Doman-Marks car, 
now in the process of designing, features front drive, air-cooled engine and single rear wheel. 


3-Wheel, Air-Cooled Car 
Being Made in Syracuse 


large handler of gasoline in the 
middle west who, refused the 
business of a co-operative cus- 
tomer on the ground that the 
volume was too small. 


The co-operative established its 


h i is- | 
own wholesale buying and dis |sign development work has been 


tributing organization, going into 
active competition with the unit 
that had refused to deal with it. 
The fight began at the peak of 
the country’s prosperity in 1929. 
Throughout the depression, the 
privately owned company declined 
in strength until, in 1935, its plant 
and other facilities were bought 
up in a bankruptcy sale by the 
same co-operative which was 
serving 300 retail outlets through 
its own wholesale organization. 

Co-operatives, of course, do not 
limit their sale to members. They 
enter into active competition in 
the field of retail gasoline and 
oil. Business volume pays divi- 
dends to members. 


Offer Bargain Prices 


In the south, the motorist who 
never has thought much of co- 
operative buying is exhorted to 
make his gasoline and oil pur- 
chases at a co-operative station. 
Their sales promotion technique 
is quite like that of the private 
establishment. Through the news- 
papers, the co-operative offers 
“bargain prices” designed to lure 
every passerby. Members of the 
co-operative organization may get 
the dividends accruing from the 


business volume thus created, but | 


—the argument goes—everyone 
gets the benefits of the prices the 
mass-buying unit’s operating 
methods make possible. 

In the total volume of business 
done in this field, the co-opera- 


tive’s share is undoubtedly grow- | 


ing. 


Shock Absorbers 


——~<¢e' 








Are Plane Type 


DETROIT.—Shock absorbers of 
an improved design contribute to 
riding ease in the 1937 Chrysler 
Royal and Chrysler . Imperial, 
company announcements say. This 
shock absorber, named the “Aero 
Hydraulic,” operates on the same 
principle as those on airplane 
landing gears. It is a two-way 
direct-acting design, consisting of 
a piston working within a closed 
cylinder. The piston is attached 
through a rod to the car frame, 
and the lower end of the cylinder 
to a wheel connection. The cam 
lever and link used in previous 
constructions is eliminated. 


These new absorbers are claimed 
to adjust themselves to any road 
or load conditions. Changes in oil 
viscosity due to temperature vari- 
ation are compensated for and the 
shock absorbers are said to ope- 
rate at 30 degrees below zero as 
well as at moderate temperatures. 
Being insulated from both the 
frame and axle by rubber connec- 
tions, noise transmission is re- 
duced. The angular installation 
of the shock absorbers results in 
a reduction of side roll and im- 
proved roadability, the company 
says. 





SYRACUSE, N. Y.—Body de- 


completed here on a new low- 
priced automobile of revolution- 
ary type, equipped with four-cyl- 
inder air-cooled engine, which the 
Doman-Marks Engine Co., Inc., is 
building for an unnamed client. 
The car as now designed has 
only three wheels, two front, one 
rear, but a change to four wheels 
may be made later, it is said. 
Associated in this and other en- 


gineering projects of the Doman- | 


Marks company are E. S. Marks, 
formerly chief engineer of the 


H. H. Franklin Mfg. Co., and C.| 


T. Doman, formerly research en- 
gineer there. 


Body design of the new car) 


follows aeronautical practice in 
many ways. It is pointed out as 
the nearest approach in the auto- 
mobile field to the “tear-drop” 
outline. The design is fully stream- 
lined all around, a feature intro- 
duced for the first time to the 
bottom surface of the body, en- 
gineers say, and made possible by 
entire freedom from mechanism 
underneath the floor. 


Tapering of the body to the rear 
reduces retarding vacuum to an 
extent, it is claimed, that lowers 








power consumption at higher 
speeds and results in radically 
lower gasoline consumption. Con- 
tour of the compartment which 
houses the motor in front is 
blended into the body surface. 
Fenders are of airfoil shape to 
reduce wind resistance. 

An advantage claimed for the 
design is the broad view of the 
roadway afforded the driver. Di- 


| mensions of the body give full- 


sized seating capacity for five 
persons, with liberal luggage 
space in the rear. 


It is said that the shape of the 
body is an important factor in 
achieving strength with saving 
of weight. The car will weigh, 
ready for the road, not more than 
1,400 pounds. 

Mechanical units of the new car 
have been under development for 
some time, and are now being 
carried through to the try-out 
stage. 


Leather Popular 


A return to leather trim is noted 
in the 1937 custom supercharger 
Grahams. The adjustable robe strap 
and the assist straps are of rich 
cordovan. 


(ica 


with selling a single 
type of truck? 


Studebaker’s dual line 


and new Streamlined 


Half-Ton 


opens the 


whole market to you! 


Write for full details about the 
Studebaker SPECIAL Truck Franchise 


STUDEBAKER 


TRUCKS AND BUSES 
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Wave of Optimism Marks 
Seattle’s 1937 Outlook 


promising for a 
as it is now for 


jas sound and 
|}coming year 
1937,” he says. 
William Wallace, sales manager 
of American Automobile Corp 
says 1937 Chrysler sales in this 
area will double the 1936 record 
He looks for buyers to step up 
from cheaper models to the $1,000 
and $1,100 class. 
S. L. Savidge, 


SEATTLE.—A flood of retail 
gales of new cars during October, 
unusual in this section, is under 
way here. 

The great wave of optimism 
and enthusiasm for 1937 among 
dealers is explained by the very 
recent past. They base their ex- 
pectations on general basic indus- | 
tries in the northwest being ex- 
cellent. Lumber is in fine shape; 
it has been a great fishing season; | 
all farm and field crops and live- | 
stock have enjoyed heavy yields 
and fairly good prices. 

The new year will see great 
amounts of money for the north- | 
west’s products of soil and sea| 
coming in. There is the funda- 
mental reason for a rosy out- 
look. 


president and 


Farm Output High 

N. R. Munger, vice-president of 
Metropolitan National Bank, who 
follows automotive trends closely, 
says: “Farm production in this 
state has been on high levels this 
year. Prices have been remuner- 
ative. There is a fair expectation 
for substantial increase in build- 
ing, which will stimulate labor 
and add to payrolls. There is a 
return of confidence. Our people | 
are showing a desire to embark | 
on reasonable spending programs, | 
in marked contrast to a few years 
ago. They are willing to con-| 
sider new cars and other out- 
lays.” 

Another banker, G. A. Garrett, 
vice-president of the First Na- 
tional Bank, comments as follows: 
“Prospects for 1937 are good, 
regardless of the election. The 
northwest becomes a greater | 
tourist resort as the seasons go 
by. There is a real reason for 
the direct assertion that 1937 will 
see increased automobile sales.” 

Automobile leaders are even | 
more emphatic than the bankers 
in predicting good 1937 automo- | 
bile sales. 

Optimism High 

S. S. Sayres, president of the) 
Seattle Automobile Dealers Assn., 
and president of American Auto- 
mobile Corp., Chrysler-Plymouth | 
distributor, has sold $10,000,000 
worth of motor cars during his 
career, is a conservative, but this 
year his optimism knows no 
bounds. “The outlook was never 


3 District Managers Are 


Appointed by Goodrich 

AKRON.—Appointment of three 
new district managers for the B. 
EF. Goodrich Co. is announced by 
Cc. B. O'Connor, general tire sales 
manager. 

J. E. Powers, formerly Newark 
district manager has been named 
manager of the New York district. | 
He succeeds S. R. Milburn, as-| 
signed to other duties. E. P. 
Weckesser succeeds Powers at 
Newark. R. J. Devereaux has been 
made Buffalo district manager, 
succeeding N. H. Keeling, assigned 
to other duties. Powers, with the 
Goodrich organization 26 years, | 
had been head of the Newark 
district for 10 years. 

Weckesser entered the rubber 
industry in 1916, with the Miller | 
Rubber Co., Inc. He held many| 
service and sales posts with the 
company, and was manager of 
automobile tire sales when the 
Goodrich and Miller companies 
were united. 

Devereaux has been with Good- | 
rich since 1914, as Cleveland dis- | 
trict manager from 1929 to 1936| 
and on special sales assignments. 


*Frisco Opens Modern 


Motor Vehicles Bldg. 

SAN FRANCISCO. (UTPS).—A | 
new and commodious building 
housing the San Francisco branch 
of the state department of motor 
vehicles has been opened for busi- 
mess here at 120 Van Ness ave. 
south. 

The location provides plenty of 
available streets for driving tests 
without congesting traffic. It is| 
expected that the new facilities 
will permit issuing of all certifi- | 
cates from the San Francisco re- | 
gion the day after application. 


| 


|manager of S. L. Savidge, Inc., | 


| 
| 
| 


Dodge-Plymouth distributor says | 
he confidently expects 1937 to be| 
the best automobile year in his 
19 years in business. He sold 180 
new cars in October. “The pres- 
ent steady business indicates sus- 
tained demand for both used and 
new cars during the coming four 
months,” he said. 

Dealer inventories are low, with 
only a few slow-movers on hand. 
Trading has been on a more con- 
servative basis the past year, and 
used car prices have held firmly, 
dealers agree. 
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|ing the engine farther forward. 


improved. In the present design, 
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Latest Chryslers Move | the passengers ride in a cradled 
a ee ioe area in the center of the car be- 
Seats Farther Forward | tween the axles. 

DETROIT.—When the Chrysler | Front coil springs and tapered 
Airflow appeared two years ago! leaf rear springs are synchronized 
with new body and frame con-|in action and there balanced. The 
struction, one of its features was|pantagraph type of independent 
a redistribution of weight by mov-| front wheel suspension is con- 
| tinued. 

In the 1937 Royal and Imperial, | 
Chrysler engineers have moved| 
the engine still farther forward 
and thus have permitted the ad-| 
vancement of both seats. Distri- 
bution of weight on front and 
rear springs has been further 


New Safety Aid 
prismatic reflector, visible 
for more than 1,000 feet, has been 
designed by engineers of the AC 
Spark Plug division of General Mo- 
| tors especially for use in New York 
tat 


A new 





Atlanta Auto 
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Dealers 


View 1937 as Top Year 


ATLANTA (UTPS).—With new 
cars arriving, used car stocks in 
good condition and business con- 
ditions generally good, automobile 
dealers here are looking forward 
to a 10 to 25 per cent increase in 
November business over Novem- 
ber, 1935. They see business in- 
creases in the coming year from 
25 to 50 per cent. 

The John Smith Co., Chevrolet 


dealer, reports new 1936 car 
stocks down to 15, with every- 
thing in readiness for the 1937 
models. Six weeks ago, according 
to B. V. Stoghill, manager, this 
company had nearly 85 new mod- 
els. It held to its schedule of used 
car valuations and new car prices, 
lessened pre-season losses and is 
in excellent shape. 

W. Y. Anthony, of the Anthony- 





Buick Co., 
prospects. 

“We anticipate an increase ot 
25 per cent in November business,” 
says Anthony, “over business of 
November, 1935. We see an in- 
crease of 50 per cent in business 
for 1937 over 1936. 

“The depression is over. The 
south is leading in recovery. A 
short cotton crop means farmers 
will get a high price for their 
staple. The drought has not been 
nearly so general as in other sec- 
tions. 

“Farmers in south Georgia have 
not felt the drouth at all. They 


is enthusiastic over 





have good cotton crops. Tobacco 
brought the best return since it 
has been grown here. A dozen or 
more other crops, ranging from 
peaches to pecans, have paid well. 


“The automobile industry can 
not fail to show a _ substantial 
gain during 1937.” 

Other dealers, less optimistic, 
place their estimate of increased 
business at from 15 to 20 per 
cent. Some are concerned over 
the used car situation. Dealers are 
finding it almost impossible to 
move higher priced used cars 
this fall. They are selling them 


P L I, Dusiness— 


OU’RE not really in the automobile business, you’re in 


the people business. Your job is selling, not cars, but peo- 


ple. You know, for example, what kind of people should be 


led directly to the black family sedan —and what kind will 


buy the yellow sports special with all the accessories. For 


you, as dealer and salesman, know that people are different. 


We, as publishers, know that people are different. That’s 


why Liberty is a different kind of magazine—a new model 


in publishing —one of the two magazines designed in this 


century which have circulation in the millions. (The other’s 


a Macfadden Magazine, too.) 
Liberty is as fast and exciting as your new convertible; as 


smoothly streamlined (for easier reading) as a 1937 fender; 


as dramatic and powerful as your new car at sixty. 


People who want a magazine like this are the people 


who want a car like yours. They’re dissatisfied with the old 


models, they want safety and economy, to: be sure — but 
with a thrill. They get a kick out of ownership—that’s why 
they make good “walking advertisements” for your car and 


your franchise as a dealer. 
That’s why advertising in Liberty gives better “mileage”’ 


—more customers per prospect. 


ORE PEOPLE BUY THIS MAGAZINE, WEEK 
BY WEEK, THAN ANY OTHER MAGAZINE 





| 1937 Cars to Use 


maximum 
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for less than their worth and 
pocketing the loss. 


The past year has seen develop- 
ments in the automobile industry 
promising better things. Protec- 
tion of sales territories and slid- 
ing scale discounts and bonuses 
are encouraging dealers. 


New Accessories 
Aid Car Driver 


DETROIT.—Many new features 
adding convenience or comfort 
are found either as_ standard 
equipment or accessories in the 
new 1937 Packards. 


One that attracts attention is 
a new cigarette lighter. With this 
lighter it is only necessary to give 
a light push with one finger. The 
electrical contact remains fixed 
until the heating element has 
reached a proper yellow glow 
when a thermostat cuts off the 
current and an audible signal 
gives notice the lighter is ready 
for use. 


Another is a windshield de- 
froster, a built-in part of the car. 
Heat sent through a tube hidden 
under the cowl spreads out over 
the windshield glass. The fan 
which forces hot air through the 
tube operates independently of 
the regular car heater fan. There 
are new type windshield wipers 
so powerful that they are said to 
remove heavy, wet snow. 


On the Packard Six and One 
Twenty is a small red light at the 
lower rim of the speedometer 
which when aglow is a signal that 
the long distance country driving 
lights are on. Dimming the head 
lamps with a conveniently placed 
left foot switch extinguishes the 
tell tale lamp. 


Arm rests on doors, double sun 
visors, screened cowl ventilators, 
concealed upper front door hinge, 
handy ash trays, conveniently 
placed radio controls, large, easily 
seen speedometers and a spring 
loaded robe rail that returns to 
its position without any sagging 


| when not in use are among other 


features. 


Smallest Plug Built 


FLINT.—The smallest spark 
plug ever used on a passenger 
car makes its first appearance 
this year as standard equipment 
on some of the 1937 automobiles. 
Developed by engineers of the AC 
Spark Plug Co., the new plug is 
only 10 millimetres in size, and 
its introduction follows extensive 
development work and road tests 
over a period of three years, the 
company reports. 


The plug minimizes carbon 
formation on the insulator and 
has improved thermal action dur- 
ing acceleration, deceleration and 
at constant speeds. Because its 
temperature is com- 
parably lower, electrode wear and 
formation of incrustations over 
the insulator by combustion resi- 
duals is reduced. 


Development by AC engineers 


| of a specially built machine which 
| produces a gas-tight spark plug 
| by sealing it while the metal part 


is red hot, facilitated development 
of the new type spark plug, it 


| was stated. 
| 


Olson Appointed New 
Sales Head of Ex-Cell-O 


DETROIT.—Thor M. Olson has 
been appointed sales manager of 
the Ex-Cell-O Aircraft and Too? 
Corp. here, succeeding William F. 
Wise, according to company of- 
ficials. Olson was general mana- 
ger of the Continental Tool Works 
from its founding until shortly 
before it was acquired by Ex-Cell- 
O in 1930. Later in this period 
he was president of the company. 


After associating with Ex- 


|Cell-O, Olson became vice-presi- 


dent and a director on the board 
and took an active part in sales 
work. 
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WASHINGTON.—In discussions 
of what to do about the traffic 
accident situation, one viewpoint 
expressed is a startling reversal 
of the policy heretofore govern- 
ing the nation’s highway building. 

This particular group clings de- 
fiantly to the idea that henceforth 
the country must have more 
quality highways. 

They say it may be sound poli- 
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One-Way, Separated Roads 
Called Accident Solution 


tics to build surfaced roads to 
the door of every voter in a given 
political area. They deny it is 
sound public policy to spread 
highway funds so thinly that 
main trunk routes must remain 
obsolete and of fatally low stan- 
dards. 

It is a far less serious matter 
that some of the back roads 
should be muddy in winter than 





that trunk highways should be 
bloody at all seasons, they claim. 

There is no idea of eliminating 
all construction and maintenance 
of secondary roads. What is 
sought is: how can the highway 
dollar be spent to the best eco- 
nomic advantage under present 
conditions? 


Advocates of modernization of 
main highways refuse to hold 
these roads solely responsible for 
the accident situation. They be- 
lieve their misuse is primarily at 
fault. It would seem to be easier 
to prevent it by changing road 





AUTO-LITE 


& INDICATES FACTORY 
NDICATES SERVICE STATION 


specifications than by trying to 
change human nature. Highway 
engineers say it is possible to 
build roads that are nearly fool- 
proof. 


So far, the engineer has had to 
take care of more and faster traf- 
fic, by widening highways when 
the situation has become desper- 
ate. For years, the designer has 
recognized widening was _ not 
enough. 

The principle for which there 
is a large and growing sentiment, 
is the one-way street, the high- 
way divided by a center parkway. 





BUILT INTO MORE THAN 100 PRODUCTS 


Sweeping strides in the motor industry 
have been matched at every step by 
advances in engineering and design 
of products built by Auto-Lite. For 25 
years, The Electric Auto-Lite Company 
has provided original starting, lighting 


and ignition systems to a majority of 


Twenty-three factories located strategically 
from coast-to-coast are required to produce the 
more than 100 Auto-Lite products. 35,000 Auto- 
Lite official service stations help to maintain 
efficient performance built into all Auto-Lite 


products. 


motor car manufacturers. Today, 
Auto-Lite builds more than 100 
dependable products in use on 
land and sea and in the air. Each 
product is distinguished by its 
efficient design and scientifically 
controlled quality ... assured by 


the unique position, experience 


and facilities of Auto-Lite. 


The Electric Auto-Lite Company, 


Toledo, Ohio. 


Alemite Die Casting & Manufacturing Co. 
American Enameled Magnet Wire Co. 
Sterling Cable Co. 

American Leather Products Co. 

Barley Industries, Inc. 

Buckeye Bumpers 

Columbus Auto Parts Co. 

Concealed Door Check Co. 

The Corcoran-Brown Lamp Co. 

The Electric Auto-Lite Co. 

The Electric Auto-Lite Co., Ltd. 

Foundry Division, The Electric Auto-Lite Co. 
Spark Plug Division, The Electric Auto-Lite 


Co. 


Moto Meter Gauge & Equipment Division 
Bay Manufacturing Co. 


Owen-Dyneto Corporation 

Prest-O-Lite Storage Battery Corporation 
Prest-O-Lite Storage Battery Co., Ltd. 
Southwest Battery Corporation 

USL Battery Corporation 

USL Battery Corporation of California 


USL Battery, Limited 


Chrysler Body 
Re-enforced At 
Body Openings 


DETROIT.—The all-steel bodies 
used on the Chrysler Royal and 
Chrysler Impérial for 1937 em- 
body a number of improvements, 
with the result that both strength 
and safety have been enhanced, 
according to company officials. 

Cowl construction has been 
strengthened by a new type of 
Z-bar bracing both the top and 
bottom of the cowl. It ties the 
front corner posts, cowl and floor 
more rigidly together and forms 
a box construction at the door 
hinges. 

Doors have been strengthened 
to reduce possibility of sagging. 
Gusset plates in the front door 
have been redesigned to increase 
strength and channels for the 
sliding portions of the front door 
window have been moved to the 
center of the door. 

Tops are one solid piece of steel 
extending back from the cowl to 
the trunk opening. They are 
stamped in one unit and fastened 
to the steel sides of the body by 
a new method. The floor, top and 
sides of this new all-steel body 
all receive strengthening qualities 
from each other, making the 
whole assembly more rigid. 


NBMA Picks Its 
1937 Officials 


CHICAGO.—At the 12th annual 
convention of the National Bat- 
tery Manufacturers Assn., held 
at the Sherman Hotel here 
recently, the following officers 
and directors were elected for the 
coming year: 

President, L, B. F. Raycroft, the 
Electric Storage Battery Co. 
Philadelphia; first vice-president, 
L. N. Talkes, Cleveland Storage 
Battery Co., Cleveland; second 
vice-president, R. T. Pierson, 
USL Battery Corp, Niagara 
Falls; secretary, E. T. Foote, 
eee Union, Inc., Milwaukee; 

treasurer, A. ” Doughty, 
Carlile & Doughty, Inc., Consho- 
hocken, Pa.; directors, William 
A. Baker, Firestone Steel Prod- 
ucts Co., Akron; G. W. Douglas, 
Douglas Battery Mfg. Co., Win- 
ston Salem, N. C.; F. C. Kroeger, 
Delco-Remy Zorp., Anderson, 
Ind.; B. F. Morris, Emark Battery 
division, Thomas A. Edison, Inc., 
Kearny, N. J.; R. D. Mowry, Uni- 
versal Battery Co., Chicago, and 
S. W. Rolph, Willard Storage Bat- 
tery Co., Cleveland. 


Woman Manages 


Buffalo Showing 


BUFFALO.—Miss Marjorie 
Baker, secretary of the Buffalo 
Automotive Trade Assn., and 
daughter of a well known figure 
on auto row here, will manage 
the Buffalo automobile show for 
the second consecutive year. 


With new car registrations in 
Erie county highest since ’'29, 
dealers anticipate a successful ex- 
position. 

The show will open Nov. 14 and 
run through Nov. 21, Sunday ex- 
cluded. Trailers will be exhibited 
for the first time. 


Wayne Lock Co. Ready 
To Start in New Plant 


DETROIT. — Wayne Lock Co., 
located in its new plant here, 
will start production Nov. 15. 


New equipment installed in the 
plant includes several special ma- 
chines designed for the manufac- 
ture of automobile lock cylinders. 
The company will also produce 
a line of automobile accessories; 
tools, jigs, and fixtures for their 
manufacture being installed at 
the present time. About 400 peo- 
ple will be employed on full sched- 
ule. 
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en Chir S fiputes were tight, 
ut the Tartar couldn't add! 


Several hundreds of years before Christ, there lived 
in China, a sage called Sen Chu. A great mathe- 
matician, he believed implicitly in numbers... be- 
lieved that they could explain the pattern of human 
life, that they could foretell the future. Sen Chu 
compiled long columns of figures to prove China 
could never be invaded. His figures were right, 
but his answer was wrong. For Sen Chu, in the 
depths of his study, his brilliant calculations on 
the table before him, was choked to death by the 
hands of an invading Tartar... who could not add. 


OMETIMES like Sen Chu, when an advertiser lays out 
S his sales promotion program, his figures are right but 
his answer is wrong. He forgets to take into considera- 
tion the “invading Tartar”’...that individual who counts 
as “one” in a circulation total, but tallies as a meager 


fraction when it comes to sales. 


The real power and influence that any newspaper ex- 
erts as an advertising medium in its community depend 
not alone upon the number of its readers but also... who 
they are, where they live, and why they buy the paper. 


In the case of Scripps-Howard Newspapers, the 
character of their readers is determined by the very 
nature of their editorial and business policies. 


Owned solely by the men who produce them, these 
newspapers are unfettered. Their sole interest is the 
interest of their communities. They are free to give fear- 
less editorial expression and to print the whole news 
without distortion, bias or partisanship. 

Such policies automatically attract active and open- 
minded readers, the people who influence opinion in 
their communities. Such policies are the chief circula- 
tion appeal to more than 2,000,000 daily purchasers of 
Scripps-Howard Newspapers. 


Where do Scripps-Howard readers live? 91.5% of 
them live within the city-trading-zone of those 23 im- 
portant markets in which the newspapers are published. 


That has a special significance to advertisers who 
would avoid the profitless ‘“Tartar’’ of scatteration. For 
the advertising dollar brings the lowest-cost sales when it 
is spent where the greatest buying power is concentrated. 


When an advertiser uses Scripps-Howard Newspapers 
the answer is right as well as the figures. 


SCRIPPS +: HOWARD 


MEMBERS OF THE UNITED PRESS... OF THE AUDIT 


N E W S PA P E R Me BUREAU OF CIRCULATIONS...AND OF MEDIA RECORDS, INC. 


NEW YORK World-Telegram BUFFALO DENVER .. News BIRMINGHAM .. . Post WASHINGTON . News KNOXVILLE News-Sentinel 
CLEVELAND ... Press INDIANAPOLIS . . Times TOLEDO . News-Bee MEMPHIS . Press-Scimitar FORT WORTH . Press EL PASO . . Herald-Post 
PITTSBURGH .. . Press CINCINNATI... . Post COLUMBUS . Citizen MEMPHIS Comsmercial Appeal OKLAHOMA CITY News SAN DIEGO... . Sun 
SAN FRANCISCO . News KENTUCKY POST Covington AKRON 9 Times-Press HOUSTON .... . Press ALBUQUERQUE Tribune EVANSVILLE . . . Press 

edition of Cincinnati Post 
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Recovery Actually 
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Detlires Nothing Can Stop ‘3TS F orward Stride 


Here 


Says Buick’s President 


By 


HARLOW H. CURTICE 


President, Buick Motor Co. 


FLINT, Mich.—Any appraisal of | 


American business at this stage of 
recovery is most encouraging and 
produces the in- 
evitable conclu- 
sion that noth- 
ing can stop the 
forward _ stride 
during 1937. 
There appears 
a tendency on 
the part of the 
public not fully 
to recognize the 
extent to which 
. real recovery 
H. H. Curtice as taken place. 
The state of 
business affairs in the United 
States is much better than we 
realize. 

It has taken a long time to 
clear away the debris of the de- 
pression. But the business world 
is faced with the indisputable 
facts of a record comeback. Many 


people cannot appreciate their 
full value. 

This public hesitancy to ap- 
praise the real extent of Amer- 
ica’s recovery is one factor of 
uncertainty in the business pic- 
ture of the immediate future. Evi- 
dence on all hands proves re- 
covery is actually here and that 
the nation is really well out of 
the doldrums. 

Confidence of the _ business 
world has been restored and 
every evidence points to new 
prosperous levels. 

Confidence Restored 


I refer to the many instances 
of capital reinvestment by large 
and small business enterprises 
which are doing away with out- 
moded machinery and methods, 
razing old and wornout buildings 
and reconstructing from the 
ground up. 

The spread of activity in the 


durable goods industries is one 
of the most encouraging signs of 
the future. This segment of Amer- 
ican industrial life was a weak 
one on the recovery front. It has 
been strengthened materially 
during the past two years and all 
indications are that it will see 
further strengthening during 1937 
with widespread effects in all lines 
of business. 

The automobile industry was 
one of the first to start recovery 
in this field. As early as 1932-33, 
when the depths of the business 
cycle had been reached, large 
orders for machinery and equip- 
ment were being placed by auto- 
mobile manufacturers and pro- 
grams for expansion had been 
launched. Because of the nature 
of the automobile manufacturing 
business, machinery and equip- 
ment obsolescence occurs more 
rapidly and is a greater competi- 
tive factor than in most other 
lines, The great plants of the in- 
dustry must be kept up to the 
minute. 

Industry Rebuilt 

During the depression period of 
declining sales there was re- 
trenchment in capital expendi- 
ture. Believing the bottom had 


LATEST TO BE ADDED to the 
safety features built into the 
Buick cars for 1937 is this horn 
rim mounted on the steering wheel 
of the new cars. Within finger 
reach from the steering wheel, it 
makes it unnecessary for the 
driver to remove either hand from 
the wheel to sound the horn. 


been reached, this industry began 
in 1932 to rebuild. This record is 
unparalleled in the whole story 
of America’s recovery. 

What happened in the automo- 
bile industry is now happening 
everywhere. Production facilities 


REPLACEABLE TIRE VALVE 


ehh aca ‘Cc Ie 
Standard of the Automotive Industry for 40 Years 


To our knowledge the Schrader type of Replaceable Tire Valve is 
today the only standard item in world-wide use in the automotive 
industry. One spark-plug will not fit all cars! One light bulb will 
not fit all sockets! But, it is 100 to 1 that a Schrader Replaceable 
Valve will fic the Tire Valve Housing of any automobile or 
motorcycle tube manufactured anywhere in the world today! 


For more than forty years Schrader has made Replaceable Valves 


for pneumatic tires. Improvements have 


been made. Other man- 


ufacturers throughout the world have copied, or modified the 
design, but basically the replaceable valve principle has remained 
unchanged and the modern replaceable valve of today will fit the 
housing of 1926 or 1936. 

An automobile chassis, engine, or body will outlive other 


component parts, such as spark-plugs, 
a replace- 


REPLACEABLE 
TIRE VALVE 
Schrader Type 


etc. Therefore, 


light bulbs, tire valves, 


able tire valve is an 
absolute necessity. If, to- 
morrow, a tire valve fail- 
ure occurs along a country 


road miles from town, 


in 


a few seconds the motor- 

ist can remove and replace 

the damaged valve, or, in 

an emergency, he can apply a closure (called a cap) firmly over 
the mouth of the housing and carry on. Schrader has Replaceable 
Valves available in every town and 
city throughout the United States, 
Canada, Great Britain and Australia. 
Retail price in U. S. A., five cents 
each in boxes of five. 


More than 250 million car years 
of actual service are back of the 


Schrader Type of Replaceable Tire 


Valve. 


PASSENGER CARS 
REGISTERED IN 
THE UNITED STATES* 


Years Number 


14,800 
23,000 
32,920 
54,590 
77,400 
105,900 
140,300 
194,400 
305,950 
458,500 
619,500 
902,600 
1,194,262 
1,625,739 


4,657,340 
5,621,617 
6,771,074 


10,862,650 

Rs shandncancnce 13,479,608 
ie Seer ean a Sid 15,460,649 
17,496,420 

19,237,171 

ricestsasansen 20,219,224 
21,379,125 

23,121,589 

PP 23,059,262 
d 22,366,313 
20,885,814 

Msg walk nn ape nll 20,616,234 
’ 21,524,068 
Rue o sess caeeaaee 22,565,347 


318,265,188 


*Reprinted from Automobile Facts and Figures— 
Automobile Manufacturers Association. 


Schrader 


REG. U.S, PAT. OFF. 


Makers of Pneumatic Valves since 1844 


in most lines are still 80 per cent 
inadequate. The coming year 
should see continued heavy ex- 
penditures in the important dur- 
able goods field. 

Most of the reliable signposts 
point to a continuation of the 
marked improvement in business 
that has been experienced during 
the past 12 months, in which all 
phases of our agricultural, in- 
dustrial and merchandising life 
will participate. The business pic- 
ture has continued to improve for 
some time now and certainly the 
automobile business as well as 
many others can no longer be said 
to be suffering in a depression. 
As improvement continues, more 
and more kinds of businesses will 
begin to prosper, to modernize 
and expand. We have witnessed 
recently a decided increase in 
home building, in furniture buy- 
ing, in railroad equipment buy- 
ing, in orders for steel and ma- 
terials of many kinds to go into 
all sorts of products. These things 
spread employment, make wages 
for workmen and profits for em- 
ployers and help to create a bet- 
ter market for all goods. 


Want Luxuries 

The substantial recovery in 
business experienced by the coun- 
try these past few years has again 
made possible a higher standard 
of living for millions. Again en- 
joying the fruits from generally 
improving business, people are 
wanting the better things of life, 
to own something other than the 
cheapest money can buy. 

The outlook for 1937 
tremely encouraging. 


is ex- 


Australia Wants 
Own Auto Plants 


MONTREAL.—Canada exported 
nearly $9,000,000 worth of auto- 
mobiles and parts to Australia 
last year. The disposition of that 
country to build up an industry 
of its own in that line is one of 
the reasons W. E. Euler, minister 
of trade and commerce, and trade 
experts of the government are 
going there next month, Two of 
the companies operating in Can- 
ada have plants in Australia. 
Others rely upon the export facili- 
ties of the trade agreement be- 
tween the two dominions. 

The Australian government 
considers the development of a 
motor-car industry as a desirable 
factor in national defense and is 
endeavoring to build it up to 
secure manufacturing plants 
adaptable to the making of war 
materials. 


Akron Show Goers 


To See All Makes 
AKRON.—Membership gains by 
the Akron District Dealers’ Assn. 
this year insure all makes of cars 
on the floor of the annual auto- 
mobile show when it opens at East 
Market Gardens, Nov. 14, for 
seven days. 

Because of the increase in the 
number of exhibitors and space 
restrictions, displays will be 
smaller in area, but there will be 
no cramping, said Harry Bennett, 
secretary of the association in 
charge. 


Milwaukee Exhibitors 


Give Section To Trailers 
MILWAUKEE.—A new special 
section for house trailers will be 
a development of the Milwaukee 
automobile show which will open 
in Milwaukee Auditorium, Nov. 


21, and close a week later. Cars, 
trucks, motorcycles, accessories, 
shop equipment and petroleum 
products will be included in the 
exhibits. 

Eight cars and a tour trailer 
will be given away during the 
show. Doors will be open from 
1:00 p.m. the first day and 10:30 
a.m. to 10:30 p.m, thereafter. En- 
tertainment will include an or- 
chestra and a fashion parade. 

The show is under direction of 
Palmer E. Hanson. 
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H: POPULARIZES the 
SCIENCE of 


Nutrition 


ys OP. 


How a persistent Editor simplifies this vital phase of public 
welfare through an utterly different Editorial Technique 


FEW years ago food was merely ‘‘some- 
thing to eat.’”’ The common idea 
was to fill the stomach with any- 

thing edible. 
The science of nutrition was little known, 
as was the importance of wholesome food 


upon public health and national welfare. 


Today, when a professor of medicine of 
Harvard University is chosen as the Nobel 
Prize winner, the award is based on his 
knowledge of nutrition, a subject which he 
says “ultimately concerns the welfare of man 
and his place in future history will depend 


on what he eats.”’ 


Today millions of people have a better 
understanding of what to eat and how and 
why and when. Knowledge has replaced ig- 
norance. ‘“More has been learned about the 


LIBERTY - TRUE STORY - 


MACFADDEN WOMEN’S GROUP - 


science of nutrition,” says the Nobel Prize 
winner, in tracing its popular acceptance, 
“in the last quarter of a century than in any 


other period in the world’s history.” 


One of the pioneer forces that has brought 
about this great change is the tireless, fifty- 
year crusade conducted by Bernarr Macfad- 
den. Sometimes called a ‘“‘health-crank,” he 
has seen most of his ideas widely accepted. 
Macfadden spent a fortune on the science of 
nutrition and in expounding facts about food 
in relation to health. He pioneered in prac- 
tical research, turning theories into truths. 


Macfadden’s success in “selling” his ideas 
to the public lies in the strangely effective 
Editorial Technique which he has developed 
over the years. His powerful Technique is 


the foundation-stone of all his magazines. 


The Macfadden Editorial Technique means 
editing close to life as people live it. It talks 
the language of forward-looking millions. 
It deals with subjects governing their lives— 
health, love, success—things that affect its 
readers personally. Always this editorial en- 


thusiasm carries interested millions along 


-with it—never preaching at people... it 


talks to them in these unique magazines in a 
friendly, vital way. 

The pioneer magazine to which this Tech- 
nique was applied—Physical Culture—leads 
today in health education. The pages of True 
Story and the Women’s Group bring inspi- 
ration and hope. Alert, newsy Liberty drama- 
tizes its readers’ current interests in fiction 
and in fact. Truly, Macfadden Magazines 
regularly affect the lives of millions of ambi- 
tious and responsive people. 

Threaded through all Macfadden Maga- 
zines is the secret of their success—the vivid, 
humanized Macfadden Editorial Technique, 
an intimate and stabilized tie between Editor 
and Readers—and that accounts for the great, 
ever-increasing effectiveness of advertising 
in Macfadden Magazines. 


This series of advertisements is sponsored by 


Physical Culture, the first of the family of 
Macfadden Magazines 





PHYSICAL CULTURE - 


PHOTOPLAY - THE DETECTIVE GROUP 


New York © Chicago * Boston © San Francisco * Detroit © Toronto © Montreal 
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U. S, Relief Funds Aid Extension of Good Roads 


* {Ts has been authorized by common 

RADA Has Difficulty council, but when the resolution 
Finding Show Space was presented for concurrence to 
RICHMOND, Va. (UTPS).—/the upper branch it was referred 
Application of the Richmond|to committee. Gamble M. Bowers, 
Automobile Dealers’ Assn., to| director of public works, told the 
lease the Industrial Hall at the|aldermen the automobile dealers 
state fair grounds for an auto- | and the Virginia State Fair Assn. 
mobile show, is slated for con- | had been unable to agree on | 
sideration soon by a council com-|moving exhibits housed here. 
mittee. Representatives of the State Fair 
Use of the Industrial Hall for|Assn. said this cost should be 


the proposed show next month!borne by the dealers, who hold | 


. 
the fair officials responsible for Hi 
the exhibits, 

The measure before the com- 
mittee includes a clause requiring 
the dealers to post $3,000 bond to 
indemnify the city against any 
damage. 


WASHINGTON.—Thanks to, 
heavy allocations of relief funds, | 
highway construction in the 
United States is providing motor- | 
dom with better roads upon an| 
unprecedented scale. According | 
to statistics of the Federal Bureau | 


Geddes Interiors 
The interior design of the Graham 
custom supercharger is after a de- 
sign conceived by Norman Bel 
Geddes. 














& Tokheim builds a complete line of 
Money Computer and Clock Dial Gasoline 
pumps — smart, rugged, dependable mod- 
els for any need or preference. In their 
field they represent the same engineering 
and construction efficiency as the finest 
modern cars. Their dollar value is equally 
as impressive. When you buy, choose a 
Tokheim. You'll get more for your money 
—and a better pump; yet the cost is no 
Model 36B Money- 


more! Illustrated is 





a Money Computing pump. 


OKHEIM 


Maintenance Cost 


maker, 





Permanently Accurate — Greater Dependability — Lower 


TOKHEIM OIL TANK & PUMP CO. 


DESIGNERS AND BUILDERS OF SUPERIOR EQUIPMENT 


FORT WAYNE FOR 34 YEARS INDIANA 


COMPARE 
THE VALUE! 


ghway Modernization 


Gives Work to Millions 


By WILLIAM ULLMAN 


of Public Roads, construction 
progress during the last fiscal 
year exceeded even that of 1934, 
the previous high point, in work 
actually gotten under way. 

The large governmental con- 
tributions were designed to cre- 
ate work for the unemployed. 
Figures show highway moderni- 
zation provided a livelihood for 
approximately 1,000,000 persons. 
They also greatly extended the 
comfortable travel of motor ve- 
hicle users. 


13,720 Miles Completed 


The bureau’s figures show that 
during the year work placed un- 
der way totaled 21,800 miles, cost- 
ing $454,000,000, of which the gov- 
ernment provided $369,000,000. 

Highway improvements com- 
pleted during the last year totaled 
13,720 miles while 300 railroad 
grade crossings were eliminated. 
The cost was $213,747,987 of fed- 
eral funds and $31,274,692 from 
states. 

The bureau particularly stresses 
separation of opposing streams of 
heavy traffic and the correction 
of sharp curves and steep grades 
which in this day of high powered 
cars invite peril. 

The year has been noteworthy 
because of inauguration of the 
most extensive crusade against 
death at grade crossings yet un- 
dertaken and the work is pro- 
ceeding rapidly. 

Improve Curves 

Another problem upon which 
the federal bureau and the states 
have concentrated is improve- 
ment of road curvature that will 
permit the long view ahead of 
drivers which the new high speed 
of automobiles makes imperative 
for safety. 

Marked progress is reported by 
the bureau on construction of the 
Inter-American highway from 
the United States to Panama. 
Bridge building agreements 
were made with various countries 
to close up gaps in the system, 
under which this government will 
furnish steel, cement and certain 
equipment. Road construction as- 
surances from the southern re- 
publics provide for completion of 
hundreds of miles of new high- 
way. 


| Drunken Drivers 


Lose Licenses 


ALBANY.—A new high record 
in percentage of revocation of 
licenses to operate a motor ve- 
hicle in New York state for driv- 
ing an automobile while intoxi- 
cated was attained during the two 
weeks ended Oct. 17 when out of 
a total of 198 revocations, 155 or 
78 per cent of the drivers lost 
their right to operate a motor 
vehicle. 

During the same period of time 
there were 561 suspensions pend- 
ing further’ investigation. Of 
these cases 271 will require proof 
of financial responsibility before 
applications for new licenses will 
be considered. 


Officers rom Elected 
By Connecticut Assn. 


NEW HAVEN, Conn.—Edwin 
B. Pratt, head of the dealer- 
repairer section of the state motor 
vehicle department, and Carl R. 
Lane, manager of the Connecticut 
Automotive Trades Assn., were 
principal speakers at a meeting 
of the Automotive Servicemen’s 
Assn. of New Haven, Oct. 22, 
when new officers were installed. 

Edward R. Fabian is president; 
Charles Kruger, vice-president; 
Salvatore Brancato, treasurer, and 
Raymond J. Young, secretary. 
Ernest A. Oberstadt, a past presi- 
dent, was named to the board of 
directors. 





























TROT ON * 


Motor Cars and Trucks ~~~ —~ 


(Continued from Page 16) 


dir. adv. and sales prom.; J. D. McErimmon, 
dir. serv.; Barney Oldfield, rep. 


PONTIAC MOTOR CO., Pontiac, 
elay—H. J. Klingler, pres., gen. mgr.; C. P. 
Simpson, vice-pres., gen. sales mgr.; B. H. 
Anibal, vice-pres., chief engr.; D. U. Bath- 
rick, V. L. Murray, asst. sales mgr.; F. A. 
Berend, adv. mgr.; Li. K. Marshall, serv. 
mgr.; 8. C. Bray, sales prom. mer. 


Mich.—Bar- 
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vice-pres. chge. sales; H. 
pres. chge. prod.; E. J. Kolbe, secy.-treas. ; 
R. B. Nettleton, asst. dir. sales; Raymond 
LaBarre, chief engr.; F. J. Phillips, J. C. 
Gerspacher, dist. mgrs, 


CRAMER, R. W., & CO., 
New York, N. Y. R. 
J. J. Gardner, secy. 


E. Brinkman, vice- 


Inc., 67 Irving pL, 
W. Cramer, pres. ; 


EDWARDS HOME-MOBILE CORP., S. Walnut 


st., South Bend, Ind.—Lexington—W. Howard 
Edwards, pres.; Paul Castner, vice-pres., gen. 


Melton, Florida reg. megr.; 
agency rep. Carter, Jones & Taylor. 


ELTON M, ELDREDGE, Inc., 290 N. Beacon 
st., Boston, Mass.—Lexington — Elton M. 
Eldredge, pres., treas.; Herbert J. Dias, vice- 
pres.; Howard E. Danforth, secy. 


G 


GENERAL TRAILERS CORP., 11 Broadway, 
New York, N. Y¥.—Vanderbilt—R. H. Sloan, 


pres. 
H 


R. E. Jones," 
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HERRON ZIMMERS MOULDING CO., 3650-70 
Beaufait st., Detroit, Mich.—Governor Clinton 
—F, C, Cartwright, O. J. Crowe, rep. 

es a 

KABIN KOACH TRAILER CO., 21813 Gratiot 

ave., E. Detroit, Mich. L. R. Worden, pres. ; 


R. E. Merrell, treas.; O. H. Champlis, Mrs. 
Arthur Scureman, sales reps. 


KOZY COACH CO. Kalamazoo, Mich.—Statier 
—C. M. Lutes, pres.; Willard Darling, sales 
mer.; Mrs. C. M. Lutes, designer; Willard 
Cooley, fety. rep. 


llth ave., N. Y. City. James Martin, pres.; 
Max Antkes, William Mayrick, Henry Stuts, 
Marcy Mendelsohn, wholesale div.; R. A. 
Clark, sales mgr.; W. M. Gill, socess. mgr.; 
H. J. Calise, H. A. Cohan, Chas, Dougherty, 
L. A. Fredericks, Chas, N. Hart, J. F. Kerr, 
8. Portnoy, H. Silverman, 8S. Silverman, J. 
Weiss, J. A. Weston, A. Young, salesmen. 


MARVEL TRAILER PARTS CORP., 19034 
Celestine, Detroit, Mich.—Edison—C. J. 
Wagner, pres. 


MULLINS MFG, CORP., 8. Ellsworth ave., 
Salem, O.—Barclay—Paul F. Brophy, gm. 


R 


REO MOTOR CAR CO., 8S. Washington ave., 


HAYES BODY CORP., Grand Rapids, —s M sales mgr., trailer div. 
reg. mgr.; Vay Gallagher, Philadelphia reg. Commodore—A. A. Anderson, pres.; E. J. . t Page 
Lansing, Mich.—Blitmore—D. E. Bates, pres mer.; R. B. James, N. Y. reg. mgr.; Guy Connolly, vice-pres.; J. F. Wright, sales mgr.! MARTIN CUSTOM MADE TIRES CORP., 645 (Continued on Nex ge) 
. en . . . ie cqzcsscsssseeeeesseseceseanrinnenna taaaammmaaamaaamaaainsamaaamaamaaamtamantasmmammmssmmummmataaata 
gen. mgr.; G. E. Smith, vice-pres., asst. gen. 


mgr.; G. L. Brown, secy.-treas.; R. J. Fit- 
ness, chief engr. and works mer.; E. G. 
Poxson, gen. sales megr.; C. E. Boutelle, 
domestic sales mgr.; A. L, Struble, merchng. 
mgr.; D. C. Streeter, serv. mgr.; T. F. 
Cullen, adv. and sales prom. megr.; M. F. 
Sperry, dist. sales supervisor; Geo. Stowe, 
zone sales supervisor. Special display at 
625 W. 55th st. 

STEWART MOTOR CORP., 93 Dewey ave., 
Buffalo, N. ¥.—Commodore—T, R. Lippard, * 
pres.; R. G. Stewart, vice-pres.; F. J. 
Suttner, sales mgr.; R. G. Hatch, adv. mer.; 
W. M. Bowen, dir. of purs.; Antonio Alvarez, 
exp. sales mgr.; S. R. Furber, H. J. Grassl, 
dist. sales mgrs.; W. S. Woolsey, serv. rep. 


re as T H AT M A D ki IT P 0 9 5 | B L E 
1s BSL FOR THE 


HYPOID REAR AXLE 


Dealers Whose 1937 Models Have HYPOID Rear Axles 
Should Use This Year ’Round Lubricant Because It 
Retains Its Full Efficiency Down to 10° Below Zero 


sales mgr.; Maurice Mahoney, New England 


STUDEBAKER CORP., 635 S. Main st., South 
Bend, Ind.—Biltmore—P. G. Hoffman, pres.; 
H. 8. Vance, chmn. bd.; Geo. D. Keller, 
vice-pres. chge. sales; A. G. Rumpf, secy.- 
treas.; H. E. Dalton, compt.; L. K. Manley, 
gen. sales mgr.; K. B. Elliott, vice-pres.; 
D. R. Osborne, sales training dir.; C. 8. 
Fletcher, sales prom. magr.; J. P. Roche, 
J. M. Cleary, Morrow Krum, pres., vice- 
pres. and rep. of Roche, Williams & 
Cunnyngham Adv. Agcy.; E, F. Noon, sales 
prom. dept.; D. O. Wilson, gen. serv. mgr.; 
R. E. Cole, vice-pres. chge. engrg.; R. A. 
Vail, vice-pres. chge. mfg.; W. 8S. James, 
chief engr.; J. R. Hughes, chief body engr.; 
8S. A. Jeffries, chief engr., truck div.; P. O. 
Peterson, dir. purs.; E. C. Mendler, mer. 
parts and access. div.; R. G. Hudson, mgr. 
truck div.; C. H. Wondries, dir. truck sales; 
G. D. Wilcox, truck merchng. dir.; A. L. 
Frank, pres. Studebaker Export Corp.; M. 8. 
Brooks, vice-pres., gen. mgr. Studebaker 
Corp. of Canada, Ltd.; E. W. Northrup, 
rep. C.1.T. Corp. 


WHITE MOTOR CO., Cleveland, 0.—Biitmore 
—Robert F. Black, pres.; J. N. Bauman, 
vice-pres. chge. sales; F. M. Bender, vice- 
pres. chge. prod.; J. A. Kiggen jr., sales 
mgr. coach div.; S. P. Seward, adv. mer.; 
I. W. Wallace, asst. adv. mgr.; F. G. 
Alborn, chief engr.; Robert Cass, asst. chief 
engr.; Saunders Jones, vice-pres., New York; 
E. M. Hobbins, mgr. New York City dist.; 
Vollmer Fries, asst. mgr. New York City 
Dist.; R. J. Sonlew, sales mgr. wholesale div, 


WILLYS-OVERLAND MOTORS, Inc., Admin- 
istration bidg., Toledo, O.—Lexington—D. R. 
Wilson, pres.; Ward M. Canaday, chmn. bd.; 
F. H. Fenn, asst. to pres.; R. J. Archer, 
sales mgr.; A. W. Pickett, dist., metropolitan; 
W. E. Mill, zone mgr.; Wallace F. Campbell, 
sales dept.; W. T. MacGuckin, adv. mer.; 
G. H. Bryant, Carl Stahley, pubcty. 


rear axle trouble. Dealers who used Whit- 
more’s Pressure-Proof Lubricant (Super E. P.) 
—without a single exceptton—nad no such diffi- 
culties and have never, since early days, known 
the meaning of any “axle trouble,” arising 
from lubrication failure. 


Fortunately for the entire industry, the first 
automobile manufacturer to use a Hypo 
rear axle was a firm believer in qualitv. They 
had been using Whitmore’s Pressure-Proof 
Lubricants (Super E. P.) since 1915. Naturally 
they used Whitmore in all of their experimental 
work and tests on the Hypor rear axle. Every 
car leaving the factory was protected at vital 
points by Whitmore’s. 


As one famous engineer has summed it up in 
addressing fellow-engineers at national meet- 
ings, . . . “This lubricant made the Hyporp 
rear axle possible.”” This opinion is shared by 
the majority of factory engineers and service 
men who have made deep and exhaustive 
studies of extreme pressure lubricants. 


Trailers 


A 


ABELES-LEWIT CO., Inc., 161 W. 64th st., 
New York, N. Y. Herbert R. Abeles, pres.; 
Richard R. Lewit, vice-pres.; Ernest H. 
Grice, buyer. 


ALADDIN TRAILER CORP., 700 Belinda st., 
Bay City, Mich., and Portland, Ore.—Roose- 
velt—O. E, Sovereign, pres.; K. M. Schaefer, 
vice-pres., gen. sales megr.; E. Willison 
Harper, adv. mgr.; Jim Corbett, sales prom- 
mgr.; Don Ephlin, acct. rep.; Sid Allen, 
Kieth Babcock, New York reps. MoCann- 
Erickson adv. agcy.; Bob Tucker, east, sales 
mgr.; Bill Bronson, dist. mgr. N. Y. area. 


AMERICAN GAS MACHINE CO., Inc., 360 
Furman st., Brooklyn, N. Y. Russell N. 
Hanson, pres.; Arthur 8. Jorgensen, branch 
mgr.; John A. MacKinnon, asst, mgr.; Harry 
C. Sherer, Daniel B. Glugover, salesmen. 


ATWOOD VACUUM MACHINE CO. (Abeles- 
Lewit Co., Inc.), 2500 N. Main st., Rock- 
ford, Ill.—New Yorker—W. V. Thelander, 
mgr. trailer div.; Bay St. John, field rep. 


AUTO CRUISER CO. OF AMERICA, 4401 
York rd., Baltimore, Md.—Lexington—R. M. 
Crouse, pres.; E. 8S. Quarngesser, treas.; 
John A. White, gen. mgr.; T. E. Thomas, 
dist. mgr., Baltimore; Frank Northine, dist. 
mgr., Philadelphia; Roy J. Miller, prod. mgr. ; 
Clay Anderson, dist. mgr., New York, chge. 
exhibit in New York show. 


B 


BARGMAN, THEODORE, 324-332 Curtis bidg., 
2842 W. Grand bivd., Detroit, Mich.— 
Lexington—Theodore Bargman, pres.; R. D. 
Kaufman, secy.; L. H. Hollenbeck, prod. 
mgr. 


BENDER BODY CO., 622 W. Barberton ave., 
Cleveland, O.—Commedore—Herman Bender, 
pres.; Joseph Bender, treas.; John Bender, 
secy.; Jos. H. Bender, asst. to pres.; E. O. 
Dalzell, sales dept. 


Cc 


COLEMAN LAMP & STOVE CO., 401 N. 
Broad st., Philadelphia, Pa.—Wellington— 
R. D. Buzzi, rep. 


COVERED WAGON CO., 332 Cass ave., Mt. 
Clemens, Mich. — Waldorf-Astoria—A. G. 
Sherman, pres., gen. mgr.; J. E. Roberts, 


It wasn’t until after countless miles of service, 
in the hands of owners, that factory and dealers 
fully realized how fortunate had been the selec- 
tion of Whitmore’s Pressure-Proof Lubricant 
(Super E. P.). 


Dealers who disregarded factory lubrication 
recommendations. either because of a mis- 
guided concenvtion of thrift, or because they 
thought ‘“‘any grease will do’’—began having 


Because no other lubricant performs as satisfac- 
torily, far-sighted manufacturers invariably 
assure the continuous satisfactory operation of 
the Hypo rear axles on every car that leaves 
their factories, by the use of Whitmore’s 
Pressure-Proof Lubricant (Super E. P.). 


We say to you who expeet to keep HyPow rear axles in perfect running condition—“There is no 
lubricant yet discovered by science that will function as satisfactorily as Whitmore’s Pressure- 
Proof Lubricant (Super E. P.).” If you conscientiously attempt to render the best service to 
your customers, you will want complete knowledge of Whitmore’s efficiency. Write today and 
get the facts. It places you under no obligation whatever. Write Dept. A. 


COPYRIGHT BY 
THE WHITMORE MANUFACTURING (COMPANY 
Lubricating Engineers 
Factory and General Offices, Cleveland, Ohio, U. S. A. 


NEW YORK OFFICE 


CHICAGO BRANCH 415 Greenwich St. 


2101 8S. Michigan Ave. 
\ 
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Trailers 


(Continued from Previous Page) 


P 


PALACE TRAVEL COACH CORP., Hemphill 
and Dort, Flint, Mich.—Commodore—D. D. 
Auhart, pres.; B. R. Scheff, vice-pres.; Wm. 
C. Schmidt, field mgr., Penna.; James 
Weaver, field mgr., N. Y. 


PAPER FOUNDATION, 123 N. Jefferson st., 
Chicago, Ill.—Lexington—William J. Miskella, 
pres. Special display at Lexington Hotel. 
New line of paper bag toilets, built-in gar- 
bage receptacles and roll fixtures for paper 
towels, etc. 


PIERCE-ARROW MOTOR CORP., 1695 Elm- 
wood ave., Buffalo, N. Y.—Biltmore—A. J. 
Chanter, pres.; J. Ernest Allen, chmn. bd.; 
Paul Fitzpatrick, vice-pres. chge, sales; B. 
H. Warner, vice-pres. chge. mfg.; L. E. 
Maurer, vice-pres. chge. engrg.; R. B. Miller, 
air. purs.; T. J. O'Rourke, asst. to pres; 
G. D. Aberdeen, asst. to sales megr.; H. 
Millhone, dir. adv.; C. R. Nicodemus, serv. 
mgr.; E. L, Switzer, Walter Brown, George 
Perraud, zone mers. 
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OUR CUSTOMERS’ CONFIDENCE in us is the great- 


est asset this company has. 


Machinery can be renewed, plants rebuilt, per- 
sonnel replaced—all in a very short time —but 
confidence grows only with the years. 

Right from the beginning of this business we 
have endeavored to earn such customer con- 
fidence by a day-by-day record of faithful per- 


formance. 


We pride ourselves that we have succeeded— 
that our customers know that our promises of 
service are kept, that our standards of quality are 
uniformly high, that our prices are fair. They know 


LEK TRINAST q 


that as new metals are needed, 
we will develop them; as new 
processes are required, we 
will adopt them. 


Q 


QUAKER TRAILER CO., Devon, Pa.—Croftiow 
Trailer rp., 1846 Broadway, Quaker’s New 
York distributor—Craig Nelson, fety. dist.; 
H. T. Larzelere, dir. sales; M. W. Lowe, 
Mys. Ann G. Crofton, New York reps. Special 
display at 1846 Broadway, local distributors’ 
showroom. 


SAFARI TRAILER CORP., 
Fuller bidg., Philadelphia, 
Harold J. Vogler, Dwight 8S. Fuller, 


10 S. 18th st., 
Pa.—Montclair— 
reps. 


SHOP OF SIEBERT, Inc., 614-618 Southard 
ave., Toledo, O.—Taft—Fred L. Siebert jr., 
pres. 


SILVER DOME, Inc., 441 York, Detroit, Mich. 
—Montclair—Norman C. Wolfe, John F. 
Bagley jr., Glenn A. McGregor, reps. 


SPLIT COACH MOTOR CORP., Broad and 
Walnut st., York, Pa.—Victoria—H. D. 
Wilshire, vice-pres., gen. mgr.; M. H. Car- 
penter, wks. mgr.; H. E. Henry, asst. treas.; 
Jz. J. Ahern, fcty. supt.; Paul E. Lease, 
chief engr. 


T 


TRAILER EQUIPMENT CO., Buchanan, Mich. 

—The New Yorker—D. S. Larson, rep. 
TRALETTE DIV. PENINSULAR METAL 
PRODUCTS CO., Detroit, Mich.—Brenan & 
Cole Corp.—J. Oliver Black, pres.; James B 
Kirk, treas.; Claude S. Briggs, Frank Bur- 
rows, David Bayne, reps. 


TRAVEL TRAILER. CORP., 1836 Broadway, 
New York, N. Y.—Commodore—D. D. Are- 
hart, pres. Palace Travel Coach Corp.; B. R. 
Scheff, vice-pres. Palace Travel Coach Corp. ; 
Weaver, N. Y. state rep. Palace Travel Coach 
Corp.; William J. Burns, pres. Travel Trailer 
Corp., N. Y. dist. for Palace Travel Coach 
Corp.; David E. McKeeman, gen. sales mer. 
Travel Trailer Corp.; Robert D. Henderson, 
Ira Constad, George Forman, Percy Herman- 
son, salesmen Travel Trailer Corp.; Susie A. 
Burns, secy.-treas, Travel Trailer Corp. 


V 


VAGABOND COACH MFG, CO., New Hudson, 
Mich.—Barbizon Plaza, 58th and Sixth ave.— 
F. C. Burt, pres.; Geo. F. Miles, vice-pres.; 
P. C. Miles, secy.-treas.; Leonard Hinson, 
sales mgr.; Ernest L, Dugas, sales mgr. for 
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And so, when we introduced our LEKTROKAST 


to the trade as the finest electric furnace alloyed 


iat, 


iron possible to produce, our customers accepted 
it as such. That their confidence was justified 
is shown by the fact that, right from the start, 
the demand for LEKTROKAST has far exceeded 
our fondest expectations, and has continued as 
a day-after-day, repeat-order demand. 


LEKTROKAST is the only electric furnace iron pro- 
duced locally in quantities to meet the largest 
demands of industry in this area. We would appre- 
ciate an opportunity to have our representative talk 


with you about LEKTROKAST 
and our other gray and alloyed 
irons,and how they can be adapt- 
ed to your casting problems. 


Wee 





New York City dealership; Capt, Jose L. 
Mifsud, New York City dealer, pres. Vaga- 
bond Coach Co. of New York, Inc. Special 
display at 236 W. 59th ave. 


Y 


YORK-HOOVER BODY CORP., Wheatfield st., 
York, Pa.—New Yorker—Edwin 8. Ziegler, 
treas.; Chas. I. Ziegler, sales mgr.; Luther 
A. Dettinger, asst. pur. agt.; Albert D. 
Keller, asst. sales mgr. 


Parts and Accessories 


A 


ACCURATE PARTS MFG. CO., 12435 Euclid 
ave., Cleveland, O.—Park Central—Ira Saks, 
pres., sales magr.; Sam Nottonson, Philip 
Silver, Matty Nottonson, salesmen. 


AC SPARK PLUG CO., Industrial and Harriet 
sts., Flint, Mich.—Waldorf-Astoria—F. 8S 
Kimmerling, pres., gen. mer.; Wilson 8. 
Isherwood, gen. sales. mer.; M. W. Gotthelf, 
dir. pub. rela.; Earl McGinnis, dir. adv. 


ADAMS GREASE GUN CORP., 54-62 W. 2ist 
st., New York, N. Y.—54 W. 2ist st., N. Y. 
C.—Dave Levin, New York sales mer.; Henry 
B. Swaab, Penn. sales mer.; R. B. Brooks, 
New England sales mer. 


AETNA BALL BEARING MFG. CO., 173 
Lafayette st., New York City. G. W. Nord- 
strum, secy.-treas.; T. E. Kane, sales rep. 


AHLBERG BEARING CO., 317 E. 29th st., 
Chicago, Ill. C. H. Battelle, metpn, mar.; 
J. M. Tough, Brooklyn megr.; R. E. Bender, 
Newark mer.; O. Christensen, R. H. Forshea 
jr., L. Locarriera, salesmen. 


ALEMITE CORP., Division of Stewart-Warner 
Corp., 1826 Diversey pkwy., Chicago, TlL— 
Ambassador—J. F. Otis jr.. pres.; F. A. 
Hiter, vice-pres.; C. A. Fine, sales mar. 
Waldort-Astoria—A. F. Engel, Detroit sales 
mer.: Mark Harris, sales ener. Lexington— 
W. H. Seibel, serv. engr.; J. C. Harger, sales 
ener. 


ALLBESTOS CORP., 2ist st. and Godfrey 
ave., Germantown. Philadelpsia, Pa.—Com- 
modore—W. G. Kitchen, pres.; H. FE. Sun- 
bury. vice-pres.; W. L. Day, sales mer.; EF. 
¥E. Van Horn, asst. sales mgr.; C. C. Yocum. 
secy. 


ALLEN ELECTRIC & EQUIPMENT CO., 2101 
N. Pitcher st., Kalamazoo. Mich.—290 Union 
ave.. Irvington. N. J., phone Essex 2-1645— 
BR. E. Bertholet. salesman. 648 Coster st.. 
Bronx, N. Y.—John LaCava, salesman. 


ALMETAL UNIVERSAL JOINT CO., 1555 E. 
55th st., Cleveland, 0.—Park Central—S. F. 
Tyimree jr., pres.; A. W. Gray, east. sales 


mgr. 


ALUMINUM CO. OF AMERICA. Gulf bidg. 
Pittsburgh. Pa. — Waldorf-Astoria— WN. C 
Barnes. sales engr.: F. C. Barrows {fr.. 
Detroit dist. sales mar.: J. J. Cooper, P. B 
Jackson. sales engrs.; Frank Jardine, chief 
enar., fdry. div.;: Harry L. Smith fr., mar., 
permanent mold casting and forging sales; 
G. D. Welty, asst. chief enar., fdry. @iv.: 
C. M. Whelan, Detroit local sales mer. 


ALUMINUM INDUSTRIES. Ine., 2438 Beekman 


at.. Cincinnati, 0.—Aluminum Industries, Ine., 
160 W. 62nd st.. New York, N. Y.—H. J. 
Hater. treas., gen. mer.: B. J. Plumiey, mar. 
Detroit office; G. A. Christopher, sales engr.: 
M. A. Beckmann, works mer. 


AMERICAN CABLE CO. (Automotive Division), 
12-951 General Motors bide... Detroit. Mich.— 
230 Park ave.—Harry Williams, J. H. Rose, 
D. T. Fraser, reps. 


AMERICAN CHAIN CO., Ine.. 929 Connecticut 
ave.. Bridgeport, Conn.—230 Park ave.—W. 
T. Morris. wres.: W. M. Wheeler, secy.; A. 
P, Van Schaick, vice-pres. sales; W. D. 
Kirknatrick. sales mer. auto access. div.; 
W. F. Cotter, dist. mer.; P. M. Vogel, sales 


rep. 


Inc., Manley Mfg. 
ava.—O. R. Me- 
R. Whitcomb, 


AMERICAN CHAIN CO.. 
Div.. York. Pa.—230 Park 
Donald, sales mer.; A. 
salesmen. 


AMERICAN METAL PRODUCTS CO., 5959 
Linsdale ave., Detroit, Mich.—Roosevelt— 
Fred C. Motthaei, pres.; Douglas F. Roby, 
vice-pres.; Ray Harroun, Maxwell K. Pribil, 
sales engrs. 


AMERICAN WOOLEN CO., 225 4th ave., New 
York. N: Y.—Waldorf-Astoria—Ernest A. 
Adams jr., mgr. upholstery div.; Edward H. 
Miller jr., Detroit rep. 


AMESRURY METAL PRODUCTS CO., Inc., 
$9 Oakland st., Amesbury, Mass.—Waldorf- 
Astoria—jJohn J. O’Brien, treas.; John W. 
Kilduff, engr. 


ANDREW PARTS MFG. CO., 49 Amsterdam 
ave.. New York, N. Y¥.—Empire—Andrew 
Gross, gen.:mer.; Edward Bloom, sales mer. ; 
A. J. Horenstein, Louis Kalmar, reps. 


1700 Wellington, 
Appleton. 


APPLETON ELECTRIC CG@., 
Chicago, Ill. — Biltmore—A. I. 
Warwick—J. M. Sharpe. 


ARCO CO., 7301 Bessemer ave., Cleveland, O. 
—The Barclay—E. F. Cathcart, dir. indus- 
trial sales. 


ARO EQUIPMENT CORP., Bryan, O.—Mc- 
Alpin—I. B. Neilsen, vice-pres. Lexington— 
Cc. E. Thrie, sales prom. mgr.; Irving Wagner, 
J. T. Gossett, spec. reps. 


ARTLOOM CORP., 295 Fifth ave., New York 
City.. Harold P. Faris, rep. Upholstering 
fabrics display at exhibit of selling agents, 
National Automotive Fibres, 


AUDIVISION, Inc., 285 Madison ave., New 
York City. C. M. Emerson, acct. exec. 


AUTOMOTIVE THRUST BEARING CORP., 
2021 8. Michigan ave., Chicago, Ill.—Emplre 
—Frank C, Kip, pres.; O. 8S. Livingston, 


sales rep. 


B 


BARNES-GIBSON- RAYMOND, 6400 Miller 
ave., Detroit, Mich.—Waldorf-Astoria—L. D. 
Adams, gen. magr.; W. J. Black, sales mgr.; 
F. P. Zimmerli, chief engr. 


BASSICK CO., Bridgeport, Conn.—Waldort- 
Astoria—A. F. Engel, Detroit sales mer.; 
H. V. Rohm, Detroit sales rep. 


REAN, JOHN, MFG. CO., Lansing, Mich.— 
Park Central—H. L. Faust, sales mer.; B. F. 
W. Heyer, east. div. mgr.; Chas. McKenna, 
mer. oil industry dept.; C. S. Phillips, sales 
engr.; A. Engel, A, Cotter, P. Riess, sales 
reps. 


BEARINGS CO. OF AMERICA., Lancaster, 
Pa. Jack L. Straub, pres.; C. D. Addams, 
vice-pres.; H. W. Jackson, vice-pres. chg. 
mer.; D. F. Chambers, wks. mer.; W. C. 
little, west. rep. 


BEARINGS INBUSTRY CORP., 1834 Broad- 
way, New York.—S. Fabian Goodman, pres.; 
M, E. Goodman, treas. 


BEAR MFG. CO., 2030 Fifth ave., Rock 
Island, I1l.—Wellington—W. Dammann, pres. ; 
E. Nisonger, sales rep.; C. H. Walz, A. 
Hafemeyer, LeRoy Hegone, Alfred LaFayette, 
E. C. Traud, Frank Sahler, V. A. Nielsen, 


reps. 


BENDIX AVIATION CORP., Chicago, South 
Bend, New York.—Waldorf—Vincent Bendix, 
pres.; W. J. Buettner, vice-pres. and treas.; 
V. W. Kliesrath, vice-pres.. dir. auto. engrg.; 
Charles Marcus, W. L. McGrath, vice-pres.; 
H. A. Gossner, sec. 


BENDIX BRAKE CO., South Bend, Ind.— 
Waldorf—Vincent Bendix, pres., gen. mer.> 
W. J. Buettner, vice-pres., treasurer.; V. W. 
Klilesrath, dir. auto, engrg.; J. P. Mahoney, 
vice-pres. chge. mar.; F. B. Willis, vice- 
pres. chge. sales; D. L. Gallup, chief enar- 
brake div.; A. C. Chambers, asst. sales mgr. 
Bendix brake div., Detroit. 


BENDIX -ECLIPSE OF CANADA,  Ltd., 
Walkersville, Ont.—Waldorf—R. W. Keeley. 
pres., gen. mer.; W. J. Buettner, vice-pres., 
treas.; W. L. McGrath, vice-pres.; H. A. 
Gossner, secy. 


BENDIX PRODUCTS CORP., South Bend, Ind. 
—Waldorf—Vincent Bendix, pres., gen. mgr. > 
WwW. J. Buettner, vice-pres., treas.; V. W. 
Kifesrath, vice-pres., dir. emarg.: J. P.- 
Mahoney, vice-pres. chge. mfg.; Frank C. 
Mock, vice-pres., dir. of carb. engrg.; Her- 
bert L. Sharlock, vice-pres., dir. pub.; F. B. 
Willis, vice-pres., dir, sales; H. A. Gossner, 
secy.; F. H. Wells, exec. engr.; Karl M. 
Wise, asst. dir. auto, enarg.; D. U. Gallup, 
chief ener. brake div.: 0. C. Holaday, mar. 
serv. sales: A. E. Feragen, field sales super- 
visor: F. L. Dennis, dir. highway safety; A. 
C. Chambers, asst. sales mar. brake div.. 
Detroit: R. C. Allan, asst. sales mer. carb. 

div., Detroit; H. D. Hukill, asst. mgr, tech. 


serv. 


BENDIX-STROMBERG CARBURETOR CO., 
South Bend. Ind.—Waldorf—Vincent Béndiz, 
pres., gen. mer.: W. J. Buettner, vice-pres., 
treas.: H. A. Gossner, secy.: V. W. Kiltes- 
rath, dir. auto. enere.: Frank ©. Mock, dir. 
carb. enarg.; J. P. Mahoney, chee. mfg.; F. 
B. Willis, dir. sales; Roy C. Allan, aset. 
sales mer., Detroit. 


BENDIX - WESTINGHOUSE AUTOMOTIVE 
AIR BRAKE CO., Pittsbureh, Pa.—Waldorf 
—Vincent Bendix, pres.: W. J. Buettner, 
treas.: H. A. Gossner, secv.: R. M, Hein- 
richs, gen. mer. Engineers Club—S. G. Down, 
vice-pres. 3400 Emolre State Bidg.—F. L. 
Hall. dist. mar.: I. F. Nelis, asst. dist. mgr. 
A. R. Leukhardt, dist. engr. 


BIJUR LUBRICATING CORP., 43-01 22nd st, 
Tong Teland City, N. Y.—factory, Leng 
Island City. N. Y.—E. H. Kocher, pres.; T. 
R. Thomas, chief engr. 


BINGHAM STAMPING & TOOL CO., 1068 
Post st.. Toledo, O.—Roosevelt—President 


and general manager. 


BOHN ALUMINUM & BRASS CORP., 1400 
Lafayette bidg., Detroit, Mich.—Waldor?- 
Astoria—Chas. B. Bohn, pres.: Harry W. 
Holt. vice-pres.. ssles mer.: D. E. Anderson, 
chief engr.: L. E. DeGroat. N. Y. rep. 
Special display at Waldorf-Astoria. 


BONNEY FORGE & TOOL WKS. (Forgings), 
Fisher bidg., Detroit, Mich.—Biitmore—J. 


Henry Smith, rep. 


BRIGGS MFG. CO., Detroit, Mich.—Barelay— 
W. O. Briggs, pres, chmn. ba; W. P. 
Brown, M. \%. Briggs, vice-pres.; H. Ban 
bright, dir.; R. Pierce, treas.; W. D. Robin 
son, pers. mar.; E. E. Lundberg, chief engr. 
E. A. Wetzel, asst. chief engr.; J. Tjaarda, 
R. 8S. Roberts, associate designers. 


. 
; 


BUDA CO., Harvey. 111.—30 Church st.—L. M. 
Viles, pres.; L. G. Downey, sales engr.; A. 
A. Court, sales engr.; R. B. Anderson, 
export mgr. Lexington—G. B. Wright. sales 
mer.: M. F. Beethem. sales engr. Bendix 
Corp., 105 Paterson Plank rd., N. Bergen, 
N, J.—Max Bendix, dist. 


BUDD, E. G., MFG. CO., 25th and Hunting 
Park ave., Philadelphia, Pa. — Waldorf- 
Astoria—Edward G. Budd, pres.; Edward G. 
Budd jr., Donald Alexander, vice-pres.; H. A. 
Coward, secy.; Paul Zens, treas.;, Joseph 
Ledwinka, chief engr.: Edward J. Deisley. 
George Trautvetter, asst. chief engrs.; Clarke 
P. Pond, J. T. Gallatin, sales reps. 


BUDD WHEEL CO., 25th and Hunting Park 
ave.. Philadelphia, Pa.—Waldorf-Astoria— 
Edward G. Budd, pres.; Donald - Alexander, 
vice-pres.; H. A. Coward, secy.; Paul Zens, 


(Continued on Next Page) 
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Parts and Accessories 
Chicago, Ill.—Edison—J. B; Baumann, J. sal : ye : 
Seta, imoen 5 TR, Bweotot wt ies me] Ney, Yack Clu —Walar-Aatrla ©. W. | FEDERAL-MOQUL CORP. 11081 Seamer 
(Continued from Previous Page) Robert Crockard, reps. ‘| Oe, aly, cen, Gon sale ent Pee | ee eee Oe ae ee 
DRYING SYSTEMS, Inc., 39 Cortlandt st., Muliow, adc, man. Daten 3. Dee, tech, | eenaet:_wice-peee., Gir, cles, 0000 Sveme 
treas.; Warren H. Farr, wks. mgr., Detroit| New York City. F. N, Currier. EIS MFG. CO., Inc., 1365 Jerome ave., Bronx, ee es ulian J. Frey, tech. | ¢¢., Newark, N. J.—E. T. Gropler, east. rep. 
div.; C. Li. Eksergian, chief engr.; E. A. N. Y.—€Empire—E. Schwarz, pres.; Wm. ag tyes orig. equip, div. 117 W. 63rd st., New York 
Clark, gen. mgr. sales; H. H. Johnson, mgr.| OURSTON GEAR CORP., 213 Maltbie st., Samuels, H. Berg, H. Foster, sales reps.| EVANS PRODUCTS CO 7 —F. K. Kellison, sales mgr. repl. div.; A 
pass. car sales; C. L. Wenzel, mgr. bus,| Syracuse, N. Y.—Commodore—A. C. Bryan, | Special display at Empire Hotel. sean ; + Union Guardian | R. Tichenor, mgr. New York repl. branch. 
truck and trailer sales. vice-pres., gen. mgr. ee ae on Gee a ee = 
ELECTRIC AUTO-LITE CO., Champlain and| Mfohun, vice-pres.: E. R. Hawkins, pub. rela; | FIRESTONE STEEL PRODUCTS CO., Akron, 
BUNDY TUBING CO., 10951 Hern ave., E Chestnut sts., Toledo, O.—Ritz Cariton—C. J. C. Goldrick, pubcty. dir.; M. J. Nampa, O0.—Waldorf-Astoria—Wm, A. Baker, E. M. 
Detroit, Mich.—Waldorf—Aa. F. Knoblock, 0. Miniger, chmn, bd.; R. G. Martin, pres.;| engr.; M. J. Hutchinson, sales mgr.; E. G.| Clissold, W. 8. Brink, reps. 
chmn bd. dirs.; T. M. Rude, vice-pres., gen. | E. A. LABORATORIES, Inc., 696 Myrtle ave D. H. Kelly, vice-pres. Commodore—A. E.| Hill, engr.; J. W. Howe, salesman. 
mgr. Yale Club—R. E. Jordan, asst. to the Brooklyn, N. Y.—Commodo I. M. Aube. Buchenberg, dir. engrg.; L. H. Middleton, FIRTH-STERLING STEEL CO., 121 Varick 
pres. pres.; Paul Schaefer, mer. Jobbing salee,| ‘Met ener.; R. C. Held, mer. sales order] EVANS-WALTON CO., 243 W. Congress st.,| St» New York.—A. E. Barker, dist, mar. 
H. P. Schuyler, mgr. mfg. sales; W. A. dept.; J. A. Shank, serv. mer. Detroit, Mich. — Park Central— Thos. R. ISHER BODY, DI a 1 Mot 
BURGESS BATTERY CO., 115 W. Willis ave.,| Toepel, elec. engr.; ©. E. Meyerhoefer, Walton, rep. . > Biv. General Motors Corp. 
Detroit, Mich.—Lexington—-E. W. Higgins,| mech. engr. Special display at Hotel Com. | ELECTRIC STORAGE BATTERY CO., 10th st. General Motors Dide.. Dviseit, is 
Detroit mgr. c modore. and Allegheny ave., Philadelphia, . Pa.— Waldort-Astoria—W. 8S. McLean, dir. edyv.¢ 
d Biitmore—H.. B, Gay, vice-pres.; F. T. F L. C. Howe, H. B. Stubbs, A. E. Smith, 
BURGESS BATTERY CO., Acoustic Div., 111| ECLIPSE MACHINE CO. (Subsidiary of | Kalas, asst. gen. sales mer. Philedelphis | renpeRs MFG. CO., Inc., B | on: So ee ee ee 
W. Monroe st., Chicago, Ill.—N. Y. Office, Sade = Corp.), Elmira, N. Y¥.— oe = - pene, mer. nee Tork Ganaed L PF. * eddion — ~ Fisher, gen, mgr.; T. P. Archer, vice-pres. 
—E. W. c ; bs jorf-Astoria—w. L. McGrath, 3 re, oe ae . , rs. div., 56- ca Site, 
Sk, pace. Selle Be. on 9 M. P. Ferguson, vice-pres.; =n @ Bush: Philadelphia branch; E. G. Beutter, D. E. ar tae ee” oom he ad oe FLEX-O-TUBE CO., 750 14th st., Detrott, 
New York: Edward A. Sipp, mer. indus. ~ mer. M. P Whitney, K. C. Gano, D.| Wesver, auto, mfrs. sales, New York branch.| Deeroit rep.; A. Fo ihde, dir. sales and| ich-—Penneylvania—J. L. ae 
sales, Chicago. 4. Wertz, D. P. Kearney, engrg. reps.; R. E. i 
Fink, sales and serv. rep.: Pres, H. P.| ETCHING CO, OF AMERICA, 1520 Montana| ” FLINTROTE O0.. 60 W. SHR a. Rew tae 
Fanning, sales rep. st., Chicago, Ill.—Waldorf-Astoria—C. M./| FEDERAL BEARINGS CO., Inc., Poughkeepsie N.Y. a H. Neher, mer ae me 
C Owens, pres.; William E. Langrill, vice-pres. N. Y.—Commodore—H. A. Schatz res: Lester Kirschbraun, mer. gen. res.; George 
. ~ 5 »  Dres.; P. Heppes, gen. mfg. megr.; Jack Miscall. 


EISEMANN MAGNETO CORP., 60 E. 42nd G. H. Schatz, secy., vice-pres.; H. F. P 
CARPENTER, L. E., & CO., 444 Frelinghuysen| st., New York, N. Y. T. E. Kennedy, gen. | ETHYL GASOLINE CORP. | H. » Secy., vice-pres.; H. F. Peter- 5 
ave, Newark, N. J. L. E. Carpenter, —_. of » Chrysler bitig.,| sen, sales mgr. (Continued on Next Page) 


George Lucas jr., James Medici, Sherwood 
Sutton, Paul F. Corbin. 245 "3 ng ew » A 
Detroit, Mich.—F. W. Vint. n 
Pa HA *. re Do You Want 
: “ 


New York City—Morris Ross. 


CARTER CARBURETOR CORP., 2834-56 N. of 
Spring ave., St. Louis, Mo.—Waldorf-Astoria ~ 
—H. H. C. Weed, vice-pres., gen. mer.; G. our ustomer 


M. Bicknell, chief engr.; J. T. W. Moseley, 


asst. chief engr.; Van C. Worden, dist. mgr., 
Detroit; H. W. Farr, L. -D. Boyce, Otto 

Henning, Ben Gerker, engrs.; V. J. Lowen- 

stein, sales mgr.; P. G. Sedley, mgr. parts 

and serv. div.; John J. Machacek, east. dist. 

mer.: M. F. Peterson, asst. to gem. megr.; / 


ee! . BLINKER? 


ave., Bridgeport, Conn.—Essex House—Bert 
G. Cochrane, vice-pres., sales mgr.; D. J. 
McCarthy, asst. sales mar. 


CHEK-CHART CORP., 624 8. Michigan ave., 
Chicago, Ill.—Lexington—J. Howard Pile, 
edit. dir.; Earl W. Allington, east. rep. 


CHICAGO RIVET & MACHINE CO., 1830 8. 
54th ave.. Cicero P. 0O., Chicago, Il.— 
Barclay—J. A. Morrissey, pres.; M.. F. 
McManus, H. J. Tonn, vice-pres.; E. J. 
Morrissey, secy.; A. J. Dunsmore, chief engr. 


CLARK EQUIPMENT CO., Buchanan, Mich.— 
Blitmore—E. B. Ross, George Spatta, vice- 
pres.; E. M. Schultheis, asst.. sales mer. 


CLARK TRUCTRACTOR CO., Battle Creek, 
Mich.—St. Regis—Ezra W. Clark, vice-pres. 


CLAYTON-STEELE PRODUCTION CO., Inc., 
60 E. 42nd st., New York, N. Y.—Lincoin Vi B RAT 
bidg.—Charies L. Clayton, pres.; Frank R. an 


Schell, vice-pres. 


COLEN-GRUHN CO., Ine. (Distributors for 
Zenith Radic Corp.), 387 4th ave., New York, a e 
N. ¥.—B. D. Colen, pres.; H. A. Dunton, 
gales prom. mgr. 


COLLING & AIKMAN CORP, 209 sation Electrical Connections “Blink” — unless the car has 


eve. New York City. W. G. McCullough, 
pres.: P. J. Torchiana, vice-pres.; P. B. 


— Swaged - On Gua 2 Texminals 


Cleveland, O.-—Commodore—R. E. Fries, 

pres.; N. 8. Lincoln, dir. of sales; G. G. 

Soderberg, vice-pres.; H. R. Portugal, sales 

rep. 
COMMERCIAL CREDIT CO., 100 E. 42nd st., ; ; 

New York, N. ¥. A. J. Harris jr., reg. mar. HENEVER you see yellow headlights to corrosion. Because the metal of the ter- 
CONTINENTAL MOTORS CORP., 12801 E. . +» whenever headlights “BLINK”, you minal is Swaged into the strands of copper 


Jefferson ave., Detroit, Mich.—Commodeore— 
W. R. Angell, pres., treas., gen. mgr; J. can be sure those two arch enemies of con- wire and amalgamated therewith, closing 


Reese, vice-pres., asst. gen. mar. ; B. F. 
a SB. ern, Oe, tee SS nections, VIBRATION and CORROSION, out the corrosive element, atmosphere. 


Seether B. ine, © Shonen, ones have done their work in destroying efficiency. Swaged-On Terminals are actually im- 


reps. 

CORCORAN-BROWN LAMP CO., 4900 Spring Since the earliest days of proved by vibration. Be- 
a ae ag hy, - ay automotive manufacture, HANDY SERVICE KIT cause the wire terminal 
_ these twoimpshaveattacked is snapped into a coil 

gn ee ag the vulnerabl ts and 

o le TO n oe s 
Madicon ave., Mow York City—Fielding Rob- Sraees , ©. nuts a8 spring pressed receptacle 
ineon, mer. screws of ordinary connec- “fer making continuous posi- 
tive contact but allowing 


a continuous movement 


D tions, resulting in car own- 


DELCO PRODUCTS CORP., 329 E. First st., > + eettatt 
Dayton, 0.—Waldorf-Astoria—F. H. Prescott, ers’ irritation at delays, re- 
pres., gen. mgr.; W. A. Chryst, consult, engr. ; . . : ° i te 3 
oe cen ns te ane, oo pair bills, if not serious —* compact metal kit is offered for conve. oF terminals to keep it 
nience in installing Swaged-On Snap Termi- 


mgr. brake div.; P. H. Rutherford, chief e 
accidents. nals. It consists of Swaging Pliers, Assembly bright and therefore a 


engr. 
DELCO-REMY CORP. Anderson, Ind — Swaged-On Snap T. ° Tool, Assorted Terminals, Line Connectors . 
8 P sare with moulded bakelite and lacquered perfect current carrying 


Waldort-Astoria—F. C. Kroeger, pres., gen. 
mer.; A. G. Phelps, sales mgr.; J. H. Bolles, nals are positively immune rubber insulation. unit. 


asst. sales mgr.; R. M. Critchfield, chief 
engr. 
DETROIT GASKET & MFG. CO., 12640 Burt 33 Manufacturers of Automobile Trucks and Buses Have Adopted and Proven Swaged-On 


o6., Detroht, Mich. Snap Terminals —As Well as Most Aircraft, Lamp and Specialties Manufacturers. 


DILL MFG. CO., 700 E. 82nd st., Cleveland, 


0.—Commodore—L. F. Body, mer. of sales; 
— H. A. DOUGLAS MFG. CO., 203 RAILROAD ST., BRONSON, MICH. 


DOLE VALVE CO., 1901-1941 Carroll ave., 


Chicago, Ill.—Barclay—John L. Dole, secy.; 
Fred Bell, Detroit rep.; Thos. B. Chace, ¢Y d. O, GY S L 
mar. “thermostatic products div.: ORIGINATORS OF wage “JA Naja Je«mina 5 


sales mgr. mfrs. div.; Stuart G. Phillips. 


adv. mgr. Park Central—Fred M. Thomson, | and DOUGLAS LIGHT CONTROL SYSTEM 


sales mgr. jobber div.; Albert Toll, sales rep. 
DO RAY LAMP CO., 1458 8. Michigan ave., 





54 


AUTOMOTIVE DAILY NEWS, SATURDAY, NOVEMBER 7, 1936 


Men You Will Meet at the New York Show 


This is the Most Complete Directory of Automobile, Accessory and Shop Equipment Company 


Representatives, Their Hotel Headquarters While at the Show, and Their Permanent Addresses 


Parts and Accessories 


(Continued from Previous Page) 


mer. rubber div.; Edwin Groskopf, 
asphalt emulsion div. 


FRENCH AUTOMOTIVE INDUSTRIES, 7408 
Poe ave., Detroit, Mich. — Commodore — 
Donat A. Gauthier, cons. engr. 


G 


@ &@ O MFG. CO., 138 Winchester ave., New 
Haven, Conn.—Rooseveit, 


GEMLOID CORP., 425 Fourth ave., New York. 
—J. Frank, pres.; P. Richland, sales mgr. 


QEMMER MFG. CO., 6400 Mt. Elliott ave, 
Detroit, Mich.—Commodore—M. A. Moynihan, 
sales mgr. 


GENERAL ACCESSORIES CO., Inc., 225 W. 
57th st.. New York, N. Y. Edward T. 
Condon, pres.; Jules F. Askin, pub. rela; 
Nat. Mallouf, gen. serv. mgr.; Ludolph 
Muller, Louis Nahodyl, sales dept.; Walter 
Nasdala, engr.; A. G. Hoit, adv.; M. E. 
Powers, stat. dept.; E. M. Birch, pur. dept.: 
V. Brest, acct. dept. Special display of 
various types of directional signals, tonneau 
windshields and other accessories and charts 
will be held at 225 W. 57th st. 


GENERAL ELECTRIC CO., (Michigan Div.), 
Incandescent Lamp Dept., 1400 Book Tower, 
Detroit.—Waldorf Astoria—Earl A. Ander- 
son, mgr., Mich. div.; J. W. Fleischer, asst. 
mgr., Mich. div.; W. M. Johnson, Nela Park. 


GENERAL HOUSEHOLD UTILITIES CO., 2650 
N. Crawford ave., Chicago, Ill.—The Wilde- 
muth, 1103 Atlantic ave., Brooklyn, N. Y.— 
Roy Hoeffler, sales mgr. Special display of 
~~ sets at 1103 Atlantic ave., Brooklyn, 


GLYCERINE PRODUCERS ASSN., 381 Fourth 
ave., New York City. R. C. Edlund, mar.; 
A. P. Federline, asst, mgr. 


GOODRICH, B. F., CO., 500 S. Main st., 
Akron, O.—Biltmore—Thomas A. Aspell, 
gen. sales mgr. Original Equipment Tire Div., 
Akron, O.; James A. Reed, mgr. mfrs. sales, 
east, dist. 


GOODYEAR TIRE & RUBBER CO., Inc., 
Akron, 0.—Waldorf-Astoria—P. W. Litchfield, 


Holds paint or enamel to steel or iron. 


pres. SBarclay—J. M. Linforth, asst. to 
pres.; R. 8S. Burnham, mgr. mfrs. sales 
dept.; Robt. G. David, New York rep.; J. 
C. Tuttle, engrg. rep. 


GRINDER SUPPLY CO. 
Sales Co.), 5071 Wabash ave., 
—Empire—J. R. Peckham, mgr. 


(Formerly Grinder 
Detroit, Mich. 


GUSTAVE LIDSEEN, Inc. (Stampings and 
Small Machinery), Fisher bidg., Detroit, 
Mich.—Biltmore—J. Henry Smith, rep. 


H 


HAMILTON-WADE CO., 52-62 Haverhill st., 
Brockton, Mass.—Commodore—James Christie, 
vice-pres.; Freeman A. Fisher, dir. auto 
trim. div. 


HANDY GOVERNOR CORP., 3925 W. Fort 
st., Detroit, Mich.—Barelay—A. A. Bull, 
pres., gen. mgr.; R. C. Darnell, chief engr. ; 
Halsey W. Wills, east. rep.; R. D. Dumont, 
New York rep. 


HARRIS, J. E., CO., Fisher bidg., Detroit, 
Mich.—Biltmore—J. Henry Smith, rep. 


HERCULES BODY CO., 
Franklin st., Evansville, 
K. Specht, pres. 


HERCULES MOTORS CORP., Canton, 0.— 
Roosevelt—Charles Balough, pres.; John C. 
Kepunger, C. P. Weekes, vice-pres.; W. W. 
Crowley, east. rep. 


7th ave. and W. 
Ind.—Roosevelt—G. 


HERRON-ZIMMERS MOULDING CO., 3650 
Beaufait st., Detroit, Mich.—Barclay—O. J. 
Crowe, gen. mgr. Governor Clinton—Frank 
Cartwright, sales. 


HOLLJNGSHEAD, R. M., CORP., 840 Cooper 
st., Camden, N. J. — commodore — Stewart 
Hollingshead, sales mgr.; Oscar Morgenstern, 
asst. sales megr.; Robert Post, sales prom. 
mgr.; Frederick G. Mitten, adv. mgr.; A. E. 
Keough, S. A. Weiss, div. mers.; Lincoln 
Martin, salesman; W. Lukens, export mgr. 


HOOF PRODUCTS CO., 162 N. Franklin st., 
Chicago, Ill.—Empire—A. M. Sucksdorf, 
salesman. 

HYATT ROLLER BEARING CO., Newark, 
N. J., and Detroit, Mich.—Waldorf-Astoria 


—H. J. Forsythe, pres., gen. mgr.; H. O. K. 
Meister, asst. gen. mgr.; H. K. Porter, gen. 


SAVE MONEY 
WITH THIS NEW 


A Bonding Process 


Prevents 


rust. % Saves time on processing (either tank or 
spray system). % Saves on equipment space. * 
Saves on fuel and heating of tanks. % No sludge. 
% Has passed salt spray and humidity tests. *% 
Gives controlled etching — light or heavy. *% Has 
been commercially tested. y% Has been officially 
approved by several of Detroit’s largest industrial 


plants. 


WRITE FOR FREE DATA OR FOR 
DETAILS FOR MAKING FREE TEST 


Bonding Process CORPORATION 


10401 NORTHLAWN 


AVENUE + DETROIT 


sales mgr.; O. W. Young, chief engr.; C. P. 
Millard, fcty. megr.; F. E, Booth, mer. 
motor div.; H. G. Corbet, engr. motor div.; 
F. A. Weiss, pur. agt.; H. M. Carroll, adv. 
mgr.; C. W. Kalchthaler, H. L. Watson, 
J. D, Roach, sales engrs. 


HYGRADE PRODUCTS CO., 516 W. 34th st., 
New York, N. Y¥.—€mpire—Charles Zimmer, 
owner; Cecil Segor, sales mgr.; Reuben 
Hanser, credit mgr. Special display at Hotel 
Impire. 


t 


IMPERIAL DIE CASTING CO., Fisher bidg., 
Detroit, Mich.—Biltmore—J. Henry Smith, 
rep. 


INLAND MFG. CO., 2727 Inland ave., Dayton, 
0.—Barclay—W. 8S. Whittaker, pres., gen. 
mgr.; H. C. Berkeley, gen. sales mgr.— 
Waldorf—H. D. Geyer, chief engr.; Li. F. 
Wilcock, asst. sales mgr.; F. W. Sampson, 
asst. chief engr.; George Hunt, spec. engr. 


INTERNATIONAL LOCK & PRODUCTS CO., 
ine., 737 Beaubien st., Detroit, Mich.—Astor 
—Reuben Simon, pres.; A. Whitestone, vice- 
pres.; F. A. Feakins, secy. Special display at 
Hotel Astor. 


JAMESTOWN METAL EQUIPMENT CO. 
Jamestown, N. ¥.—Commodore—O. A. 
pres.; G. A, Lawson, vice-pres.; 
Foster, chief engr. 


yr. |. 


JOHNS-MANVILLE, 22 E. 40th st., New York, 
N. Y. C. M. Piper, gen. mgr. auto. dept. ; 
R. E. Berg, chief engr. auto. dept.; B. P. 
Bogy jr., sales prom, mgr. auto. dept.; H. M. 
Shackelford, gen. mgr. sales prom. dept.; 
L. R. Hoff, pres. J-M Sales Corp.; L. H. 
Brown, pres. J-M Corp.; W. R. Seigle, 
chmn, bd.; H. V. Conroy, east. div. sales 
mgr.; E. I. Creamer, east. salesman; B. 
Asper, mer. auto. indstl. friction and packing 
materials dept. J-M International Corp.; E. 
S. Crosby, vice-pres., gen. mgr. International 
Corp.; H. E. Manville jr., Waukegan; Don 
Bruce, mer. friction materials dept. Manville 
research dept.; K. E. Moore, sales prom. 
dept.; Herman Nies, laboratory, Waukegan 
factory, inspection and control dept. 


JUDKINS, J. B., CO., 38 Main st., Merrimac, 
Mass.—Harvard Club—John B. Judkins, pres. 


JUSTUS AUTO SUPPLY, 175 E. Long st., 
Columbus, 0.—McAlpin—C. E. Justus, pres., 
gen. mer. 


K 


KELSEY-HAYES WHEEL CO., 3600 Military 
ave., Detroit, Mich.—Biitmore—G, W. Ken- 
nedy, pres.; Perry Williams, sales mer.; 
J. G. Sweeney, vice-pres.; Chas. Sinclair, 
chief engr, 


KENT-MOORE ORGANIZATION, General Mo- 
tors Research bidg., Detroit, Mich.—Waldorft- 
Astoria—J. E. Moore, pres.; W. A. Kent, 
vice-pres. 


L 


LAIDLAW CO., Inc., 16 W. 60th st., New 
York, N. Y¥.—Biltmore—William RB, Laidlaw, 
pres.; Harry H. Knepper, Detroit. rep.; 
Edmund F. Griffin, west. rep.; G. A. Have- 
meyer, adv. mgr. 


LAMINATED SHIM CO., Inc., 21-24 44th 
ave., Long Island City, N. Y. Carlton N. 
Aborn, pres.; E. B. Nisbet, treas.; W. H. 
Blackmer, sales mgr. 


LANDERS CORP., Toledo, O0.—Commodore— 
Robert G, Landers, pres.; Louls D. Stickney, 
vice-pres. 


LEE TIRE & RUBBER CO., Conshohocken, 
Pa.—655 lith ave., New York City—H. L. 
Pettingell, vice-pres. St. Regie—A. A. Garth- 
waite, gen. mgr. Biltmere—E, W. McCreery, 
sales mgr. 


LIBBEY-OWENS-FORD GLASS CO., Toledo, 
O.—Ritz Cariton—J. D. Biggers. Waldorf- 
Asteria—G. P. MacNichol, 8. 8. Hall, R. G. 
Milroy, N, A. Wright, reps. 


LINDERMAN DEVICES, Inc., 149 Broadway, 
New York, N. ¥. Samuel McRoberts, chmn. 
ba; B. A. Linderman, pres.; A. F, Denham, 
sales prom. mer. 


LINK-BELT CO., 519 N. Holmes ave., Indian- 
apolis, Ind.—Commodore—James 8. Watson, 
vice-pres.; L. W. Longan, auto. engr. 


LOGAN GEAR CO., Westwood ave., Toledo, O. 
—Roosevelt—President. 


LONG MFG., Div, Borg-Warner Corp., 2768 
E. Grand blvd, Detroit, Mich.—Waldorf- 
Astoria—L. J. Loranger, sales mgr.; J. G. 
Donaldson, asst. sales mgr.; F. B, Hers, 
engrg. mgr.; E. E. Wemp, engrg. counsel. 


LYCOMING MFG. CO., Oliver st., Williams- 
port, Pa.—Commodore—W. H. Beal, pres.; 
C. N. Tull, vice-pres., gen. mgr.; E. D. 
Herrick, asst. gen. mgr.; P. L. Gillan, exeo. 
engr.; J. W. Oehrili, design engr. Lexington 
—L. J. Kanitz, gen. sales mgr. 


M 


MALLORY ELECTRIC CORP., Cloverdale an 
Fullerton aves., Detroit, Mich.—t09 W. eth 
st., New York City—Wm. N. Davidson, 
east. mar. 


MARLIN-ROCKWELL CORP., 402 Chandler 
st., Jamestown, Ni Y.—Vanderblit—A. C. 
Davis, vice-pres. 40 W, 63rd st.—H. A. 
Johnston, sales mgr.; L. A, Cummings, chief 
engr.; T. Barish, asst. chief engr.; B. J. 
Shallow, asst. dist. mgr. 


MARTIN-PARRY CORP., 1320 W. Market st.,. 
York, Pa.—Lexingten—J. J. Fiechter, chief 
engr., prod. mgr.; H. J. McDevitt, gen. sales 
mgr.; A. P. Buquor, asst. to pres. 


MARVEL -SCHEBLER CARBURETOR, 
Borg-Warner Corp., 


Div. 
1910 St. John, Flint, 


Mich.—Waldorf—C. M. Kaltwasser, pres.; 
Don. P. Molony, vice-pres. sales; David Firth, 
vice-pres, engrg.; Harry Strohm. 


MeCORD RADIATOR & MFG. CO., 2587 E. 
Grand blvd., Detroit, Mich.—Commodore— 
P. L. Barter, Neil McMillan jr., A. E. 
Blomquist, reps. 


McINERNEY SPRING & WIRE CO., 1544 
Jefferson, Grand Rapids, Mich.—Waldor?- 
Astoria—J. L. McInerney, pres.; R. E. Ring- 
genberg, sales mgr. 


McKEE GLASS CO., Jeannette, Pa.—200 Fifth 
ave., Room 334—Thos. G. Jones. 


McQUAY-NORRIS MFG. CO., 2320 Cooper st., 
St. Louis, Mo.—New Yorker—H. W. Knapp, 
secy.; A. G. Drefs, vice-pres., treas.; A. J. 
Mummert, vice-pres., chief engr. 


MODERN EQUIPMENT CORP., Defiance, 0.— 
Commodore—W. C. Allen, vice-pres. sales; 
L. H. Hardy, New York, rep. 


MORSE CHAIN CO., 7601 Central ave., Detroit, 
Mich.—Roosevelt—C. J. Kenerson, vice-pres., 
gen. mgr., Ithaca, N. Y.; F. M. Hawley, 
Detroit mar. 


MOTORS METAL MFG. CO., 5936 Milford st., 
Detroit, Mich.—Commodore—Steve J. Menzel, 
vice-pres., gem. mgr.; Ferris B. Fick, gen. 
sales mar. 


MOTOR WHEEL CORP., 701-735 E. Saginaw 
st., Lansing, Mich.—Barclay—H. F. Harper, 
pres.; C. S. Holden, vice-pres. sales; J. H. 
Hunt, vice-pres. engrg.; C. C. Carlton, secy. 


MULLINS MFG. CORP., Ellsworth ave., Salem, 
0.—Commodore—C. C. Gibson, pres.; R. F. 
White, exec. vice-pres.; G. F. Keyes, vice- 
pres. chge. sales. 


N 


NACTO CLEANER CORP., 2171 Madison ave., 
New York.—J. E. Kelly, vice-pres.; J. Her- 
bert Raphael, L. E. Spurrell, salesmen. 


NATIONAL MALLEABLE & STEEL CAST- 
INGS CO., 10600 Quincy ave., Cleveland, 0. 
—Biltmore—Charles H. McCrea, sales mgr. 


NATIONAL USED CAR MARKET REPORT, 
Inc., 1315 8. Michigan ave., Chicago, IlL— 
Commodore—S. F. Clutterbuck, east. zone 
mer. 


NEW DEPARTURE MFG. CO., Bristol, Conn. 
—Waldorf-Astoria—F. G. Hughes, gen. mgr.; 
DeWitt Page, pres.; L, G. Sigourney, gen. 
sales mgr.; F. W. Marschner, west. sales 
mgr.; W. H. Harrington, asst. sales mar. ; 
T. C. D. Crow, chief engr.; C. B, Beckwith, 
adv. megr.; Harry W. Holdsworth, asst. adv. 
mgr.; Charles D. McCall, sales engr.; Ralph 
O. Wirtemburg, engr., New York office; John 
Collins, adv. dept. 


NICHOLSON UNIVERSAL STEAMSHIP CO., 
1465 W. Jefferson ave., Detroit, Mich.— 
Barclay—F. J. Parker, vice-pres. traffic. 


NORMA~-HOFFMANN BEARINGS CORP., 
Stamford, Conn.—!202 Commerce bidg., 155 
E. 44th st., New York City—W. M. Nones, 
pres.; O. P. Wilson, vice-pres.; G. R. Bott, 
chief engr.; D. E. Batesole, asst. chief engr.; 
F. W. Mesinger, New York dist. mgr.; H. J. 
Ritter, R. Gannett, BR. V. Donnelly, G. 
Tompkins, T. M. Kaino, sales mgr.; C. W. 
Hedler, mgr. distributors’ sales, 


O 


OHIO CARPET CO., Fisher bidg., Detroit, 
Mich.—Biltmore—J. Henry Smith, vice-pres. 


OVERHEAD DOOR CORP., Hartford City, Ind. 
—Warwick—Forest E. McKee, pres. Over- 
head Door Co., 424 Madison ave., New York 
City—Edward Fimble, dist. 


OWEN DYNETO CORP., 1920 Park st., Syra- 
cuse, New York.—Commodore—G. J. Bunay, 
vice-pres., gem. mgr, 


P 


PACIFIC MILLS, 741 New Center 
Detroit, Mich.—Roosevelt—Lester J. 
sales mgr. auto. dept. 


bidg., 
Colby, 


PEP MFG. CO., 33 W. 42nd st., 
City. Ralph Root, pres.; J. 
treas, 


New York 
R. Feindel, 


PERFECT CIRCLE CO., Hagerstown, Ind — 
Waldorf - Astoria— Ralph Teetor, Lothair 
Teetor, Dan Teetor, reps. 


PERMUTIT CO., 330 W. 42nd st., New York, 
N. ¥. D. J. Saunders, Eric Pick, Fred D. 
Harger, H. H. Wilkinson, F. D. Leslie, 
EK. O. House, reps. 


PETERS & RUSSELL, Inc., Shuey bidg., &. 
Center and Jefferson sts., Springfield, O.— 
Park Central—L. E. Russell, pres.; L. M. 
Hirsig, Vin Scully, Al Scully, A. H, Hirsig, 
W. A. Frasier, salesmen. 


PHINNEY-WALKER CO., Inc., 30 Irving pl, 
New York City. J. P. Ambrose, sales mar. 


PINES WINTERFRONT CO., 1135 N. Cicero 
ave., Chicago, Ill.—Ambassador—B, F. Stein, 
pres. Park Central—H. H. Crawford, sales 
mgr.; Norman P. Merrill, east. rep.; Fred 2. 
Ryan, New York rep. 


PITTSSURGH PLATE GLASS CO., Grant 
bidg., Pittsburgh, Pa.—Barclay—F. W. 
Hudson, vice-pres.; Capt. H. Ledyard Towle. 


POTTER CO., 1950 Sheridan rf., N. Chicago, 
liL.—Commodore—E. F. Potter, pres.; D. 
Davidson, export dept.; N. R. Norman, sales 
mgr.; B. M. Ikert, dir. auto. equip. div.; 
B. 3. Haskins, chief engr.; H. W. Mitchell, 
res. engr. 


PRUDEN, W. E., CO., Inc., 260 W. 52nd st, 
New York, N. ¥.—Grand Central Palace. 


PYRENE MFG. CO. and C-0-TWO FIRE 
EQUIPT. CO., an affiliate, 560 Belmont 
ave., Newark, N. J.—Commodore—PYRENBE: 
E. G. Weed, vice-pres.; George H. Boucher, 
gen. sales mgr.; J. P. Maloney, gen. field 
sales mgr.; R. B. Dickson, asst. gen. sales 
mgr.: N. Bauer, dist. sales mgr.; H. Alex- 
ander, H. B. Weed, E. J. Cox, sales reps. 
C-O-TWO CO.: Scott Allen, pres; M. A 
Laswell, vice-pres.; F. B. Allen, W. 8. 
O'Connor, sales engrs. 


QUAKER STATE OIL REFINING CO., Cham- 
bers bidg., Oil City, Pa.—Waldorf-Astoria— 
J. M. Koch, vice-pres.; F. O. Koontz, sest. 
sales mgr.; A. D. Eubank, supervisor. 


R 


RAILWAY EXPRESS AGENCY, 219 E. é42n4 
at., New York, N, ¥Y. E. A. Chittenden, 
supt. 


REPUBLIC STEEL CORP., Republic bidg.. 
Cleveland, O.—Biltmore—J. M. Schlendorf, 
mgr. of sales of Alloy Steel Div.; M, H. 
Schmid, asst. mgr. of sales of Alloy Steel 
Div. 


(Continued on Next Page) 
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The Symbol 
of Quality 


as 


Born of Long 
Experience 


ee 


Announcing 


The creative genius and wide experience of one of the 
foremost authorities on automobile body interiors is 
now available to the trailer industry. Custom cushions 
and upholstery designed by Adolph H. Lichter bring to 
trailer travel a new conception of interior comfort and 
luxury, plus a new standard of quality and durability. 
It costs no more to make your trailer interiors out- 
standing in appearance, comfort and long life through 
the refinements of custom design. Surprising as it may 
seem, prices are competitive. 


The services of Mr. Lichter are offered for consultation on 
all phases of interior trim design for trailers, trucks and 
passenger cars. Inquiries are welcomed. 


THE COMFORT CUSHION COMPANY 


5105 Loraine Street 


Detroit, Michigan 
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Cinna SCHRADERS, A., SONS, Div. of Scovill Mfg. Berg, sales engr., Stewart-Warner; Mark Williams, dir, sales; K. B. Bowman, gen W. N. Potter, prod. mgr.; T. H. Nagle, gen. 
(Continued from Previous Page) Co., Brooklyn, N. Y.— Commodore—R. L. Harris, sales engr., Alemite @iv.s -H.. V. supt.; E. 8. Hoopes jr., asst. to pres. serv. mgr.; H. C. Smith, adv. mer.; H. C. 
DeBrauwer, W. R. Cisney, J. H. Clo, P. C. Rohm, sales eng., Bassick div. Lexington— Nelson, mgr. auto, mdse. dept.; E, N. Scott, 
REX-WATSON CORP., Watson st., Canastota, Evans, D. W. Johnston, B. M. Muchmore, W. H. Seibel, serv. engr., Alemite div.; J. | TITEFLEX METAL HOSE CO., 500 Freling mgr. auto. parts dept.; W. H. Eichelberger, 
N. Y.—Roosevelt—R. H. Imhofe, pres.; H. D. Noble, M. C. Stevens, 8. T. Williams, C. Harger, sales engr., Alemite div. huysen ave., Newark, N. J.—Lexington—E gen, sales mer. 
D. Sparks, gen. sales mgr.; P. A. Krause, reps, E. Husted, sales mgr.; O. M. Thornton, F 
chief engr. Pennsylvania—L. A. Humphrey, STROMBERG MOTOSCOPE CORP., 2701-11 L. O'Conner, J. M. Borland, C, S. Plunkett,| UNITED STATES AIR COMPRESSOR CO., 
gen. supt, of plants; H. A. Brown, pur. agt.;| SCIENTILLA MAGNETO CO., Sidney, N. ¥.— Belmont ave., Chicago, Il.—1523 Bay st., sales engrs. 5300 Harvard ave., Cleveland, 0, W. V. 
R. K. Dykes, A. J. Merkle, J. G. O'Grady, Waldorf—Vincent Bendix, pres.; H. Hanni, Far Rockaway, N. Y.—J. J. Corper, east. Hall, dist. mgr.; K. 8S. Clapp, dir. sales. 


F. L. Rouillard, dist. sales mgrs. Special vice-pres., gen. mgr.; W. J. Buettner, treas. ; rep. TOKHEIM OIL TANK & PUMP CO., 1601 
display at Roosevelt Hotel. H. A. Gossner, secy.; J. H. Mayforth, sales Wabash, Fort Wayne, Ind.—426 Chrysler| UNITED STATES RUBBER PRODUCTS, Inc., 


; i “ bidg.—C. C. Oberly, vice-pres., gem. mer.; 6600 E. Jefferson, Detroit, Mich.—Ambassa- 

REYNOLDS & REYNOLDS CO., Washington sas “n loe Sak fh ttn mae J. =. Neale, duet, oan olny a: 2 dor—L. D. Tompkins, R. E, Sheahan, T. B. 
and Dudley sts, Dayton, O.—Edison. SHELLER MFG. CORP., Portland, Ind.— pres.; Saul Gottlieb, secy.-treas, J. McAdams, N. Y. dist. mer. ee ee ae” R. Yaw, 8. P. 

nacher, . . aye ° ° 
REYNOLDS SPRING CO., Jackson, Mich—| Weldorf M. M. Burgess, pres; E. J. Cos- TOLEDO STEEL PRODUCTS CO., 3300 Sum- , 
Waldorf-Astoria—E. W. McIntosh, vice-pres.,| Sve. sales mgr.; J. W. Anderson, foty. mgr. T mit st., Toledo, O.—Victoria—A. F. Seubert,| UNIVERSAL CARLOADING & DISTRIBUT- 
sales mgr.; J. D. Sherman, vice-pres., asst. gen. mgr. Wellington—J. E. Adams, sales ING CO., OVERLAND PACKAGE FREIGHT 
gen. mgr. SIMONIZ CO., 2100 Indiana ave., Chicago, I1l.| TELEMOTOR CORP., 260 Fifth ave., New mer. SERVICE, Inc.,. TRANSCONTINENTAL 

° —68th and West End ave., New York—H. L. York, N. Y. M. N. Leibowitz, sales mgr. ; FREIGHT CO., 40 Rector st., New York. 

ROCKLAND MFG. CORP., Plain st., Rock- Nehrbass, vice-pres.; F. J. Wall, mgr. east. H. R. Williams, chief engr. TRIPLE-A SPECIALTY CO., 2101 Walnut st., J. W. Mullen, A.V.P.T.; P. J. O'Connor, 
land, Mass. — Commodore —E. 8. Tolmie, div.; J. Castiglia, L. Kuhn, M. F. Doyle, R. Chicago, Ill.—Stevens—Arthur M. Callman, G. F. agt.; H. N. Bragg, G. E. mer. 
pres.; J. Joyce, chief engr. Hayes, P. Gallagher, C. R. Crichfield, W.| TERNSTEDT MFG. DIV., General Motors pres.; Arthur A. Abrams, vice-pres.; H. W. 

Liston, C. J. McGreal, T. Hughes, T. Corp., 6307 W. Fort st., Detroit.—Waldorf- Eden, treas.; John M. Rosenberg, U. P.| USL BATTERY CORP., Niagara Falls, N. Y. 

Gollatz, sales dept. oo" E. Skinner, > Guns E. W. Cariston, J. F. Nicholson, M. G. Clark, 8. —Commodore—R. T. Pierson, vice-pres., gem, 
Pacific ave., Jersey City, N. J.—Chas. L. turgeon, exec. asst.; R. E. Weinert, asst. R. Clark, John Marshall, Emest W. Lenz, mer.; D. H. Kelly, pres.; R. T. Hodgkins, 
Zabriskie, secy.; H. Aibertine, aaa SNAP-ON TOOLS, Inc., Kenosha, Wis.—Park to gen. mgr. in chge sales; E, J. Hanson, Wm. R. Deutsch, S, E. Brackett, salesmen. mgr. contract sales. 

B. L. Hoffman, A. J. Magyar, H. C. Yost, Central—E. Wm. Myers, pres.; Joseph John- wks. mgr.; J. G. Hickman, chief engr.; J. 
L. T, Niblo, Chas. Foster, J. C. Jehl, reps. son, vice-pres., treas.; Rogers Palmer, vice- W. Jackson, dir. of prod. eng.; G. E. Curtiss,|} TRUCK EQUIPMENT CO., Ine., 4536 37th V 
pres., sales mgr.; W. J. Glenn, New York dir. of art and color; C. F. Nixon, asst. st., Long Island City, N. Y¥. lL. R. Ruoff, 

ROSS GEAR & TOOL CO., Lafayette, Ind.— branch megr.; J. P. Strassle, Brooklyn branch chief engr.; A. J. DeSana, chief exper. engr. ; branch mer. VACUUM POWER EQUIPMENT CO., 1644 
Roosevelt—E. Gruenewald, vice-pres., gen. mgr.; F. A. Hoster, Newark and Philadelphia J. B. Flynn, sup. of eng. act. in sales to W. Lafayette bivd., Detroit, Mich.—Lincoln— 
mer.; S. L. Bradley, sales mgr.; W. K. branch mgr.; E. D. Allmendinger, export Fisher Body; G. 8. Staunton, J. T. Libbey,| TUNG-SOL LAMP WORKS, Inc., 95 Eigth C. B. Johnson, pres., gen. megr.; Harry L. 
Creson, chief engr.; H. A. Dick, Detroit mer. ae Reck, W. B. Reyhl, G. R. Dahlman, ave.. Newark, N. J.—Commodore—C. C. Hergett, C. Harry Walz, east. reps. Special 
rep.; J. E. se ; ; sales engrs. ; -pres.; D. A. ; ; 5 at 255 W. 55th st. 

Bis. B See, F, E. Devs, cles AGS. | coas wre. C6. 66 B int ome, Ret a es a ae ee oe: ee 

ROTARY LIFT CO., Memphis, Tenn.—29 N. J.—Roselle, N. J.—Joseph Soss, pres.;| THOMPSON PRODUCTS, Inc., 2196 Clark- VAN NORMAN MACHINE TOOL CO., 160 
Broadway, Room 1200—Roy Kline, Frank W. Samuel Soss, sales mgr.; Andrew Ten Eyck, wood rd., Cleveland, 0.—Waldorf—Fred C.| TUTHILL SPRING CO., 760 Polk st., Chicago, Wilbraham ave., Springfield, Mass.—Lexing- 
Boyd, reps. Detroit dist. mer. Crawford, pres.; Lee M. Clegg, vice-pres.; Ill.—Lexington—H. T. Moore, pres.; C. W. ton—J. Y. Scott, exec. vice-pres.; Leo F. 

Wesley M. Albaugh, secy.-treas.; Arch T. Miller, Clelland Pohl, sales engrs.; W. F. Hunderup, asst. gen. mgr.; C. E. Holmes, 

RYERSON & HAYNES, Inc. (fcty.: 2307 E.| SPENCER-SMITH MACHINE CO., Howell, Colwell, dir. engrg.; J. D. Wright, asst. to Fischer, export sales mgr. sales prom. mgr.; A. J. Ducey, sales rep. 


Ganson st., Jackson, Mich.), 2-239 General Mich.—Empire—A. O. Bird, Geo. H. Holland, pres. 
VICTOR MFG, & GASKET CO., 5750 W. 


Motors bldg, Detroit, Mich. —Waldorf-| P- J- Sawyer, reps. 
Astoria—C. W. Ryerson, pres.; L. 8. Haynes, TILLOTSON MFG. CO., Wolcott bivd., Toledo, U Roosevelt rd., Chicago, Ill.—Wellington—W. 
secy.-treas.; Wilder Gutterson, N. Y. sales| STANDARD STEEL SPRING CO., 843 Fourth O.—Biltmore—H, C. Tillotson, pres. L. Hartley, sales rep. Park-Central—H. B. 
rep. Barclay—F. E. Beach, sales and adv.| Ve» Coraopolis, Pa. Harry E. Figgie, vice- UNDERWRITERS’ ADVISORY BUREAU, | ytims, sales rep. 
mgr.; H. M. Porter, L. Dunning, sales dept.| PFes- TIMKEN-DETROIT AXLE CO., 100-400 Clark} Underwriters bldg., New York City. J. F. 
Special display at Waldorf-Astoria. ave., Detroit, Mich.—Commodore—H. W. Brinley, registrar; H. S. Mall, secy.; V. H.| yogr MFG. CORP. (The George R. Carter 
ST. CLAIR RUBBER CO., Fisher bidg., De- Alden, chmn.; Willard F. Rockwell, pres.; Andres, asst, secy.; J. V. Lutz, gen. counsel. Co.), 630 lLycaste ave., Detroit, Mich.— 
troit, Mich.—Biltmore—J. Henry Smith, rep. Walter F. Rockwell, vice-pres., secy.; R. J. Waldorf—A. E. Bogt, pres.; C. A. Lilley, 
~ Goldie, R. L. Busse, L, R. Buckendale, B.| UNITED AMERICAN BOSCH CORP., 3664 vice-pres. 
STEVENS-WALDEN, Inc., 475 Shrewsbury st., W. Keese, vice-pres. Main st., Springfield, Mass.—Commodore— 
Worcester, Mass.—Paramount—H. W. Bleck- A. T. Murray, pres.; H. Waker, vice-pres., 
SAGINAW STAMPING & TOOL CO., Sagi- ley, pres., treas.; H. P, Adams, vice-pres.,| TIMKEN ROLLER BEARING CO., Canton, 0. treas.; L. Beeh, G. J. Lang, J. E. Wild, W 
naw, Mich.—Commodore—A. R. Pribil, pres. ; asst. treas.; W. H. Lee, sales mgr.; B. H. —Roosevelt(—W. E. Umstattd, pres.; L. M. vice-pres.; C. L, Shedd, sales mer. auto.| watTER AINSLIE CO. (Haskell, Harper), E. 
G. P, Tinkham, gen. sales mgr.; M. W. Crowell, gen. supt.; George Braman, engr.; Klinedinst, H. J. Porter, H. H. Timken jr., trade sales; L. F. Acker, fleld supervisor; R. Young, salesman. 


Potts, east. sales mgr., Melrose Central bldg. Harold Emerson, prod.; Gurdon H. Rey- vice-pres.; J. R. Comber, asst. to vice-pres. ; W. L. Fetherston, L. F. Roem, J. Fitzim- 
nolds, sales, east. dist. E. Wooler, chief engr.; R. M. Riblet, asst. mons, dist. mgrs.; F. N. Perry, H. Boehr-| wayKESHA MOTOR CO., Waukesha, Wis.— 


SAGINAW STEERING GEAR DIV., Saginaw, chief engr.: E. W. Austin, gen. mgr. sales; inger, sales engrs.; F. Berger, serv. engr.; Commodore—James E. DeLong, pres.; James 
Mich. — Waldorf-Astoria— Alva W. Phelps,| STEWART-WARNER CORP., 1826 Diversey J. A. Robinson, west. dist. mgr. sales; 8. C. G. W. Carlson, adv. mgr. B. Fisher, vice-pres., chief engr.; J. G. 


gen. mgr.; Walter A. Kull, chief engr. pkwy., Chicago, Ill.—Ambassador—J. E. Otis Merrill, east. dist. mgr. sales. Swain, dir. sales; A. W. Pope. dir. research; 
ir., pres.; F, A. Hiter, vice-pres.; C. A. Fine, UNITED MOTORS SERVICE, 3044 W. Grand P. C. Ritchie, adv. mer. 


SALES CONTESTS, Inc., American bidg., sales mer., Alemite div. Waldorf-Astoria— | TIMKEN STEEL & TUBE CO., Canton, 0.— blvd., Detroit.—Commodore—F. A. Oberheu, (Continued on Page 57 Col. 1) 
Dayton, O.—Lexington—N. Li. Cramer, pres. A. F. Engel, Detroit sales mgr.; S. M. Waldort-Astoria—F. J. Griffiths, pres.; 8S. D. gen. mer.; C. B, Stiffler, asst. gem. megr.; : 


ROGERS PRODUCTS CO., Inc., 184-198 


Here's One Franchise Hy 
that Offers You..... Ve 


Aapom scores again in dealer Every Aladdin franchise has this pledge 

preference. Its new 21-point franchise of stability and permanence written 

leaves nothing to chance. into it. It protects your profits today, 
and assures them in the future. 


It is the first in the industry to offer ; oe 
the dealer the stability and future profit Jt is the only franchise in the trailer 
protection which good business demands. industry today that will give you this 


It is the first franchise to be written by Surety! 

practical automobile men who know yoy can get in on the ground floor of 
dealer requirements. the world’s fastest growing industry 
It is the first franchise in the field to be today. There’s no large investment re- 
backed by a nation-wide organization, quired. And, if you act now, you can 
in continuous, profitable production for tie up with Aladdin—an organization 
more than 30 years. that is in business to stay. 

It is the only feanebiee bagi’, 3 
name known the world over.” “Aladdin ; ; , 
means comfort, quality, and permanence it when it costs so little to find out all 
to millions of home-owners. Your cus- the details. Just write or wire K. M. 
tomers know “Aladdin” and what it Schaefer, general sales manager of 
stands for. Aladdin, today! 


This is your opportunity. Don’t neglect 


Asove—1937 De Luxe Streamlined Aladdin 


Oe whens ate on whose” Al ADDIN COMPANY 
TRAILER DIVISION 


Lerr—1937 Standard Aladdin ‘‘Mayflower,”’ ““A Name Known the World Over” 


$495, f.0.b. factory. 
Box 90 Bay City, Mich. - Portland, Oregon 


: Cc aled kitche t d... Pullman 

VISIT the Aladdin Exhibit at the New York Automobile $495 to $1 01 5. or to 60686. nae at FEATURE : seats « enameled, home-type inn ‘ben 

een oe. on Hoadqmarteren-eonovelt mows. ft the Aladdin offers a double-barrelled sales opportunity. You + table-high combination cooking and heating stove ;.. 

icago ow, NOV. » Reacquarters @ je stevens have a complete coverage of the proven market in which 

Hotel. Ask the Aladdin executives in charge to explain the 95% of your sales potentials lie Aa hema 
profit features of the new franchise to you. models are exclusive designs! . 


double-grouped windows with special steel sash and lowering 
feature... living room comfort with wicker chair... day 
bed...spacious wardrobes... toilet... showers... pressure 
water supply . .. dozens of others. 





Priced in $1,000 F ield 
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Cadillac, LaSalle Longer and More Powerful 
New LaSalle is V-8; 


(Continued from Page 6) 


els have a trunk capacity of 16% 
cubic feet, the fender-well models 
more than 25 cubic feet. Last 
year measurements were 10 and 
15 cubic feet respectively. 

Tufted upholstery is all wool 
with worsted faced Bedford cord 
or broadcloth optional. Improved 
cushion springs and the additional 
leg room add to comfort. Front 
and rear compartments are car- 
peted. In the front seat adjust- 
ment the back tilts forward as 
the seat is moved forward. Arm 
rests, assist cord and three ash 
receivers are among other fea- 
tures. 


New Mounting 

The LaSalle V-8 engine has a 
bore of 3% and a stroke of 4% 
inches. Displacement totals 322 
cubic inches compared to the for- 
mer straight eight’s 248. A new 
three-point motor mounting is 
employed with a cushion cup at 
the rear to further eliminate en- 
gine vibrations. The forward sup- 
ports, also of rubber, are located 
on the frame side-bars, the rear 
below the transmission extension. 
The rear support allows a certain 
amount of freedom in motion 
within limits, after which resis- 
tance builds up between the 
cushion cup and rubber pad to 
prevent the shaking of the engine 
on the chassis at high speeds 
and over rough roads. 

Improved valve silencers and 
carburetion improves perfor- 
mance and quiet operation. 
Chokes are now fully automatic. 
The synchro-mesh transmission 
has been further improved. The 
unit is shorter, stronger and 
more compact this year. A new 
type of synchronizer and the side 
mounting of shifter shafts are 
among advances. 

Frames have been strength- 
ened. Wax liners are inserted in 
rear spring leaves. The liners are 
impregnated with an antifriction 
material and require no lubrica- 
tion. The exhaust system is new. 
A single large muffler replaces 
the two formerly used and em- 
ploys a new tail pipe outlet as 
an aid to silencing. 


Multibeam Light System 

LaSalle continues its multi- 
beam light system. This system 
permits country, city and passing 
beam. The light switch is located 
on the dash at the spot formerly 
reserved for the choke. Dials have 
ivory backgrounds and easily 
read black numerals. A change is 
the replacement of the graduated 
ammeter by an instrument that 
registers merely charge or dis- 
charge. 

Button door locks, quiet clutch 
throwout bearings, dual down- 
draft carburetors with concentric 
fuel chambers, stronger connect- 
ing rods, stronger propeller shaft, 
bayonet radiator filler caps and 


sturdier instruments are among 
other improvements. 


In appearance the Cadillac line 
features a massive, hood domi- 
nating the design. Fenders taper 
and draw to a modulated “V” at 
the rear. Skirts of the rear fen- 
ders are longer. Bumpers are 
more rugged. 

In comfort — many improve- 
ments, both in chassis and body, 
correlate. Primarily as an aid to 
smoother, quieter motors, are a 
lighter flywheel, a three-point en- 
gine support, improved hydraulic 
valve silencers, as well as re- 
duced engine speed. Adoption of 
the hypoid rear axle on the “60” 
permits considerable increase in 
passenger room and reduces un- 
sprung weight. 

Knee action units are retained 
at the front, with dashpot inertia 
rear shock absorbers on the “65,” 
“70,” “75” and “85.” Waxed liners, 
squeak-proofing the leaves with- 
out the necessity for lubrication, 
are applied to the rear springs of 
the “60.” 

All wood has been eliminated 
from the series “60” bodies. On 
the V-16, which remains substan- 
tially unchanged in _ exterior, 


among refinements is the use of | 


hydraulic brakes with a vacuum- 
controlled booster. 
More Powerful 

The Cadillac V-8 motor is of 
135 horsepower, or 10 more than 
the 1936 Series “60.” Curb weight 
has been cut 200 pounds on the 
“60”; 230 pounds on the “70”; 110 
pounds on the “75”; and 8&5 
pounds on the “85.” A lighter fly- 
wheel, lighter, more compact 
transmission and lighter rear axle 
account for some of the decreases 
in chassis weight. Tests are said 
to have demonstrated accelera- 
tive ability at driving speeds and 
has been boosted 25 per cent on 
the series “60” and “70.” 

A reduction in axle ratio on the 
“60” and “70” permits a slower 
engine revolution and a conse- 
quent reduction in mechanical ef- 
fort. 


Registration Up 
For California 


SACRAMENTO, Calif. — Regis- 
trations of fee paid motor ve- 
hicles in California for the first 
nine months of this year totaled 
2,356,117, an increase of 8.56 per 
cent over the same period of 1935, 
it is reported by Howard Deems, 
registrar of vehicles. Registra- 
tions to Sept. 30, 1935 were 2,- 
169,753 vehicles. 

Fees collected this year totaled 
$10,329,857 as compared with $9,- 
093,569.53 for the same period last 
year, an increase of 13.60 per cent. 








ONE OF THE BODY STYLES in the Cadillac-Fleetwood V-8s. This is the Series “70,” one of four 


Fleetwood lines for 1937. 


British Firm Produces 
New Low-Priced V-8 Car 


MONTREAL. —Great Britain’s 


latest “surprise” car, London 
Daily Mail motoring correspon- 
dent reveals, is a moderately 
priced “V-8” salon built by the 
Standard Motor Co., Ltd., of Cov- 
entry, as a challenge to the Amer- 
ican type of car. With a weight 
of 24% cwt. and an engine said 
to be rated at 20 h.p., developing 
75 brake h.p., it has a power-to- 
weight ratio equalled by few su- 
per-sport cars. It will cruise at 
70 miles per hour and can readily 
exceed 80 miles per hour. The 
gasoline consumption is 20 miles 
to the gallon. So far only one 
model, a four-door salon, is 
available at £395, but an open 
tourer and a drop-head coupe are 
to follow. 

Secrets of the new Sunbeam 
car, with which this famous old 
name in British motor industry 
comes back into active produc- 
tion, were revealed in London. 
It has an eight-cylinder-in-line 
engine rated at 4% litres capacity 


and developing 150 brake horse 
power. 

Two alternative chassis sizes, 
10 feet, four inches and 11 feet, 
four and one-half inches are 
priced at £750 and £800. Two 
special features are the independ- 
ent front-wheel suspension sys- 
tem and the box-section chassis 
frame. Complete models will ap- 


pear at Olympia next week, vary- | 


ing in price from £1,195 to £1,475. 


The 1937 Singer cars announced 
are interesting for the introduc- 
tion of a nine horse power coupe 
which brings a car of this type 
within reach of the British mo- 
torist of moderate means for the 
first time. It is built on the well- 
known bantam chassis and priced 
at £159 10s. 


Seamless Hood 


The 1937 Studebakers have a 
seamless, one-piece hood. It opens 
frem the front, is hinged just in 
front of the windshield, and offers 
quick access to the engine. 


BORG & BECK 
CLUTCHES 


Census Bureau 
Reports Lower 


U. S. Auto Toll 


WASHINGTON. — Automobile 
fatalities this year are still falling 
substantially below last year’s 
toll. 

According to a report by the 
U. S. Bureau of the Census, mo- 
tor fatalities in 131 major cities 
totaled 7,308 during the first 43 
weeks of this year against 7,701 
deaths for the corresponding 
period of 1935. 

The Bureau’s summary shows 
that during the week ending Oct. 
23, 1936, fatalities numbering 220 
were reported by the 131 cities. 
Last year 237 persons were killed 
in automobile accidents in the 
corresponding seven-day span. 

Here are some comparative 
figures covering certain larger 
cities: Baltimore, 82 this year, 
109 for the first 43 weeks of 1935; 
Boston, 94 and 107; Chicago, 538 
and 595; Cleveland, 161 and 175; 
Detroit, 231 and 220; Los Angeles, 
343 and 364; New York, 704 and 
840; Philadelphia, 213 and 188; 
Pittsburgh, 103 and 98; San 
Francisco, 63 and 54. 





G. H. Stilwell, Formerly 


With Franklin Co., Dies 


SYRACUSE, N. Y.—Giles H. 
Stilwell, who died recently at the 
age of 82 years, was in charge of 
the legal department of the H. 
H. Franklin Manufacturing Co., 
maker of the Franklin automobile, 
during the more than 30 years 
that company was in operation. 
He also served as vice-president 
and later as chairman of the 
board of directors. When the 
Franklin company went into 
bankruptcy in April, 1934, Mr. 
Stilwell was appointed receiver 
and subsequently, as one of the 
trustees, helped wind up. the 
affairs of the organization. For 
| half a century he was prominent 
| oa a lawyer and a leader in the 


| business and civic life of Syracuse. 
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Men You Will Meet at the New York Show _ 


ape is the Most Complete Directory of Automobile, Accessory and Shop Equipment Company 
epresentatives, Their Hotel Headquarters While at the Show, and Their Permanent Addresses 


o——- ee SS 


Room 204, 959 8th ave., New York City F f 

> * ° %. W. Harker, J. L. Ba 1 i re 
co New York Evening Journal: Davi 4 ro i ilieen ee oer Nv ed a 

> : vid H. Pres- } j : oe 

(Continued from Page 55) ton, Davison Brown, I. Isaacson; Donald ee ne ——e ee, 1 - Slot “ibis nk ington —ChrisSinae 

Short, auto. editor. Warwick—Detroit Office: reston C. Roberts, megr., Detroit office. Sena, elnen, Gesiateinedinms: nal — 

augl t Jac eed, editor 

A Trailer Trade section. 545 Fifth ave.—Ed. 


WEIDENHOFF, JOSEPH, Ine., 4350 W. Roose Fr . 
velt rd., Chicago, Ill. — Empire — Joseph Roch oo. cee Surrey _ Sounders: Newark Eveni N 
oches Journal- Americ $ ‘4 sNews Evening News, a c 
nerican Walt. Brown, ap ewe Atlanta Journal, | aMERICAN BOY, 7430 Second bivd., Detroit Seen eS Ser: ae 


Weidenhoff, pres.; Leslie Weidenhoff, - > 
aos new actemaan. can —. Walter Hutchings, Joe Brown Columbus Dispatch, Milwaukee Journal Mict 7 
Ketherman, E. 3. Planes, H. 3. Rowling, Minneapolis Journal, St. Paul Dispatch- a Commodore—Elmer P. Grierson, bus B 
sales reps. Pioneer Press, Omaha World-Herald, Seattle | B 
: Se: ee b . OSTON POST, 259 Washington st., Bost 
WEL-EVER PIST N — Sacramento Bee, Fresno Bee, Modesto | AMERICAN LEGION MONTHLY, 521 Fifth Mass.—Commodore William A “Niland ‘am. 
Weodetoch 7 ah — Toledo, 0.— wry eae aon ch CO., Inc., 220 E. 42nd pe. ave., New York City.—Lexington—James F editor; Ben F. Provandie, field rep. . : 
— . ° . “6 ew York City. Floyd A. Noe’, mgr. Barton, gen. megr.; Herbe Schaeffer, , ‘ 
adie, 66r.: Chace Mi. Feist, tc. euy S. OSBORN, SCOLARO & MEEKER,| adv. dir.; Douglas P. feud lucene’ BUSINESS WEEK, 330 W. 42nd st., New 
WHITMORE MFG. CO., 1637 Station C, Cleve- ne., 270 Madison ave., New York, N. Y.— Brann, William C. Barnes, reps 7 York, N. Y.—Waldorf-Astoria—Frank Kelly 
land, O.—Commodore—William Beaser, pres. ; Barclay — Joseph R, Scolaro, Frank H. : ; ; — rep, : 
William M. Durkin, vice-pres, O i vice-pres., representing Baltimore | AMERICAN WEEKLY, 959 Eighth ave. at 57th Cc 
Sun, Boston Globe, Ne York , : , I , et “baa 7 7 
O'MARA & ORMSBEE, Inc., 270 Madison| T as re ee ee | st. Now York, BM. ¥.—Gitz Vower—Clay B. 
“Sa heek : a on me ave., N. Y. City. E. C. Trowbridge, pres.; a a cee aoe ee ee sn Herbst, Neil D. McGinn, F. J. McDonough,| CHICAGO DAILY TIMES, 220 E. 42nd st., 
W. H. Whitney, asst gen mer. ; ma Malcolm H. Ormsbee, vice-pres.; Edwin D. Register and_ Tribune ” St “sy tg — John P. St. Clair, reps. New York, N. Y. J. L. Clark, east. natl. 
° . . . Duryea, secy.-treas.; Edward H. O'Mara, Democrat. Soe ee AUTOMOTIVE DAILY NEWS 
» 527 New Center 








Parts and Accessories 


Representing Boston Evening Transcript 


adv, mer. 


(Continued on Page 59, Col. 1) 











WILKENING MFG. CO., 2000 S. Tist st., 
Philadelphia, Pa.—Empire—George L. Briggs. 
exec, vice-pres.; Walter A. Clouser, east. 
sales mgr.; Harry A. Cames, Frederick C. 
Smith, R. A. Kaegel, terr. mgrs.; Earl C. 
Chatfield, sales mgr.; Walter A. Kirkpatrick, 


adv. mgr. 


WILLARD STORAGE BATTERY CO., 246-86 
PB. 13ist st., Cleveland, 0.—Blitmore—S. W. 
Rolph, pres.; C. H. Gibney, vice-pres., secy.; 
R. J. Nightingale, vice-pres.; C. F. Ocster- 
meyer, E. B. Reeser, M. J. Brennan, asst. 


dist. mgrs. 


WYMAN-GORDON CO., 105 Madison st., 
Worcester, Mass.—Union League Club—H. G. 
Stoddard, pres.; R. M. Powell, gen. sales 

.: F. E. Wellington, dist. sales mgr.; R. 


oa JK = qnINTERNATIONAL 


YALE & TOWNE MFG. CO., 12340 Cloverdale 


ave., Detroit, Mich.—Lexington—S. F. Rolph, E é PP 
gen. mer.; Schuyler Hazard jr, T. H. ; , ; 
Johnstone, sales engrs, ) ‘ : . a , 
YOUNG WINDOWS OF AMERICA, 570 Seventh j ; ' ; ; : 
M. B. Deschler, mar. “a: " os 


ave., New York City. 


Z 


ZENITH CARBURETOR CO., Detroit, Mich.— 
Victor R. Heftler, pres.; B. Westcott, 
vice-pres.; T. J. Blessing, A. E. Davids, 
M. B. Ritchie, fleld reps. 


Advertising Agencies 
A 


AARONS, SILL & CARON, Inc., Architects 
bidg., Detroit, Mich. — Waldorf — Harold 


Aarons, John H. Caron, reps. 


ANDERSON, LEE, ADV. CO., 425 Dubois, 
Detroit, Mich.—Barclay—M. J. Alef, vice- 
pres., treas.; Fred Barrett, dir. of media; 
BE. A. Batchelor, dir. pubcty.; J. W. Bertch, 
acct. exec. 





B 


BALDWIN & STRACHAN, Inc., 374 Delaware 
ave., Buffalo, N. Y.—Biltmore—W. M. Bald- 
win, Kenneth Strachan, reps. 

BROOKE, SMITH & FRENCH, Inc., (for Hud- 
gon Motor Car Co.), 82 E. Hancock ave., 
Detroit, Mich.—Barclay—Willard S. French, 
pres.; Guy C. Smith, H. H. Ohimacher, vice- 
pres.; Rudolf Czufin, art dir.; George John- 
ston, acct. execu.; A. L. Terry, serv. megr.; 
Paul Fitzgibbon, 8. M. Ballard, creative 
Gept.; J. Edward Schipper, Stanley Tobin, 


pubety. dept. 
i P. D. Cochran, at the right, and S. J. Rudasill, of 


BROTHER, D. P., & CO., Inc., 8-149 General 
Motors bidg,, Detroit, ‘Mich.—Waldort-Astoria the Orange State Motor Co. Tampa, Fie. 


—D. P. Brother, pres.; Clarence Hatch jr., 
Eastman Potter, Gordon Eldredge, Carl 
Today, Paul Cochran of the Orange State 


Georgi jr.. A. J. Feinberg, J. 8S. Howell, 
Dudley Carson, E. Jerome Pettit, reps. 
, Motor ; m : 
Cc You are cordially invited to visit our Co., Ta pa, Fia., Says: 


ret se [New York City office in the Chanin “Our Company was formed in 1921 
Building, 122 East 42nd St. (Telephone and since that time we have sold 


G 
. Inc., ew er —CA fs ‘ 
ey ee ledonia 5-8780) for complete approximately 2,200 International 
Claud "Griawold. sae Sue Tees ee on the International Truck Trucks in this section of Florida. We 
lade, acct. exec. : ise. Or any International Com- 
K sls abut Bidich reais ok wed wouldn’t trade the International 


KORBEL & COLWELL, Inc., 250 E. 43rd st., : “ere in the New York Met Wok moka 


line for any other, because there 
rt : would be no good sense in swap- 
es ping off the best.” 


KUDNER, ARTHUR, Inc., Rockefeller Center, 


New York City. Arthur Kudner, E. J. : 
Owens, S. T. Fuson, Frank Chance, Robert : : : 
; . Any truck dealer or prospective truck dealer 


Copeland, Robert Stewart, Frank Webb, 
James P. Wines, Lester 8S. Rounds, Frank C. ‘ AM . : a ; 
ING x can see the moral in the above. It is: Build 


New York, N. Y.—Press room, National 
Automobile Show—M. W. Colwell, pres.; E. 
¥. Korbel, vice-pres.; C. McHugh, 8. Forbish, 


Armstrong, reps. | 
; AU 
PICARD ABV... tne. o W. dit st. New aay Te AL X profitable business with INTERNATIONAL! 
H. Elliott, Alfred S. Hearn, vice-pres.; Wm. E 
6. Marvin, Joseph E. Bates, acct. exec. a_i MMT —" a 
\AWY : ; INTERNATIONAL HARVESTER COMPANY 
(INCORPORATED) 


THOMPSON, J. WALTER, CO., Chicago, I1L.— 
606 So. Michigan Ave. Chicago, Ulinois 


Waldorf-Astoria — _M. V. Wieland, George 
Pearson, Cliff Roberts, James Kennedy, Carl 
Harris, George Reeves, W. H. Mason, John 


Gourlie, . reps. 


WILLIS, P. P., CORP., 105 W. Adams st., 
Chicago, Til.—Biltmore—P. P. Willis, pres. 
Lexington—C. J. deGoveia, rep. 


Publishers, Reps. 
H « 


HEARST INTERNATIONAL ADV. SERVICE, 





designated as the club coupe, 
which replaces the sport coupe 
of former years. The club coupe, 
a five window model, provides 
within the body compartment a 
pair of interior auxiliary seats 
behind the driver’s seat for the 
convenience of occasional pas- 
sengers. When not in use, the 
auxiliary seats may be folded 
into rear body recesses to afford 
an additional 22 cubic feet of 
luggage space. 

More generous provision for 
luggage space has been made in 
all of the body models. This re- 
sults from the increase in body 
length permitted by the longer 
wheelbases and from the fact that 
the car floors have been lowered 
by three and one-half inches, giv- 
ing added depth to the bodies. 


New Propeller Shaft 


A new propeller shaft has per- 
mitted the car floors to be low- 
ered without imposing the incon- 
venience of a deep “tunnel” in the 
rear compartment. The new “sta- 
bilized” propeller shaft, employs 
three universal joints. The added 
center joint is locked in and sup- 
ported by the I-beam X-members 
of the frame. 

Head and leg room have been 
added without increasing overall 
height and has aided in achieving 
a lower center of gravity with 
corresponding improvement in 
car stability, a factor increased 
further by the employment of 
ride stabilizers, both front and 
rear. 

Seats have been moved forward 


2|-Passenger 


FLAGSHIPS 
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Oldsmobile Six and Kight Individually Designed 
Power is Stepped Up; 


Bodies Longer, Roomier 


(Continued from Page 7) 


approximately six inches. Rear 
passengers now ride on a lower 
level seat located between the 
front and rear wheels. 

When the front seat is moved 
forward, the rear of the seat 
cushion rises and the back 
cushion tilts forward. At the same 
time, the front edge of the seat 
is lowered somewhat. A spring 
unit is included in the front seat 
assembly to assist in moving it 
forward. 


Unisteel Body 


The Unisteel Turret Top bodies 
by Fisher include a heavy struc- 
tural frame or inner steel skele- 
ton, all-steel floors and girder- 
type steel doors. All doors and 
windows are sealed against wind 
and rain by rubber windlacing. 
Safety glass is standard through- 
out. Closed bodies are equipped 
with adjustable ventilators. 

Upholstery is of the pillow type. 
Seat width is increased. 

The instrument panel, of new 
and modernistic design, carries 
two large dials on either side of 
a centrally-located, louvred panel 
which is designed to accommodate 
a radio speaker. For the con- 
venience of those who desire radio 
installation, aerials are moulded 
into the running boards. The two 
dials on the right of the instru- 
ment panel are inset into the door 
of a package compartment with 
tumbler lock. One of these dials 
conceals an ash tray. The other 
is a medallion which may be re- 
placed by an illuminated electric 





Fly “American” to the Auto Shows 


*American” offers direct service to 57 major 
cities and serves every city in the United 
States, of a million population or over. 


NON-STOP Service between New York and Chicago, 
twice daily in new 21 -passenger Flagship Club Planes; 6 
other flights daily, serving Detroit and Buffalo. 


Overnight SLEEPER Service, twice daily, between 
New York and Los Angeles, in new, giant 14- berth 


Flagship Sleeper Planes. 


For reservations and information 


call American Airlines or your Travel Agent 








1987 OLDSMOBILE SIX two-door touring sedan with trunk. 


1987 OLDSMOBILE EIGHT club coupe, a new body model equipped with two interior auxiliary 
seats behind the driver’s seat for extra passengers. When not in use, the seats fold into the rear of the 
body, affording 22 cubic feet of additional storage space. 


Truck Men to Fight the 


clock, available as an accessory. 
Installation of the clock includes 
a small light which illuminates 
the parcel compartment when the 
door is opened. 

Provision is made for the op- 
tional installation of twin de- 
frosters—one for each pane of the 
V_ windshield. 

Despite the increased power of 
the 1937 motors, an improvement 
in fuel economy is_ reported, 
largely through improvements in 
the carburetion and manifold sys- 
tems. In the new motors, auto- 
matic control is exercised over the 
operation of the choke, the spark 
advance, idling speed and the 
temperature of the engine and of 
the fuel mixture. 


Jarburetor Improved 


Both engines are three-point 
mounted in rubber. The displace- 
ment of the six has been increased 
to 229.7 cubic inches; the eight 
increased to 257.1 cubic inches. 
The motors operate at compres- 
sion ratios of 6.1 to 1 for the six 
and 6.2 to 1 for the eight. Motor 
blocks are cast integrally with 
the crankcase and provide full 
length water jackets which com- 
pletely surround each cylinder. 
Direct “pipe line” cooling is pro- 
vided for the exhaust valves. 


Chassis on both six and eight 
offer an improved development of 
the knee-action front wheel sus- 
pension. An improved center-con- 
trol steering is employed on both 
cars, as are two-way shock ab- 
sorbers, Dual ride stabilizers, one 
in the front and the other in the 
rear, are included. Self-energizing 
hydraulic brakes are now triple- 
sealed against water, dust or mud. 
These brakes are supplemented 
by an independent emergency 
mechanical braking system ope- 
rated by a “pistol grip” under the 
left of the dash. 


Other mechanical improvements 
include sturdier rear axle con- 
struction, larger wheel bearings 
both front and rear, improved 
valve design and a new type of 
spiral-faced clutch which engages 
more smoothly and is said to be 
more durable. 


Railroads 


WASHINGTON. — Challenging 
the power of the Interstate Com- 
merce Commission in its recent 
pickup and delivery service de- 
cision, counsel of the trucking in- 
dustry met here early this week 
to prepare for a court test of the 
order. 

Spokesmen for the group de- 
clared the battle will be waged 
on the constitutional question 
raised by truckers in their ap- 
pearance before the commission. 

Under the commission’s ruling 
railroads throughout the country 
were authorized to effect a broad 





Gains In Cotton 


Aids Auto Sales 


TULARE, Calif.—Huge gains in 
California cotton production will 
add to the automotive buying 
wave in 1937, according to auto- 
mobile dealers of the San Joaquin 
valley, where decided increases in 
the cotton ginned give promise 
of bright months ahead. 


Tulare county registered an in- 
crease of 12,022 bales during the 
first nine months of this year as 
against the same period of 1935, 
the gain being from 1,303 to 13,- 
325 bales. Kern county’s output 
of cotton jumped from 2,472 to 
19,547 bales. Kings county ginned 
519 bales from Jan. 1 to Oct. 1, 
1935; during the same period this 
year 6,864 bales are _ reported. 
Madera county boasts a gain of 
2,813 bales; and Merced county, 
with no cotton production in 1935 
ginned 886 bales in the first nine 
months of this year. 


For the entire state the gin- 
nings this year totaled 54,622 
bales to Oct. 1, compared with 9,- 
096 for the corresponding period 
of 1935. 





Cartage Work 


expansion of their truck collec- 
tion and delivery service on less 
than carlot freight. 

The order permitted the roads 
to provide free truck service on 
less than carload shipments or 
to make an alternative allow- 
ance of five cents for each 100 
pounds to shippers who perform 
their own pick-up and delivery. 

Trucking interests contend that 
the trucking service of the rail- 
roads is directly subject to regu- 
lation under the motor carrier 
act and that the roads can qual- 
ify for trucking service only af- 
ter they have obtained certificates 
of public convenience and neces- 
sity. 

Ignoring this contention after 
a series of public hearings, the 
commission declared the motor 
truck operations of the railroads 
in line-haul operations is subject 
to part one of the interstate com- 
merce act and consequently was 
specifically exempted from the 
+ areas of the motor vehicle 
act. 


Inventor Demonstrates 


New Safety Headlight 


CAMBRIDGE, Mass. — A new 
driving light, claimed to be safer 
than those now in use was dem- 
onstrated last week at Massachu- 
setts Institute of Technology be- 
fore the Illuminating Engineering 
Society by George Wheelwright, 
one of the inventors. 


The light spans the entire road 
but the oncoming driver from the 
opposite direction sees only two 
dull purple discs. All that is re- 
quired is installation of a new 
type of glass in the fronts and a 
visor on the windshield. Wheel- 
wright said the new glass would 
be ready for commercial use in- 
side a year. 
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Men You Will Meet at the New York Show 


This is the Most Complete Directory of Automobile, Accessory and Shop Equipment Company 
Representatives, Their Hotel Headquarters While at the Show, and Their Permanent Addresses 


Media : 
sectiiatiniees Beatty, Raymond Campbell, Walter Rompel, ave., Cleveland, O.—Barclay—H. J. Maloy, Haze, Detroit reps.; Hal J. Fletcher, adv. T 
0 reps. mgr. auto, dept.; Richard T. F. Harding, dir. N. Y. World-Telegram; Vernon Brooks, 
(Continued from Page 57) auto. editor. natl., adv. mgr. N. Y. World-Telegram; Corey | TIME, Inc., 135 E, 42nd st., New York City.— 
CHILTON CO., Chestnut and 56th st., Phila-| NEW YORK POST, 75 West st., New York Adams, auto. mgr. N. Y. World-Telegram. Waldorf-Astoria—Howard Black, adv. mar.; 
delphia, Pa.—Commodore—C. A. Musselman, City. — Waldorf-Astoria — Larry Starr, mgr. | PROGRESSIVE FARMER RURALIST CO., W. D. Grafton, Detroit mgr.; Shepard Spink, 
pres., gen. mer.; J. §. Hildreth, vice-pres., auto. adv.; Elmer P, Thompson jr., auto. Birmingham, Ala. — Waldort-Astoria— Fowler | sy, LOUIS GLOBE-DEMOCRAT, 1133 Franklin Cleveland mgr.; Clair Maxwell, associate adv. 
mgr. auto. div.; Julian Chase, dirctg. editor| editor. Dugger, adv. megr.; Paul Huey, west. mgr. ave., St. Louis, Mo.—Barclay—Wilson W.| ™ér.; James Linen III, Detroit rep. 


auto, div.; Don Blanchard, editor Automobile Condict, matl. adv. mgr.; R A. Reed, 

Trade Journal: Herbert Hosking. editor Auto. | NEW YORK WOMAN MAGAZINE, 16 E.| PROVIDENCE JOURNAL CO., 75 Fountain| guto editor. eee Oe nn ee 
motive Industries; Al Laansma, editor Motor| 36th st., New York, N. Y. J. W. Megargee, st., Providence, R. IL.—New Weston—William y. rep. 

World Wholesale; W. K. Toboldt, editor| dv. mer.; Alfred M. Evans, mer. auto.) 1. Doyle, auto. rep. ST. LOUIS STAR-TIMES, St. Louis, Mo.—444 U 

Motor Age; George T. Hook, editor Com- dept.; Melville Hunt, west. rep. Madison ave.—George A. McDevitt Co., rep.| yyiTED NEWSPAPERS MAGAZINE CORP. 
mercial Car Journal; G. C. Buzby, mer. ° hi 0 y York, 
direct mail div. rep., M. C. Dittmann, rep, | N-_Y- HERALD TRIBUNE, New York City.— R-S SUN, 280 Broadway, New York, N. ¥.—| { andi dete a ae = 


Barclay—W. R. Butler, auto. adv. mgr.: Joe) RED BOOK MAGAZINE, 230 Park ave, New] Barcel 
» 23 * ay—Burton 8. Brown, Gene Graf, H. K. ice: 
CHRISTIAN SCIENCE MONITOR, 107 Fal-| Kennedy, auto. adv. dept.; Jos. R. Scolaro,} york City. — Waldorf-Astoria — George H.| Clark, reps.; John C. Draper, auto. news a a a a ee oe 


mouth st., Boston, Mass.—500 Fifth ave.— Detroit, rep. Nelson, Detroit rep. man. 
Norman S. Rose, adv. mgr.; George E. P UNITED STATES NEWS, Washington, D. C. 
Munro, east. adv. mer. . ROCHESTER TIMES-UNION, Times Square,| SUN~- TELEGRAPH, Pittsburgh, Pa. — Paul —Biltmore—Victor Whitlock, vice-pres.; James 
CINCINNATI! ENQUIRER, Cincinnati, o.—| PHILADELPHIA RECORD, Broad and Wood Rochester, N. Y.—New Yorker—A C. Mahar, Block & Associates, 47 Park ave.—Frank L. Bray, pub.; Norman O. Mick, west. mgr. 
Care Paul Block & Assoc., 247 Park ave.— sts., Philadelphia, Pa. — Waldorf-Astoria — auto. rep. Grunagle, auto. editor; Stuart List, adv. dir. 
" j Joe Whalen, auto. adv. mgr.; J. M. Faber, 
eee ne Se natl. adv. mgr.; Jess F. Spencer, Allan D.| SCRIPPS-HOWARD NEWSPAPERS, 230 Park| SYRACUSE HERALD, Herald pl., Syracuse, W 
CLEVELAND PLAIN DEALER, 529 Superior McDonald, Detroit reps. ave., New York, N. Y.—Waldorf-Astoria— N. Y¥. — Shelton — Walter Bligh, adv. dir.| WOODWARD, JOHN B., Inc., 641 New Center 
ave., Cleveland, 0.—Barclay—Richard T. F. Don D. Patterson, dir. natl. adv.; James B. Syracuse Herald; Daniel J. Doody, rep. bldg., Detroit, Mich.—Barclay—Frederic H. 
Harding, auto, editor; Harry J. Maloy, mgr. | PLAIN DEALER PUB, CO., Sixth and Superior Jones, Detroit mgr.; Damon Gall, William Prudden, King & Prudden, Inc. Lamb 


auto. dept en cS ee 


CONDE NAST PUBLICATIONS, Inc., 420 Lex- 
ington ave., New York City.—Waldorf-Astoria 
Frank F. Soule, adv. dir.; Russell C. | 
Lewis, west. mgr.; Arnold C. Shoop, Detroit | 
rep. 


CORN BELT FARM DAILIES, 33 W. 42nd 


st., New York City. Paul W. Minnick, Guy | 
F, Minnick, reps. 


| 

COSMOPOLITAN MAGAZINE, General Motors | ° 
bldg., Detroit, Mich.—Warwick—Harry Hay- | 
den, Detroit mgr. 

CROWELL PUBLISHING CO., 250 Park ave., 
New York, N. Y.—Waldorf-Astoria—D. R. 





reps. 











| 





Matson; Frank Braucher, vice-pres.; J. A. 
Welch, adv. dir.; T. L, Brantly, adv. mer. 
Colliers; D. W. Ashley, adv. mgr. Companion; 
E. P. Seymour, adv. mgr. Country Home; 
J. B. Scarborough, adv. mer. American; 
Malcolm Smith, Arthur H. Motley, C. E. 
Carey, R. N. Woodruff, J. Henderson, H. 


Knippenberg, C. Sutter, Hoyt Metzger, E. A. 
Schirmer, H. M. Keefe, H. E. Cole, A. F. 
Collins, J. R. Norris, 8, Roberts, N. Green, 
B. J. Reynolds, F. W. Wood jr., reps. 
CROWELL PUBLISHING CO., 4-261 General 
bidg., Detroit, Mich. — Waldorf- 


Motors 

Astoria— Arthur H. Motley, mgr. Detroit 
office; R. N. Woodruff, Charles E, Carey, 
American Magazine; E. A. Schirmer, Jack 
Henderson, Clifford 8. Sutter, Collier's 
Weekly; Hoyt Metzger, Country Home. 


CURTIS PUBLISHING CO. (Detroit Branch 


ace teen a ee! ad the best time payment plan makes it easy to equip 


Astoria—Thos. G. Wade, T. T. Allen, D. W. 
Bay, C. B. Field, C. C. Hood, F. J. Mullen, 
F. N. Cordner, J. I. Brummett, A. K. 
Lovrien, M. D. Laine, reps 


D-E-F 
Te Maia Ge Peas bee 3 tn aoe. Now ... for the first time, the uniform and low cost Commercial Credit 


mer. 


EDDY, CHAS. H., CO., Inc., New York, Company Automotive Equipment Plan permits the motor car dealer to 
Chicago, toston. Brooklyn, N Y., Times 

Union; Elizabeth, = Se Journal; Erie, Pa. | ; e an 7 : é e x ss ] {i f . . ai d 
hota. as, Smet cod foe | completely equip his shop — at one time—and to profit from increase 
tin; Roanoke, Va., Times and World-News. 





OE it eae ee tate, service sales—both in total volume and sale per customer. 


Astoria—-Graham Patterson, publisher; Frank 
Young, eastern mer., W. Wiemers, western 
mgr., Clayton Armitage, Detroit rep., Sidney 
Jenkins and L. D. Fernald, Phila. office. 


H-L 
HOARD'S DAIRYMAN, Fort Atkinson, Wis.— new shop equipment. 


Barclay—W. D. Hoard jr., rep. 


Insist on the uniform Commercial Credit Company plan when you buy 


LIBERTY MAGAZINE, Channin bidg., New 
York, N. Y.—Waldorf-Astoria—Herbert N. 
Williams, Robert W. Richardson, Neil 
Mulhern, reps, 


LORENZEN & THOMPSON, Inc., 10-254 Gen- The products of these manufacturers have already* been made available 
eral Motors bidg., Detroit, Mich.—Shelton— 


ae > Se, ee ae under the uniform Commercial Credit Company 
M plan thru their jobbers: 


MEREDITH PUBLISHING CO., 420 Lexington 
ave., New York City. E. T. Meredith jr., 


oe oe oe ae Se oe Allen Elec. & Equip. Co., Kalamazoo, Mich. Hall Manufacturing Co., Toledo, O. 


reps. Waldorf-Astoria—H. L. Behlke, Luke 


7 an oe Atlas Press Co., Kalamazoo, Mich. Kellogg Compressor Mfg. Co., Rochester, N.Y. 
ee oe Se wane. Aurora Equipment Co., Aurora, Ill. Modern Equipment Corp., Defiance, Ohio 


Waldof-Astoria—Luke E. Miller, Detroit mer. ; . * ° 
i Milne ates con Menten Ween & Bear Manufacturing Co., Rock Island, Ill. Sight Feed Generator Co., West Alexandria, O. 


— ; Black & Decker Mfg. Co., Towson, Md. Simpson Electric Co., Chicago, Ill. 
Bee ag Agel ga Blackhawk Mfg. Co., Milwaukee, Wisc. United States Air Comp. Co., Cleveland, Ohio 


Walter E. Dexter, adv. mgr.; James Dalton, 


editor; Neal G. Adair, mng. editor; Harold Cincinnati Ball Crank Co., Cincinnati, O. United States Electrical Tool Co., Cincinnati, 0. 
yg gg dg A OR ge Circo Products Co., Cleveland, O. Van Dorn Electric Tool Co., Towson, Md. 


east. adv. megr.; A. B. Hunt, south. adv. 


ae es ee meet cant tina Electric Heat Control Co., Cleveland, O. Van Norman Mach. Tool Co., Spring field, Mass. 


Madison ave.—Edward H. Barry, serv. editor; 
William Verner, cir. mgr.; Charles A. ° . ° ° 
Gawillon, field supervisor; Lesie H.: Allen. Gray Mfg Co., Minneapolis, Minn. Weaver Mfg. Co., Spring field, Ill. 


asso. editor. N *As of 10/17/36 Jos. Weidenhoff, Inc., Chicago, Til. 


NATIONAL GEOGRAPHIC MAGAZINE, Wash- 
ington, D. C.—Waldorf-Astoria—Raymond W. 
Welch, dir. of adv.; Joseph C. Wahler, west. 
adv. mer. 


weve WEEN, to, 27 Sth oe Noy at ComMME RCIAL CRE DIT ComMPANY 


Detroit mgr.; F. DuSossoit Duke, vice-pres., 
ady. dir. 





NEW YORK DAILY NEWS, 220 E. 42nd st., ? 5 
New York, N. Y. Floyd A. Noe, mgr. auto. COMMERCIAL BANKERS . Headquarters BALTIMORE 
adv.: Charles M. Fairbanks, auto. ady.; 
Cc. T. Wiggins, auto. adv.; Ray Binder, auto. i= 
editor. A 

semW YORKER (Mestsics). 95 W. tied tt. CONSOLIDATED CAPITAL AND SURPLUS $63,000,000 
New York, N. Y.— Waldorf-Astoria — Don i ‘ 
Lawder, auto. mer. te i 


oe Saco. me oo a Serving Manufacturers, Distributors and Dealers Thru 172 Oftices in the United States and Canada 








Every Variety o 
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Rew York Show to Exhibit 50 Trailer Models 


of Road 


Home Ready for Buyer 


NEW YORK.—The trailer sec-| along such lines is expected by 


tion of the National Automobile 


tempt in the east to display these | 
interesting wheeled homes on a| 
comparative basis. The 


veals about 50 different models of 
24 makes. All but a very few are 
in the metropolitan territory for 
the first time. 

Qualified experts say the in- 
dustry producing these rambling 
homes will grow into a hundred- 
million-dollar-a-year business. Al- 
ready there is said to be some- 
where around 100,000 or more 
trailers on the road. Just how 
many of the 25,000,000 or more 
passenger automobiles now in use 
will be pulling wheeled cabins 
and land yachts over the country 
during the next few years re- 
mains to be seen. 


See Big Appeal 


The idea of using a trailer as 
a summer residence up north and 
as a winter home in the sunny 
south undoubtedly will appeal to 
@ great mass of motorists. As an 
all-year or part-year domicile it 
will undoubtedly meet with much 
favor. 


Certain problems are presented 
in this new nomadic life. There is 
the matter of traffic and parking 
in cities, legislation, local, state 
and federal control, equable li- 
censing and so forth. In nearly 
all localities these problems de- 
pend largely upon population. 
Production will not be so rapid 
at first that any great difficulty 


IF elcome 


to the 
Automobile 
Show... 


Enjoy your visit to New 
York — inexpensively. Stay 
at The Bristol—truly the 
city’s friendliest hotel. Every 
service that makes for pleas- 
urable living, 


Adjacent to Radio City 
Conservative Clientele 
Convenient to everything 


Room with Bath 
$2.50 to $4 Single 
$3 to $6 Double 


Famous Restaurants 
Air Conditioned 


Delicious Table d’hote meals 
Luncheon from 50c 
Dinner from 15c 

T. Elliott Toten, 

‘rote! Joseph E. Bath, 

Manager 

129 WEST 48TH STREET 
Just East of Broadway 

NEW YORK 


fourth | 
floor of Grand Central Palace re- | 








|the new industry. 
Show is the first concerted at- | 


A wide variety of styles and 
| Prices may be found in this dis- 
| play at the Palace. Some of the 
models may be 
salesrooms and others are equip- 
ped for home life or vacationing 
exclusively. They are beautifully 
fitted up, streamlined and sleek 
in appearance. Their interiors will 
surprise many visitors, offering 
all the comforts of home—hot and 
cold running water, shower baths, 
heating, electric lighting, electri- 
cal refrigeration, etc. There is 
much to please women visitors 
who will marvel at the compact 
kitchenettes and some of the van- 
ity features. 

Utility Trailers 

There also are trailers of the 
baggage-carrying type only a few 
feet in length, and some of these 
may be expanded and converted 
into tent structures for sleeping 
accommodations. 

One great branch of the in- 
dustry is not merely the vacation 
and pleasure end, nor the adver- 
tising phase. It will be used by 
thousands of transient farm la- 
borers who follow harvest sea- 
sons from one section of the 
country to another. Itinerant 
preachers already are using trail- 
ers as traveling chapels and pul- 
pits. Circulating libraries find 
them most advantageous. Theat- 
rical troupes, vaudeville acts 
medicine shows, county fair mid- 
way attractions and other 
branches of show business are us- 
ing the trailer to advantage. Mo- 
tion picture stars use these new 
products for dressing and rest 
rooms “out on location.” In re- 
mote sections, medical and health 
groups use them as traveling 
clinics. 

Came From Every State 

That rather remarkable organi- 
zation, the “Tin Can Tourists of 
the World” at its convention last 
summer at Sandusky, Ohio, num- 
bered more than 3,000 members— 
cabin trailer owners from prac- 
tically every state in the Union. 
Some of the members believe the 
organization needs a name more 
dignified, and probably this will 
happen before long. Many intend 
to visit the automobile show either 
in their movable homes or by 
other means of transportation. 

The companies whose products 


used as mobile | 











NEW COVERED WAGON displayed this week to a convention of distributors at Mt. Clements, Mich. 


will be exhibited are: Aladdin Co., 
Bay City, Mich; Auto Cruiser 
Sales Corp., Baltimore, Md.; Ben- 
der Body Co., Cleveland, Ohio; J. 
T. Cantrell & Co., Huntington, 
N. Y.; Covered Wagon Co., Mt. 
Clemens, Mich; Edwards Iron 
Works, South Bend, Ind.; Fed- 
eral Motor Truck Co., Detroit 
General Trailers Corp., New York; 
Hayes Body Corp., Grand Rapids: 
Kabin Koach Co., Detroit; Kozy 
Coach Co., Kalamazoo; Nash Mo- 
tors Co., Kenosha, Wis.; Mullins 
Mfg. Corp., Salem, Ohio; Palace 
Travel Coach Corp., Flint; Pierce- 
Arrow Motor Corp., Buf- 
falo; Quaker Trailer Co., Devon, 
Pa.; Sales Products Corp., Carl- 
stadt, N. J.; Silver Dome, Inc., 
Detroit; Split Coach Motor Corp., 
York, Pa.; Tralette division, Pen- 
insular Metal Products Co., De- 
troit; Tally-Ho Coach Co., Phil- 
mont, N. Y.; Travelcar Co., De- 
troit; Vagabond Coach Mfg. Co., 
New Hudson, Mich. 


Truckers Go to Mat 
With Kentucky Ruling 


FRANKFORT, Ky.—Suit to pre- 
vent the state department of mo- 
tor transportation from requiring 
a group of truck operators to ob- 
tain permits as common carriers 
was filed Oct. 31 in Franklin cir- 
cuit court by Joe Herrin and 
others. 

The plaintiffs, claiming they are 
contract carriers, seek an injunc- 
tion against the department and 
an order preventing the judge of 
Boyle county from trying them 
on charges preferred by the de- 
partment. 





Distributors Hear Plans 


For 1937 Covered Wagon 


By JACK WEED 


MT. CLEMENS, Mich.— 
Seventy-eight Covered Wagon 
distributors in the United States 
and Canada, in convention at the 
factory here, were told that plans 
call for an advertising expendi- 
ture of over $500,000 during 1937. 
Most of this program was to be 
directed through newspapers, out- 
door publications, farm papers 
and women’s and national maga- 
zines. 

The distributors, who _ repre- 
sented all but six of the 84 cen- 
ters now representing Covered 
Wagon nationally, were also told 
that minimum production sched- 
ules called for 20,000 Covered 
Wagons during the coming year. 

The occasion for the convention 
was a preview of the line for 1937 
and acquainting the distributors 
with engineering features as well 
as merchandising plans. 

It was a two-day meeting. A. 
G. Sherman, president of the 
company, welcomed the guests. 

The program included talks on 
engineering improvements by L. 
A. LaBarre, chief engineer; 
trailer brakes by H. L. Fleming, 
salesmanager of Warner Electric 


Brake Co.; metal-covered ply- 
wood used in exterior construc- 
tion, by Joe Poetlin, chief engi- 
neer of the Haskelite Co. 

Harold Aarons, president of 
Aarons, Sill and Carron, advertis- 
ing agency, outlined the adver- 
tising campaign for the coming 
year and J. E. Roberts, sales- 
manager, discussed sales policies. 

Aarons reported a house to 
house canvas in 75 cities in dif- 
ferent parts of the country de- 
veloped that 90 per cent of the 
persons questioned had never 
traveled by trailer; 35 per cent 
had never been in a trailer; 61 
per cent would like to own one 
and 39.5 per cent did not know 
where to buy one. 

A number of former automobile 
men were in evidence, including 
Rufus Cole, former salesmanager 
of Hupmobile, now New York 
distributor; Bob Crist, former 
Nash distributor, now in Chicago; 
Mike Shea of Cleveland and Ray 
Sellhorn of Lansing. 

The convention could well have 
been an automotive affair, even 
to the banquet and whoopee party 
in the evening. 





FROM OPPOSITE ENDS of the country, distributors came to the 
annual convention and preview of the Covered Wagon Co. Here are 
L. N. Ross, Oregon Trailer Coach and Rockstell Sales Co., Portland, 
Ore., distributor, left, and Elton M. Eldredge, right, Massachusetts 
distributor. 


R. A. LA BARRE, chief engineer of the Covered Wagon Co., 
caught talking with W. S. Domer, right, Washington, D. C., dis- 
tributor at the Covered Wagon convention. 


RUFUS S. COLE, of Brennan-Cole Corp., New York Covered 
Wagon distributor, left, is shaking hands with Ralph Hamlin, of 
Hamlin Motors, Inc., Los Angeles distributor at the Covered Wagon 


convention. 





$500—$600 


bus. coupe 

Master business coupe 

Master coach 

Master rumble seat sport coupe.. 
Master town sedan ie 
deluxe coupe 

Chevrolet Master deluxe business coupe... . 
Chevrolet Master deluxe coach 

Graham Crusader 2-door sedan 
Nash-Lafayette business coupe.. 
Terraplane coupe 


$600—$700 


Chevrolet Master sedan. 

Terraplane deluxe coupe er 
Chevrolet Master deluxe rumble seat coupe 
Chevrolet Master de luxe town sedan 
Terraplane deluxe brougham 

Plymouth deluxe rumble seat coupe 
Graham Crusader 2-door touring sedan, 
Chevrolet Master deluxe sport sedan.... 
Plymouth deluxe 2-door sedan 

Dodge business coupe Te chanoee 
Terraplane deluxe touring brougham 
Terraplane deluxe victoria coupe. 

Pontiac 6 coupe besbe crete 
Nash-Lafayette rumble seat coupe 
Piymouth deluxe 2-door touring sedan. 
Nash-Lafayette Victoria 

Terraplane super 3-passenger coupe... 
Chevrolet Master deluxe sedan 
Studebaker Dictator business coupe 
Graham Crusader 4-door touring sedan.... 
Plymouth deluxe 4-door sedan 
Terraplane deluxe sedan 

Terraplane super brougham 

Plymouth deluxe 4-door touring sedan 
Oldsmobile 6, business coupe 
Chevrolet Master deluxe sport sedan, 
Pontiac 6 2-door sedan 

Terraplane deluxe touring sedan 
Hudson custom business coupe 
Dodge business coupe, rumble seat....... ‘ 
Graham Crusader 4-door touring sedan, tr. 695 


$700—$3800 


Terraplane super touring brougham 

Terraplane super Victoria coupe 

Dodge 2-door sedan 

Chrysler Royal business coupe 

Dodge 2-door touring sedan 

Studebaker Dictator custom coupe 

Hudson 6 custom 3-passenger coupe 

Pontiac 6 sport coupe 

Pontiac 6 2-door touring sedan 

Pontiac 8 coupe 

Graham Cavalier business coupe 

De Soto rumble seat coupe 

Hudson 6 custom brougham 

Oldsmobile 6 club coupe 

Oldsmobile 6 2-door sedan 

Studebaker Dictator 5-pass. custom coupe. . 

Terraplane 6 super touring sedan 

De Soto 2-door brougham 

Dodge 4-door sedan 

Pontiac 6 4-door sedan 

Studebaker Dictator St. Regis custom sed... 

Graham Cavalier 2-door touring sedan 

De Soto 2-door touring brougham 

Nash Ambassador 6 business coupe 

Dodge 4-door touring sedan 

Pontiac 8 2-door sedan 

Hudson 6 custom touring brougham 

Hudson 6 custom Victoria coupe 

Chrysier Royal coupe, rumble seat 

Oldsmobile 6 2-door touring sedan 

Buick 46, business coupe 

Studebaker Dict. St. Regis, Crusader sed... 

Pontiac 6 4-door touring sedan 

Hudson 8 deluxe 3-passenger coupe........ 

Chrysler Royal 2-door brougham. ; 

Studebaker Dictator custom sedan.......... 

Graham Cavalier series 95, r.s. 

Graham Cav. series 95, 2-dr. tour, sed, tr. 

Graham Cav. series 95, 4-dr. tour. sed., 
luggage compartment 

Pontiac 8 sport coupe 

Pontiac 8 2-door touring sedan... 

Chrysler Royal 2-door touring brougham.. 

Oldsmobile 8 business coupe 

De Soto 4-door sedan 

Hudson 6 custom sedan 

Oldsmobile 6 4-door sedan.. 

De Soto 4-door touring sedan 

Nash Ambassador 6 coupe, rumble seat.... 

Nash Ambassador 6 Victoria, trunk.. 

Packard 6 2-passenger business coupe 

Studebaker Dictator Crusader sedan.. 


$800—$900 


Hudson 8 deluxe brougham 

Pontiac 8 4-door sedan 

Graham Ca. series 95, 4-dr. tour. sed., 
Pontiac 6 cabriolet 

Buick 44, 2-door sedan 

Chrysler Royal 4-door sedan 

Hudson 6 custom touring sedan........... 
Hudson 8 deluxe Victoria coupe 

Buick sport coupe 

Hudson 8 deluxe touring brougham 
Chrysier Royal 4-door touring sedan 


Plymouth 
Chevrolet 
Chevrolet 
Chevrolet 
Chevrolet 
Plymouth 


trunk 685 


| Graham 


| Graham 
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1937 Prices by Groups 


Pontiac 8 4-door touring sedan 
Buick 48 2-door touring sedan 
Hudson 8 deluxe sedan 
Oldsmobile 8 club coupe 
Oldsmobile 8 2-door sedan 
Packard 6, 115 w.b., 2-4 pass. 
Buick 47, 4-door sedan 
Nash Ambassador 6, 4-door sedan, trunk.. 
Pontiac 8 cabriolet 
Hudson 8 custom 3-passenger coupe 
Nash Ambassador 8 business coupe 
Nash Ambassador 6 cabriolet 
Packard 6, 115 w.b., 5-pass. tour. 
Hudson 8 deluxe touring sedan.. 
Oldsmobile 8 2-door touring sedan i f 
Graham supercharger series 116, bus. cpe. 865 
Graham supercharger series 116, 2-door 
touring sedan...... 
Buick 41, 4-door touring sedan 
Hudson 8 deluxe sedan, trunk 
Oldsmobile 8 4-door sedan 
Hudson 8 custom brougham ous 
Nash Ambassador 8 coupe, rumble seat.... 
Nash Ambassador 8, Vict., trunk 
Packard 6, 115 w.b., 5-passenger sedan.... 
supercharger series 116, rumble 
seat coupe 
supercharger 
touring sedan, 
Graham supercharger series 116, 
sedan, luggage compartment 


$900—$1,000 


Packard 6, 5-passenger club sedan........$5 
Buick 46-C, convertible coupe 
Hudson 8 custom Victoria coupe 
Packard 6, 2-4-pass. conv. coupe 
Packard 6, 5-passenger touring sedan 
Oldsmobile 8, 4-door touring sedan........ 915 
Hudson 8, custom touring brougham 
Graham super charger series 116, 

touring sedan, trunk 
Chrysler Imperial business coupe 
Oldsmobile convertible coupe 
Hudson 8, custom sedan 
Packard 120, 2-passenger business coupe. . 
Nash Ambassador 8, 4-door sedan, trunk.. § 
Nash Ambassador 8, cabriolet.............. 
Hudson 8, custom sedan 
Hudson 8, custom touring sedan. 
Studebaker President custom coupe 
Chrysler Imperial coupe, rumble seat...... 
Chrysler Imperial 2-door tour. brougham.. 
Hudson 8, custom touring sedan 
Packard 120, 2-4-passenger sport coupe.... 
Studebaker President 5-pass. cust. coupe.. 
Chrysler Imperial, 4-door touring sedan.. 
LaSalle coupe 


$1,000—$1,100 


Buick 64, 2-door sedan 

Packard 120, 120 w.b., 5-pass. tour. coupe 1,010 
Buick 66S sport coupe 1,015 
Studebaker President St. Regis cust. sed. 1,015 
Buick 68, 2-door touring sedan.......... 1,025 
Bulok 67, 4-door sedan 1,035 
Studebaker Pres. St. Regis cruis. sed.... 1,035 
Packard 120, 120 w.b., 5-passenger sedan 1,045 
Studebaker President custom sedan 1,045 
Packard 120, 120 w.b., 5-pass. club 1,050 
Buick 41, 4-door touring sedan 1,060 
Packard 120, 120 w.b., 5-pass. tour. sed. 1,060 
Packard (20, 120 w.b. 2-4-pass. conv. cpe 1,060 
Studebaker President cruis. sedan 
Lincoin-Zephyr 3-passenger coupe 

Buick 66C convertible coupe 


$1,100—$1,200 


LaSalle 2-door touring sedan 

LaSalle 4-door touring sedan 

Buick 40C, convertible phaeton 
Lincoln-Zephyr 6-passenger coupe-sedan.. 
LaSalle convertible coupe 

Lincoln-Zephyr 4-door sedan 


$1,200—$1,300 


Packard 120 deluxe, 120 w.b., 5-passenger 
touring coupe 

Packard 120, deluxe 120 w.b., 
club 

Packard 120 deluxe 
touring sedan. 

Buick 81, 4-door sedan 


$1,300—$1,400 


Buick 60C convertible phaeton 
Lincoin-Zephyr town timo 
Packard 120 w.b., 5-pass. conv. 
Buick 8IF, formal sedan 


$1,400—$1,500 


Cadiliac series 60 coupe 
Chrysler Airflow 4-door sedan 
Chrysler Airflow coupe. 
LaSalle convertible sedan 


$1,500—$1,700 


Cadillac series 60, 4-door touring sedan. .$1,545 
Buick 80C convertible phaeton 

Cadillac series 60 convertible coupe 

Packard 120, 138 w.b., 7-pass. tour. sed. 1,690 


4-door 


sed. 


5-passenger 
1,260 


120 w.b., 5-passenger 








INSPECTING THE NEW COVERED WAGON are, left to right: 
Elton Eldredge, Boston distributor; Rufus S. Cole, of Brennan-Cole, 
New York City, and C. E. Fisher of Fisher Cadillac, Newark. 


AT THE PREVIEW of Covered Wagon distributors were, left to 
right: B,. L. Koger, Jacksonville, Fla.; Robert Crist, Chicago; J. E. 
Roberts, in charge of sales for Covered Wagon, and K. M. Brittain, 
also of Florida Covered Wagon Sales. 


$1,700—$2,000 


Buick 91, 6-passenger sedan 

Packard 120, 138 w.b., 7-pass tour. limo. 1,840 
Cadillac series 60 convertible sedan 

Buick 90 8-passenger sedan 


Buick 9IF formal sedan 
Cadillac series 65, 4-door tour. sedan.... 
Buick 90L limo. 


$2,000 Up 


Packard super 8, 135 h.p., 139 w.b.,6-pass. 
business sedan 
Packard super 8, 135 h.p., 139 w.b., 8-pass. 


4-pass. 
3,195 
138 w.b., 5-pass. 
3,295 
Pierce-Arrow series 1701, 138 w.b., 4-pass. 
convertible sedan 3,295 
Packard {20 deluxe, {20 w.b., 5-pass. 
convertible sedan 3,350 
Pierce-Arrow 147 w.b., 9-pass. conv. sed. 3,400 
Packard 12, 175 h.p. mod. 1507, 139 w.b. 
2-4-pass. coupe 
Pierce-Arrow series 1701, 
club Berliner 
Plerce-Arrow series 1701, 
formal sedan 
Packard 12, 175 h.p., mod. 
2-4-pass. conv. coupe 
Packard 12, 175 h.p., mod. 
5-pass. touring sedan 
Pierce-Arrow 144 w.b., 7-pass. 
Packard 12, mod. 139 w.b., 5-pass. 
tour. sedan 3,560 
Packard 12, mod. 5-pass. 


Pierce-Arrow series 1701, 138 w.b., 


138 w.b., 5-pass. 


1506, 


139 w.b., 


Packard {2, mod, 
club sedan 


START OF THE FIVE-MILE long Parade of Progress which marked the 75th anniversary of the 
City of Pontiac, Mich., Friday, Oct. 30 Pontiac Motor Co. was prominent in the parade. 





Pierce-Arrow series 5-pass. 


Pierce-Arrow series 


Pierce-Arrow series 
club sedan 
Pierce-Arrow series 
conv. sedan 
Packard 12, mod. 
tour. 
Pierce-Arrow series 
club Berliner 
Pierce-Arrow series 
formal sedan 
Pierce-Arrow series 


Packard 
tour. 


conv, 
Pierce-Arrow series 
enc, dr. ti 
Packard 12, mod. 
formal sedan 
Packard 12, mod. 
Victoria 
Pierce-Arrow series 1702, 
conv. sedan 4,600 
Packard 12, 175 h.p., mod, 1508, 144 w.b. 
5-pass. conv. sedan 
Pierce-Arrow series 1703, 


Packard {20 deluxe {20 w.b., 

a. w. town car (LeBaron) 
Pierce-Arrow series 1703, 147 w.b., 7-pass. 

i i Mc cssseucnédueses sontaa Se 
Pierce-Arrow series 1701, 144 w.b., 7-pass. 

(Brunn) met. town brougham 5,295 
Packard 12, mod. 1507, 139 w.b., 5-7-pass. 

a. w, cabr. (LeBaron) 5,700 
Pierce-Arrow series 1702, 144 w.b., 7-pass. 

(Brunn) metro town brougham. . 5,795 
Packard 12, mod. 1508, 144 w.b., 5-7-pass. 

a. w. town car (LeBaron) 


4,990 


National Show 


Ready to Open 
Next Wednesday 


(Continued from Page 1) 


as “the public” at this the 36th 
annual national automobile show. 
Almost every hotel room in this 
great city has been spoken for 
and transportation lines of all 
sorts are doing a land office busi- 
ness. The mid-week opening this 
year is an innovation that prom- 
ises to add further confusion to 
the general excitement that is 
automobile show week. Added to 
this confusion is the fact that 
many brass hats are faced with 
the task of high-spotting New 
York and then hot-footing it to 
Chicago for the big dealer-spon- 
sored exhibit that gets under way 
there next Saturday—the halfway 
point in the New York show. 


A final check on the show it- 
self indicates that about 200 com- 
plete cars and chassis will be on 
display (see listing, Page 16). 
These will represent the handi- 


61 


work of some 27 manufacturers, 
22 American and five British. 
There will be seven makes of 
commercial cars shown and bet- 
ter than 100 exhibits of parts, 
accessories and shop equipment. 
Two dozen manufacturers of 
coach trailers also will join the 
display, cutting a new notch in 
automotive history. All told there 
will be about 50 models of coach 
trailers shown and the problem 
of getting these rolling homes 
into the fourth floor of the Palace 
has been one almost as much in 
engineering as in showmanship. 


Due to the bulk of the average 
trailer, it was quite impossible to 
take them up the elevator shafts. 
To overcome this difficulty a 
“mouse hole” was cut in the outer 
wall of the Palace at the fourth 
floor level. Rigging was then 
placed on the outside of the build- 
ing and the trailers were lifted 
to the “mouse hole” in a specially 
constructed cage. 


Decorations for the 1936 show 
are designed to emphasize the dy- 
namic effort the industry has 
made during the past few years 
to retain its leadership among 
American industries. The keynote 
of the show is dramatically struck 
by a huge allegorical figure at the 
head of the grand staircase lead- 
ing from the main exposition floor 
to the west end of the mezzanine. 
It symbolizes the show slogan, 
“The Pacemaker for American In- 
dustry,” and is in the form of an 
heroic-size male figure some 17 
feet high—a master mechanic 
holding aloft a modern stream- 
lined car, which expresses the 
ultimate in automobile craftsman- 
ship. 

Strongly illuminated by con- 
cealed floodlights, it contrasts 
boldly with the dead black velvet 
background of the niche in which 
it stands. 


First impression received by 
the visitor upon entering from 
Lexington Ave. will be that of 
soft, quiet whiteness—a_ well- 
lighted spectacle, but entirely 
lacking in glare. It will be a 
truly pleasing background for the 
glistening new cars on all sides. 
Walls and columns are complete- 
ly covered in white, trimmed with 
vermilion and silver, which tends 
to emphasize this whiteness. 


Venetian blinds on all of the 
windows will add to the atmos- 
phere of smartness. The floor will 
be carpeted in blue and the name 
of each automobile is worked in 
in white at a convenient spot in 
the booth. The entire design and 
execution is by Ivel, New York, 
who decorated last year’s show. 


NICKELGRAMS 
23A 


A final check-up of specifications 
for 1937 automobiles indicates 
that a great majority of the ring 
gear and pinion sets for rear 
axles are fabricated from alloy 
steels of the Nickel-molybdenum 
type. This is particularly true of 
the hypoid gear sets used so 
widely this year where the abra- 
sive action is so much higher 
than ever before. 
* * *x 


Many of the principal castings 
used in automobile construction 
for 1937 are made from electric 
furnace alloy irons containing 
Nickel, chromium, and other in- 
gredients. Chief among these ap- 
plications are: cylinder blocks, 
flywheel housings, flywheels, and 
differential carriers. Years of 
service history have demon- 
strated that the Nickel alloy 
irons give the best service where 
heavy loads, high temperatures, 
and abrasive action enter into 


the picture. asia 
Tk — Ei 
THE 


INTERNATIONAL 
NICKEL COMPANY 
INC. 


NEW YORK, N. Y. 
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dh Dimension 


The News of Automotive Advertising 


By GERRY SCHURMAN 


Broadcast 


Eight special programs connected with the automobile 
show will be broadcast over the Columbia network be- 
tween Tuesday, Nov. 10, and Wednesday, Nov. 18. Among 
those who have been invited to speak are William S. Knud- 
sen, executive vice-president of General Motors; A. J 
Chanter, president of Pierce-Arrow; Byron C. Foy, presi- 
dent of De Soto; Paul G. Hoffman, president of Stude- 
baker, and A. E. Barit, president of Hudson. The second 


broadcast, on Wednesday, Nov. 11,®—— 


will go on the air direct from the 
show and will be under the super- 


vision of Bob Trout, CBS special | 


events and presidential announcer. 


A schedule of the programs fol-| 


lows: Tuesday, Nov. 10, 1:45-2:00 
p.m.; Wednesday, Nov. 11, 1:15- 
1:30 p.m.; Thursday, Nov. 12, 1:45- 
2:00 p.m.; Friday, Nov. 13, 1:15- 
1:30 p.m.; Saturday, Nov. 14, 


12:15-12:30 p.m.; Monday, Nov. 16, | 


4:30-4:45 p.m.; Tuesday, Nov. 17, 
1:45-2:00 p.m.; Wednesday, Nov. 
18, 1:15-1:30 p.m. 


Pig 

The Farm’s Journal Cow, the 
WOC 4, made a hit and created 
a lot of fun at the New York 
show last year. Claimed to be the 
splashiest thing on the road, the 
WOC 4 was a take-off on features 


of exhibitors and boasted extra| 


wide rear seat and underslung 
bag carrier, among other claims. 


This year the Farm Journal 
presents the GYP 12 (Pig spelled 
backward and a little cockeyed.) 


Automobile executives, adver- 
tising men and dealers are wel- 
come at the showing of the GYP 
12, to be held in suite 951-957 of 


the Waldorf-Astoria. Stop in and | 


drink in the details. 


Here's Detroit's Happy 
Meeting Place . . . morn- 
ing, noon and night. 
It's the new social center 
of the automotive world, 
where you can meet your 
friends, enjoy a drink or 


two and relax amid pleas- 


| Horse 


Every so often advertising copy 
writers hit upon ideas that take. 


In AC’s case they abandoned the} 
serious tone used for 25 years and | 


adopted the humorous. A living 
breathing creature to portray a 
“plug” would put new life and 
warmth into spark plugs. 


depicted a weary, old _ horse 
hitched to a buggy. Accompany- 
|ing this were the words “Don’t 
| Drive Worn Plugs.” During the 


next advertising campaign the old_| 
its | 
“Cleenie,” put} 


horse was unhitched from 
buggy, christened 
into a bathtub to emphasize the 
method of becoming clean, and 
made white, to denote cleanliness. 

Owners and dealers have told 
AC that the horse has accom- 
plished more than any other form 
of advertising in educating the 
public on the importance of clean- 


those that are worn. In view of 
this the company plans to expand 
the theme in 1937 in newspaper 
advertising. 


B. J. Rosenthal 


Bernard J. Rosenthal, automo- 
bile editor of the Oakland Tri- 





ant surroundings. Come in soon and see for yourself why 


everybody's saying, ‘Meet me at the Motor Bar Cafe.” 


The New MOTOR BAR CAFE 


ook-Cadillac ‘Hotel 


1200 ROOMS...MINIMUM RATE $3.00 


Durries Crane, Manager 


Directed by National Hotel Management Co., Inc. 


William J. Chittenden, Jr., Resident Mer. 


Ralph Hitz, Pres, 





| bell-Ewald. 


|of California. 


ing spark plugs and replacing} 











FLOYD GIBBONS, headliner in the Nash Motors Saturday night 
radio broadcast visited with the boss at Kenosha this week. Left to 
right are shown C. H, Bliss, director of sales of Nash; Charles W. 
Nash, and the famous war correspondent and rapid fire commentator. 


bune, died last Saturday. He had| 
been ill for some time. 

“Rosey” worked on the Chron-| 
icle with Leon Pinkson and was| 
for a time automobile editor of | 
the Bulletin, now the Call-Bulle- | 


. . | tin. For a time he was associated 
The first series of “horse themes 


with Harry Elliott in the adver-| 
tising agency and later was with| 
the San Francisco office of Camp- | 
He resigned his job 
with Campbell-Ewald to go back | 
with the Tribune as automobile} 
editor and held that job for the| 
past eight years. 

He was best known for his 
efforts to make the scenic attrac- 
tions of the west better known 
to the motoring public through 
his articles on the national parks 
His motorlogues 
published in the Tribune automo- 
bile section were widely read, and 
he was recognized as an authority 
on Pacific Coast highways. 

“Rosey” had been very active 


|in the campaign for the Bay 


bridge, and he was looking for- 
ward to the opening, Nov. 11, and 
preparing for the coming Pacific 
automobile show which he pre- 


dicted would be one of the great-| 
| est shows of them all, if not the) 


greatest. His last signed story 
was an automobile show yarn. 


Notes 


Simultaneously with the 
nouncement that it had gone into 
quantity production on a new 
type hot water heater for motor 
cars, the National Stamping Co., 
Detroit, has 


as its advertising 
agency and merchandising coun- 
sel. .. Clarence A. Kelso has been 
named head of the export adver- 
tising and sales promotional de- 
partment of Brooke, Smith & 
French. 


Lester E. Smith Dead 


PELHAM MANOR, N. Y.—Lester 
E. Smith, vice-president of the Ruth- 
rauff & Ryan Advertising Agency, 
New York, died at his home here 
Nov. 20. He was 43. Surviving are 
his widow, Mrs. Evelyn Carruthers 
Smith; two daughters, Mrs. Helen 
Sabine of New York and Miss Lila 
Smith; and a son, Robert. 


Le FI, Sule I Hew York 


without a huge expense account 


OUTSIDE ROOM 
AND BATH 


one block from Grand Central Palace 


*3 A DAY 


Other Singles $3.50 . . . Doubles $4.00, 
with Twin Beds $4.50 and $5.00... 
Parlor and Bedroom $8.00 and $10.00. 


All Rooms are Outside, with Bath, 
Shower and Radio at the Modern 


HOTEL MONTCLAIR 


Lexington Ave. at 49th St., New York City 


Nearness to the Show is only one feature 


of the Montclair. 


It is also centrally lo- 


cated to the shops, theatres and the 


Great White Way, 


taxi fare. 


saving you time and 


Your room is large, airy and comfortable. 
And you can enjoy gay night life right in 
the hotel at the popular bar and at the 
dinner and supper dances in famous. . 


CASINO MONTCLAIR 


MAKE YOUR ROOM RESERVATIONS NOW 


an- | 


appointed Brooke | 
Smith & French, Inc., Detroit and | 
|New York, 


101,000 Visitors 
View Milwaukee 
Trade Exhibits 


MILWAUKEE, Wis. — More 
than 101,000 people visited the 
Milwaukee and Wisconsin Expo- 
sition at the auditorium late in 
October. Among the opproximate 
200 participating firms in the $1,- 
500,000 exhibit were the Allis- 
Chalmers Mfg. Co., Burgess Bat- 
tery Co., Cities Service Oil Co., 
Ford Motor Co., Fulton Co., Globe- 
Union, Inc., Heil Co., Pate Oil 
Co., A. O. Smith Corp., Standard 
Oil Co., Sterling Engineering Co., 
Twin Disc Clutch Co., and Wad- 
hams Oil Co. J. M. McLaughlin, 
vice-president, Wadhams Oil Co., 
and Ralph P. Hammond, adver- 
| tising manager, Globe-Union, Inc., 
were vice-presidents of the ex- 
position, while Otto H. Falk, 
chairman of the board of Allis- 
Chalmers Mfg. Co., and Julius P. 
Heil, president, the Heil Co., were 
directors, 





‘Denver’s Annual 


Auto Show To 
Feature Act 


DENVER.—Plans for Denver’s 
annual 1937 Automobile Show, 
which promises to be more 
chromium-plated than ever, were 
laid this week at the annual pre- 
show banquet of the Denver Au- 
tomobile Dealers’ Assn. here. The 
show will be held Nov. 16-21 in 
the City Auditorium. 

A committee headed by C. D. 
Walker, Walker Buick Co., and 
president of the Denver organi- 
zation, and O. L. Davis jr., Moun- 
tain Motor Co., said they planned 
the most sensational feature act 
ever staged in connection with 
an automobile show here. 

Other members of the show 
committee are: L. A. James, Otis 
Larson, E. Jack Beatty, George 
Irvin, David Keefe, Ray Young, 
A. S. Brodhead and Tom Braden. 
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an 


BUSINESS 
“Pleasure 


Travelers gather at The 
Stevens assured of gracious 
hospitalities and superla- 
tive service because its 
management cares. 

Moderate in price be- 
cause it is The World's 
Largest Hotel—in the heart 
of Chicago—overlooking 
Lake Michigan —on_ fa- 
mous Michigan Boulevard. 


THE 


STEVENS 
CHICAGO 


OTTO K. EITEL, Gen. Mgr. 





eh herent laden een nti ee 


‘Invisible’ 


© 


(Pictures on page 4) 

NEW YORK.—One of the most 
modern and elaborate automobile 
showrooms in the world was pre- 
viewed in New York this week. 

It is the Chrysler international 
automobile salon, occupying part 
of two floors in the Chrysler Bldg. 

The salon has a revolving show- 
room floor, what is said to be the 
largest installation of invisible 
glass in the country, special light- 
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Chrysler Opens Unusual Show Room in N. Y. 
Floor Revolves Behind 


Windows 


at a time can see cars under- 
going tests and in the process of 
manufacture. Also on the second 
floor are the offices and lounge. 

Major Bowes, whose radio ama- 
teur hour is sponsored by the 
Chrysler Corp., has his own dis- 
play. It includes gifts, photo- 
graphs and strange objects sent 
to him by admirers in all parts of 
the world. 





| Bemaix Distributors 


Meet in N. Y. Nov. 12 
NEW YORK. — One hundred 
eastern distributors of the Bendix 
Products Corp. will attend a sales 
and merchandising meeting in the 
Hotel Lexington Nov. 12, follow- 
ing opening of the automobile 
show. 

Addresses will be made by 
Frank B. Willis, vice-president; 
O. C. Holaday, service sales man- 
ager; Neal Taylor Hall, advertis- 
ing manager; M. M. Cunning- 
ham, service sales promotion 


manager, and others of the Ben- 
dix organization. 





Motor Licenses 
In Denver Rise 


Over 1935 Total 


DENVER. — Automobile and 
truck registrations in Denver 
have already passed the total of 
the entire year of 1935, Charles 
M. Armstrong, state treasurer, an- 
nounced recently. 

In the first eight months this 
year 80,061 passenger cars and 
5,620 trucks were registered and 
licensed in Denver, as compared 


with 77,467 passenger cars and 
5,381 trucks registered in the full 
year of 1935. 

The receipts from the licenses 
issued in Denver in eight months 
were $567,663.82, as against $521,- 
515.39 in all of 1935. 

Armstrong estimates that all 
other counties in the state prob- 
ably have registered more cars 
and trucks this year than in 
1935. 

In the first six months of 1936, 
a total of 254,466 passenger cars 
and 25,647 trucks were registered, 
as against 230,925 passengers Cars 
and 22,202 trucks in the first six 
months of last _year. 


ing which does away with glare | —— 
and shadows, a motion picture 
room, escalators to carry people 
to and from the second floor, and 
it is air-conditioned. 
Walter P. Chrysler, chairman 
of the board, Byron C. Foy, vice- 
president, and other officials of 
the company were on hand to 
greet the first visitors to the 
salon, which was opened to the 
public today. 
20,000 Feet of Space , 
Occupying over 5,000 square feet 
of space in the southwest corner 
of the first floor of the building 
and around 15,000 square feet on 
the second floor, the salon em-| 
bodies unusual display facilities. | 
The revolving floor occupies 
most of the first level. It is 51) 
feet in diameter and of sufficient | 
size to permit display of five cars. | 
It moves at a speed of four revo- 
lutions an hour around a station- | 
ary island from which rise esca-| 
lators to the second floor. The 
revolving floor is so situated that | 
each of the five displays is con-| 
tinually passing one of the seven | | 
invisible windows. 
There are more than 1,000) 
square feet of curved glass in the} 
three windows facing 42nd St. 
and the four on Lexington Ave. 
Through curving reflection is 
eliminated, offering the illusion 
that no glass separates the pas- 
ser-by from the interior. 
Construction and lighting of 
the ground floor give an effect 
of a series of concentric circles 
extending outward from the cen- 
ter of the revolving floor. 
Airtemp Conditioning 
Both floors of the salon are air- 
conditioned by Airtemp, Inc., sub- 
sidiary of Chrysler. one watt ° ey : D 
Rubber tile covering in two dia : ae ee elena. errs : p | 
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tones of grey is used on the floor | 
throughout the salon, while the! 
ceilings are covered with grey ad | 
acoustical material designed to 
reduce noise and reverberation. 
Walls on the lower floor are 
painted a neutral blue and on the 
upper floor are grey. Through 
manipulation of lights, the wall 
colors can be made to comple- 
ment colors of cars on display. 
The motion picture room is on 
the second floor. Here 150 guests 


Chevrolet Will 
Play Up Trucks 


DETROIT. — Chevrolet has 
doubled the size of its truck ex- 
hibit for the Detroit automobile 
show this year and will show a 
complete line of commercial cars. 
In all, Chevrolet will have 8,150 
square feet of show space. 

All features incorporated in ex- 
hibits at the New York and Chi- 
cago shows will be shown here. 
The engine for 1937 will be exhib- 
ited in action. 


- Shorter Over-all Length and 


OFT ie 4 Tis etme Esteli lols 
Quality—in design, materials and 


workmanship. They are graduated 
in size, weight and power, giving a 
wide range of capacities. Optional 
features such as wheel-bases, trans- 


@ It took an entirely new type of 
truck design to give operators 
these completely new “C. O. E.” 
(cab over engine) Whites. They 
are White engineers’ solution to 
the important problem of com- 
bining the time-tested features of 
conventional trucks with the many 
advantages of “C. O. E.” design— 
without compromise. 


. Greater Road Stability 


y 
3. Shortest Turning Radius 
Beate lal 

) missions, rear axle ratios and tire 
6 sizes are available to meet the re- 


- Power Plant Accessibility 


. Cab Floor Level and Over-all , ; ) 
quirements of specific operations. 


See the new “C. O. E.” Whites on 
display at the nearest White Fac- 
tory Branch or Dealer. Learn 
how they fit into your business. 


THE WHITE MOTOR COMPANY « CLEVELAND 


Height are Lowest Possible 


7. Cab has Positive Air Con- 
ditioning System Each of these four new White 
models is the finest in its range of 


truck application. Each is all White 


8. Rear Opening (Safety) Cab 


TERMS AS EASY AS ANY 
IN THE INDUSTRY 


White’s special finance plan is 
liberal, with rates as low as any 
in the industry. Your present 
truck may make the down pay- 
ment on a new White. 


the business — that has proved during 1936 that it is going places. 
White’s month after month sales gains are bringing steadily 
increasing profits to White dealers. Important developments 
and plans for next year will make the White franchise the most 
profitable in the industry. 

A few territories are available to men who can measure up to 
the greatest dealer opportunity in the truck business. Write for 
full details. 





NEWS FLASH FOR DEALERS! 


While the truck industry was gaining only 26% in registrations 
—White and Indiana registrations were up 105% in the first 
eight months of 1936 over the same period of 1935. Four times 
the industry’s average! Every month this year White’s gain has 
been more than four times the industry’s. 


You can go places with the livest, most aggressive company in 
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AMA Head Cites Stride 
Made by Auto Industry 


(Continued from Page 1) 


achievements of large economic 
and social importance behind this 
year’s “show scenery.” 

For a week in New York and 
during succeeding shows in var- 
ious parts of the country, the 
public spotlight will be turned on 
the automobile as never before 
for there are today more motor 
vehicles in operation, not only in 
the United States but throughout 
the world, than at any other time 
in the history of the industry. 

Moreover, accepting gasoline 
consumption records as an index 
of highway use, the current year 
will show a new record in the 
travel activity of the public. 

That the American motor ve- 
hicle manufacturers will finish 
this year with the second largest 
output in history is indicated by 
available figures. 


That production of commercial! | 


vehicles in 1936 will establish a 
new record surpassing 1929’s peak 
is virtually certain. 

Stability and continuity of fac- 
tory employment in the industry 
is the best experienced in any 
year. It is conservatively esti- 
mated that at least 150,000 per- 
sons were kept employed last 
winter in the automobile and al- 
lied plants, who normally would 
have been 
later start of production. 


Output Up 15 Per Cent 


With replacement buying ac- | 


|the major nations are well on | in the International Amphitheatre. 


counting for the major portion 
of the industry’s retail sales, the 


output of motor vehicles during | 


the first nine months of 1936 rose 
to 3,462,034 units—an increase of 
15 per cent over the number pro- 
duced in the corresponding period 
last year. This is nearly three and 
one-half times the industry’s out- 
put during the first three-quar- 
ters of 1932. 

On the basis of these figures, 
the possibility that production 
during the current year may at- 
tain a level only exceeded by 
1929’s record of 5,621,000 units 


does not appear to be unreason- | 
able. On the other hand, a new| 


record output of commercial ve- 
hicles, exceeding 1929’s produc- 
tion of 826,817 units, is viewed as 


a certainty on the strength of | 


nine months’ figures totaling 644,- 
046 units. 

Under the impetus of increased 
buying activity the number of 
motor vehicles registered in the 
United States exceeds 26,800,000 
cars and trucks—a quarter of a 
million units more than the high- 
est previous figure. This is nearly 
three-fourths of the 38,000,000 ve- 
hicles now in operation through- 
out the world. 


laid off awaiting a/| 
| motor cars. 


The industry feels that it has 
| helped form the foundation for a 
|long-term program striking at 
the fundamentals of the accident 
problem, rather than at specific 
surface irritations, and that the 
efforts now being put forth will 
become increasingly effective as 
this movement gains momentum. 


There is much that points to a 
continuance of business recovery 
on a broad front during the com- 
ing year. The first major trade 
to make real headway against the 
depression, the automobile indus- 
try will continue to have a great 
effect on other industries from 
which it buys supplies and which 
are benefited by highway travel. 
The purchasing cycle of all in- 
dustry has continually widened 
during the past year. As one in- 
dustry gained, others have bene- 
fited and in turn helped along 
others on the road to recovery. 





There is now evident a powerful 
underlying upward momentum in 
business activity. 
All Signs Favorable 

All these are signs favorable to 
the automobile industry’s outlook 
for 1937, for they mean greater | 
employment, larger earnings, and | 


| the widening of the people’s abil- 


ity to satisfy their desires for 


America is not the only country 
that is gaining rapidly. Most of | 


their way out of the woods. 
| 


Bendix Plan 
Meets With 
Truckers’ O.K. 


SOUTH BEND.— Evidence of | 
the popularity of the Bendix Prod- 
ucts Corp.’s B-K vacuum power 
brake replacement or exchange | 
service is found in steadily in- 
creasing sales, according to Frank 
B. Willis, vice-president. A great 
deal of this increase in business 
is due, Willis said, to the recep- 
tion the exchange plan has met 





among fleet operators. 





ains Behind Auto Show 


THE NEW ENGINE assembly line is an important feature of the enlarged Chrysler plant. This line 


tinuously forward. 


Trailer Malere Prepare 
For Chicago Convention 


CHICAGO.—The Trailer Coach 
Manufacturers’ Assn. has released 


| the following tentative program 


for its convention Nov. 19 and 20. 
Sessions will begin at 10 a.m. 


Speakers will include L. E. 
Wallace, superintendent of the 
Motor Vehicle Dept. of Iowa, on 
enforcement of highway legisla- 
tions; Sidney J. Williams, direc- 
tor of the public safety division 
of the National Safety Council; 
John R. Walker, vice-president of 
the National Assn. of Sales 
Finance Cos., on trailer financing; 
Don Blanchard, on distribution 
possibilities through automobile 
dealers; Sammy Davis, Chicago 
distributor, on trailer marketing. 

A “mixer” will be held in the 
Hotel LaSalle the evening of 
Nov. 19. 

A closed meeting will be the 
first order of business of the Nov. 
20 business sessions, which are 
called for 9:00 a.m. at the LaSalle. 





$5,000,000 in 


New Car 


Orders Received by W-O 


TOLEDO, O. — Two contracts 
for delivery of $5,000,000 worth of 
new Willys cars were announced 
this week at a general sales meet- 








“NOW, HERE’S THE WAY it works, boys.” This Chevrolet work- 


man, Earl Fox, brought his two 


sons, Earl jr., and Ernest, to the 





Detroit gear and axle plant of the Chevrolet Motor Co. to show them 


ing of dealers conducted by the 
new Willys-Overland Motors, Inc. 
here. 

The meeting opened with a 
luncheon and a display of the new 
cars in the convention hall of the 
Willy-Overland plant. About 300 
dealers from the Ohio and Indiana 
areas were present. 

One of the new orders is from 
dealers in the Indiana and Ohio 
areas and the other from dealers 
in three Pacific Coast states. Both 
call for deliveries in the first three 
months of 1937. 

Dealers and distributors in other 
sections of the country already 
have placed orders for an addi- 
tional 50,000 cars. 

The meeting was presided over 
by David R. Wilson, president; 
Ward M. Canaday, chairman of 
the board, and Francis H. Fenn, 
assistant to the president. 

Fenn told the dealers that the 
price of the new Willys will be 
from $50 to $100 below the next 
lowest priced car in the American 
market. 

The new car, he said, has stand- 
ard specifications, a 56-inch tread, 
oversized tires, ’all-steel body with 





B. Joy, 


Henry 


One of Packard 


Pioneers, Dies 


DETROIT.—Henry B. Joy, one 
of the native pioneer capitalists 
of the automobile, died Friday 
|of heart disease at his home in 
| Grosse Pointe Farms. 





He was 61. | 
Mr. Joy was instrumental in| 


|is “U” shaped and measures 193 feet by 240 feet, with 480 feet of motor-driven conveyors, 125 feet more 
/than the old line. From the time the cylinder block is placed on the conveyor, the engine moves con- 


bringing the Packard Motor Car 
Co. here from Warren, O., in 1904 
and in guiding it through the 
perilous early days of the in- 
dustry. It is related he first be- 
came sold on J. W. Packard’s 
motor-driven carriage when an 
enthusiastic New York salesman 
drove him to a fire in one, and 
passed the horse-drawn engines. 

Born to wealth, Mr. Joy ranked 
as one of Michigan’s distinguished 
citizens. Even in the days when 
automobile makers were racing 
each other with basic changes, 
he found time for the problems of 
the men in the shops and was a 
leader in raising pay levels. 

Funeral services and burial will 
be here Monday. 


Boston Dealers Expect 


Show to Break Records 


BOSTON.—Everything points to 
the most successful automobile 
show ever held by the Boston 
Automobile Dealers’ Assn. It will 
open here Nov. 14, three days 
after New York. 

Before floor plans were ready 
showing available space, requests 
were in for all of it on the ground 
floors of Grand and Exhibition 
halls, and the basement in Me- 
chanic’s building. Also the stage 
in Grand hall. Much of the space 
in the balconies has been allotted 
to accessories, and some of the 
oil companies intend to have 
large exhibits. 

The show committee approved 








DIESEL POWER for 


| the 





layout and the decorative 
scheme some weeks ago. Albert 
C. Rau, who has been identified 
with the Boston show many years, 
will again manage it. 

The used car salon has been 


| enlarged this year and more deal- 


ers have taken space. Introduced 
two years ago it has proved & 
success. Eight trailer companies 
have taken space and applications 
are in from others if room can be 
found. A large section is reserved 
for commercial vehicles. 

Harold C. Hart, president of the 
dealers’ association, predicts a 25 
per cent increase in attendance 
and sales over last year. 


new Diamond T Truck. Above is the Her- 
of the first light weight high-speed diesel 


cules diesel power plant 
truck, a eae of the Diamond T Motor Car Co. This engine for 


model D-20 has six cylinders, bore 3% inches, stroke 4% inches; NACC 
rating is 29.4 horsepower; piston displacement 260 cubic inches, maxi- 
mum torque 178 pounds feet; 77 actual horsepower at 2,600 r.p.m. 


steel top, and Bendix duo-servo 
brakes. 

Retail deliveries will start 
within the next few weeks, he 
said. 


what he does to earn their living. It was part of Chevrolet’s Open 
House for employes and their families, held at the company’s 25 
plants throughout the country Oct. $1. More than 165,000 attended. 
a oe is examining the broaching machine on which the father 
wo 





Sparks 
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Chris 
Sinsabaugh 


(Continued from Page 1) 


he is going to make the goal with | 
his well-organized, All-American | 
football team of skilled dealers | 
and salesmen. 

* * * | 

SEZ HOLLER: He has three | 
very definite reasons for believing 
he will make this quota of 1,-| 
200,000—a quality product, a qual-| 
ity dealer organization and lastly | 
a quality retail selling force com- | 
posed of 25,000 salesmen. In fact, | 
quality is the keynote of the 
Chevrolet theme song. 

“The Chevrolet organization 
knows it has a most excellent 
product to show to buyers and 
with such a selling organization 
as we have we believe we will 
make the grade,” said this dy-| 
namic Holler as he proceeded to 
tell me that “a sales organization 
may be likened to the bridge that 
carries the broad highway over 
which all good selling travels. 
A sales organization may be 
likened to the bridge that car-| 
ries this broad highway between | 
factory and consumer. A quality | 
bridge gives the best results any} 
day of the week.” 


* * * 


PUTTING ALL his stress on} 
quality dealers and declaring he 
wants not more dealers but better 
dealers, Holler feels he’s set with | 
a well-trained army. His “qual- 
ity” dealers in turn have devel- 
oped a selling organization whose | 
intelligent application of effort 
has resulted in more efficient re- 
sults and larger commissions so 
that where it formerly was neces- 
sary to make five contacts to 
average one sale, now it requires | 
fewer than three. As demonstrat- 
ing this, he points that in the sea- 
son just ended, his quality dealer 
body and its salesmen handled 





3,125,000 car sales, new and old. 
* * oS 

THE CHRYSLER Corp. gave 

the men of the press a peek at 


| its International Automobile} 


Show on Wednesday, a couple of 
days ahead of the Official open- 
ing, which is set for Saturday. 
Walter P. Chrysler in person was 
on the receiving line, backed up 
by Byron Foy, president of De 
Soto; Joe Fields, president of the 
Chrysler unit; the redoubtable 
Major Bowes, and even Barney 
Oldfield. 

And we saw -something most 
unusual—a_ salon which includes 


what is declared to be America’s | 


first revolving showroom floor 
for the display of motor cars, 
scientifically designed display 
lighting to eliminate glare, “in- 
visible” glass windows, escalators 
to carry visitors back and forth 
between the first and second 
floors, a motion picture display 
room, an air-conditioned installa- 
tion and the whole affair so ar- 
ranged as to make for scien- 
tifically acoustic results. 
* * 

THIS SHOW, of course, is to 
be in the Chrysler Bldg. itself, 
the new salon occupying more 
than 5,000 square feet of space 
on the first floor and around 15,- 
000 square feet of space on the 


| second floor, which you reach by 


escalator. That escalator made 
a particular hit with this elderly 
gentleman who always’ groans 
loudly when he has to climb 
stairs. 

* * * 

THERE’S LOTS to write about 
even if the show is not opening 
until next Wednesday. In addi- 
tion to the Chevrolet and Chrys- 
ler affairs already recorded, there 


DURING THE 
AUTOMOBILE SHOW 


WAAWIIWAAAS 
AWWWAIIAAAG 


STAY AT THE 


+ WIAAWAG 


ROOSEVELT 


The Roosevelt has always been a favorite with 
executives in the automobile industry. Its loca- 
tion is most convenient, only two blocks from 


Grand Central Palace. 


Private passageway 


from Grand Central Terminal to the lobby. 


GUY LOMBARDO and his Royal Canadians, 


in the Grill for dinner 


and supper dancing. 


Daily rates from $4.00 


ca 
cl. ROOSEVELT 


MADISON AVENUE AT 45TH STREET, NEW YORK 


Bernam G. Hines, Managing Director 








A SPECIAL RIGGING was necessary to hoist trailers to the 
exhibit on the fourth floor of Grand Central Palace. After they were 
lifted they were put through a hole cut in the wall. 


HOLD IT, FELLAS! 


popular when the show opens. 


The boys have a tough time getting the 
trailer up the ramp, but it’s worth it. The exhibit will be mighty 








was the press party staged on 
Wednesday by the J. Walter 
Thompson Advertising Agency on 
behalf of its client, Nash Motors. 
This was staged at the Ritz- 
Carleton and was a_ different 
breed of cats than what we who 
write are accustomed to. But 
that is easily explained because 
it was arranged by “Fireball” Bill 
Mason, who always does some- 
thing different. I won't go into 
details. Sufficient to say, the 
press was well satisfied. 
* ” * 


PONTIAC’S PARTY was upset 
a bit by the Longshoremen’s 
strike. “Bud” Berend had ar- 
ranged to hold the newspaper 
party aboard the Grace line 
streamer, the Santa Elena. Of 
course, he didn’t plan to take us 
to sea, but we had anticipated all 
the other sensations of going) 
through the Panama Canal and 
we had been hoping we might be 


Whitmore Co. 





Lubricants Distributor 


CLEVELAND.—William Beaser, | 
president of the Whitmore Mfg. 
Co., announces a new merchan- 
dising policy designed to reduce 
costs between the producer and 
consumer of lubricants. 


“One of the principal hindrances | 
to making our products available | 
to automobile dealers,” Beaser | 
states, “has been the cost of| 
maintaining an adequate force of | 
salesmen to contact dealers every- | 
where. This naturally had an| 
effect upon dealer prices and | 
profits. 


“Under our new merchandising | 


|plan, most of this selling cost is | 


eliminated, giving dealers and| 
distributors a more liberal profit. | 
Because the dealer secures a bet- | 
ter price for lubricating jobs done 
with our products, he makes a 
bigger profit, per car serviced. 
“This new policy is feasible be- 
cause of two recent developments 
in the industry. First, the realiza- 
tion upon the part of far-sighted 
manufacturers and dealers that 
today’s high-speed cars needed 
specialized lubricants to insure 


“shanghaied.” The strike stopped 
all that. But “Bud” the mighty 
was resourceful. Failing the boat, 
he chartered the grill room at the 
Ritz Towers and Friday afternoon 
we of the press got better ac- 
quainted with Klingler & Co., if 
such a thing is possible, for the 
newspaper men would rather brag 
about appreciation of Pontiac 
hospitality. 
+ 7 * 

AN ADDED starter in the 
social calendar bobbed up Thurs- 
day afternoon when Alfred Sloan 
himself wired the newspaper men 
that he is holding a luncheon in 
the Empire Room of the Waldorf, 
Tuesday noon, in honor of Charles 
F. Kettering, this being the oc- 
casion of the 25th anniversary 
of the development of the electric 
self-starter. Of course, you know 
“Ket” gets the credit for this and 
so President Sloan is going to 
write it into the records again. 


App 





oints 





maximum efficiency. Second, the 
establishment of an organization 
capable of handling orders. 

“We obtained a larger volume 
of this direct-to-factory business 
than ever before in our history. 

“An investigation showed us 
that there had come into exist- 
ence a new type of business, that | 
of supplying automobile dealers 
with the many items they needed 
to promote local sales efforts. 

“We found in Detroit, the cen- 
ter of the industry, just such an 
organization. It is known as the 
Business Promotion Corp. It’s 
president, Cliff Knoble, had been 
director of advertising for Chrys- 
ler a great many years. We ap- 
pointed it distributor to the re- 
tail automotive trade on_ the 
complete line of Whitmore’s pres- 
sure-proof lubricants. 

“This new merchandising policy 
reacts to the dealers’ benefits. He 
can purchase Whitmore’s in any 
quantity desired and get a larger 
discount than by other distribu- 
tion methods. A larger discount 
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is also available for distributors 
of our products. 

“This new set-up will in no way 
affect our present personnel. We 
will maintain our Chicago branch 
and New York offices, as we have 
in the past.” 


158,000 Service Men 
At Prestone Meetings 

NEW YORK.—A total of 158,- 
000 service station and automobile 
accessory dealers have attended 
618 Eveready Prestone meetings 
organized this year throughout 
the country by National Carbon 
Co., the company reports. This is 
an increase of 43500 over the at- 
tendance at Prestone meetings in 
1935, the statement says. 

In addition 50 jobbers’ meetings 
drew an attendance of 3,000, mak- 
ing a grand total of 161,000 deal- 
ers and jobbers throughout the 
country who have been instructed 
this year in the use of Prestone 
and the preparation of cars for 
winter driving. 


Pierce-Arrow Opens 
New Trailer Salon 


CHICAGO. — With Paul Fitz- 
patrick, vice-president, present 
from the factory, a picturesque 
Pierce-Arrow trailer salon with 
natural scenic effects as the back- 
ground for new Travelodges on 
display, was opened this week. S. 
L. Davis, president of the Pierce- 
Arrow Illinois Co., acted as host. 


More Georgia Licenses 


ATLANTA.—Approximately 4,500 
more tags have already been pur- 
chased this year than were sold dur- 
ing the entire year 1935, according 
to the Georgia motor vehicle depart- 
ment. Tag sales through Septem- 
ber amounted to 412,810 as com- 
pared with 408,343 through Decem- 
ber, 1935. Trailer tags have in- 
creased by about 1,000. 





A FINE THIRTY 
STORY HOTEL 


in the 


Grand Central Zone 


Opposite The Waldorf-Astorie 
. 


Single $4 - - - Double $6 


Featuring two-room suites 
from $8 daily 


Special monthly and 
yearly rates 


& 
Furnished or Unfurnished 
oe 


Serving Pantries, Electric 
Refrigeration 


Air-coo!ed Restaurant and 
Duplex Cocktail Lounge 


Beverly 


125 EAST 50th ST. 


WM. A. BUESCHER, Manager 


NEW YORK 
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Automotive Shares Advance Following Election 


Chrysler and GM 
In High Ground; 


Issues Active 


By ©. J. ALEXANDER 


NEW YORK.—The Wednesday 
response of automotive shares co 
the Tuesday verdict of the electo- 
rate was a buoyant advance. 
Chrysler hit 133, up more than 
four points for the day and a new 
high for the year. General Motors 
entered new high ground and sev- 
eral of the lower priced issues 
were strong and active. 

Hudson made a new high on 


active buying and Hupp and Reo! 


were among the most active stocks 
on the New York Stock Exchange. 
Among the tire and rubber shares, 
U. S. Rubber was a feature, run- 
ning up three points to a new 
1936 high and a new top for sev- 
eral years. . 
Watch Show Closely 
Much of the attention here is 
turning to the automobile show 
which opens next week. It is ex- 
pected attendance and public re- 
sponse to new models will provide 
a key to sales between now and 
next summer. Some reaction from 
the Wednesday’s highs in stock 
prices was to be expected and the 
trend following the New York 
show probably will be affected by 
the public interest displayed. In- 
vestors and brokerage houses 
usually pay close attention to the 
interest shown in individual dis- 
plays, as well as in the size of 
“prospect” lists obtained by sales- 
ment during the week. 
Automotive Daily News stock 
price averages for the week ended 
Wednesday compared as follows, 
with the preceding week and a 


year ago: 

This 
Week 
53.70 


56.62 


Year 
Ago 
40.06 
42.51 


Last 
Week 
51.98 
54.90 


Change 
+-1.72 
+1.72 
+1.21 36.39 


24 motors ....... 
10 car-truck cos 
10 parts-access 44.82 46.03 
4 tires-rubbers -2860 31.18 +2.58 17.46 
The averages for this week rep- 
resented new highs for the year 
for all groups but parts and acces- 
sories. The tire and rubber shares 
finally went above their level of 
last April to reach a new high. 


Budd Mfg. Shows 
3rd Quarter Loss 


PHILADELPHIA.—The Edward 
G. Budd Mfg. Co. this week re- 
ported a net loss of $547,400.94 
for the third quarter of the year 
after deducting all charges, in- 
cluding interest, depreciation and 
normal taxes but not including 
the federal undistributed profits 
tax. 

This compares with a profit of 
$31,344.25 in the third quarter of 
1935. 

In making public the earnings 
statement, president Edward G. 
Budd pointed out during the first 
nine months of the year the com- 
pany has strengthened its finan- 
cial position and increased its 
ratio of current assets to current 
liabilities from 2.1 to 1 as of Dec. 
31. 1935, to 3.3 to 1 as of Sept. 30, 
1936. Cash on hand as of Oct. 30. 
he said, is in excess of $3000 000. 

The loss reported from the third 
quarter of the current year is at- 
tributable to interruption of auto- 
mobile production owing to the 
change-over to new models, and 
to the fact that during this quar- 
ter the company charged off all 
engineering expense involved in 
the production of its new types of 
railway trains, as well as the ex- 
pense of creating a new organi- 
zation to produce the added vol- 
ume of railway business which 
the company has booked, Budd 
stated. 

Income for the first nine months 
of this year was reported as $774.- 
404.89, including a non-recurring 
income from the Budd Interna- 
tional Corp. of $635,970 which re- 
sulted from sale of its interest in 
the British Pressed Steel Co. This 
compares with earnings of $310,- 
327.83 for the first nine months of 
1935. 


The parts and accessory section 
of the list was slightly below its 
Oct. 7 high of 46.49. Car and truck 
stocks were nearly two points 
above their previous high of 51.75, 
made on:Oct. 7. 

Optimistic Over Election 


Wall Street’s feeling about the 
result of the election as it con- 
cerns the automotive industry, ap- 
peared to be one of optimism. It 
was pointed out the industry had 
led the recovery move under this 
administration and that the elec- 


tion carried no serious unfavorable | 


implications. Numerous comments 
were heard regarding the favor- 
able effect on automobile exports 
of the reciprocal trade treaties 
with several foreign countries. 
| There is every indication these 
| treaties will be continued and that 
others will be negotiated. It was 
| recalled that the export end of the 
| industry approved the devaluation 
of the dollar and profited by it. 


Fuller Mfg. Co. Reports 
Sale of 115,000 Shares 


MILWAUKEE. — The Fuller 
Mfg. Co., successor to the Unit 
Corp. of America, has announced 
that it has sold 115,000 shares of 
common stock to underwriters 
who will offer it to the public. 

The company reports that its 
earnings are on the upgrade. Pro- 
ceeds from the sale of the new 
stock will enable the firm, which 
acquired assets of the Universal 
Power Shovel Co., West Allis, 
Wis., and Fuller & Sons Mfg. Co., 
Kalamazoo, Mich., to retire out- 
standing collateral notes, together 
with other obligations and pro- 
vide additional funds for expan- 
sion. Termination of a _ voting 
trust, covering stock issued to 
former preference stockholders of 
Unit Corp. of America will also 
be accomplished. 


Profits in Milwaukee 


MILWAUKEE.—Briggs & Strat+ 
ton Corp. reported net income of 
$892,605 for the nine months ending 
Sept. 30, equal to $2.98 per share. 
These earnings compare with $919,- 
996, or $3.07 per share, in the 1935 
period. Earnings in the third quar- 
ter totaled $299,739, or $1 per share, 
against $242,996, or 81 cents per 
share, a year ago. 


Last Minute Wall Street Wires 


From C, J. ALEXANDER 
Wall Street Correspondent, Automotive Daily News 


New York, Nov. 6.—3 p.m. In somewhat smaller turnover 


automotive stocks showed 


smaller gains today than in 


previous post election trading on the stock exchange. 
Chrysler, General Motors, and others made new highs 


| for the year but changes at the close were small. 


Parts Company 
To Offer Stock 


WASHINGTON. Hein-Wer- 
ner Motor Parts Corp., Waukesha, 
manufacturers of automotive parts 
and equipment, filed a registration 
with the securities and exchange 
commission covering 100,000 
shares of common stock, $3 par 
value. 

Of the total issue, 23,300 shares 
are presently authorized but un- 
issued, and 76,000 shares are 
issued and outstanding. The un- 
issued stock will be offered to- 
gether with 25,523% shares of the 
outstanding stock through kaw- 
son Lizars & Co. and Carlton M 
Higbie Corp., principal under- 
writers, at $7.50 per unit. Balance 
of outstanding stock may be of- 
fered from time to time. 

Proceeds will be used for a 
proposed addition to a new build- 
ing, purchase of additional ma- 
chinery and working capital. 

Profit and loss statement for 
nine months ended Sept. 30 shows 
net income of $98,762 after all 
charges and provisions for fed- 
eral and state income tax. No 
provision has been made for sur- 
tax on undistributed profits as it 
is not possible at this time to 
| determine either earnings for the 
full year or amount of dividends 
| for the year. 





Budd Wheel Has 
$658,728 Profit 


PHILADELPHIA. — The Budd 
Wheel Co. today reported a profit 
of $140,035.62 for the third quarter 
of the current year after deduct- 
ing all charges, including depre- 
ciation, interest and normal taxes 
but not including the new federal 
undistributed profits tax. This 
compares with a profit of $43,- 
037.70 for the third quarter of 
1935. 

Earnings for the first nine 
months of this year were $658,- 
728.40, equal to 64 cents a share 
on the 965,258 shares of outstand- 
ing common stock, after providing 
for preferred dividends. This com- 
pares with earnings of $559,598.67 
for the first nine months of the 
previous year, equal to 54 cents 
per share. 


Gabriel Extends Date 
of Purchase Warrants 


WASHINGTON.— The Gabriel 
Co. has filed an amendment with 
the securities and exchange com- 
mission stating that the expira- 
tion date of warrants entitling 
Class A stockholders to purchase 
19,800 shares of Class A common 
stock in ratio of one additional 
share for each share held has been 
extended to Nov. 25 from Nov. 1. 


AUTOMOTIVE STOCK QUOTATIONS 


AT CLOSE OF MARKETS FRIDAY, NOVEMBER 6, 1936 
(Furnished by Wm. C. Roney Company, Union Guardian Bldg., Detroit) 


NEW YORK 
Allis Chalmers Mfg 
American Car & Foundry 
American Chain 
Auburn Auto 
Bendix Aviation 
Bethlehem Steel ........ 
Bohn Aluminum & Brass 
Borg-Warner 
Briggs Mfg. 
Budd Mfg. Co., 


i CE Ts 6s vc en du save se 


Chicago Yellow Cab (1) 
Chrysler 

Clark Equipment . 
Cleveland Gr. 

Collins & Aikman 
Commercial Credit 
Commercial Inv. T. 
Continental Motors 
Curtiss-Wria' t 
Curtiss-Wrig't A 

du Pont de Nemours 
Eaton Mfg. 

Electric Auto-Lite 
Electric Storage Battery 
Evans Prod:cts 

Federal Motor 
Firestone Tire & Rubber 
Gabriel Co. 

General Electric 
General Motors 
Glidden 

Goodrich, B. F 
Goodyear Tire & Rubber 
Graham-Paige 

Hayes Body Corp 
Houdaille-Hershey B 
Houdaille-Hershey A 
Hudson Motor 

Hupp Motor 
International Harvester 
Johns-Manville 
Kelsey-Hayes Wheel 


Lee Rubber & Tire 


Last Sale 
Nov. 6 Oct. 30 High 


1936 
Low 


67% 
54 
61% 
3314 
287s 
72/4 
44), 
84 
59 
11% 
9% 


75¥% 
35 
49, 
50%, 
48g 
4314 
24% 
22% 
21% 
28/2 
134% 
381, 
8, 
2654 
1714 
93/, 
354% 
241, 
157%, 
12¥% 
32% 
24% 
72, 
59 
3975 


474 
221%, 
27% 
41 
21% 
28% 
15g 
14 
15 
144, 
67s 
287% 
4's 
16% 
1244 
5% 
13% 
16 
9% 
8), 
24% 
12% 
56 
31% 
16% 
94, 
18% 
8/4 
42%, 


Motor 


Pacific 


129 
341, 
43, 
6473 


U. S. 


White 


2% 
21% 
64 
22% 
38Y, 
32 

24% 


9, 
11 


15 


Libbey-Owens-Ford Glass 
Ludlum Steel 

Mack Trucks (1) 

Marlin Rockwell 
Midland Steel 

Motor Products 


Packard 
Raybestos-Manhattan 
Reo Motor 

Republic Steel Corp 
Socony Vacuum 
Sparks- Withington 
ie By ca ccicccecacersseces 
Stewart-Warner 
Studebaker 

Thermoid Co. 
Thompson Products 
Timken-Detroit Axle 
Timken Roller Bearing 
U. S. Industrial Alcohol 


Last Sale 
NEW YORK Nov. 6 Oct. 30 


72V 


Wheel 


eee EI, ok cre cecnteatases 
Nash . 


Mills 


Rubber 


Westinghouse E. & M 


Motors 


Yellow Truck 
Young Spring & Wire 


CHICAGO 


Asbestos Mfg. 
Bendix Aviation 
Borg-Warner 
Houdaille-Hershey B 
Modine Mfg. 

Perfect Circle 

Pines Winterfront 


DETROIT 


Yellow Truck’s 
9.Month Profit 
Hits $3,788,737 


PONTIAC.—Irving B. Babcock, 
president, reports net sales of 
Yellow Truck & Coach Mfg. Co. 
for the nine months ended Sept. 
30, 1936, were $45,347,607. After 
deducting $687,744 for depreciation 
of plants and equipment and 
$750,090 for federal income taxes, 
the consolidated net profit for the 
nine months amounted to $3,788,- 
737. 

The above compared with net 
sales of $26,499,364 and net profit 
of $350,214 for the nine months 
ended Sept. 30, 1935. 

“For the 12 months ended Sept. 
30, net sales were $54,705,043 and 
net profit amounted to $3,941,524 
after deducting provision for de- 
preciation of $915,287 for plants 
and equipment and provision for 
federal income taxes of $677,191. 

The quarter ended Sept. 30, 
showed a net profit of $1,614,306 
including favorable adjustments 
of $355,831 applicable to 1936 op- 
erations to date. This compared 
with net profit of $157,871 in the 
third quarter of 1935. 

No provision has been made in 
the above earnings for the federal 
surtax imposed by the Revenue 
Act of 1936 on _ undistributed 
profits. 


Yellow Truck’s 
Stock Proposal 
Is Given O. K. 


NEW YORK.—Stockholders of 
the Yellow Truck and Coach 
Mfg. Co. at a special meeting held 
in Portland, Me., Wednesday, Nov. 
4, adopted proposals submitted to 
them by the management and 
particularly authorized sale of 
900,000 shares of additional class 
B stock to the present common 
and class B stockholders as out- 
lined. 

The corporation has made ap- 
plication to the securities and ex- 
change commission for the reg- 
istration of the 900,000 shares. 


Mack Quarterly 
Profit $364,000 


NEW YORK.— Mack Trucks, 
Inc., reports for quarter ended 
Sept. 30, 1936, net profit of $364,311 
after normal federal income taxes, 
depreciation, etc., equivalent to 61 
cents a share on 597,335 no-par 
shares of capital stock. 

This compares with net profit 
of $404,412 or 67 cents a share in 
preceding quarter and net loss of 
$284,520 in September quarter of 
previous year. 

For nine months ended Sept. 
30, net profit was $876,200 after 
above deductions equal to $1.46 a 
share, comparing with net loss of 
$603,553 in first nine months of 
1935. 

No deduction has been made 
for possible federal surtax on un- 
distributed profits. 

Orders received for October ex- 
ceeded those received in any Oc- 
tober in the past five years, and 
orders booked in the first nine 
months this year were more than 
50 per cent greater than in the 
corresponding period of 1935. 


Willys Sells Elyria 
Plant to Bender Body 
TOLEDO.—The Elyria, O., 
plant of the old Willys-Overland 
Co. has been sold by the liquidat- 
ing company of the new Willys- 
Overland Motors, Inc., for more 
than $100,000 to the Bender Body 
Co. of Cleveland to be used for 
manufacturing trailers. ; 
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Things You Want to Know about the 


NEW PLYMOUTH 


IMPORTANT: 


HERE’S THE 
NEWS ON PLYMOUTH! 


NEW SOUND-PROOFING INSULATION 


Scientific Insulation. ..in top, floor, sides and door panels 
..-five different kinds of insulation absorb or block out 


hum, rumble and vibration. A real “hushed ride"! 
NEW RIDING COMFORT 


New Rubber Body Mountings ... separate body from 
frame ... pillow the All-Steel body at oay eet 
absorb road vibrations. 

New Aero-Hydraulic Shock-Absorbers ...one at each 
wheel...No pitching, jolting, bouncing... Plymouth gives 
you a soft, level ride... Patent oating Power Engine 
Mountings . . . smoothest engine in the low-price field. 


More Seat Width...3" more in front...2)4" more in back 
. .. body wider, longer... an inch more head room. 


AMAZING SAFETY INTERIOR 


Protection Inside. . . all instrument knobs and controls 
are recessed . . . nothin protrudes ... even the door 
handles are designed for safety... back edge of front 


seat padded ... built-in windshield defroster vents... 
the windshield is 3" wider...better vision front and rear. 


All-Steel Body . . . Plymouth’s body is a complete steel 


NEW HANDLING EASE 


Sway Eliminator on front end...noleaning sway oncurves. 


New Steering Ease...no “wandering”’...car holds true to 
the road ...no wheel-fight. . . =| parking’s a cinch! 


Quieter, Easier Shifting...due toadded anti-friction bear- 


ings...Syncro-Silent transmission... quiet helical gears. 


GREATEST ECONOMY 


Gas Mileage .. . tests show 18 to 24 miles per gallon! 


Lowest Oil Consumption...fewer places to lubricate... 
with the engine sealed to keep oil in, dirt out! 


DAZZLING NEW BEAUTY=Inside and Out 


Outside...the body is longer and wider...graceful, heavy 
fenders and headlights...hood is longer...new radiator 
grille with color panel down the center...concealed horns 
.-.wider and deeper bumpers...disc wheels and massive 
hub caps...trunk blends perfectlyinto the sweeping lines 
...it's a BIG, SMART CAR! 


Inside... Plymouth is amazingly luxurious...deeply cush- 
ioned...silk assist and robe cords...new, rich uph 


uphoiste 
...a stunning new instrument panel.. . there's NEW 
COMFORT and SMARTNESS in every inch! 


In order to Save Your Time —We have Arranged on this page the Im- 
portant Facts About The New Plymouth in a QUICK, EASY-TO-READ 
MANNER. In a Few Minutes you can get the Story — THEN: see the Car 
Itself and WITNESS the result of these Improvements! 


SAFER DRIVING! New Plymouth gives smo 


Ul 


NEW SAFETY INTERIOR. Instrument panel hasall con- 
trols recessed ...nothing to bump or bruise! The 
whole beautiful interior is newly designed for safety! 


EASY TO BUY 


Owna Plymouth for $25a month. The 
Commercial Credit Company offers 
through De Soto, Chrysler and Dodge 
dealers very low terms. PLYMOUTH 
DIVISION OF CHRYSLER CORPORATION. 


MAJOR BOWES AMATEUR HOUR 
Columbia Network 
Thursdays, 9 to 10 p.m., E.S.T. 


MORE SAFETY HERE! Front seat heavily rolled and 
padded overtop to avoid ‘‘sudden-stop’”’ bumps. Door 
handles designed for safety, cannot hook clothes. 


And Up, List at Facto 
Special Equipment 
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